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Effect  of  the  Code  System  on  the  Press: 
Publishers’  Views  Vary  Widely 

Some  Are  Viewing  With  Alarm  Increased  Production  Cost  Without 
Commensurate  Revenue — Others  Are  Hopeful 


DURIXts  the  past  eight  months  the 
code  system  has  become  warp  and 
woof  of  the  business  and  industrial  life 
of  the  nation. 

How  then  does  it  affect  the  daily 
newspaper  publishing  business,  which 
in  one  sense  is  the  business  around 
which  all  businesses  revolve? 

Beneficially,  say  some  publishers.  Det¬ 
rimentally,  say  others.  On  this  vital 
question,  as  on  nearly  all  other  ques¬ 
tions,  the  press  of  the  nation  is  di¬ 
vided. 

With  the  code  system  in  an  advanced 
stage,  Editor  &  Publisher  this  week 
asked  publishers  their  candid  opinion  of 
the  situation  as  it  pertains  to  news¬ 
papers.  It  will  be  remembered  that 
when  the  NRA  was  proposed  as  an 
emergency  measure  the  press,  uniquely 
a  unit,  was  behind  it.  By  this  time, 
however,  the  issue  has  been  made,  and 
unity  of  press  approval  is  a  thing  of 
the  past. 

One  view  of  the  situation  is  that 
slowly  but  surely  the  NRA  is  killing 
off  the  newspapers.  Editor  &  Pub- 
usher  was  told  by  an  influential  news¬ 
paper  executive  that  the  whole  code 
system  is  just  another  factor  in  news¬ 
paper  production  tending  to  increase  the 
cost  of  operation,  and  at  the  same  time 
failing  to  add  a  commensurate  amount 
of  income  to  take  care  of  the  added 
costs.  This  executive  viewed  with 
alarm  the  increased  costs  of  newspapers 
during  the  past  two  decades,  the  main 
factor  being  the  unionization  of  the 
mechanical  departments  and  the  scale  of 
wages  they  demanded  and  obtained.  The 
added  burden  the  NRA  has  brought,  in 
the  mind  of  this  executive,  is  the  last 
straw.  He  brought  out  figures  show¬ 
ing  the  growing  mortality  of  newspapers 
in  recent  years,  and  said  hd  felt  that 
under  NR.\  restrictions  the  future  was 
insecure  for  the  press. 

This  executive  did  not  generate  any 
enthusiasm  about  improved  business 
conditions  as  shown  by  industrial  in¬ 
dices.  He  said  he  was  afraid  they  were 
due  to  “shots  in  the  arm,”  without  last¬ 
ing  beneficial  effects.  These  “shots”  as 
applied  to  newspapers,  he  said,  were 
not  stimulating  enough  to  take  care  of 
the  slack  in  profits  caused  by  the  in¬ 
creased  operation  costs.  Many  news¬ 
papers,  he  said,  were  paying  out  more 
than  they  were  taking  in,  and  were 
drawing  on  their  capital  to  do  it.  The 
codes,  he  said,  only  aggravate  the  situa¬ 
tion:  they  increase  costs  and  tend  to 
discourage  advertising. 

“There  are  45  codes,”  he  said,  “which 
carry  the  Tugwell  bill  language,  and 
which,  due  to  their  ambiguity,  will  prob¬ 
ably  affect  advertising  unfavorably.” 

The  retail  code,  he  added,  is  a  deterrent 
to  recovery  in  that  it  tends  to  increase 
retail  prices — “and  the  higher  prices 
the  less  sales.”  He  questioned  the  last¬ 
ing  effect  of  the  government’s  giving 
the  people  money  to  spend  as  a  means 
of  m^ing  up  for  the  sales  slack  caused 
by  higher  prices. 

.  The  theory  of  recovery  in  this  country 
"'•'ong,  he  said.  Recovery  in  Can- 
ato,  he  said,  is  more  real  than  in  the 
t.^nited  States,  because  Canada  let  busi- 
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ness  increase  enough  to  increase  em¬ 
ployment  and  wages,  while  the  opposite 
procedure  was  followed  in  this  country. 

Sir  Josiah  Stamp,  whom  President 
Roosevelt  and  many  others  have  quoted 
in  recent  years,  was  also  this  pessimis¬ 
tic  executive’s  mentor.  He  quoted  from 
a  speech  the  famous  economist  made  in 
Chicago  in  1932  as  follows : 

“The  politicians  in  every  country  in 
the  world  tell  the  people  to  tighten 
their  belts  and  be  heroes,  and  do  this 
and  that  and  the  other,  but  they  always 
finish  up  by  saying :  ‘Of  course  we  will 
not  touch  your  standards  of  life.’  Well, 
if  you  have  a  standard  of  life  that  is 
uneconomical,  if  men  are  consuming 
more  than  they  produce,  then  you  have 
a  situation  of  complete  uneconomic  in¬ 
stability  which  must  be  put  right  be¬ 
fore  you  can  get  the  world  to  function 
properly.” 

This  view  is  stated  at  length  by  Edi¬ 
tor  &  Publisher  because  it  represents 
a  business  man’s  and  not  a  politician’s 
viewpoint.  It  is  the  economic  philos¬ 
ophy  behind  the  operation  of  many 
newspapers  today,  which  occasionally 
breaks  out  into  the  vigorous  editorial 
attacks  that  the  Washington  adminis¬ 
tration  is  inclined  to  call  “destructive 
criticism.” 

J.  David  Stern,  publisher  of  the  New 
York  Evening  Post,  Philadelphia  Rec¬ 
ord,  and  Camden  (N.  J.)  Courier  and 
Post,  herewith  speaks  for  a  diametri¬ 
cally  opposed  view.  Mr.  Stern  made 
the  following  statement  to  Editor  & 
Publisher  : 

"Newspapers  and  the  country  as  a 
whole  are  better  off  today  than  a  year 
ago.  No  one  knows  the  exact  causes, 
but  NRA  is  an  essential  element  in 
the  new  conditions.  To  destroy  NRA 
would  be  to  jeopardize  recovery.  Since 
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we  don’t  dare  disiicnse  with  it,  it  is  the 
duty  of  every  patriotic  publisher  to  im¬ 
prove  NR.\  so  that  it  may  work  more 
smoothly.  Of  course  any  emergency 
measure  is  bound  to  develop  errors  and 
rough  spots.  But  to  over-emphasize 
these  errors  and  minimize  the  general 
improvement  is  asinine.  Compliance 
with  the  code  costs  newspapers  money, 
but  not  as  much  money  as  the  bank 
holiday  of  a  year  ago.” 

In  order  to  get  a  cross-section  of 
newspaper  opinion  Editor  &  Publisher 
asked  newspaper  executives  the  follow¬ 
ing  questions : 

(1)  Do  you  think  the  code  system  is 
beneficial  or  detrimental  to  newspaper 
publishing^ 

(2)  Are  the  increased  production  costs 
resulting  from  the  various  codes  and 
the  PRA  being  met  with  commensur- 
ately  increased  business? 

(3)  How  many  codes  have  you  found 
that  definitely  affect  the  newspaper 
business? 

(4)  Has  operation  of  the  retail  code 
affected  linage? 

(5)  Are  you  finding  compliance  with 
cither  the  daily  newspaper  or  graphic 
arts  codes  difficult  of  attainment? 

T'he  answers  to  the  first  question  were 
about  equally  divided.  Robert  L. 
Smith,  business  manager  of  the  Los 
Angeles  Illustrated  Daily  News,  said 
that  “the  necessary  increases  in  produc¬ 
tion  costs  resulting  from  the  various 
codes  and  the  PRA  are  more  than  off¬ 
set  by  the  increased  purchasing  power 
these  same  agencies  have  provided.” 

Charles  P.  Manship,  editor  of  the 
Baton  Rouge  (La.)  State  Times  and 
Morning  Advocate,  felt,  on  the  other 
hand,  that  the  test  as  to  whether  or 
not  the  code  system  is  beneficial  or 
detrimental  to  newspapers  is  still  a 


Buckley  Sees  Coordination 

As  Solution  of  Code  Muddle 

The  possible  necessity  of  coordinat-'iueshons  concerning  the  Code  of  Fair  Com. 

ing  the  daily  newspaper  publishing  petition  for  the  Daily  Newspaper  Publishing 
business  code  with  that  of  the  graphic  Business  and  the  Code  of  Fair  Competition 
arts  industries,  in  connection  with  juris- 

1  You  Bslc  whcthcr  a  daily  newspaper  must 

dirtion  over  commercial  printing  estab-  code.  The  Code  for  the  Daily 

lishments  of  daily  newspapers,  is  men-  Newspaper  Publishing  Business  provides 
tioned  in  a  letter  signed  by  George  (Article  I)  that  it  shall  be  ‘the  standard  for 
Buckley,  special  assistant  to  Adminis-  daily  newspapers  subscribing  or  assenting 
trator  Hugh  S.  Johnson,  to  Charles  P.  thereto.’  Schedule  A  of  the  CVaphlc  Arts 
Howard,  president  of  International  Code  contains  the  following  provision; 
Typographical  Union,  and  released  this  Newspaper  Publishing 

week  to  newspaper  code  authorities.  Z  include  all 

nr-  T>  1  £  establishments  publishing  and/or  printing 

,  Mr.  Buckley  refers  to  daily  newspapers,  except  those  which  sub- 

the  duty  imposed  on  the  code  authority  scribe  or  assent  to  the  Code  of  the  Daily 
of  the  Daily  Newspaper  Publishing  Newspaper  Publishing  Business,  and  except 
Business  “to  coordinate  the  administra-  those,  not  otherwise  subject  to  the  provisions 
tion  of  this  code  with  such  other  code  °f  .***■'  Code,  which  do  not  assent  or  sub- 
or  codes,  if  any,  as  may  affect  the  busi-  ^‘^ribe  to  the  provUions  of  this  Code  gov- 
ness  of  publishers  assenting  to  this  Newspaper  Publishing  and 

J  »>  1  ‘a  a  Ai.  A  <4al  Printing  Industry;  and  the  Industry  shall 

Code.  ,  He  also  points  out  that  the  also  Indude  all  Commercial  Relief  Printing 
Administrator  for  Industrial  Recovery  Establishments  which  print  daily  newspapers 
definitely  stated  that  commercial  activi-  and  which  would  otherwise  be  included  in 
ties  of  a  newspaper  ‘properly  come  under  Industry  A-2.’ 

a  Graphic  Arts  Code’”  in  his  letter  of  “It  follows  from  the  language  quoted 
transmittal  to  the  President.  that  daily  newspapers,  insofar  as  their 

Mr.  Buckley’s  letter  follows :  <=<>"=””'4  with  the  business 

“I  take  pleasure  in  answering  your  letter  publishing  newspapers,  may  assent  to  either 


of  February  26,  in  which  you  ask  several 


(Continued  on  page  42) 


matter  for  future  determination.  “My 
belief,”  he  added,  “is  that  the  code  sys¬ 
tem  is  doing  harm  and  is  hurting 
rather  than  helping  business,  except  in 
a  few  industries  where  obviously  needed 
reforms  were  blocked  by  the  anti-trust 
laws.” 

large  newspaper  in  the  South  said 
the  code  system  is  detrimental  to  news¬ 
papers,  in  that  “increased  costs  are  not 
being  met  with  commensurate  increases, 
using  normal  business  as  a  basis.’’ 
middle  western  newspaper  with  a  circu¬ 
lation  of  about  34,000  answered  simi¬ 
larly. 

W.  H.  Pettibone,  general  manager  of 
the  Detroit  Free  Press,  said: 

“Summarizing  your  queries,  it  is  too 
early  to  judge  the  ultimate  result  of 
newspaper  code  operation.  .\11  supplies 
entering  into  newspapers  production 
have  b«en  increased  in  price  through 
operation  of  other  codes  from  10  to  50 
per  cent,  which  additional  burden  to¬ 
gether  with  increased  cost  of  man 
power,  must  be  absorbed  by  the  news¬ 
paper  with  no  immediate  opportunity  of 
passing  it  on  to  our  advertising  or 
reading  clientele.” 

A  Pennsylvania  publisher:  “We  ex¬ 
press  the  frank  opinion  that  the  code 
system  is  not  beneficial  to  the  newspaper 
publishing  business.  Any  increases  in 
production  costs  that  have  been  in¬ 
curred  and  that  will  of  necessity  be 
further  incurred  must  be  borne  by  in¬ 
creased  linage,  since  raising  advertising 
rates  of  already  overwrougnt  merchants 
is  out  of  the  question.” 

“Beneficial,”  said  H.  Doorly,  pub¬ 
lisher  of  the  Omaha  IV orld-Herald, 
adding:  “The  increased  business  is 
much  greater  than  the  relative  cost  of 
NRA.”  The  same  opinion  was  stated 
by  the  Terre  Haute  (Ind.)  Tribune  and 
Star,  and  Lawrence  Hager,  publisher 
of  the  Owensboro  (Ky.)  Messenger 
and  Enquirer. 

A.  L.  Miller,  publisher  of  the  Battle 
Creek  (Mich.)  Enquirer-News,  rea¬ 
soned  that  if  the  code  system  is  good 
medicine  for  a  sick  country,  “then  it 
is  good  medicine  for  a  publishing  busi¬ 
ness  which  shares  the  country’s  state 
of  health.  There  is  some  increase  in 
linage,”  he  added,  “reflecting  better 
business  and  better  business  confidence. 
The  codes  may  be  a  cause  or  a  coinci¬ 
dence.  It  is  a  matter  of  opinion.” 

Business  is  gaining  and  linage  is  go¬ 
ing  into  higher  brackets,  in  the  opinion 
of  George  M.  Clendenin,  general  man¬ 
ager  of  the  Springfield  Illinois  State 
Register.  “Certainly  no  one  should 
deny,”  he  said,  “that  the  Administra¬ 
tion  program  of  which  the  codes  form 
a  very  important  part  is  working.” 

“How  many  codes  have  you  found 
that  definitely  affect  the  newspaper 
business?”  Editor  &  Publisher  asked. 
Some  representative  answers: 

Middle  western  newspaper:  “Thus 
far  only  two,  but  ultimately  expect 
codes  of  all  businesses  from  which  we 
purchase  to  affect  us,  and  codes  of  our 
advertisers  may  limit  character  and 
volume  of  linage.” 

Southern  newspaper :  “Every  code 
(Continued  on  page  40) 
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SHORT  WAVE  RADIO  NEWS  SERVICE 
SEEKS  LICENSE  OF  COMMISSION 


Hearing  Set  for  April  1 1— Wants  Rule  Changed  Giving  Low  Wave 
Conununication  Privileges  Only  to  Newspapers  and 
Press  Associations 


By  GEORGE  H.  MANNING 
WAsliiii^on  CorrMpondentf  Editor  db  Publithor 


WASHINGTON.  D.  C,  March 
28— The  “Radio  News  Service 
of  America,”  which  proposes  to  con¬ 
tact  radio  stations  by  short  wave  and 
disseminate  news  during  the  day  for 
rebroadcasting  by  these  stations 
throughout  the  country,  has  filed  'ap¬ 
plication  through  its  president  and  pub¬ 
lisher,  Ivan  Johnson,  with  the  Federal 
Radio  Commission,  for  permission  to 
broadcast  news. 

The  application  was  received  by 
the  Commission  and  considered  of  suf¬ 
ficient  merit  to  deserve  a  hearing. 
Accordingly  an  open  session  has  been 
set  for  April  11  and  will  be  held  at  the 
Commission’s  offices  here. 

This  application  again  brings  up  tlie 
controversial  subject  of  whether  news 
items  shall  or  shall  not  be  dissemi¬ 
nated  from  the  country’s  radio  stations 
in  competition  with  the  newspapers, 
and  it  is  expected  that  the  press  will 
be  well  represented  at  the  hearings,  in 
oj^sition  to  the  proposed  new  radio 
service. 

In  a  petition  to  the  Radio  Commis¬ 
sion  from  Ivan  Johnson,  president  of 
the  Radio  News  Service,  260  East  161st 
street,  New  York  City,  tlie  Commission 
was  asked  to  modify  its  present  rules 
to  permit  of  granting  a  license  to  the 
service. 

“We  herewith  make  formal  request 
to  your  honorable  body,”  said  the  pe¬ 
tition,  “for  modification  of  Rule  232, 
of  the  Rules  and  Regulations  of  the 
Federal  Radio  Commission  on  grounds 
tliat  many  important  developments 
have  occurred  in  radio  journalism 
since  the  rule  was  first  adopted  and 
that  it  now  no  longer  operates  in  the 
public  interest. 

“Rule  232,  as  it  stands  today,  pre¬ 
sents  an  unfortunate  situation  in  that 
it  provides  short  wave  communication 
facilities  exclusively  for  the  trans¬ 
mission  of  news  for  ‘publication  by- 
press  agencies  and  newspapers,’  there¬ 
by  preventing  the  use  of  these  facili¬ 
ties  for  service  to  the  broadcasting 
stations. 

“The  rule  reads  as  follows:  ‘Fixed 
public  press  service  is  defined  as  to 
mean  a  limited  radio  communication 
service  carried  on  between  fixed  point- 
to-point  telegraphy  stations  open  to  pub¬ 
lic  correspondence  for  the  transmission 
of  news  items,  advertising,  or  other  ma¬ 
terial  relating  to  or  intended  for  pub¬ 
lication  by  press  agencies  and  news¬ 
papers.’ 

“Public  interest  cannot  be  served 
when  the  press  services  are  thus  pre¬ 
vented  from  transmitting  news  items 
intended  for  broadcasting.  In  the  be¬ 
lief  that  these  facilities  would  be  avail¬ 
able  for  the  transmission  of  news  mat¬ 
ter  intended  for  broadcasting,  this  press 
agency  has  made  a  considerable  invest¬ 
ment  in  establishing  news  gathering 
bureaus  and  is  now  suffering  heavy 
losses  through  the  refusal  of  the  Fixed 
Public  Press  stations  to  handle  our 
traffic. 

“It  would  thus  appear,”  continued  the 
petition,  “that  the  rule  in  its  present 
form  encourages  a  restraint  of  trade, 
sets  up  unfair  competition  and  discrimi¬ 
nates  between  newspaper  press  agencies 
and  radio  press  agencies  when  there 
should  be  no  such  discrimination  what¬ 
soever. 

“Applicant  appeals  to  the  supreme 
governing  body  of  radio  to  whose  in¬ 
terest  it  must  be  to  encourage  the  de¬ 
velopment  of  any  project  that  will  bene¬ 
fit  broadcasting.  The  broadcasting  sta¬ 
tion  with  its  travel  talks,  sport  and 
financial  digests,  theatrical  and  book  re- 
vie^,  educational  articles,  feature 
stories,  fiction  and  general  news  broad¬ 
casting  occupies  the  same  position  as 
a  newspaper  in  supplying  information 
to  the  public. 


“Many  citizens  living  in  sections  of 
the  country  where  newspaper  publica¬ 
tion  is  weekly,”  it  was  emphasized, 
“now  depend  on  their  local  broadcast¬ 
ing  station  for  knowledge  and  informa¬ 
tion  of  world  activity.  In  recognition 
of  the  public  demand  for  news  the 
telegraph  companies  have  granted  press 
rates  still  above  the  limited  income, 
however,  of  the  independent  broad¬ 
caster. 

“It  is  believed  that  the  Federal  Radio 
Commission  did  not  intend  to  limit 
news  transmission  only  for  newspaper 
publication  to  the  exclusion  of  the 
broadcasting  station,  and  so  our  recom¬ 
mendation  is  herewith  made  that  Rule 
232,  now  outgrown  by  developments  in 
radio  news,  be  so  amended  as  to  in¬ 
clude  the  following  addition  at  the  end 

of  paragraph  232 : - and.  or  for 

broadcasting  to  the  public  over  any 
regularly  licensed  broadcasting  station.” 


EDITOR  &  PUBLISHER 
CALENDAR 

April  11-12 — O  h  i  o  Circulation 
Managers’  Assn.,  spring  convention, 
Netherland  Plaza  Hotel,  CincinnatL 

April  17-18 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  spring 
meeting,  Hotel  Statler,  Buffalo. 

April  19-21 — American  Society  of 
Newspaper  Editors,  annual  meeting, 
Washington,  D.  C. 

April  20-21 — South  Texas  Press 
Assn.,  annual  meeting,  San  Antonio. 

April  23 — Associated  Press,  annual 
meeting,  Waldorf-Astoria  Hotel,  New 
York. 

April  24-27 — American  Newspaper 
Publishers  Assn.,  annual  meeting, 
Waldorf-Astoria  Hotel,  New  York. 

April  24-29 — Japan  Press  Assn., 
annual  meeting.  Sendai,  Japan. 

April  26-28 — Michigan  Interscho¬ 
lastic  Press  Assn.,  annual  meeting, 
Ann  Arbor,  Mich. 


PAPERS  RESTORE  FULL 
PAY  OF  PRINTERS 


PLANS  NEW  FINANCIAL  PAGE 


Washington,  D.  C.,  Dailies  Enter  into 
Agreement  Retroactive  60  Days 
—5-Day  Work  Week 
Maintained 


Printers  on  the  five  major  Washing- 


Skipman  ton,  D.  C.,  newspapers  on  March  25 

Changed  Policy  accepted  publishers’  proposals  for  a  5 

•A  new  policy  m  the  editing  of  news-  p^,.  cent,  pay  cut  restoration,  effective 
paper  financial  sectnms  was  iiuugurated  inmiediately  and  retroactive  60  days, 
by  the  York  Evcni^  "1^  ’  with  provision  for  full  restoration  on 

the  appointment,  March  29,  of  Charles  June  1  of  their  10  per  cent,  pay  cut 
Shipman  as  financial  editor,  J.  David  of  a  year  ago. 

Stern,  its  publisher,  stated.  Mr.  Ship-  Under  the  arrangement,  the  printers 
man  resigned  as  investment  editor  of  the  ^vill  be  restored  to  the  hourly  wage 


IVall  Street  Journal  to  assume  this  new 
post.  He  was  formerly  engaged  on  the 
staff  of  the  New  York  News  Bureau 
and  tlie  Chicago  Economist. 

Mr.  Shipman  will  work  in  close  con¬ 
nection  with  Dr.  Luther  Harr,  who  re¬ 


scale  they  received  in  arbitration  dur¬ 
ing  the  peak  prosperity  period  of  1926. 
However,  under  action  of  the  Inter¬ 
national  Union,  January  1,  1933,  de¬ 
signed  to  spread  employment  in  the 
printing  trade,  they  remain  on  a  five- 
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BALTIMORE  POST  SOLD 
TO  THE  NEWS 


Unable  to  Buy  Either  Evening  Rival, 
Scripps-Howard  Sold — Staff 
Receives  Two  Weeks’ 
Salaries 


signed  his  professorship  at  the  University  day  work  week.  This  factor  was  given 
of  Pennsylvania  to  become  treasurer  consideration  by  the  publishers  in 
and  financial  advisor  to  the  Stern  news-  making  their  pay  increase  offer, 
papers,  which  comprise  the  Evening  At  a  special  meeting  Columbia  Typo- 
Post,  the  Philadelphia  Record,  the  Cam-  graphical  Union  No.  101  voted  to  ac- 
dcpi  (N.  J.)  Courier  and  Post.  cent  the  offer  of  the  publishers. 

“The  New  York  Evening  Post  will  The  printers  will  receive  the  retro- 
offer  a  new  type  of  financial  page,”  active  pay  in  a  lump  sum  the  first  pay 
says  Mr.  Shipman;  “one  wdiich  will  day  after  their  acceptance  of  the  pro¬ 
speak  not  for  the  insiders  and  manage-  jiosal.  The  move  affects  some  600 
ments,  but  for  all  those  whose  interests  printers  on  Washington  newspapers, 
are  bound  up  with  a  fundamentally  The  Publishers’  .Association  was  rep- 
healthy  economy.  ‘Hand-outs’  from  resented  by  S.  H.  Kauffmann,  the  Star; 
corporations  will  not  be  accepted  un-  C.  Dorsey  Warfield,  Times-Herald; 
questioningly.  For  example,  if  Sloan  Nelson  P.  Poynter,  Nctes,  and  Eugene 
of  General  Motors  should  announce  in  MacLean,  Post. 

January  that  4,000,000  cars  will  be  sold  The  Typographical  Union’s  Scale 
during  the  year,  the  Post  will  point  out  Committee  was  composed  of  Howard 
that  such  a  statement  is  pure  publicity,  .A.  Harrison,  Times,  chairman;  George 
that  neither  he  nor  anyone  else  can  tell  Lee  Rooney,  Herald;  Walter  Bettis, 
what  will  happen  to  the  motor  market  New's ;  John  M.  Castell,  the  Star,  and 
in  the  next  11  months.”  George  Vandenberg,  Post. 


I  he  Baltimore  Post,  Scripps-Howard 
evening  paper,  was  sold  March  24  to 
the  Baltimore  News,  Hearst  evening 
newspaper,  the  last  issue  of  the  Post 
appearing  un  that  day.  The  Monday 
edition  of  the  combined  paper  was 
titled  “The  Baltimore  News  and  the 
Baltimore  Post. 

"During  the  last  13  years,”  a  state¬ 
ment  issued  by  W.  W.  Hawkins,  gen¬ 
eral  manager  of  the  Scripps-Howard 
organization,  said,  “the  Post  demon¬ 
strated  to  the  satisfaction  of  its  owners 
that  there  was  no  hope  of  success  as 
long  as  there  were  three  afternoon 
papers  in  Baltimore.  Being  unable  to 
buy  either  of  the  other  two,  Scripps- 
Howard  therefore  sold.” 

The  sale  was  arranged  between  Mr. 
Hawkins  and  T.  J.  White,  general  man¬ 
ager  of  the  Hearst  Newspapers.  All 
employes  of  the  Post,  including  me¬ 
chanical  department  forces,  were  given 
two  weeks’  pay  and,  as  this  issue  went 
to  press,  ettorts  were  being  made  to 
place  as  many  as  possible  with  other 
units  of  the  Scripps-Howard  group. 
Charles  E.  Fisher,  city  editor  of  the 
Post,  was  transferred  to  the  Pittsburgh 
Press. 

The  Monday  issue  of  the  News  ad¬ 
vertised  that  "Gaby,”  a  racing  expert, 
whose  name  is  Gale  D.  Haugh,  and 
Louis  Azrael,  writer  of  a  daily  column 
of  comment,  had  joined  its  stad. 
George  Ruark,  photographer,  also 
joined  the  News  immediately. 

A.  D.  Brashears,  editor  of  the  Pos^ 
plans  to  take  a  short  vacation,  with 
the  prospect  of  then  going  with  another 
Scripps-Howard  paper. 

Each  paper  carried  its  own  announce¬ 
ment  and  also  that  of  the  6ther.  I'hey 
were ; 

From  the  News,  “The  Baltimore 
News  has  acquired  the  Baltimore  Post 
Beginning  Monday,  the  paper  will  be 
published  as  the  Baltimore  News  and 
the  Baltimore  Post. 

"The  Baltimore  News  and  Post  will 
be  ser\ed  by  the  four  great  news¬ 
gathering  organizations — the  .Associated 
Press,  International  News  Service, 
Universal  Service  and  the  United 
Press.” 

From  the  Post,  “The  Baltimore  Post 
was  sold  today  to  the  Baltimore  News. 

“Today’s  issue  of  the  Post  will  lx 
the  last  published  as  such.  Monday's 
issues  of  the  News  will  be  published 
as  the  Baltimore  News  and  the  Post 

“■The  Post  and  the  News  came  to 
the  conclusion  that  the  interest  of  the 
community  can  best  be  served  by  two 
evening  papers  instead  of  three. 

“The  Post  extends  its  best  wishes  to 
the  News  and  thanks  its  friends  in 
Baltimore  for  their  support” 

The  Post  first  appeared  in  Baltimore 
as  an  afternoon  tabloid  on  November 
20,  1922.  It  was  a  j^nny  paper  until 
Jan.  31,  1927,  when  its  price  was  in¬ 
creased  to  2  cents.  Two  years  later 
it  abandoned  its  tabloid  form  and  has 
been  published  since  as  a  full-sized 
newspaper.  Harold  D.  Jacobs  was  its 
first  managing  editor. 

Frank  A.  Munsey  bought  the  News 
from  a  local  group,  of  which  the  late 
Charles  H.  Grasty  was  president,  about 
1908,  subsequently  acquiring  the  Balti¬ 
more  American,  then  a  daily  morning 
newspaper.  Publication  of  the  Ameri¬ 
can  as  a  daily  paper  was  suspended 
several  years  ago,  although  its  Sunday 
issue  is  continued.  The  American  and 
the  News  have  been  owned  by  William 
Randolph  Hearst  for  about  ten  years. 
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DAILY  ADDS  EIGHT  MEN 

Eight  new  men,  reporters  and  copy 
readers,  have  been  added  to  the  editorial 
staff  of  the  New  York  Herald  Tribtmt 
during  the  past  two  weeks.  They  have 
been  placed  in  the  financial  and  sports 
departments  as  well  as  on  the  general 
reportorial  staff  and  copy  desk. 


J 
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ENGRAVERS  MEET  WITH  PUBLISHERS 


Daily  Code  Authority  Moves  to  Coordinate  Conflicting  Regulations — Buckley  Letter  Clears  Code 

Confusion  for  Newspapers  With  Job  Shops 

A.  R.  Bartlett 


The  confusion  prevailing  among  into  the  office  of 
newspapers  operating  job  shops  as  administration  m 
to  whether  the  daily  newspaper  code  as  to  regional  c 
or  the  newspaper  regulations  of  the  tivities  during  tl 
graphic  arts  code  were  applicable  to  viewed  by  state: 
them  was  clarified  somewhat  this  week  Connecticut  P 
i)j-  the  letter  written  by  NRA  Dep-  work  setting  up 
aty  Administrator  George  Buckley  to  thority. 

Charles  P.  Howard,  president  of  the  Florida  Press 
International  Typographical  Union,  met  last  week  a 

copies  of  which  were  given  to  the  news-  j - 

paper  code  authorities.  _  XHP 

The  letter,  which  pointed  to  regula-  *  nt 

lions  that  papers  doing  a  commercial  - 

printing  business  should  place  their  job 

departments  under  the  graphic  arts 

regulations,  appears  in  full  in  this  issue.  ^ 

)fr.  Buckley  also  pointed  to  the  desir- 

ability  and  necessity  of  coordinating  the 

conflicting  provisions  in  the  newspaper  V 

The  first  step  toward  coordination 
was  taken  on  March  26  when  a  com- 
mittee  of  the  daily  newspaper  code  au- 
thority  met  with  representatives  of  the 
photo-engraving  industry  in  an  effort. 
to  clear  up  conflicting  provisions  of  the  H 

nvo  codes. 

.As  a  result  of  the  meeting,  the  daily  Me»rill  Lori 

newspaper  code  authority  is  preparing 
a  questionnaire  to  find  out  to  what  ex- 
tent  newspapers  with  photo-engraving 
plants  do  a  commercial  business.  It 
\as  estimated  that  there  are  about  150 
newspapers  with  their  own  photo-en-  JSS^^ 

graving  plants.  The  photo-engravers 
will  also  get  data  on  this  question.  Ift  SZ~ 

The  photo-engravers  complained  that 
those  newspapers  doing  outside  photo-  Hk 
engraving  work  are  in  direct  competi- 
tion  with  the  commercial  photo-engrav- 
ers,  and  should  be  subjected  to  the  J 

provisions  of  the  photo-engraving  code.  ■ 

Representing  the  daily  newspaper  1^^^  »  ^ 

code  authority  at  the  meeting  were  Fdward  Volz 

Howard  Davis,  A'cw  York  Herald  Tri- 
bime,  chairman;  J.  L.  Stackhouse,  regional  code  i 
Easton  (Pa.)  Exfress;  S.  R.  Winch,  fenstein.  Life  O 
Portland  (Ore.)  Journal;  Elisha  Han-  president  of  tli 
son,  Washington  attorney;  Harvey  J.  Russell  Kay,  st 
Kelly,  Chicago,  chairman  of  the  Amer-  Clipping  Ser’vict 
itan  Newspaper  Publishers’  Associa-  Georgia  Press 
tion’s  special  standing  committee ;  C.  H.  gional  code  adm 
Taylor,  Boston  Globe,  and  Samuel  M.  no  report  as  to 
Williams,  manager  of  the  code  authority.  Iowa  Press 
The  photo-engravers  were  represented  G.  L.  Caswell, 
bv  Adolph  Schuetz,  Sterling  Engraving  aciministration  ’ ; 
Company,  New  York,  chairman  of  the  Kansas  Press 
photo-engraving  code  authority;  Louis  regional  code  a 
Flader,  Chicago,  executive  secretary  of  Baker,  secretari 
^  code  authority,  and  John  T.  Me-  istration  manag 
Govern,  New  York,  of  counsel.  Kentucky  Pr( 

■Another  meeting  will  be  held  in  the  up  regional  cc 
near  future.  code  manager  < 

Officials  of  the  National  Editorial  Maryland  Pr 

Association  and  joint  code  authority  izing  code  auth< 
for  Divisions  A-2  and  A-5  of  the  berg  in  charge, 
graphic  arts  industries  declined  to  make  Mississippi  1 
My  comment  to  Editor  &  Publisher  ganizing  code 
in  Chicago  at  this  time  regarding  Mr.  Brown,  secreta 
Buckley’s  letter.  It  was  stated  that  the  ministration  ma 
N.E.A.  will  be  represented  at  the  meet-  Missouri  Prei 
ing  of  the  national  coordinating  com-  ing  code  authi 
mittee  of  the  graphic  arts  code  at  Keller  acting 
Washington  this  week  by  President  manager. 

Walter  D.  Allen,  Brooklyn  (Mass.)  Montana  Pre 

Chronicle,  Vice-president  Kenneth  F.  plication  as  reg 
Baldridge,  Bloomfield  (la.)  Democrat,  appointed  Hem 
Md  Lee  M.  Nichols,  Bristow  (Okla.)  Mont.,  as  co( 


weeretary,  acting  as  code  administration  Hutchinson,  Cleveland, 
manager.  and  F'.  W.  Richardson,  Detroit;  H.  A. 

S<.uth  Carolina  Press  .Association:  Koehler  and  W’.  E.  Peters,  Chicago, 
Setting  up  code  authority,  with  H.  C.  and  F  S.  Payne,  Los  .Angeles.  1'.  C. 
Booker,  secretary,  acting  as  code  ad-  Hoffmeyer,  manager  of  San  Francisco 
ministration  manager.  office  and  his  staff  of  six  men  also 

South  Dakota  Press  Association :  participated. 

Setting  up  code  authority,  with  John  - 

H.  Craig  acting  as  code  administration  PRINTERS  ORGANIZE  IN 

manager. 


LABOR  DISPUTE 


Vinceiine*,  Ind.,  Post  Employe*  Form 
New  Group  a*  Publieher  Says 
Daily  Newspaper  Code  Only 
Applies  to  Case 

(Special  to  Editor  &  Publishkr) 

Chicago,  March  27 — Refusal  of  Mrs. 
Samuel  M.  Emison,  Vinccimcs  (Ind.) 
Post  publisher,  to  comply  with  the  In¬ 
dianapolis  regional  labor  board’s  order 
to  reinstate  the  union  printers  allegedly 
locked  out  of  the  Post  Feb.  19,  has 
resulted  in  the  publisher  maintaining 
that  her  newspaper  is  subject  only  to 
the  jurisdiction  of  the  daily  newspaper 
code  authority. 

Meanwhile  the  non-union  printers 
now  employed  on  the  Post  have  or¬ 
ganized  a  new  collective  bargaining 
group  known  as  the  Unfettered  Trades¬ 
men  of  America.  According  to  the 
constitution  of  this  organization  its 
members  shall  have  full  ptiwer  to  ar¬ 
range,  either  for  themselves  or  by  col¬ 
lective  bargaining  “Any  and  all  terms 
of  agreement  or  contract  into  which 
they  may  desire  to  enter,  either  for 
labor  or  for  the  exercise  of  special 
ability  and  intelligence  connected  there¬ 
with.’’ 

As  reported  in  last  week’s  Editor  & 
Publisher,  Mrs.  Emison  has  filed  a 
SIOO.OOO  damage  suit  against  the  former 
post  printers,  charging  conspiracy  to 
drive  her  from  the  management  of  the 
newspaper. 

Mrs.  Emison  has  informed  the  In¬ 
dianapolis  regional  labor  board  that 
she  stands  ready  at  any  time  to  appear 
before  the  newspaper  industrial  brard 
when  she  is  served  with  a  bill  of  par¬ 
ticulars  setting  forth  the  offenses  with 
which  she  is  charged. 

In  ordering  Mrs.  Emison  to  reinstate 
the  union  printers,  who  also  sought 
federal  investigation  of  an  alleged  stock 
transaction  between  the  owners  of  the 
paper  and  themselves,  the  regional  la¬ 
bor  board  said  the  men  should  return 
to  their  former  positions  under  the 
contract  that  was  in  effect  between 
the  publisher  and  printers  prior  to 
Feb.  19,  1934,  until  a  new  agreement 
is  negotiated.  The  board  ordered  a 
new  contract  be  negotiated  at  once, 
stating  “should  the  parties  involved  fail 
to  agree  on  such  agreement,  then  all 
disputed  points  which  are  not  settled 
between  the  parties  involved  shall  be 
referred  back  to  the  Indianapolis  re¬ 
gional  labor  board,  who  will  endeavor 
to  arbitrate  the  same.” 


Michigan  Press  Association;  Filed  SURVEYING  COAST  MARKET  Santa  Monica  business  houses.  The 

IS  made  by  Henry  application  and  appointed  Elton  R.  hs.  St.ff  action  is  based  on  a  storv  published  bv 

ry,  that  the  N.E.A.  Eaton.  Plymouth  Mail,  as  code  admin-  ^  ^^e  Examiner  last  fall  in  which  it  was 

lU^ority  headquar-  istration  manager.  Yisit  San  Francisco,  Los  Angeles  stated  that  Pozil  was  fined  $25  for 

this  week  from  the  Nebraska  Press  Association:  Organ-  A  delegation  of  seven  members  of  “drumming  up  trade”  by  deflating  tires 

Suite  1514  in  the  izing  code  authority,  with  Vernon  T.  the  Rodney  E.  Boone  Organization,  led  of  automobiles  parked  near  his  garage, 
ig,  134  N.  LaSalle  Sanford,  newly  appointed  field  manager,  by  Mr.  Boone,  met  in  San  Francisco  and  thereby  obtaining  repair  jobs. 

acting  as  code  administration  manager,  last  week  to  survey  the  Pacific  Coast  - 

risdiction  over  com-  New  Mexico  Newspai^r  Association :  market.  The  party  began  its  tour  in  PHOTOGRAPHER  HURT 

tablishments  of  all  Organizing  code  authority  with  Orvall  Seattle  and  after  visiting  San  Fran-  Edward  Dork,  staff  photographer  of 
egardless  of  which  Rickett,  secretary,  acting  as  code  admin-  cisco  proceeded  to  Los  Angeles.  the  Clezvland  Neivs,  March  26.  was  hil 

ssent  to,  the  N.E.A.  istration  manager.  Included  in  the  group  were  H.  VV.  over  the  head  with  a  club  during  i 

inued  its  efforts  in  New  York  Press  Association:  Or-  Beyes,  R.  C.  Brown,  J.  Gediman,  E.  melee  at  the  Qeveland  Worsted  Mill: 
ative  machinery  of  ganizing  code  authority,  with  Jay  W.  N.  (I!halfant,  W.  G.  Hobson  and  Company,  whose  employes  are  or 
le  relating  to  Divi-  Shaw,  secretary,  acting  as  code  admin-  Franklin  C.  Wheeler  of  New  York;  a  strike.  Dork  was  injured  during  j 
Replies,  including  istration  manager.  Ralph  Kinder  of  Philadelphia,  H.  G.  fight  between  pickets  and  strikers.  Teai 

:hecks  covering  ad-  Oklahoma  Press  Association:  Organ-  Kern,  Boston;  F.  H.  Druehl,  Roch-  bombs  were  used  to  keep  the  striker: 

continued  to  pour  izing  code  authority,  with  Ray  J.  Dyer,  ester;  G.  B.  Porter,  Atlanta;  R.  M.  from  interfering  with  pickets. 
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Editor  &  Publisher  for  March  31,  1934 


BOSTON  JUDGE  WARNS  PRESS,  RADIO 
OF  CONTEMPT  IN  MURDER  TRIAL  NEWS 

Publication  of  Unprivileged  Alienists’  Report  Involves  Afternoon 
Papers  and  WNAC — Post  and  Record  Previously 
Called  by  Court 


Boston,  March  so — For  the  third 
time  since  Feb.  2,  when  the  Need¬ 
ham  Trust  Company  was  robbed  and 
two  policemen  killed,  the  reporting  of 
the  case,  a  sensation  locally,  has 
brought  judicial  warnings  of  possible 
contempt  proceedings  against  the  nevys- 
papers  and  the  radio  news  service  in¬ 
volved. 

Saturday  Judge  Nelson  P.  Brown, 
who  has  been  assigned  to  preside  at 
the  trial  of  three  men  charged  with 
the  robbery  and  murders,  summoned 
dty  editors  of  all  afternoon  papers  and 
attorneys  for  the  publications  for  a 
private  conference  to  inform  them  they 
were  technically  in  contempt  for  print¬ 
ing  on  the  previous  day  the  conclu¬ 
sions  of  state  alienists  that  the  defen¬ 
dants  were  sane. 

Judge  Brown  told  the  editors  and 
lawyers  that  they  were  clearly  in  con¬ 
tempt  in  printing  the  alienists’  findings 
which  by  law  are  unprivileged  mat¬ 
ter,  but  ccmtented  himself  with  giving  a 
strong  warning  after  several  of  the 
papers  concerned  were  shown  to  have 
killed  the  story  in  succeeding  editions. 

A  fortnight  before  Judge  Brown, 
from  the  b^h  in  court  at  Dedham, 
Mass.,  had  publicly  warned  the  Boston 
Daily  Record,  that  he  would  summon 
in  contempt  proceedings  all  persons 
concerned  with  the  publication  of  a 
"life  story”  of  one  of  the  principals  in 
the  case,  should  the  newspaper  pro¬ 
ceed  with  its  advertised  intention  to 
print  the  articles. 

The  “life  story”  was  that  of  Norma 
Brighton  Millen,  minister’s  daughter 
who  is  the  bride  of  Murton  Millen, 
one  of  the  three  men  charged  with 
the  robbery  and  murders.  The  Record 
had  paid  a  reported  price  of  $2,500  for 
the  girl’s  story,  planning  to  “ghost¬ 
write”  it  on  the  basis  of  interviews 
with  her  in  jail. 

Judge  Brown  was  moved  in  his  pub¬ 
lic  warning  by  publicity  of  the  wildest 
sort  involving  the  girl  and  her  husband 
which  defense  counsel  cited  as  a  basis 
for  its  requests  for  a  chaise  of  venue 
and  postponemwts.  The  judge  agreed 
that  such  publicity  was  making  diffi¬ 
cult  a  fair  trial. 

Subsequently  officials  of  the  Record, 
after  a  conference  with  the  justice, 
received  permission  to  proceed  with 
the  publication  of  the  girl’s  story  on 
the  understanding  that  a  lawyer  for  the 
newspaper  would  pass  on  the  copy  and 
eliminate  any  statements  or  phrasing 
which  might  be  held  prejudicial  to  the 
cases  of  either  the  government  or  the 
defense. 

Even  prior  to  this  action  by  Judge 
Brown,  he  had  given  a  friendly  warn¬ 
ing  to  the  Boston  Post  after  it  had 
published  the  supposed  conclusions  of 
the  state  alienists  the  day  after  they 
had  examined  Murton  Millen,  his 
brother  Irving,  and  Abraham  Faber, 
the  men  held.  Faber,  a  Technology 
graduate,  is  reputed  to  be  the  brains 
of  the  gang  which  by  confessions  has 
implicated  its  members  in  four  mur¬ 
ders  during  holdups. 

Judge  Brown,  at  his  conference  with 
the  editors  Saturday,  also  made  clear 
that  he  considered  certain  stories 
printed  by  the  Boston  American  in  con¬ 
nection  with  the  case  as  basis  for  con¬ 
tempt  proceedings.  These  included  the 
publication  of  the  “life  story”  of  Mrs. 
Millen  by  her  mother,  Mrs.  Margaret 
Brighton,  in  which  the  judge  held  there 
was  special  pleading,  and  of  statements 
by  a  Harvard  professor  that  the  three 
men  were  sane. 

The  news  broadcasting  service  re¬ 
cently  inaugurated  by  Station  WNAC 
was  taken  to  task  more  severely  than 
the  newspapers  by  Judge  Brown,  as  the 
result  of  several  broadcasts  shown  sub¬ 
sequently  to  have  no  basis  in  fact.  The 
station  was  unwittingly  led  by  the 
newspapers  Friday  into  also  rejxjrting 


the  conclusions  of  the  unprivileged  ali¬ 
enists’  report,  which  resulted  in  Judge 
Brown  summoning  its  management  for 
the  same  purpose  as  the  newspaper  edi¬ 
tors. 

It  is  understood  that  Judge  Brown 
also  protested  the  broadcast  by  the  sta¬ 
tion  of  a  baseless  report  that  Mrs.  Mil¬ 
len  had  been  definitely  linked  with  her 
husband,  his  brother  and  Faber  in  the 
actual  participation  of  the  robbery. 


MRS.  SCRIPPS  HELD  NOT 
UABLE  FOR  DEBT 

Los  Angeles  Court  Dismisses  Suit  by 
Briggs  in  Behalf  of  Canfield 
Estate — Debt  Secured  by 
Stock  Pledge 

Superior  Court  ruling  made  in 
Los  -Angeles  March  23  relieved  Mrs. 
Josephine  S.  Scripps,  mother  of  E.  W. 
Scripps,  of  the  possibility  of  reassum¬ 
ing  an  obligation  of  $316,847.06  to  the 
Scripps  Corporation,  owner  of  Pacific 
coast  dailies. 

The  ruling  was  handed  down  by 
Superior  Judge  Stanley  Murray,  sit¬ 
ting  in  Los  Angeles  County  Superior 
Court  by  assignment  from  Madera 
County,  in  dismissing  the  suit  of  H. 
B.  R.  Briggs,  former  Los  Angeles  Re¬ 
cord  editor  and  recently-appointed  post¬ 
master  of  Los  Angeles,  and  E.  G. 
I^dge  and  Karel  Hensel.  The  suit  was 
filed  in  behalf  of  the  estate  of  the  late 
Byron  H.  Canfield,  a  former  associate 
in  the  newspaper  chain,  charging  that 
Mrs.  Scripps  should  be  held  responsible 
for  the  debt  instead  of  her  children 
who  have  pledged  the  debt  with  stock 
valued  at  twice  the  amount. 

Judge  Murray  sided  against  the 
claim,  holding  Mrs.  Scripps  was  free 
of  any  obligatipn  to  reassume  the  debt. 

On  motion  of  Attorney  S.  S.  Hahn, 
counsel  for  the  Scripps  family,  a  second 
suit  instituted  by  Doage  was  ordered 
held  in  abeyance  pending  disposition 
of  a  similar  action  now  pending  on 
appeal  before  the  Washington  State 
Supreme  Court.  In  the  latter  action, 
Dodge  lost  a  trial  court  decision  which 
denied  his  claims  for  $1,100,000  dam¬ 
ages  on  grounds  the  Scripps  family 
made  an  unauthorized  sale  of  corpor¬ 
ation  stock  which  had  been  pledged  by 
Canfield  as  security  for  a  loan. 


“NEW  FORM  OF  UBEL” 


N.  Y.  Appellate  Division  Sees  Some¬ 
thing  New  in  “Talkies” 

The  Appellate  Division,  Third  De¬ 
partment,  refused  in  Albany,  N.  Y., 
March  23,  to  dismiss  the  $150,000  libel 
action  brought  by  Mrs.  Minerva  Brown 
of  Norwich,  N.  Y.,  against  the  Para¬ 
mount  Publix  Corporation,  producers 
of  “An  American  Tragedy.” 

Mrs.  Brown  says  she  is  the  mother 
of  the  girl  whose  tragedy  was  depicted 
in  the  motion  picture,  adapted  from  the 
book  by  Theodore  Dreiser. 

In  a  majority  opinion  Justice  F. 
Walter  Bliss  discussed  sound  motion 
pictures  as  a  possible  new  form  of 
libel,  saying: 

“Such  a  production  may  be  libelous. 
In  the  hands  of  a  wrongdoer  these  de¬ 
vices  have  untold  possibilities  toward 
producing  an  effective  libel.” 

The  motion-picture  company  had  ap¬ 
pealed  from  an  order  of  Justice  Riley 
Heath  of  the  Supreme  Court,  denying 
its  motion  for  appeal. 

Mrs.  Brown,  the  mother  of  Grace 
Brown,  for  whose  murder  in  1906,  at 
Big  Moose  Lake,  Chester  Gillette  was 
executed,  charged  that  the  picture  was 
a  libel  on  her  character  and  reputa¬ 
tion,  portraying  her  as  a  slovenly  illit¬ 
erate  person. 


STANLEY  RICHARDSON  &  CO. 


Stanley  P.  Richardson,  Associated 
Press  correspondent  at  Moscow,  and 
Mrs.  Richardson,  photographed  recently 
in  Moscow. 


JURY  FINDS  FOR  PAPER 
IN  $100,000  SUIT 

Damage  Claimed  Through  Publication 

of  Story  on  Murder  Indictment, 
Later  Dropped — Plaintiff’s 
Brother  Also  Loses 

St.  Louis,  March  26 — A  jury  in 
Circuit  Judge  Hamilton’s  Court  ren¬ 
dered  a  verdict  in  favor  of  the  Post- 
Dispatch  in  the  suit  for  $100,000  libel 
filed  by  Ransom  I.  Bennett  of  Benton, 
Ill. 

A  brother,  R.  Shad  Bennett,  an  at¬ 
torney  of  St.  Louis,  lost  a  similar  suit 
for  $800,000  against  the  Star-Times  in 
Circuit  Judge  Baron’s  court  last  No¬ 
vember. 

Ransom  I.  Bennett  complained  he 
was  damaged  by  the  publication  of  a 
news  article  Sept.  27,  1929,  telling  of 
his  indictment  by  a  grand  jury  in  Jack- 
son  County,  Ill.,  charging  he  conspired 
with  two  other  men  to  have  a  pri¬ 
vate  detective  murder  Olin  King,  a 
former  meat  dealer  of  West  Frankfort, 
Ill.,  now  an  air  pilot. 

The  indictment  against  Ransom  Ben¬ 
nett  was  later  dismissed  by  the  state 
without  a  trial.  He  testifi^  he  never 
knew  the  private  detective  and  that  the 
charge  against  him  was  without  founda¬ 
tion.  There  was  not  a  word  of  proof 
against  him  and  no  evidence  he  had 
done  anything  wrong,  his  lawyer  said. 

Post-Dispatch  counsel  contended  that 
the  newspaper  had  a  right  to  publish 
the  fact  that  Bennett  was  indicted,  to¬ 
gether  with  the  alleged  crime  charged 
against  him,  provided  the  article  did  not 
reflect  on  him  to  an  extent  greater  than 
the  contents  of  the  indictment  itself. 
Also  they  contended  the  article  was  a 
fair  account  of  the  indictment  and  the 
question  of  Bennett’s  innocence  or  guilt 
was  not  an  issue  in  the  damage  suit. 
Bennett’s  attorney  contended  it  was  not 
a  fair  account. 

The  law  firm  of  Green,  Henry  & 
Remmers  and  former  Supreme  Judge 
Fred  L.  Williams,  represented  the 
Pulitzer  Publishing  Co.,  publisher  of 
the  Post-Dispatch  against  whom  the 
suit  for  $50,000  actual  and  $50,000  puni¬ 
tive  damages  was  directed.  Earl  M. 
Pirkey  appeared  for  plaintiff. 

R.  Shad  Benneft's  $800,000  suit 
against  the  Star-Times  alleged  libel¬ 
ous  publication  in  connection  with  a 
warrant  issued  against  him  by  a  justice 
of  the  peace  at  Murphysboro,  Ill., 
charging  him  with  attempting  to  kill 
King.  Shad  Bennett  was  later  indicted 
in  connection  with  the  matter,  which 
indictment,  according  to  the  Star-Times 
defense,  was  still  pending,  but  Bennett 
asserted  it  was  no  longer  effective 
against  him.  He  denied  there  was  any 
basis  for  the  charge. 


RULING  ON  “PREDATE"' 
FOR  LEGAL  COPY 
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Wisconsin  Public  Service  Body  Hol^ 

Paper  is  Published  Day  It  Reaches 
Subscribers,  Not  as  of 
Date  Line 

M.\di.si).\.  Wis.,  March  24 — Tk 
W’iscunsiii  Public  Service  Commissioj, 
in  an  epoch-making  ruling  March  ^ 
got  into  the  realm  of  the  newspape 
press,  and  publishers  are  wondering  ii 
this  is  an  omen  or  forerunner  « 
something  in  the  nature  of  eventuaJJt 
ruling  newspapers  are  public  utilities, 
although  tile  decision  is  to  their  iij. 
mediate  advantage. 

The  Wisconsin  Power  &  Light  Co, 
owner  and  operator  of  a  large  numbo 
of  local  utilities  in  Wisconsin  citio 
and  villages,  sought  an  order  by  whid 
a  city  that  purchased  the  local  partd 
an  electric  power  and  light  system,  bt 
made  to  pay  a  “utility  severann 
charge,  which  a  vVisconsin  editor  rt 
cently  named  “utility  alimony.”  Tk 
commission  held  the  value  of  the  prop, 
erty  bought  by  the  municipality  as 
$10,000.  and  refused  to  allow  $116,1# 
and  $56,106  additional  claims  as  “sn- 
erance  damages”  to  connected  servict 
plants  not  within  the  municipal  limit 

In  pleading  its  case  the  electric  coo. 
pany  charged  that  the  notice  of  tk 
election  at  which  the  purchase  «as 
voted  by  the  municipality  was  illeg^ 
because  the  newspaper  in  which  it  ap¬ 
peared  was  actually  “published”  prior 
to  the  time  the  notice  should  have  ap. 
peared.  The  commission  held  that  tk 
publication  date  of  a  pre-dated  nevs- 
paper  or  other  periodical  is  the  daj 
it  becomes  available  to  some  of  its 
readers.  Commission  attorneys  stated 
they  have  been  unable  to  find  any  coat 
ruling  on  this  question  anywhere  ii 
the  United  States  and  believ^  the  caa 
to  be  of  special  interest  to  newspapers 
reaching  the  post  office  one,  two  « 
more  days  ahead  of  the  actual  dift 
they  bear.  The  same  applies  to  otbe 
publications  than  newspapers,  it  was 
declared. 

The  entire  case  will  be  tested  in  tht 
courts  as  the  main  terms  of  the  com¬ 
mission’s  decision  have  never  befort 
been  adjudicated. 
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F.  P.  DUNNE  LOSES  TAX  CASE 


U.  S.  Board  Refuses  to  Permit  Ds 
duction  of  Stock  Losses 

Finley  Peter  Dunne,  of  “Mr,  Dooley’ 
fame,  has  been  denied  the  right  to  i- 
duct  from  his  federal  income  tax  ac¬ 
count  losses  on  1927  stock  transaetkn 
which  would  have  reduced  his  li^ility 
to  the  government  in  the  amount  « 
$12,110.48. 

The  stock  account  which  was  the  sub 
ject  of  a  review  before  the  U.  S.  Boari 
of  Tax  Appeals,  was  one  of  thrs 
opened  in  1919,  in  which  the  broken 
handling  the  deals  were  guarantee! 
against  loss  by  Payne  Whitney.  The 
other  accounts  were  opened  for  Eugem 
Hale,  Jr.,  and  Samuel  Qark,  who  art 
described  in  the  appeal,  as  was  alio 
Dunne,  as  friends  of  Mr,  Whitney. 

The  market  operations  resulted  it 
losses  aggregating  $1,176,457.79,  oi 
which  $392,110.48  was  allocable  to 
Dunne’s  account.  Mr,  Whitney  paid  al 
but  a  small  portion  of  the  loss  to  the 
brokers  and  the  balance  was  paid  by  hh 
estate. 

Dunne  argued  that  since  he  was  en¬ 
titled  to  receive  the  profits  if  any  ac¬ 
crued,  he  also  should  be  permitted  It 
deduct  the  losses,  despite  the  guarantee 
and  the  actual  payment  by  Mr.  Whitney. 
The  Commissioner  of  Internal  Revenat 
refused  to  accept  this  contention  and  he 
was  sustained  by  the  appeals  board. 


CUTS  1933  LOSS 

American  Colortype  Company  in  1933 
reduced  by  nearly  two-thirds  the  vA 
loss  sustained  in  1932,  according  to  tht 
annual  report.  Last  year’s  loss  after 
depreciation,  interest  and  reserve  f* 
taxes  was  $342,842,  as  compared  wm 
$999,074  in  1932, 
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TOLEDO  GUILD  ADOPTS  ABIUTY  RATINGS 

Classifies  Members  as  Apprentices  and  Craftsmen  in  New  Constitutional  Article^Paul  Block, 
Host  to  Group,  Sees  Need  for  Higher  Editorial  Compensation 


The  Toledo  Newspaper  Guild  com-  scale  of  salaries  for  news  writers  and 
pleted  a  busy  week  last  Sunday  with  the  necessity  for  setting  up  safeguards 
1  meeting  in  the  Chamber  of  Commerce  so  that  newspaper  editorial  workers  in 
when  a  section  of  the  by-laws  govern-  the  future  would  feel  more  secure  in 
ing  apprenticeships  was  adopted  and  their  jobs. 

two  nrajor  objectives  submitted  by  the  “I  think  there  is  no  doubt  that  the 
executive  board  were  approved.  Earlier  writers  for  a  long  time  have  been  the 


tions  for  news  workers  and  better  re-  illness  of  Ralph  J.  Donaldson,  president 
lations  with  the  publishers."  of  the  association. 

Cliff  Heineman  of  the  Times,  guild  There  is  still  talk  among  Plain  Dealer 
treasurer,  said :  “I  interpret  Mr.  Block’s  employes  of  forming  a  chapter  of  the 
remarks  as  not  only  recognition  of  the  Cleveland  Newspaper  Guild,  but  no  defi- 
guild  movement,  but  as  definite  assur-  nite  move  in  this  direction  has  been 


„  the  week  guild  members  had  been 
^sts  of  Paul  Block,  publisher  of  the 
Bladf  and  the  Times,  at  a  luncheon. 

The  Toledo  guild  is  believed  to  be 
the  first  in  the  country  to  adopt  a  defi- 


Cd,)  site  ruling  on  membership  which  classi-  their  jobs.” 

mATTiKprc  ac  rraftcfriAn  r\f  \fr 


poorest  paid  of  all  newspaper  workers,” 
Mr.  Block  said.  “It  is  time  steps  were 
taken  to  correct  this  condition.  Fur¬ 
ther,  we  should  make  veteran  and  ex¬ 
perienced  employes  feel  more  sure  of 


lies  the  members  as  craftsmen  or  ap¬ 
prentices  and  sets  out  qualifications  and 
requirements.  Approval  of  the  article 
came  only  after  a  comprehensive  sur¬ 
rey  of  similar  regulations  in  other 
crafts  had  been  made  by  a  special  com¬ 
mittee  and  after  various  plans  had  been 
detoed  at  length  in  guild  and  unit 
meetings. 

Principal  subjects  for  debate  were 
the  educational  requirement ;  the  section 
allowing  journalistic  training  to  be 
counted  as  an  equivalent  and  reduce  the 
time  of  apprenticeship,  and  the  provi¬ 
sion  that  such  equivalent  might  reduce 
the  actual  time  of  apprenticeship  to  one 
star.  Earlier  there  had  been  some  divi¬ 
sion  of  opinion  as  to  whether  to  make 
the  period  of  experience  which  quali¬ 
fied  an  employe  for  charter  craftsman 
rating  three  or  five  years. 

On  the  special  committee  which  con¬ 
ducted  the  survey  on  apprenticeships 
and  drafted  the  article  finally  adopted 
were  W.  E.  Hall,  chairman,  Russell 
Bremer  and  Lou  Klewer,  Blade ;  Don¬ 
ald  Pond,  Ernest  Jones  and  Paul  Evan- 
sted,  News-Bee,  and  Bill  Herring,  Cliff 
Heineman  and  Dan  Palmer,  Times. 

iTwo  of  the  guild  objectives  drafted 
by  the  executive  board  and  submitted  at 
the  meeting  Sunday  were  approved  after 
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Mr.  Block  cited  a  recent  instance  on 
one  of  his  papers  where  a  veteran  em¬ 
ploye  had  been  dismissed  and  his  case 
appealed  to  the  publisher  by  the  local 
guild.  As  soon  as  he  learned  of  the 
dismissal  he  ordered  the  man  reinstated, 
he  said,  and  told  the  local  editor  that 
if  he  was  unfit  for  the  work  he  for¬ 
merly  performed  he  should  be  given 
other  tasks,  or  retired  on  pension. 

Officers  of  the  Toledo  guild  ex¬ 
pressed  gratification  at  Mr.  Block’s  re¬ 
marks.  R.  P.  Overmyer  of  the  Blade, 
guild  secretary,  said: 

“Mr.  Block’s  frank  and  cordial  recep¬ 
tion  of  the  Toledo  guild  will  provide 
an  inspiration  for  energetic  and  en¬ 
thusiastic  work  on  the  part  of  its  of¬ 
ficers  and  members  to  make  it  a  really 
successful  organization.  The  guild 
movement  as  now  organized  throughout 
the  country  constitutes  the  first  sub¬ 
stantial  effort  in  the  history  of  Ameri¬ 
can  journalism  to  protect  and  advance 
the  interests  of  editorial  workers.  Ready 
acceptance  of  the  guilds  and  offers  to 
cooperate  with  them  on  the  part  of  pub¬ 
lishers,  such  as  offered  by  Mr.  Block, 
will  play  a  large  pait  in  furthering 
the  guilds’  objectives  toward  higher 
journalistic  standards,  improved  condi- 


ance  that  he  will  take  measures  to  im¬ 
prove  the  job  security  of  his  editorial 
employes.  His  talk  was  extremely 
gratifying.” 

Ernest  Jones,  of  the  News-Bee,  a 
member  of  the  guild  executive  board, 
said:  “Mr.  Block  clearly  gave  com¬ 
plete  recognition  to  the  Toledo  guild. 
I  was  very  happy  to  hear  his  statements, 
because  I  believe  his  attitude  paves  the 
way  for  employe  and  publisher  dealing 
never  before  attempted  and  which 
should  result  advantageously  for  both.” 


made.  Most  of  the  editorial  employes 
of  the  paper  are  inclined  to  believe  they 
can  make  bettter  headway  through  their 
own  organization  than  through  the 
guild  in  negotiating  with  their  em¬ 
ployers. 

Editorial  workers  of  the  Press  chap¬ 
ter  of  the  guild  are  also  discussing  the 
salary  restoration  situation.  Seve^l 
days  ago  a  resolution  was  adopted  by 
the  Press  chapter  asking  for  a  refer¬ 
endum  vote  of  the  members  on  the  pay 
readjustment  problem. 

Lloyd  White,  president  of  the  guild, 
stated  that  wilJiin  a  few  days  the  re¬ 
quest  of  its  members  (those  of  the 
Press  and  News)  chapters  will  be  pres¬ 
ented  to  the  publishers  of  both  papers. 
Proper  credentials  will  be  furnished 


Would  Restore  Pay  Cut 

(.special  to  Editor  &  Publisher) 

Cleveland,  O.,  March  26 — The  edi¬ 
torial  employes  of  the  Cleveland  News 

are  seeking  a  restoration  of  salaries  ,  * - 

curtailed  during  1932.  They  are  also  the  guilds  committee  in  dealing  with 

seeking  a  readjustment  of  salaries  of  the  pre's  and  news  pu _  . 

editorial  employes  receiving  below  $35  ]  . 

weekly.  The  matter  will  be  presented  Protest  Baltimore  Dismissals 
to  the  News  chapter  of  the  Cleveland  Organization  of  a  Baltimore  branch 


Newspaper  Guild  at  a  meeting  Friday 
evening  next. 

The  executive  committee  of  the  Plain 
Dealer  Editorial  Employes  Association, 
whose  members  by  a  vote  of  51  to  50 
last  week  decided  to  ask  for  a  restora¬ 
tion  of  the  May,  1932,  pay  cut,  did  not 
present  their  request  to  the  Plain 
Dealer  Publishing  Company,  as  intended 
last  week,  because  of  the  absence  of 
Paul  Bellamy,  editor,  through  whom 
they  seek  to  open  negotiations  with  the 
company,  and  its  submission  was  again 
delayed  this  week  on  account  of  the 
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considerable  debate.  They  related  to 
wages  and  hours.  In  order  to  avoid 
any  such  situation  as  that  encountered 
by  the  New  York  guild  in  its  initial  ef¬ 
fort  to  open  negotiations  with  the  pub¬ 
lishers,  the  Toledo  guild  adopted  the 
following  motion: 

“That  the  executive  board  of  the  To¬ 
ledo  Newspaper  Guild  is  hereby  directed 
by  the  guild  to  proceed  under  its  powers 
grant^  in  Article  VI  of  the  guild  con- 


HOW  TOLEDO  GUILD  CLASSIFIES  WRITERS 


Text  of  the  new  section  of  the  To¬ 
ledo  Newspaper  Guild’s  by-laws, 
classifying  its  membership  as  craftsmen 
and  apprentices  and  setting  forth  respec¬ 
tive  qualifications,  as  adopted  this  week, 
follows : 

Section  1 — Membership  in  the  Toledo  News- 


Section  7 — The  unit  may  set  equivalents 
of  service  and  allowances  for  other  work 
not  covered  in  Article  V,  Section  4.  These 
equivalents  shall  apply  to  shorten  the  appren¬ 
ticeship  only  upon  the  approval  'of  the  ex¬ 
ecutive  board.  In  no  case  shall  equivalents 
reduce  an  apprenticeship  to  less  than  one 
year.  Education,  special  training,  and  ex- 


of  the  Newspaper  Guild  was  accom¬ 
plished  March  26.  Ernest  von  Hartz, 
of  the  Sun,  was  elected  president  of  the 
organization.  H.  Bowen  Smith  of  the  ( 
Evening  Sun  was  elected  secretary,  and 
Henry  Jarrett  of  the  Evening  Sun  was 
elected  treasurer.  The  following  were 
elected  members  of  the  executive  com¬ 
mittee  :  George  Ruark,  photographer 
formerly  of  the  Post  but  now  of  the 
Nezvs;  Robert  L.  Thompson  of  the  As¬ 
sociated  Press  and  Miss  Frances  Turner 
of  the  Sun. 

After  the  election  a  telegram  was 
sent  to  Heywood  Broun,  president  of 
the  American  Newspaper  Guild,  the  iw- 
tional  body,  protesting  against  the  dis¬ 
missal  of  the  editorial  employes  of  the 
Post.  . 

Another  meeting  of  the  Baltimore 
branch  will  be  held  next  Sunday. 

$33  A  Week  Phila.  Average 

(Special  to  Editor  &  Publishbr) 
Philadelphia,  March - The  aver- 


per  cent  of  the  Survey  Committee. 

The  317  members  are  those  who  an¬ 
swered  a  questionnaire  seeking  detailed 
wage  and  working  condition  informa- 


guild  _  members  are  identified.  Such  include  only  those  who  have  served  under  the  u  II  in 

I  ^  -Ilf  conditions  of  Article  Two.  Swtion  1,  of  the  Craftsmen  in  the  unit.  ° 

^ObjKtiVes  set  by  the  guild.  Agree-  Guild  constitutmn  for  a  total  of  three  years 
amt  of  the  executive  board  with  the  «cept  that  such  service  shall  not  of  necessity  committee  of  three  members.  This  com- 

publishers  shall  be  subject  to  the  rati-  represented  ^hall  aid  in  the  training  of  all  ap- 

nation  of  the  guild  as  provided  in  Arti-  '  a  u  .  u  i.  n  prentice  members,  outline  and  supervise  any 

Ck  VII  of  the  guild  constitution."  he  admit.^“bvX"ex«uti«  instruction  that  may  deem^ 

^  luncheon  given  by  Mr.  Block  was  I^J^,„lTion  of  the  necessary  or  advisable  and  report  the  progress 


tion  which  were  sent  in  January  to 
about  600  members  in  this  city  and 
Camden.  The  Camden  figures  have  not 


held  in  the  ComiSodore  Perry  h^Tel  ball:  C;“ch°Ut%~omU=  lm“S^'^f^t^V:n^  fet  been  tabulated.  ^  ^  ^ 

IThe^'^ofTh  perfo^  an;"- apprentice  ha:  failed  to  Average  .wages  and  the  "um^r  of 

inCmDcrs  of  the  guild.  Mr.  Block  ar-  Section  4— In  acting  upon  all  applications  interest*  skill,  and  progress  satisfactory  to  FCpliCS  received  from  cach  OI  the  SIX 

.  .  r  Philadelphia  newspapers  follow: 

Bulletin,  33  replies,  $36.74  average 
pay ;  Daily  News,  18  replies,  $26.36 
average  pay;  Evening  Ledger,  50  re¬ 
plies,  ^2.74  average  pay;  Inquirer,  45 
replies,  $31.68  average  pay;  Public 
Ledger,  31  replies,  $33.20  average  pay ; 
Record,  52  replies,  $35.21  average  pay. 
Divided  by  classes  of  work,  the  re- 


m  Toledo  Tuesday  and  asked  guild  fc  membership,  the  executive  l»ard  shall  the  committee,  the  committee  shall  rccum- 
™’Cers  to  arrange  the  luncheon  for  he  bound  by  these  rules  for  eligibility  as  mend  to  the  unit  claiming  the  apprentice 
Wednesday  noon.  He  invited  memherx  Craftsmen;  (a)  Each  application  must  be  ac-  ' 
from  all  thre^  n*uren.>n^.-o  ..  J  u  companied  by  proof  satisfactory  to  the  cx- 
sbS  Aat  thrhm^b  ®  and  empha-  ^oard  that  the  applicant  has  served 

nn»  *  luncheon  was  for  the  pur-  three  years  in  the  editorial  department  of 

^  ot  becoming  acquainted  with  the 
foledo  writers  and  learning  of  the 
s  progress  of  the  Toledo  guild  move¬ 
ment. 

In  addition  to  guild  members  a  num- 
»  ^  J  “I®'*®  Times  executives  at- 
tmded  the  luncheon.  They  included 
brove  Patterson,  editor  of  the  Blade; 
the  Bl"  d^  Speer,  business  manager  of 

®  Cottrell,  vice-president  Oi  a  nr»i  Kiauc  uiku  b<.i.uui.  ...s  suomii  lor  connaeration  lor  creaii  on  tne  --r - ,  i. _ in 

no  treasurer  of  the  Blade ;  Richard  C.  bo"®!  provision  may  be  waived  for  good  cause  three-year  apprenticeship  a  list  of  all  his  phes,  $36.77 ;  photo^aphers,  19  r^UCS, 
atterson,  business  manager  of  the  exceptional  cases..  Such  waiver  must  be  work  which  properly  may  be  considered  as  $29.26;  reporters,  122  replies,  ; 


recognized  Ejiglish  language,  daily  news¬ 
paper  of  general  circulation.  Such  service 
must  be  in  the  actual  production  of  the  news¬ 
paper.  (b)  The  executive  board  shall  have 
power  to  require  other  information  incident 
to  such  proof,  and  the  burden  of  all  proof 
shall  be  with  the  applicant. 

Section  5— The  following  rules  shall  govern 
the  admission  of  apprentice  members:  (a)  The 
prospective  apprentice  must  be  a  graduate 
of  a  first  grade  high  school,  (b)  The  educa- 


that  the  member  be  dropped.  The  recom¬ 
mendation  shall  be  effective  upon  the  major¬ 
ity  vote  of  the  tmit. 

Section  10— After  the  charter  list  of  appren¬ 
tices  is  approved  by  a  unit,  any  apprentices 
over  the  number  the  unit  is  entitled  to  shall 
be  placed  on  an  auxiliary  apprentice  list. 

All  those  on  this  auxiliary  list  who  pay  the  ,  t  • 

regular  Guild  dues  shall  be  entitled  to  ask  plies  show  the.  following  average  .^y . 
the  apprentice  committee  to  supervise  their  artistS,  16  replies,  $28.26;  clerks,  7  re¬ 
training  in  editorial  department  work.  In  plies,  $16.84;  Copy  boyS,  22  replies, 
case  of  a  vacancy  in  the  charter  apprentice  «12  39  •  copy  readers,  38  replies,  $45.36 ; 
list,  the  auxiliary  apprentice  promoted  by  the  deskmen,  10  replies,  $30.01;  editors,  29 

S  ■c'S.SS.":;,’  rfpu«,.$4i92;,tat«re  wri,er,._lS.«- 
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Charles  R.  Corbin,  manag- 
Blade.  Daniel  Nicoll, 
istant  to  Mr.  Block,  accompanied 
lunchwn*"*^  ‘'"'P  and  also  attended  the 

^r.  Block 
was  fully 


a  brief  talk,  said  he 
sympathy  with  the 


by  majority  vote  of  the  unit  admitting  the 
apprentice  and  must  be  approved  by  the  execu¬ 
tive  board. 

Section  6— The  apprentice  upon  fulfilling  the 
service  conditions  of  Article  V  Section  4  of 
the  By-laws  shall  be  eligible  to  apply  to  his 
unit  for  a  vote  of  recommendation  and  to  the 
executive  board  of  the  Guild  for  admission  as 


editorial  department  experience  in  production  rewrite  men,  39  replies,  $41.01. 


aims  and  purposes  of  th«»  local  ouild  ®  Craftsman  member.  If  an  apprentice  is  not 

pnasized  the  importance  of  a  higher 


years,  the  unit  may  vote 
apprentice  from  the  Guild 
list  or  may  recommend  an  additional  term  of 
apprenticeship. 


of  the  newspaper.  Those  on  the  charter  auxil¬ 
iary  apprentice  list  shall  have  no  vote  in 
the  unit  or  Guild.  This  is  an  emergency  ar¬ 
rangement  and  shall  apply  only  to  the  charter 
list  and  shall  not  apply  to  anyone  em¬ 
ployed  after  the  adoption  of  the  article. 

Section  11 — Regular  apprentices  shall  at 

all  times  have  the  right  to  vote  in  unit  and  ...  Avn/>ri. 

Guild  meetings  and  regular  and  auxiliary  With  thirty-SlX  to  forty  years  expen- 
apprentices  at  all  times  shall  be  entitled  to  cnce  avwage  $41.50  a  wrek. 
the  protection  of  the  Guild  in  matters  of  For  Other  Gutld  News 

employment,  working  conditions  and  salaries.  See  Next  Page. 


Approaching  the  figures  on  the  basis 
of  years  of  service,  the  report  shows 
that  pay  for  men  of  one  year’s  experi¬ 
ence  and  less  is  between  $15  and  $20 
a  week,  rises  to  its  peak  in  eleven  to 
fifteen  years  of  service  at  $47.86,  and 
then  gradually  decreases.  Three  men 


10 


Editor  &  Publisher  for  March  31,  1934 


SAN  FRANCISCO  AREA 
ORGANIZES  GUILD 


Two  Hundred  Paying  Members  Signed 
by  Group  Covering  Oakland, 
East  Bay,  and  Peninsula,  as 
Well  as  City  Itself 

(.By  telegraph  to  Editor  it  Publisher) 

San  Francisco,  March  28 — The  pre¬ 
liminary  work  of  organizing  a  news¬ 
paper  guild  in  the  San  Francisco  Bay 
area  reached  its  objective  when  a  meet¬ 
ing  was  held  at  the  Press  Club  this 
week  to  nominate  permanent  officers. 
With  one  hundred  members  present,  the 
following  ticket  was  placed  in  nomina¬ 
tion  without  opposition:  For  pr«ident, 
Arthur  Cay  lor,  feature  writer  and  con¬ 
ductor  of  the  daily  column,  "The  Whirl¬ 
igig,”  in  the  San  Francisco  News;  for 
vice-president,  W.  B.  Grattan  of  the 
Oakland  Post-Enquirer;  for  secretary- 
treasurer,  D(xi  Stevens  of  the  San 
Francisco  Examiner.  Ballots  have  been 
sent  by  mail  so  as  to  give  all  members 
an  opportunity  to  vote.  Complete  elec¬ 
tion  returns  are  expected  by  April  10. 

It  has  been  decided  that  guild  mem¬ 
bers  will  include  not  only  those  in  San 
Francisco,  but  also  those  in  Oakland, 
the  East  Bay  area  and  down  the 
peninsula.  The  guild  will  be  known 
as  the  Newspaper  Guild  of  San  Fran¬ 
cisco  Metropolitan  District. 

Two  hundred  dues-paid  members  have 
signed  the  charter  and  a  membership  of 
three  hundred  is  expected  when  organi¬ 
zation  work  is  completed. 

Chapter  units  have  been  formed  at 
the  San  Francisco  News,  the  San  Fran¬ 
cisco  Examiner,  the  San  Francisco  Call- 
Bulletin,  the  Oakland  Post-Inquirer  and 
the  Associated  Press,  leaving  the  5'o» 
Francisco  Chronicle  and  Octkland  Tri¬ 
bune  not  yet  represented  with  units. 


Resolution  Aimed  at  Hearst 

The  representative  assembly  of  the 
Newspaper  Guild  of  New  York  adopted 
the  following  resolution  at  a  meeting 
March  28: 

“Whereas,  there  appeared  in  the 
New  York  American  of  March  26  an 
editorial  under  the  caption  “The  Posi¬ 
tion  of  the  Hearst  Newspapers,”  which 
conveys  the  impression  that  the  Hearst 
organization  has  complied  fully  with 
the  spirit  and  the  requirements  of  the 
NR  A,  and 

“Whereas,  it  is  a  fact  that  perhaps 
without  the  specific  knowledge  of  Wil¬ 
liam  Randolph  Hearst,  certain  units  of 
the  Hearst  organization  have  not  put 
into  effect  the  five-day  week  as  re¬ 
quested  by  President  Roosevelt  in  sign¬ 
ing  the  newspaper  code;  certain  units 
are  still  requiring  men  to  work  more 
thim  40  hours  per  week,  and  certain 
units  have  decreased,  rather  than  in¬ 
creased,  the  number  of  employes  since 
signing  the  President’s  re-employment 
agreement  and 

“Whereas  blanket  wage  cuts  as  high 
as  27%  have  been  imposed  upon  edi¬ 
torial  employes  of  all  Hearst  news¬ 
papers  news  services  and  syndicates 
and  no  part  of  these  blanket  wage  cuts 
has  been  restored  therefore 

“Be  it  resolved,  that  the  Newspaper 
Guild  of  New  York,  having  in  mind 
the  nature  of  Mr.  Hearst’s  long  record 
as  an  employer  of  labor,  hereby  ex¬ 
presses  its  belief  that  Mr.  Hearst  will 
immediately  instruct  the  heads  of  the 
various  units  of  his  organization  to 
justify  the  above-mentioned  editorial  by 
instituting  the  five-day  week  in  all  units 
of  his  organization;  by  hiring  such  ad¬ 
ditional  labor  as  is  necessary  to  elimi¬ 
nate  working  any  editorial  employe  more 
than  40  hours  per  week,  and  by  re¬ 
storing  at  once  all  blanket  pay  cuts, 
and  hereby  requests  Mr.  Hearst  to  do 
so;  and 

“Be  it  further  resolved,  that  this 
resolution  be  telegraphed  to  Mr.  Hearst 
at  once,  and  that  copies  be  sent  to  the 
editors  of  all  New  York  daily  news¬ 
papers,  to  Editor  &  Publisher,  and  to 
Time  Magazine,  and  that  it  be  submit¬ 
ted  for  Ae  next  issue  of  The  Guild 
Reporter,  and 

“Be  it  further  resolved,  that  since 
the  editorial  herein  referred  to  was  put 


into  the  Congressional  Record  on  mo¬ 
tion  of  Senator  Schall,  of  Minnesota, 
a  copy  of  this  resolution  be  sent  Sen¬ 
ator  Schall  with  the  request  that  it  also 
be  inserted  in  the  Congressional  Rec¬ 
ord.” 


Coast  Group  Hits  Code 

(Special  to  Editor  &  Publisher) 

Spokane,  Wash.,  March  26— ;-Seven- 
teen  newspaper  men  representing  the 
Spokesman-Review,  Spokane  Chronicle, 
the  Spokane  Press,  and  Associated 
Press,  recently  condemned  the  news¬ 
paper  code  as  unsatisfactory  in  so  far 
as  it  relates  to  editorial  employees. 

Resolutions  were  passed  asking  that 
new  hearings  be  held  on  the  code. 

Opposition  was  expressed  to  any  code 
affecting  editorial  employes  unless  the 
employes  have  genuine  representation 
on  the  code  authority. 

Objection  was  also  voiced  to  Article 
6,  section  5a,  because  it  gives  employes 
no  direct  representation  on  the  news¬ 
paper  industrial  board.  A  resolution 
was  passed  asking  that  editorial  em¬ 
ployes  be  given  direct  proportionate  rep¬ 
resentation  on  the  board;  the  represen¬ 
tatives  to  be  approved  by  the  American 
Newspaper  Guild  or  other  genuine  em¬ 
ploye  groups. 

It  was  resolved  that  newspaper  em¬ 
ployes  should  be  given  a  full  hearing 
before  maximum  hours  and  minimum 
wages  are  established  by  the  code 
authority. 

The  following  resolution  regarding 
hours  and  wages  was  adopted : 

“We  protest  against  the  minimum 
wage  provisions  of  the  code  if  intended 
to  apply  in  any  way  to  editorial  work¬ 
ers.  We  urge  that  the  minimum  wage 
schedule  for  the  Northwest  should  be 
no  less  than  $30  a  week  for  all  edi¬ 
torial  workers,  including  artists  and 
photographers,  who  have  had  two  years’ 
experience;  $35  a  week  for  all  who 
have  had  three  years’  experience;  and 
$40  a  week  for  those  who  have  had  five 
years’  experience  or  more.  We  urge 
that  $20  lie  made  the  minimum  pay  for 
any  person  employed  in  the  prepara¬ 
tion  of  news  or  photographs.” 

Attention  was  called  at  the  meeting 
to  an  .Associated  Press  report  of  March 
15  from  Snohomish,  Wash.,  showing 
that  the  minimum  wage  for  drivers  and 
.salesmen  of  the  Columbia  Packing  Cor¬ 
poration  has  been  established  at  $35  a 
week.  This  compared  with  wages  as 
low  as  $20  a  week  for  university  grad¬ 
uates  reporting  for  one  Spokane  paper; 
and  less  than  that  on  another,  it  was 
pointed  out. 

Other  minor  resolutions  opposing  pro¬ 
visions  of  the  code  were  passed ;  and 
the  final  resolution  was : 

“It  is  the  sense  of  this  group  that  we 
want  to  cooperate  with  publishers.  We 
ask  that  the  code  lie  revised,  so  em¬ 
ployes  can  work  with  the  men  who  em¬ 
ploy  them  for  the  good  of  the  news¬ 
paper  industry.” 


SOCONY-VACUUM  CAMPAIGN 

Socony  -  A’acuum  Corixiration  will 
launch  a  new  advertising  campaign  in 
.some  800  newspapers  soon,  through  the 
New  York  agency  of  J.  Stirling  Get- 
chell.  Inc.  Number  of  newspapers  is 
said  to  be  about  10  per  cent  higher  than 
last  year. 


LAUNCHING  NEW  PRODUCT 

Standard  Sanitary  Manufacturing 
Company,  Pittsburgh,  will  begin  an  ad¬ 
vertising  campaign  in  about  75  news¬ 
papers,  as  well  as  magazines  and  trade 
papers,  the  middle  of  April.  A  new 
type  of  bathroom  fixture  will  be  fea¬ 
tured.  Blaker  Advertising  Agency,  New 
York,  handles  the  account. 


NEW  G.  E.  COPY 

General  Electric  refrigerator  adver¬ 
tising,  starting  with  a  three-color  ad¬ 
vertisement  in  the  main  news  section  of 
the  Chicago  Sunday  Tribune,  struck  a 
new’  note  with  a  news-picture  make-up 
captioned  “Behind  the  Scenes  with 
Champions.”  Jack  Dempsey,  Stein- 
metz,  and  Edison  were  pictured.  The 
copy  was  prepared  by  Maxon,  Inc., 
Geveland. 


DOUBLE-DECK  FRONT  PAGE 


DAI  Fiiuif 

R  D.S  PEACE  PLAN 
BARS^AUTO  STRIKE 


A  streamer  across  the  middle  of  the 
front  page,  in  addition  to  the  usual  one 
at  the  top.  gave  the  New  York  Daily 
News  a  new  and  different  appearance 
March  26.  The  next  few  days  brought 
no  repetition  of  the  novel  make-up. 
The  lower  streamer  refers  to  the  photo 
directly  above  it,  and  both  headlines 
are  based  on  stories  on  inside  pages. 

TEXAS  EDITORS  PLAN 
WHITE  HOUSE  VISIT 

Special  Train,  With  175  Newspaper 
People,  Will  Arrive  in  Wash¬ 
ington  April  1 1 — Jones 
Arranging  Reception 

Washington,  D.  C.,  March  27 — 
Editors  of  Texas  newspapers  have  writ¬ 
ten  columns  describing  how  the  “New 
Deal”  has  started  the  return  of  pros¬ 
perity,  but  they  are  still  convinced  that 
President  Roosevelt  does  not  know  all 
about  it  yet.  So,  in  order  to  bring  a 
message  to  the  President  in  person,  ed¬ 
itors  and  statesmen  are  to  reach  Wash¬ 
ington  at  noon,  April  11,  from  the  Lone 
Star  state,  150  to  175  strong. 

Jesse  H.  Jones,  chairman  of  the  Re¬ 
construction  Finance  Corporation,  and 
incidentally  president  of  the  Houston 
Chronicle,  has  been  selected  as  chairman. 
Mr.  Jones  has  enlisted  SiHiman  Evans, 
fourth  assistant  postmaster  general,  in 
planning  an  elaliorate  reception  for  the 
visitors.  Mr.  Evans  was  many  years 
connected  with  the  Fort  Worth  Star 
T  elegram. 

The  special  train  that  will  bring  the 
visitors  to  Washington  has  been  des¬ 
ignated  “The  Texas  Press  Full-House 
Special,”  organized  to  bring  a  “message 
to  the  President  from  government,  civi.c 
and  other  organizations  and  the  press 
as  to  how  the  ‘new  deal’  has  worked 
in  Texas  and  brought  blessings  to  all.” 

One  feature  of  the  train  will  lie  a 
car  laden  with  “Texas  Products  Grown 
and  Made  in  Texas,”  every  article  of 
which  will  be  sent  to  the  White  House 
and  presented  to  the  President  and  Mrs. 
Roosevelt. 

It  is  expected  that  the  party  will  re¬ 
main  in  VVashington  two  days  and  then 
proceed  to  New  York. 

MIRROR  UFTS  SUNDAY  RATE 

New  York  Mirror  has  announced  the 
general  adv-ertising  rate  for  Sunday 
issues  will  be  raised  from  80  cents  to 
$1  a  line,  effective  April  15.  Daily 
rate  remains  at  80  cents.  Full  pages 
in  black  and  one  color,  run  of  paper, 
will  cost  $1,000  daily,  $1,250  Sundays. 

DALLAS  DISPATCH  RATE  UP 

Dallas  (Tex.)  Dispatch  has  announced 
that  beginning  April  1,  its  general  ad¬ 
vertising  rate  will  be  16  cents  a  line, 
open,  down  to  12  cents  a  line  on  2,000- 
line  contracts,  daily  or  Sunday.  The 
old  rate  was  12  cents,  open,  down  to 
10  cents  on  2,0@0-line  contracts. 


PRESS  HELPED  AVER] 
AUTO  STRIKE 

Fairness  of  Michigan  Dailies  Cite4^ 
Labor  Leader — Flint  Journal’i 
Extra  Stopped  Strike 
Call  March  22 


(Special  to  i'.DiTOR  &  Publisher) 

Flint,  Mich.,  March  26 — Daily  ne», 
paper’s  fairness  in  describing  both  jji] 
of  the  automobile  workers’  quarrel « ■ 
manufacturers  was  largely  credited  w 
preventing  an  active  strike  while  eai 
negotiations  were  under  way,  labor  h.; 
ers  believe. 

William  Collins,  A.  F.  of  L.  leat 
who  has  been  stage-managing  the  u 
ganization  of  workers,  publicly  pratt- 
the  Flint  (Mich.)  Journal  for  fainfe 
in  presenting  labor's  side  of  the 
tion.  Detroit  newspapers  and  those  t 
the  automobile  cities  of  Michigat. 
Pontiac  Press,  Lansing  State  Jowk. 
Saginazo  News,  Graiid  Rapids  Priu 
Bay  City  Times,  Grand  Rapids  Htn 
and  Jackson  Citizen-Patriot — were  ais 
cited  for  fairness.  All  state  papa 
found  the  automobile  strike  news  k 
prime  importance,  assigning  it  to  tm. 
ner-line  stories  daily. 

Meetings  of  automobile  workers  *tt; 
covered  by  special  effort  on  the  pt 
of  the  newspapers.  The  Detroit  Sn; 
Free  Press  and  T imes  sent  special  ne 
to  the  meetings  and  covered  New  Y«t 
and  Washington  angles  with  their  or. 
staff  men.  The  Detroit  Free  Press  h 
Clifford  A.  Prevost  handling  the  aa 
tional  administration  angle  from  th 
capital. 

Automotive  Daily  News,  Detroittna  I 
paper,  published  extras  twice  during  b 
week,  strenuously  presenting  the  si^i 
the  manufacturers,  with  lead  editorii 
by  Chris  Sinsabaugh,  editor,  and  Wt 
liam  C.  Callahan,  managing  editor.  Oi 
dinarily,  the  trade  paper  appears  tvic 
a  week. 

On  March  22,  a  night  meeting  at  Fit 
of  50  stewards,  or  union  representathe 
voted  to  hold  the  deferred  strike  ik) 
next  day  without  further  delay,  unit 
more  definite  information  was  receiTt 
from  automobile  manufacturers.  Pidi 
badges  were  ready  for  distribubc. 
Learning  of  action  on  the  strike,  M.  k 
Gorman,  managing  editor  of  the  jee 
nal,  assembled  a  skeleton  staff  and  t  i 
extra  was  issued  shortly  before  mic 
night  with  the  information  the  unic 
spokesmen  were  in  conference  wit 
President  Roosevelt  in  Washington  m 
that  a  satisfactory  outcome  was  awaitei 
The  extras  were  rushed  to  the  steward 
who  reconsidered  and  the  strike  call  di 
not  go  out. 

Automobile  manufacturers  appeale 
directly  to  workers  in  full-page  ilvc 
tisements  in  state  newspapers.  Ot; 
for  the  strike  threat  was  laid  direct: 
to  the  A.  F.  of  L.  efforts  to  seciir- 
unionization  of  the  open-shop  auto  iai 
tories.  The  advertisement  was  is5« 
cooperatively  by  some  16  leading  an 
manufacturers. 

All  wire  services  had  special  wc 
working  on  the  story.  David  J.  Wilh 
Associated  Press  correspondent.  Detrot 
bore  the  brunt  of  the  story.  He  has  i 
vast  background  of  automobile  new 
reporting  and  had  men  assigned  to  k 
points  covering  all  meetings. 

Reporters  experienced  some  difficnlf 
in  covering  a  few  of  the  labor  nw 
ings,  being  excluded  from  the  se 
sions  in  a  few  cases.  Howere 
photographers  were  allowed  at  J 
meeting  of  labor  leaders  from  i 
Michigan  cities  in  Pontiac  March  3 
and  snapped  pictures  of  leaders  asi 
ing  for  a  strike  vote. 


MICHENER  IN  OMAHA 

A.  R.  Michener,  former  general  me¬ 
ager  of  the  Harrisburg  (Pa.) 
graph,  is  now  business  manager  of  W 
Omaha  (Neb.)  News-Bee.  He  recot’ 
moved  from  Harrisburg  to  9 "T 
John  B.  Wilver,  of  the  circulation  w 
partment,  Harrisburg  Telegraph,  * 
joined  the  circulation  department  of  I* 
News  Bee.  He  left  teV  assume  his  k 
duties  this  week. 
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“OUTLAW”  RADIO  NEWS  NOT  FORMIDABLE 


Check  of  Yankee  Broadcast  Reveals  Frequent  Repetition  to  Fill  Time — Boston  Station’s  Rumors 
Denial — Legislative  Press  Gallery  Refuses  It  Credentials  as  News  Service 


{Special  to  Editor  &  Publisher) 

Boston,  March  26— Newspaper  in¬ 
terest  in  the  experiment  of  the  Yan¬ 
kee  network  news  service  in  broadcasting 
frequent  news  bulletins  throughout  the 
day  is  being  rapidly  dissipated  by  devel¬ 
opments.  The  radio  news  has  not  af¬ 
fected  the  circulation  of  any  of  the 
numerous  afternoon  and  morning  edi¬ 
tions,  and  the  normal  increase  under 
the  impetus  of  big  news  stories  has  been 
maintained.  News  editors,  however,  are 
paying  less  attention  to  the  broadcasts 
which  for  a  time  gave  them  concern  in 
selecting  their  leaders. 

The  reason  may  be  apparent  from  the 
facts  of  a  recent  Sunday  night  broad¬ 
cast.  The  principal  broadcast  on  that 
day  comes  at  11  o’clock  at  night  and 
continues  for  20  minutes.  Analysis  of 
the  last  broadcast  reveals  that  of  30 
items  given  over  the  air  in  20  minutes, 
19  had  been  given  on  previous  broad¬ 
casts  of  that  day  without  change  of  a 
word,  and  two  of  the  19  were  in  the 
Sunday  morning  newspapers.  Thus  the 
listener  who  turned  on  his  radio  for  the 
early  evening  broadcasts  and  then  for 
the  11  o’clock  final  heard  repeated  19 
items  that  he  had  previously  heard,  in¬ 
cluding  two  that  he  had  read  in  his 
morning  paper. 

Of  the  11  new  items  broadcast  in  the 
final  period,  four  were  from  foreign 
countries  and  three  of  these  were  of 
questionable  “spot”  news  value. 

This  points  out  the  obvious  difficulty 
which  any  attempt  to  produce  a  radio 
newspaper  would  encounter.  There  is 
not  sufficient  spot  news  ordinarily  tp 
produce  a  broadcast  eight  or  nine  times 
a  day  that  would  hold  public  interest. 
It  is  questionable  if  the  public  will  con¬ 
tinue  to  tune  in  on  broadcasts  of  news 
where  there  is  extensive  repetition.  The 
newspaper  can  change  its  front  page, 
but  there  is  no  such  opportunity  offered 
the  radio. 

A  digest  of  the  final  Sunday  night 
broadcast  shows  that  the  new  items 
were;  Settlement  of  the  threat  of  auto¬ 
mobile  strike,  which  had  previously  been 
announced  on  the  Chevrolet  hour  at 
eight  o’clock  but  did  not  make  the  radio 
newspapers  until  the  “final”  edition;  the 
death  of  Mrs.  George  Metaxa  in  Miami 
and  the  injury  to  her  husband ;  arrest  of 
two  suspects  in  a  Brocton  bank  robbery ; 
a  hockey  score  from  New  Haven;  a 
fruit  store  hold-up  in  Boston ;  a  boy  hit 
by  an  automobile  in  Boston ;  a  tire  in 
Providence;  and  a  robbery  in  Boston. 
Bie  four  foreign  items  classified  as  new, 
included  a  London  dispatch  about  the 
Prince  of  Wales  wearing  snakeskin 
neckties;  a  Tokio  dispatch;  the  Italian 
election ;  and  a  story  about  a  wax  figure 
at  Budapest. 

The  following  dispatches  had  previ¬ 
ously  been  broadcast  at  least  onc^  and 
in  some  instances  twice  or  three  times  to 
fill  out  previous  time  periods. 

New  York  taxi  strike ;  Quincy,  Mass., 
soccer  row;  New  York  death  of  a 
Manchester,  N.  H.,  man;  Elizabeth,  N. 
J.,  deaths  of  boys  riding  freights;  Bos¬ 
ton  boy  killed  by  old  shotgun  (in  morn¬ 
ing  papers)  ;  Duxbury,  Mass.,  counter¬ 
feiting  story;  Ossining  story  on  Sing 
Sing;  (Chicago  item  on  John  Dillinger; 
Natick,  Mass.,  item  on  a  bishop ;  Brook¬ 
lyn  hold-up;  Waterbury,  Conn.,  tragedy 
in  family  ;  Boston,  explosion  of  gas 
main;  Bristol,  R.  I.,  fortune  burned; 
v\eston.  Mass.,  fire;  Boston,  missing 
woman;  Worcester,  Mass.,  auto  tragedy 
(m  morning  papers)  ;  Northport,  L.  I., 
polluted  water  causes  mysterious  illness  ; 
and  Boston  gangster  arrested. 

Editor  Richard  D.  Grant  is  doing  an 
®**-**feut  job  in  contributing  color  to 
the  news  dispatches  and  his  fine  hand 
IS  apparent  in  many  of  the  items  that  go 
announcement  “News 
While  It  Is  News.” 

The  facts  of  the  personnel  of  the  or- 
{anization  have  not  been  made  public, 


but  it  is  currently  reported  that  the 
present  staff,  including  Editor  Grant, 
numbers  10.  The  intimation  that  the 
network  has  correspondents  in  New 
York  and  Washington  has  been  given 
on  several  of  the  broadcasts. 

During  the  broadcast  of  the  develop¬ 
ments  in  the  New  York  taxi  strike.  Edi¬ 
tor  Grant  related  the  thrilling  experi¬ 
ence  of  the  Yankee  network’s  “New 
York  correspondent”  while  riding  in  a 
taxi  with  the  dispatch.  He  said  the 
doors  were  torn  off  the  taxi  and  trou¬ 
ble  ensued  which  made  it  necessary  for 
the  correspondent  to  leave  the  taxi.  The 
news  of  the  adjustment  of  the  difficul¬ 
ties  in  the  automobile  manufacturing 
regions  also  came  from  a  special  Wash¬ 
ington  correspondent. 

There  is  a  current  report  that  the 
Yankee  network,  which  is  operated  by 
the  Shepherd  Broadcasting  Co.,  is  mak¬ 
ing  $800  a  week  from  the  advertising 
before  and  after  each  news  broadcast. 
'Thus  far  no  attempt  has  been  made  to 
sandwich  advertising  in  the  news  items. 
The  statement  w’as  attributed  to  an  ex¬ 
ecutive  in  the  service  that  the  news 
broadcasts  are  costing  $1,200  a  week 
and  that  the  advertising  revenue  from 
them  is  about  $2,000  a  week. 

The  broadcasts  have  not  been  with¬ 
out  difficulty,  however.  Recently  the 
service  broadcast  that  Carl  Dreyfus 
was  to  retire  as  publisher  of  the  Boston 
American  and  would  be  replaced  by 
former  Mayor  James  M.  Curley  of  Bos¬ 
ton.  The  American,  referring  directly 
to  the  broadcast,  denied  the  report  in  a 
two-column  front-page  box,  at  top  of 
column.  The  Yankee  network  broad¬ 
cast  an  apology  and  the  Hearst  tabloid, 
the  Boston  Record,  ran  an  inside  news 
story  of  the  apology,  but  paid  tribute 
to  the  complete  retraction.  Editor  Grant 
was  quoted  by  friends  as  saying  he  got 
the  tip  from  New  York.  As  a  matter 
of  fact,  the  rumor  that  Mr.  Curley  might 
become  publisher  of  the  Boston  .Ameri¬ 
can  was  printed  in  the  Worcester  Tele¬ 
gram  and  some  other  Massachusetts 
newspapers,  but  as  a  rumor. 

The  network  has  broadcast  one  or  two 
other  stories  which  have  been  denied, 
but  which  it  has  not  seemed  necessary 
to  retract. 

A  broadcast  in  connection  with  the 
coming  trial  of  the  Millen  brothers  and 
.Abraham  Faber  of  Boston  on  the  charge 
of  murder  in  connection  with  the  hold¬ 
up  of  a  bank  in  Needham,  Mass.,  has  a 
sequel. 

Counsel  for  Faber  filed  a  motion  for 
a  postponement  of  the  trial  scheduled 
for  April  16  on  the  ground  that  it  would 
be  impossible  for  him  to  be  given  a 
fair  jury  trial  at  this  time  in  Norfolk 
county  owing  to  a  recent  radio  broad¬ 
cast  concerning  his  prospective  defense. 

The  motion  which  has  been  filed  by 
his  counsel,  William  R.  Scharton,  says: 

“That  on  Friday,  March  23,  1934,  at 
about  9 :55  o’clock  in  the  evening,  there 
was  announced  to  the  public  by  radio 
broadcast  from  Station  WNAC  in  Bos¬ 
ton,  known  as  the  ‘Yankee  Network’ 
and  operated  by  the  Shepherd  Broad¬ 
casting  Service  of  said  Boston,  the  fact 
that  a  report  by  the  alienists  for  the 
Commonwealth,  under  the  provision  of 
G.  L.  ch.  123,  sec.  100-A,  had  been  filed 
with  the  clerk  of  this  court,  and  that 
the  said  alienists  had  found  the  said  de¬ 
fendant  Abraham  Faber  sane;  that  the 
announcement  so  publicly  made  over 
said  radio  broadcasting  system  is  in  vio¬ 
lation  of  the  provisions  of  said  statute, 
which  requires  that  the  said  report  shall 
be  accessible  to  the  court,  the  district 
attorney  and  to  the  attorney  for  the  ac¬ 
cused  ;  that  the  said  broadcasting  system 
claims  to  enter  practically  every  home 
in  said  Norfolk  County;  that  the  an¬ 
nouncement  by  said  broadcasting  station 
of  the  findings  made  in  said  report  was 
made  to  and  received  by  the  public 
throughout  said  County  of  Norfolk  from 


which  County  the  j  urors  to  try  the  issues 
on  which  said  defendant  Faber  has  been 
indicted  have  been  drawn  or  will  be 
drawn;  that  the  announcement  by  said 
broadcasting  of  the  finding  in  said  re¬ 
port  that  said  defendant  Faber  was  sane 
is  highly  prejudicial  and  damaging  to 
said  defendant,  and  that  it  will  be  im¬ 
possible  to  obtain  a  jury  by  whom  said 
defendant  would  be  tried  at  this  term  of 
court  which  would  be  unbiased,  unpreju¬ 
diced  and  impartial  by  reason  of  the 
fact  that  from  the  date  of  said  prejudi¬ 
cial  announcement  of  said  report  as  to 
the  sanity  of  defendant  Faber,  namely, 
on  March  23,  1934,  and  the  date  set  for 
the  trial  of  said  defendant  on  April  lo, 
1934,  involves  so  short  a  time  that  the 
prospective  jurors  from  said  county  who 
heard  said  radio  broadcast  will  not  be 
free  from  bias  and  prejudice  on  account 
thereof,  and,  therefore,  will  deprive  said 
defendant  from  having  a  fair  and  impar¬ 
tial  _  trial ;  that  a  failure  to  grant  said 
motion  for  a  continuance  will  be  a  denial 
to  said  defendant  of  due  process  of  law 
as  guaranteed  to  him  by  the  Fourteenth 
-Amendment  to  the  Constitution  of  the 
United  States  and  by  the  Constitution 
of  this  Commonwealth.” 

In  the  meantime  the  Massachusetts 
State  House  Press  Association  is  sit¬ 
ting  tight  on  its  refusal  to  recognize 
radio  reporters  as  qualified  to  enjoy 
the  privileges  of  the  press  gallery. 

Previously  Mr.  Grant,  who  had  rep¬ 
resented  the  Boston  Transcript,  had 
asked  in  vain  that  his  membership  in 
the  press  gallery  be  continued.  During 
the  past  week  the  executive  committee 
of  the  Association  met  again.  Before 
it  were  the  applications  of  Grant  and 
his  State  House  rejwrter,  Joseph  Mac- 
Allister,  for  admission  to  the  associa¬ 
tion.  The  committee  denied  the  ap¬ 
plication  of  MacAllister  and  reaffirmed 
its  rejection  of  Grant’s  application. 
Grant  informed  of  the  decision  said 
he  would  do  “a  job”  on  the  newspapers 
over  the  air  but  thus  far  his  threat 
has  not  materialized.  It  is  understood 
he  has  been  advised  it  would  be  un¬ 
wise  to  do  so. 

The  State  House  Press  Association, 
to  clarify  any  doubt  of  its  stand  on 
admitting  radio  to  the  press  gallery, 
has  initiated  a  revision  of  the  constitu¬ 
tion.  It  now  reads  that  accredited  cor¬ 
respondents  of  daily  newspapers  or  news 
services  are  entitled  to  membership. 
The  radio  reporters  have  attempted  to 
come  in  under  “news  services.”  The 
proposed  amendment,  which  will  be 
acted  upon  within  the  next  four  weeks, 
w’ill  make  it  “newspaper  services.” 

The  legislative  rules  committee  is 
not  being  notified  of  the  Press  Asso¬ 
ciation  stand.  The  feeling  is  that  since 
the  matter  has  once  been  referred  to 
that  body  and  sent  back  to  the  Associa¬ 
tion,  reaffirmation  of  the  previous  stand 
is  sufficient.  If  the  present  rejections 
are  carried  to  the  rules  committee  the 
State  House  Press  Association  will 
advise  that  if  the  legislative  body  wants 
radio  to  have  the  press  privileges  in 
the  State  House,  it  will  have  to  pro¬ 
vide  its  own  rules  for  the  conduct  of 
radio  and  segregate  it.  The  Associa¬ 
tion  will  not  make  rules  for  radio. 


Coast  Peace  Move  Fails 

{Special  to  Editor  &  Publisher) 

Los  Angeles,  March  28 — Efforts  of 
Los  Angeles  publishers  to  write  a  peace¬ 
ful  finis  to  the  controversy  waging  here 
over  radio  news  broadcasting  were  re¬ 
pulsed  this  week  when  representatives  of 
KFI  and  KNX  definitely  turned  down 
an  opportunity  to  buy  the  service  of  the 
National  Radio  News  Bureau  and  de¬ 
clared  they  would  continue  with  the  op¬ 
eration  of  their  opposition  radio  news 
association. 

The  attempt  at  conciliation  was 
made  at  a  meeting  of  representa¬ 


tives  of  all  Los  -Angeles  papers  with 
Carl  Haverlin  and  Jose  Rodriguez  of 
KFI  and  Guy  Earl,  Jr.,  of  KNX.  The 
meeting,  held  in  the  office  of  D.  C. 
Keeler,  business  manager  Los  Angeles 
Herald  and  Express,  was  presided  over 
by  Norman  Chandler  of  the  Los  Angeles 
Times,  secretary  of  the  publishers’  com¬ 
mittee  which  organized  the  West  Coast 
cooperative  bureau.  Others  in  attend¬ 
ance  were  George  Young,  publisher  of 
the  Los  Angeles  Examiner;  Hal  R'orke, 
managing  editor  of  the  Illustrated  Daily 
News;  and  Leroy  Sanders,  publisher  of 
the  Post  Record. 

KFI  and  KNX  were  offered  the  N. 
R.  N.  B.  report,  which  is  compiled  from 
the  files  of  the  four  principal  wire  ser¬ 
vices  just  as  the  press  radio  bureau  re¬ 
port  is  compiled  in  the  East  at  the  same 
rate  paid  by  others — $12.50  a  month. 

Haverlin,  who  is  commercial  manager 
for  KFI,  gave  two  reasons  for  turning 
down  the  offer:  First,  that  he  desired 
the  privilege  of  broadcasting  news  at 
any  time  without  regard  to  the  a.  m. 
and  p.  m.  limitations  imposed  by  the 
publishers,  and  second,  he  desired  to  have 
commercial  sponsorts  for  his  news 
periods. 

COAST  RADIO  STAFF  NAMED 

Four  Newspapermen  Operating  New 
Bureau,  Starting  Mar.  26 

With  the  National  Radio  News  Bu¬ 
reau,  organized  by  coast  publishers  and 
broadcasting  chains,  starting  operations 
on  March  26,  personnel  of  the  bureau 
was  announced  last  week  by  W.  R.  Gor¬ 
don,  manager. 

The  new  organization  was  formed  to 
cope  with  Pacific  Coast  competition  in 
the  broadcasting  of  news  from  the  bu¬ 
reau  recently  organized  by  independent 
stations.  Don  Long,  formerly  editor  of 
the  Hollywood  (Cal.)  News,  is  day 
editor  of  the  National  Radio  News  Bu¬ 
reau;  Victor  L.  Short,  former  news 
editor  of  the  Los  Angeles  Examiner  and 
San  Francisco  Examiner,  night  editor; 
Carle  Bennett,  former  U.  P.  man,  swing 
man.  Eugene  McGuire,  formerly  of  the 
Omaha  Bee-News  is  teletype  operator. 

CHECKING  RADIO  CLAIMS 

Chicago  B.B.B.  Will  Investigate  Inac¬ 
curacies  in  Radio  Advertising 

(Special  to  Editor  &  Publisher) 

Chicago,  March  19 — The  Chicago 
Better  Business  Bureau  has  established 
a  department  to  investigate  and  correct 
inaccurate  continuity  in  connection  with 
commercial  radio  broadcasting.  The 
feasibility  of  the  plan  has  already  been 
demonstrated  by  cases  handled  to  date, 
according  to  Kenneth  Barnard,  bureau 
manager. 

The  bureau  has  installed  a  receiver 
and  a  device  for  recording  individual 
broadcasts,  and  by  this  means  is  able 
to  make  permanent  records  of  commer¬ 
cial  programs.  Radio  stations  are  co¬ 
operating  with  the  bureau  by  providing 
copies  of  continuity  upon  request. 

Standards  which  are  submitted  to  and 
accepted  by  the  newspapers  will  also 
govern  radio  advertising,  it  has  been 
agreed.  The  correction  system  which 
became  effective  here  March  15,  as  ex¬ 
plained  in  Editor  &  Publisher  of 
March  10,  will  apply  to  commercial 
broadcasting  as  well  as  advertising  ap¬ 
pearing  in  printed  media. 

F.  A.  WESTON  PROMOTED 

Frederick  A.  Weston,  advertising 
manager  of  the  Pittsburgh  Sun  Tele¬ 
graph,  was  appointed  general  manager 
of  radio  station  WCAE,  effective  March 
26,  succeeding  Jesse  L.  Kaufman,  who 
has  joined  the  management  of  the  radio 
division,  Hearst  Enterprises,  in  New 
York.  Prior  to  his  joining  the  Sun- 
Telegraph,  Mr.  Weston  was  advertising 
director  of  Kaufman’s  Department 
Stores,  Inc.,  Pittsburgh. 
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‘GOLD  FISH  BOWL’  PAINTED,  SHROUDED, 
AS  CENSORSHIP  SHIELDS  NRA 

Johnson’s  Pledge  of  Open  News  Dealings  Goes  By  the  Board — 
Administrator  Confers  with  Press  Only  Once  Since  Critical 
Gathering  in  Capital 


CAUGHT  BIG  RSH 


iSpecuU  to  Lditok  &  Plblisuer) 

WASHINGTON',  March  The 
carrying  on  of  the  affairs  of 
NRA  as  in  a  "gold  fish  bowl,”  as  Gen¬ 
eral  Hugh  S.  Johnson,  national  adminis¬ 
trator,  publicly  announced  they  would 
be  conducted  last  summer  when  NRA 
got  under  way,  is  entirely  out. 

All  news  of  NRA  activities  is  now 
under  a  strict  censorship.  Deputy  ad¬ 
ministrators  and  all  their  subordinates 
liave  been  frankly  told  that  henceforth 
they  must  not  discuss  questions  of  policy 
with  newspapermen. 

I  his  strictly  enforced  censorship  will 
not  make  much  difference  in  the  gath¬ 
ering  of  news  about  what  is  being  done 
about  the  various  newspaper  codes  be¬ 
cause  Gen.  Johnson  has  refused  to  give 
out  any  information  regarding  them 
and  George  Buckley,  assistant  to  Gen. 
Johnson  in  administration  of  the  codes 
and  Payson  Irwin,  who  heads  the  divi¬ 
sion  in  which  all  the  newspaper  codes 
are  being  handled,  have  been  under  a 
strictly  enforced  censorship  since  the 
time  these  two  officials  were  appointed. 
Inttle  pretense  has  been  made  that  the 
refusal  of  these  two  officials  to  extend 
any  information  regarding  any  of  the 
newspaper  codes  was  anj^hing  other 
than  by  direction  from  (^n.  Johnson 
to  give  nothing  to  the  press  regarding 
the  codes  covering  the  newspaper  in¬ 
dustry'. 

In  spite  of  statements  by  William 
L.  Lawson,  in  charge  of  press  pub¬ 
licity,  that  the  order  “does  not  change 
the  situation  that  has  existed  hereto¬ 
fore,”  newsmen  covering  headquarters 
of  the  recovery  administration  were 
inclined  to  believe  the  order,  emanat¬ 
ing  from  the  office  of  Alvin  Brown, 
executive  officer,  would  have  the  ef¬ 
fect  of  placing  a  gag  on  many  of  their 
prolific  news  sources.  Coincident  with 
the  instruction  that  questions  of  policy 
must  hereafter  be  taken  up  with  Law- 
son  came  the  mollifying  announcement 
to  correspondents  that  Gen.  Johnson 
will  resume  his  semi-weekly  press  con¬ 
ference  next  week,  meeting  the  reporters 
in  his  office  on  Tuesdays  and  Fridays. 

Only  once  since  Gen.  Johnson  eight 
weeks  ago  broadcast  an  invitation  to 
the  nation  to  convene  in  the  capital  for 
constructive  criticism  of  the  recovery 
program,  has  the  administrator  con¬ 
ferred  with  the  press  in  mass  forma¬ 
tion.  Few  conferences  with  the  news¬ 
men  have  been  held  since  he  delivered 
a  vitriolic  radio  assault  on  the  IVash- 
ington  Post  and  the  author  of  its  feature 
“New  Dealers,”  which  series  had  been 
sharply  critical  of  the  general’s  admin¬ 
istrative  setup. 

The  national  gathering  for  construc¬ 
tive  criticism  evidently  did  not  turn  out 
just  as  the  administrator  expected  and 
the  attitude  of  many  of  those  who  came 
here  prompted  him  to  utter  character¬ 
istic  denunciations. 

Just  why  an  official  “reminder”  that 
subordinates  of  Gen.  Johnson  must  keep 
mum  on  questions  of  policies  is  neces¬ 
sary  when  no  change  in  the  existing 
method  of  handling  the  dissemination 
of  news  was  not  made  quite  clear  by 
Lawson.  He  did  explain,  however,  that 
deputy  administrators  will  be  permitted, 
as  in  the  past,  to  receive  and  answer 
questions  not  touching  upon  policy,  but 
as  to  where  the  line  should  be  drawn 
between  a  mere  matter  of  information 
and  one  of  policy,  the  press  relations 
director  declined  to  say.  In  fact,  a 
question  intended  to  elicit  that  informa¬ 
tion  annoyed  the  official  news  dispenser 
who  answered  sharply  that  the  corre¬ 
spondents  and  the  deputies  certainly 
should  know  without  asking. 

The  order,  he  said,  \yas  made  neces¬ 
sary  by  the  many  personnel  changes 
that  have  taken  place  since  it  was  first 
issued,  many  of  the  newcomers  not  be¬ 
ing  familiar  with  the  news  policy  of 
NRA. 


While  it  is  believed  that  a  series  of 
events  irritating  to  Gen.  Johnson 
prompted  the  “gag,”  it  is  understood 
that  the  immediate  cause  was  the  pub¬ 
licity  given  the  Federal  Trade  Com¬ 
mission's  adverse  report  on  operation 
of  the  steel  code. 

25  YEARS  IN  CAPITAL 

“Willie”  Collins,  Press  Gallery  Chief, 
Has  Anniversary 

(Sfecial  to  Kuitcik  &  Publish er) 

Washington,  D.  C.,  March  28 — 
Twenty-five  years  of  continuous  ser¬ 
vice  on  Capitol  Hill  which  began  as  a 
copy  boy  for  the  IVashington  Star  back 
in  1899  and  became  permanent  in  1909 
when  he  set  up  a  temporary  press  room 
in  the  Senate  Office  Building,  has  iust 
been  rounded  out  by  William  J.  Col¬ 
lins,  superintendent  of  the  Senate  Press 
Gallery,  affectionately  known  to  news¬ 
papermen  covering  the  Hill  as  “Willie.” 

Mr.  Collins  was  asked  to  set  up  a 
temporary  press  room  in  the  Senate 
Office  Building  while  the  Senate  was 
working  on  the  Payne- Aldrich  tariff  bill 
in  1909  to  facilitate  the  handling  of  the 
news.  He  has  served  in  various  capaci¬ 
ties  in  the  gallery  ever  since,  having 
reached  his  present  position  as  superin¬ 
tendent  in  1931  upon  the  resignation  of 
James  D.  Preston  to  become  librarian 
of  the  Senate. 

In  1899  “Willie”  was  a  copy  boy  on 
the  Washington  Star,  carrying  stories 
from  the  Capitol.  He  was  later  con¬ 
nected  with  the  local  bureau  of  the  New 
York  World. 

Following  his  successful  efforts  in 
press  gallery  work  in  1909,  the  follow¬ 
ing  year  saw  him  appointed  as  a  mes¬ 
senger  in  the  Senate  Press  Gallery. 
Three  years  later  he  became  assistant 
superintendent  of  the  gallery. 

Mr.  Collins  has  had  a  wide  e.xperi- 
ence  with  noted  public  men  during  his 
period  of  service  in  the  Capitol.  Since 
1912  he  has  served  officially  at  both 
Democratic  and  Republican  national 
conventions,  and  together  with  Mr. 
Preston,  has  aided  greatly  in  making 
press  arrangements  for  many  important 
gatherings  in  the  nation’s  capital.  He 
was  former  President  Hoover’s  official 
press  representative  during  the  cam¬ 
paign  of  1928,  and  during  other  trips 
taken  by  Mr.  Hoover. 


Farwell  Perry,  13-year-old  son  of  John 
H.  Perry,  newspaper  publisher,  with 
the  Florida  season’s  record  barracuda, 
taken  on  light  tackle  off  the  Key  Largo 
Angler’s  Club,  40  miles  south  of  Miami. 

The  fish  weighed  40  pounds. 

SELLS  INTEREST  IN  DAILY 

Stonebraker  Retires  from  Webster 

City  (la.)  Freeman-Journal 

(Special  to  Editor  &  Publisher) 

Webster  City,  Iowa,  March  29 — 
J.  N.  Stonebraker,  co-publisher  of  the 
Daily  Freeman-Journal  and  vice-presi¬ 
dent  of  the  Freeman- Journal  Publishing 
Company  since  1923,  will  retire  from 
the  company  on  March  31  through  the 
sale  of  his  stock  to  George  C.  Tucker, 
managing  editor  and  secretary  of  the 
company. 

Mr.  Stonebraker  has  not  announced 
his  future  plans,  Init  will  continue  to 
make  Welister  (jity  his  home  until  he 
again  activelv  enters  the  newspaper 
field.  He  has  published  newspapers 
both  in  Iowa  and  Missouri.  He  served 
as  the  youngest  president  of  the  Mis¬ 
souri  State  Press  Association,  and  since 
coming  back  into  the  Iowa  field  has 
served  as  vice-president  for  this  state 
of  the  Inland  Daily  Press  Association. 
He  is  well  known  for  his  analysis  of 
different  branches  of  newspaper  work. 
He  is  a  native  of  Iowa,  where  he  became 
a  newspaper  publisher  in  Van  Buren 
county  at  the  age  of  IS. 


N.E.A,  National  Newspaper  Exhibit 

Has  215  Entries f  25  Per  Cent  Gain 


HELP-WANTED  RULES 
DRAW  PROTESTS 

Chicago  Meeting  Planned  for  Ditcut, 
sion  of  Requirement  That 
Adt  for  Salesmen  Tell 
Form  of  Pay 

(Special  to  Euitub  &  Publisher) 

Chicago,  March  29 — Of  interest  to 
classified  managers  is  the  fact  that  the 
four  local  newspapers  which  on  March 
1  adopted  new  regulations  providing  that 
each  classitied  auvertisement  offering  a 
sales  position  must  indicate  the  nature 
of  the  product  to  be  sold  and  the  form 
of  remuneration,  have  not  suffered  any 
decrease  in  “help  wanted”  advertise¬ 
ments.  It  is  understood,  however,  that 
the  Chicago  Better  Business  Bureau, 
which  suggested  the  plan  to  the  papers, 
has  received  a  number  of  complaints  trom 
some  firms  who  are  regular  users  of 
this  type  of  advertising,  declaring  that 
the  new  regulations  are  unfair  and  dis¬ 
criminatory. 

At  a  meeting  this  week  of  21  of  the 
largest  users  of  help  wanted  advertising, 
a  vigorous  protest  was  made  against  iIr 
new  regulations.  As  a  result,  represen¬ 
tatives  of  these  21  firms,  the  four  local 
newspapers  and  the  Better  Business  Bu¬ 
reau  are  to  meet  March  3U  to  discuss 
ways  and  means  of  enforcing  the  new 
rules  so  they  will  be  less  discriminatory. 

According  to  one  advertiser,  the  pro¬ 
testing  group  will  present  1,000  affi¬ 
davits  from  men  hired  as  salesmen,  indi¬ 
cating  that  they  are  well  pleased  with 
their  present  form  of  remuneration  and 
would  not  have  answered  the  help  wanted 
ad  if  they  had  known  in  advance  that 
the  pay  was  on  a  commission  basis. 

A  report  compiled  by  the  Better  Busi¬ 
ness  Bureau  shows  that  in  the  first  19 
days  of  this  month,  the  Chicago  Trith 
une,  Chicago  Daily  News,  Chicago  Her¬ 
ald  and  Examiner  and  Chicago  Ameri- 
can  printed  29,354  lines  of  sales  and  mis¬ 
cellaneous  help-wanted  advertising.  This 
represented  a  gain  of  5,256  lines,  or  21.6 
per  cent,  over  a  corresjwnding  19-day 
period  prior  to  the  adoption  of  the  new 
rules. 

On  March  15,  the  local  newspapers,  in 
cooperation  with  the  bureau,  adopted  i 
new  set  of  standards  relative  to  eliminat¬ 
ing  misuse  of  the  words  “storage  fur¬ 
niture,”  “unclaimed,”  and  “warehouse 
sale,”  etc.  It  has  been  found  that  a 
number  of  local  furniture  stores  art 
misleading  the  public  by  representing 
themselves  as  storage  firms  selling  fur¬ 
niture  for  unpaid  charges. 

Working  with  the  bureau,  the  news¬ 
papers  individually  have  adopted  the  new 
standards  and  a  number  of  the  lod 
radio  stations  have  done  the  same,  with 
the  result  there  has  been  a  decided  im¬ 
provement  in  classified  furniture  adver¬ 
tising.  Local  classified  solicitors  are 
showing  reputable  furniture  dealers  that 
classifi^  advertising  is  more  profitable 
under  the  new  standards. 


(Special  to  Editor  &  Publishu) 

CHICAGO,  Mar.  26 — Approximately 
215  entries  have  been  submitted  in 
the  1934  National  Newspaper  Contests 
and  Exhibit  conducted  by  the  National 
Editorial  Association,  it  was  announced 
here  today  by  Harry  B.  Rutledge,  N. 
E.  A.  executive  secretary.  The  total 
number  of  entries  this  year  surpasses 
by  49  those  entered  in  the  1933  Better 
Newspaper  Contests.  Dailies,  as  well 
as  weeklies,  were  eligible  to  enter  this 
year’s  contests. 

Judging  will  begin  April  7.  Winners 
will  be  announced  in  St.  Louis  at  the 
49th  annual  convention  of  the  N.  E.  A., 
May  15  to  17.  Ayrards  will  be  presented 
May  17,  the  closing  day  of  the  conven¬ 
tion.  During  the  convention,  the  win¬ 
ning  newspapers  will  be  placed  on 
exhibit  Awards  to  the  first  prize  win¬ 
ners  in  each  division  are  to  be  as  fol¬ 
lows: 

Silver  trophies  in  both  classes  of  daily 
division.  General  Excellence,  under  3,500 
and  over  3,500  circulation,  offered  by 
James  Wright  Brown,  publisher  and 
president  of  Editor  &  Publisher,  New 
York;  silver  trophies  in  both  classes  of 
weekly  division  under  1,000  and  over  LOW 
circulation,  by  Elmo  Scott  Watson,  edi¬ 


tor  of  Publishers’  Auxiliary,  Chicago. 

Editorial  Page,  silver  trophy  offered 
by  Walter  D.  Allen,  Brookline,  (Mass.) 
Chronicle,  N.  E.  A.  president ;  Most 
Outstanding  Edition,  daily  and  weekly 
divisions,  silver  trophies  offered  by 
Meyer  Both  Company,  (Thicago;  News¬ 
paper  Production,  daily  and  weekly 
divisions,  silver  trophies  offered  by  Lud¬ 
low  Typograph  Company,  Chicago; 
Community  Service,  daily  and  weekly 
divisions,  silver  trophies  offered  by  the 
University  of  Missouri  School  of  Jfour- 
nalism;  Job  Printing  Exhibit,  first  place 
award  offered  by  E.  S.  Sanford,  North¬ 
ern  States  Envelope  Company,  St.  Paul. 

Certificates  of  award  are  to  be  given 
newspapers  placing  first,  second,  and 
third  in  each  division  and  class  of  all 
contests.  'These  are  being  presented  by 
Mergenthaler  Linotype  Company,  Brook- 
contests.  These  are  being  presented 
by  Mergenthaler  Linotype  Company, 
Brooklyn. 

Interest  in  the  six  separate  contests, 
as  shown  by  the  number  of  entries,  is 
as  follows: 

General  Excellence,  83 ;  Most  Out¬ 
standing  Edition,  39 ;  Editorial  Page, 
34;  Newspaper  Production,  33;  Com¬ 
munity  Service,  22;  Job  Printing,  five. 


DEDICATED  TO  “BOB”  PAINE  f 

First  Editor,  78,  Touted  by  Sen  Fru-  [ 
cisco  New*  on  Its  31st  Birthday  | 

'  The  San  Francisco  News  celebrated  f 
its  31st  birthday  on  March  21.  That  i 
birthday  number  told  of  the  growth  of  | 
the  paper  from  small  beginnings  ^  ^ 
was  dedicated  to  Robert  F.  Paine,  ' 
much-beloved  San  Francisco  news-  ; 
paperman,  who  will  soon  celebrate  his  | 
55th  anniversary  as  an  editor  of  the  i 
Scripps  newspapers.  | 

A  leading  editorial  paid  the  follow- 1 
ing  tribute  to  Mr.  Paine:  .  f 

“Today,  as  in  1903,  we  have  wim  I 
us  as  a  daily  co-worker  and  guide  tlv  I 
man  who  nursed  the  News  through  its  [ 
first  years,  and  who,  long  before  that,  t 
had  been  the  first  successful  Scriw  | 
editor  and  one  of  the  dearest  friends  - 
of  the  founder.  We  refer  to  Robed 
F.  Paine.  At  78  he  is  the  youngest 
member  of  our  staff  in  his  enthusiasm  ^ 
and  good  cheer.  ^ 

“We  dedicate  this,  our  31st  birthmj 
number,  to  dear  old  Bob  Paine.  MV  ^ 
our  instincts  and  our  devotion  to  t*  s 
best  that  America  means  always  mens- 
ure  up  to  the  example  that  he  sets  us. 


Editor  &  Publisher  for  March  31,  1934 
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CANADA  PLANS  STRONG  MARKET  CONTROL 

Proposed  Legislation  Covers  All  Natural  Products,  Giving  Boards  Power  to  Limit  or  Raise  Quotas 
for  Export  and  Domestic  Trade — Newsprint  Seen  as  Target 


1EGISLATION  introduced  in  the 
^Canadian  Parliament  this  week  giv¬ 
ing  the  Dominion  government  sweeping 
powers  to  regulate  trade  in  natural 
products  was  considered  in  New  York 
newsprint  circles  as  of  major  and  far- 
reaching  importance. 

The  bill,  known  as  the  national  prod¬ 
ucts  marketing  act  of  1934,  was  brought 
down  in  the  House  of  Commons  March 
26  by  Robert  Weir,  Minister  of  Agri¬ 
culture.  It  provides  for  the  creation 
of  the  Dominion  marketing  board,  with 
powers  to  regulate  the  distribution  of 
any  natural  product,  which  the  govern¬ 
ment  may  by  order  in  council  declare 
to  be  a  regulated  product.  Power  is 
given  to  limit  or  increase  the  export  of 
any  regulated  product  at  any  time  and 
to  also  control  the  interprovincial  trade, 
with  authority  to  recompense  exporters 
for  losses  incurred  through  compliance 
with  the  board’s  orders,  and  also  for 
losses  due  to  fluctuations  in  exchange 
rates  involved  in  orders  of  the  Ixiard. 

Another  section  authorizes  the  inves¬ 
tigation  and  regulation  of  price  spreads 
in  the  handling  of  regulated  products 
and  provides  penalties  up  to  a  $10,000 
tine  for  infraction  of  reflations. 

The  legislation  is  believed  here  to  be 
aimed  mainly  toward  control  of  inter¬ 
provincial  economic  competition  of  the 
kind  which  underlay  much  of  the  Cana¬ 
dian  newsprint  expansion  during  the 
last  decade.  With  the  provincial  gov¬ 
ernments  free  from  any  restraint  from 
Ottawa,  local  manufacturing  develop¬ 
ments  were  encouraged  without  regard 
to  similar  projects  in  sister  provinces 
and  without  close  analysis  of  the  prob¬ 
ability  of  continued  increase  in  demand 
for  the  product.  Similar  freedom  from 
either  provincial  or  dominion  control 
has  been  evidenced  in  marketing,  many 
attempts  of  the  provincial  authorities  to 
fix  prices  and  manufacturing  quotas  on 
newsprint  since  1929  having  met  with 
little  success. 

While  the  present  legislation  has  no 
apparent  bearing  on  the  expansion  of 
industry,  it  does  bear  immediately  and 
directly  upon  the  marketing  of  existing 
plants’  product,  and  puts  into  the  hands 
of  the  Canadian  newsprint  manufac¬ 
turers,  under  government  supervision 
and  regulation,  a  degree  of  control  over 
price  and  sale  conditions  that  has  never 
been  seen  on  this  continent.  It  puts 
government  into  complete  alliance  with 
manufacturers  for  export,  and  provides 
w  aggregate  of  data  upon  which  to  base 
its  actions  that  no  industry  could  assem¬ 
ble  without  government  mandate.  No 
code  regulation  applying  to  American 
industry  under  National  Recovery  Ad¬ 
ministration  affords  the  integration  pos¬ 
sible  under  the  proposed  Canadian  act. 

The  marketing  board,  as  now  planned, 
will  consist  of  three  persons.  Report¬ 
ing  to  it  will  be  local  boards,  and  it 
is  considered  likely  that  the  provincial 
governments  wijl  set  up  co-ordinating 
boards  to  administer  the  act  with  refer¬ 
ence  to  regulated  products  of  particular 
provincial  interest.  'The  government  is 
given  power  to  decide  what  products 
shall  be  regulated  either  on  its  own  ini¬ 
tiative  or  on  petition  of  producers. 

Subject  to  certain  reservations  the 
powers  of  the  board  are  set  forth  in 
the  bill,  as  follows: 

— To  regulate  the  time  and  place 
of  marketing  the  regulated  product,  and 
to  determine  the  manner  of  distribu¬ 
tion  and  the  quantity  and  quality  or 
0^  the  regulated  product  that 
shall  be  marketed  by  any  person  at  any 
time,  and  to  prohibit  the  marketing  of 
any  of  the  regulated  product  of  any 
grade  or  quality. 

,  2  ^To  compensate  any  person  for 
I®?®,  *“®tained  by  exporting,  storing  or 
withholding  from  the  markrt  any  prod- 
urt  purs^nt  to  any  determination  of 
the  board. 

3  To  compensate  any  person  in  re¬ 
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spect  of  any  shipment  made  pursuant 
to  any  determination  or  order  of  the 
board  to  a  country  whose  currency  is 
depreciated  in  relation  to  Canadian  cur¬ 
rency,  for  loss  due  to  such  depreciation. 

4—  To  assist  by  grant  or  loan  the 
construction  or  operation  of  facilities 
for  preserving,  storing  or  conditioning 
the  regulated  prodiKt,  and  to  assist  re¬ 
search  work  relating  to  the  marketing 
of  such  product. 

5 —  To  require  any  or  all  persons  en¬ 
gaged  in  the  production  or  marketing 
of  the  regulated  product  to  register 
their  names,  addresses  and  occupations 
with  the  board,  or  to  obtain  a  license 
from  the  board,  and  such  license  shall  be 
subject  to  cancellation  by  the  board  for 
violation  of  any  provision  of  this  act  or 
regulation  made  thereunder. 

6—  To  require  full  information  relat¬ 
ing  to  the  production  and  marketing  of 
the  natural  product  from  all  persons  en¬ 
gaged  therein. 

The  bill  provides  that  “a  representa¬ 
tive  number  of  persons  engagj^  in  the 
production  or  marketing  of  a  natural 
product  may  petition  the  Governor  in 
council  to  approve  a  scheme  for  the 
regulation  of  the  marketing  of  such  nat¬ 
ural  product  by  a  local  board  under  the 
supervision  of  the  board  .... 

“Notwithstanding  that  no  petition  in 
relation  to  any  natural  product  has  been 
filed,  the  minister  may,  if  he  is  satisfied 
that  the  trade  and  commerce  in  the  said 
product  is  injuriously  affected  by  the 
lack  of  a  local  board  to  regulate  such 
product,  at  any  time  propose  a  scheme 
for  the  marketing  of  such  product.”  .  .  . 

Respecting  control  of  price  spreads  the 
bill  states;  “The  minister  may,  at  the 


request  of  the  board  or  upon  his  own 
initiative,  authorize  an  investigation  into 
the  cost  of  production,  prices,  spreads, 
transportation  and  other  matters  in  re¬ 
lation  to  the  production  and  marketing, 
adaptation  for  sale,  processing  or  con¬ 
version  of  any  natural  product. 

“Every  person  who,  to  the  detriment 
or  against  the  interest  of  the  public, 
charges,  receives  or  attempts  to  receive 
any  spread  which  is  excessive  or  results 
in  undue  enhancement  of  prices  or  other¬ 
wise  restrains  or  injures  trade  or  com¬ 
merce  in  the  regulated  product,  shall  be 
guilty  of  an  indictable  offense  and  liable 
to  a  penalty  not  exceeding  $5,(^  or  to 
two  years’  imprisonment,  or,  if  a  cor¬ 
poration,  to  a  penalty  not  exceeding 
$10,000.” 

PUSHING  EXPORT  TRADE 

Chicago  Tribune  Campaign  Draw* 
Numerous  Inquiries 

(S fecial  to  Editor  &  Publisher) 

Chicago,  March  27 — The  most  sig¬ 
nificant  proof  of  the  success  to  date  of 
the  Chicago  Tribune’s  campaign  to  in¬ 
crease  foreign  trade  is  the  fact  that  hun¬ 
dreds  of  manufacturers  have  written 
letters  to  both  the  Tribune  and  its  for¬ 
eign  correspondents,  seeking  information 
on  possible  markets  for  their  products. 

Foreign  newspapers  have  carried  edi¬ 
torials  commending  the  Tribune’s  drive 
to  aid  foreign  trade,  and  government 
officials  in  various  coimtries  are  taking 
a  keen  interest  in  the  project.  The  Tri¬ 
bune  inaugurated  on  Christmas  day  a 
world-wide  campaign  to  increase  Amer¬ 
ican  foreign  trade,  which  at  one  time 


PRESIDENT  AT  PRESS  CLUB  JUBILEE  DINNER 


President  Roosevelt,  pictured  with  William  C.  Murphy,  Jr.,  of  the  Philadelphia 
Public  Ledger  and  president  of  the  National  Press  Club,  as  they  attended  the 
annual  dinner  of  the  National  Press  Club  in  Washington,  D.  C.,  March  24. 

WASHINGTON,  D.  C.,  March  26 —  “Under  Three  Codes,  or  Life  in  the 
A  dinner  and  entertainment  mark-  Mines.”  The  three  scenes  were  “Under 
ing  the  final  celebration  of  the  silver  the  Degree  Code,”  “Under  the  Present 
jubilee  of  the  National  Press  Qub  was  (Publishers’)  Code”  and  “Under  the 
held  in  its  auditorium  here  March  24.  Future  (Roosevelt)  Code.” 
with  President  Roosevelt  the  guest  of  Musical  entertainment  also  was  fur- 
honor.  nished. 

The  President,  who  is  a  member  of  Among  the  prominent  stars  of  the 
the  club,  spoke  informally  and,  contrary  skit  were  Harry  Ward  of  the  Intema- 
to  the  usual  custom,  stayed  until  the  tional  News  Service,  Russel  T.  Edwards 
end  of  the  entertainment.  Usually  the  of  Nature  Magazine,  Paul  Y.  Anderson 
Chief  Executive  leaves  with  his  entour-  of  the  St.  Louis  Post-Dispatch,  and 
age  following  the  conclusion  of  his  John  O’Donnell  of  the  New  York  Daily 
remarks.  News, 

The  dinner  also  was  attended  by  The  prologue  to  the  skit  was  done  by 
Postmaster  General  Farley,  Speaker  Strickland  Gillilan.  The  scene  was  laid 
Rainey,  and  other  persons  high  in  the  in  the  city  room  of  the  “Johnson  City 
administration.  William  C.  Murphy,  Blast,”  and  depicted  the  activities  of  a 
Jr.,  president  of  the  club,  presided.  model  newspaper  under  the  three  codes, 

A  feature  of  the  entertainment  pro-  or  yesterday,  today,  and  tomorrow,  with 

gram  was  a  skit  in  three  parts,  entitled  particular  stress  on  NR  A  effects. 


amounted  to  eight  billion  dollars  an¬ 
nually.  The  Tribune  believes  tliat 
tnrough  the  negotiation  ot  reciprocal 
tariffs,  the  improvement  of  banking  aiid 
shipping  facilities,  this  trade  can  again 
be  increased  materially.  Accordingly, 
the  Iribune  gave  all  its  foreign  corre¬ 
spondents  tlie  assignment  to  obtain  all 
the  information  possible  on  this  subject, 
John  Steele,  London  correspondent, 
who  was  recently  made  a  director  of  the 
-American  Chamber  of  Commerce  in 
London,  is  in  charge  of  the  investiga¬ 
tion  in  Great  Britain,  the  Irish  Free 
State,  northern  Ireland,  Norway,  Swe¬ 
den  and  Denmark.  Sigrid  Schultz,  Ber¬ 
lin  correspondent,  is  reporting  develop¬ 
ments  in  Germany,  the  Netherlands  and 
Czechoslovakia.  Donald  Day  is  cover¬ 
ing  Poland,  Latvia,  Lithuania,  EstCMiia, 
and  Finland.  Edmmid  Taylor,  head  of 
the  Paris  bureau,  is  reporting  for 
France,  Belgium  and  Switzerland;  Jay 
Allen  for  Spain  and  Portugal;  David 
Darrah  for  Italy,  Austria,  Hungary, 
and  Jugo-Slavia;  and  Eugene  Speck  for 
Greece,  Turkey,  Bulgaria  and  Rumania. 

Similar  assignments  have  been  given 
to  the  Tribune’s  correspondents  in  South 
America,  China,  Japan,  Australia,  Ne^ 
Zealand  and  other  countries  in  the  far 
east 

Philip  Kinsley  has  covered  the  for¬ 
eign  trade  field  in  Canada  and  Mexico 
and  at  present  is  continuing  his  work 
in  Latin-.American  countries.  Arthur 
Evans  is  reporting  technological  devel¬ 
opments  in  American  laboratories  that 
offer  new  export  opportunities.  Kath¬ 
leen  McLaughlin,  women’s  editor,  re¬ 
cently  investigated  the  women’s  apparel 
field  and  exposed  the  method  by  which 
British  manufacturers  have  sold  gre^t 
quantities  of  tweeds  and  woolens  to  this 
coimtry  to  the  detriment  of  home  tex¬ 
tile  manufacturers. 

SHELL  CORP.  EXPANDS 

Buy>  Milwaukee  Oil  Firm — Big  Ad¬ 
vertising  Drive  Soon 

(.Special  to  Editor  &  Publisher) 
Milwaukee,  Mar.  26 — The  Shell 
Petroleum  Corporation  has  purchased 
all  the  fee  property,  facilities  and  oil 
business  formerly  controlled  by  George 
F.  O’Neill  and  associates  in  Milwaukee 
and  in  towns  within  a  radius  of  40 
miles,  involving  a  cash  transaction  of 
approximately  $1,000,000.  Full-page  ad¬ 
vertisements  in  all  Milwaukee  dailies 
were  used  to  annotmee  the  sale  and 
change  in  ownership.  The  properties 
acquired  from  Mr.  O’Neill  had  been 
operated  by  the  Barnsdall-O’Neill  Oil 
Co.,  successor  to  the  O’Neill  Oil  Co. 
Mr.  O’Neill  rebought  his  controllmg 
interest  in  the  company  on  an  option 
which  would  have  expired  the  next  day, 
and  immediately  sold  it  to  the  Shell 
corporation. 

The  Shell  Ccmipany  is  planning  a 
big  advertising  program  soon. 

Following  the  announcement  of  the 
purchase  by  Shell  Petroleum  Corpora¬ 
tion  of  the  Wisconsin  properties  of 
;  Bamsdall-O’Neill  Oil  Co.,  the  Bams- 
dall  Refineries,  Inc.,  used  a  full-page 
;  advertisement  advising  automobile  own- 
'  ers  that  it  will  continue  to  operate  in 
Milwaukee  and  Wisconsin  as  Bamsdall 
Refineries,  Inc.,  rebuilding  and  expand¬ 
ing  its  facilities. 

i  B.  F.  GRANT  RETIRES 

1  Brigham  F.  Grant,  general  manager 
1  of  the  Salt  Lake  City  Deseret  News, 
i  for  the  past  10  years,  has  resigned. 

effective  April  1.  Samuel  O.  Bennion, 
f  who  succeeds  Mr.  Grant,  has  been  man- 
1  ager  of  the  Zion  Printing  and  Publish- 
f  ing  Company  of  Independence,  Mo.,  for 
1  more  than  25  years,  and  is  president  of 
,  the  Central  States  Mission  of  the  Mor- 
1  mon  Church.  Mr.  Grant,  who  is  in  his 
78th  year,  retired  because  of  ill  health. 
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BROADCASTING  AHEAD 
OF  1933  BY  36.4% 

Networks’  Time  Sales  Still  Under 
1932  Peak  Levels,  But  Nearly  a 
Third  Better  Than  Four- 
Year  Averages 

Network  broadcasting  in  February 
was  §957,000,  or  30.4  per  cent,  greater 
than  in  February,  1933,  according  to 
figures  of  National  Advertising  Records 
for  sales  of  time  by  the  National  and 
the  Columbia  chains. 

In  percentage  of  increase  over  1933, 
February  made  a  slightly  better  show¬ 
ing  than  January,  but  as  compared  with 
the  averages  for  the  last  preceding  four 
years,  February  was  a  little  lower  than 
January.  This  is  explained  partly  by 
the  decline  of  February,  1933,  and 
partly  by  the  fact  that  the  averages 
reflect  the  rapid  advance  of  broadcast¬ 
ing  figures  in  the  comparatively  short 
life  of  radio  advertising. 

Here  are  the  records,  with  those  for 
January  revised  since  they  were  pub¬ 
lished  here  previously.  As  usual,  talent 
costs  are  not  included. 

Pet.  of 

1934  1933  Pet.  Averages 

Dollars  Dollars  of  1933  1930-33 

Feb.  $3,585,120  $2,627,761  136.4  130.6 

Jan.  3,793,075  2,811,350  134.9  132.8 

The  fact  that  figure.^  in  the  last  col¬ 
umn  of  this  table  show'  a  gain  of  almost 
a  third  over  the  averages  indicates  that 
radio  has  resumed  its  rapid  upward 
trend,  although  the  January  and  Feb¬ 
ruary  figures  were  still  some  $200,000 
to  $300,000  below  those  for  the  corre¬ 
sponding  months  of  1932,  when  broad¬ 
casting  was  approaching  its  all-time 
peak. 

During  six  months  in  the  middle 
of  1933  the  time  sales  were  below  the 
four-year  averages,  but  the  percentages 
t(wk  a  big  jump  in  October,  and  since 
November  have  remained  above  125.5 
per  cent 

Columbia  Broadcasting  System  shows 
the  bigger  percentage  of  gain,  although 
its  total  sales  are  less  than  those  of 
National  Broadcasting  Company.  Here 
are  the  figures  for  the  two  systems : 

1934  in  1934  in 
•  1934  1933  Oct.  of  Pet.  of 

Dollars  Dollars  1933  1932 

NBC— Feb.  2,197,297  1,742,784  136.1  85.4 

NBC— Jan.  2,387,127  1,869,885  127.7  90.6 

CBS-Feb.  1,387.823  884,977  156.8  105.2 

CBS— Jan.  1,405,948  941,465  149.3  104.2 

Drugs  and  toilet  goods,  the  biggest 
classification  in  broadcast  advertising, 
accounted  for  $1,088,898  worth  of  time 
in  February,  nearly  a  third  of  the  total. 
This  sum  was  168.6  per  cent  of  amount 
for  drugs  and  toilet  goods  in  February, 
1933. 

Two  smaller  classifications,  how¬ 
ever,  made  bigger  showings  in  percent¬ 
age — automotive,  at  198.8  per  cent,  and 
soaps  and  housekeepers’  supplies,  at 
192.9  per  cent,  of  February,  1933.  Of 
all  the  classifications  accounting  for 
more  than  $100,000,  the  only  one  to 
show  a  loss  from  last  year’s  figures 
was  that  of  lubricants,  petroleum  prod¬ 
ucts,  and  fuel,  which  reached  only  76.7 
per  cent  of  February,  1933. 


MERGER  IN  BROCKTON.  MASS. 

Enterprise  Absorbs  Times  Now  Issued 
As  One  Paper 

Starting  March  26  the  Brockton 
(Mass.)  Enterprise  and  Brockton  Times 
were  published  as  one  newspaper  called 
the  Brockton  Enterprise  and  Times. 

John  D.  Bogart,  editor  and  publisher 
of  the  Times  goes  to  the  Brockton  En¬ 
terprise  and  Times. 

The  Times  plant  ceases  operation. 
No  change  in  policies  were  announced 
and  the  best  features  of  both  papers  are 
to  be  continued. 

S.  Heath  Rich  continues  as  editor  and 
Charles  L.  Fuller  as  treasurer. 


CORRECTION 

The  Detroit  Free  Press  Sunday  ad¬ 
vertising  for  February,  1934,  was  27,739 
lines  greater  than  in  the  same  month  of 
1933.  Through  a  typographical  error, 
this  total  was  shown  as  a  loss  in  Editor 
&  Publisher  of  March  24. 


BACK  FROM  THE  SOVIET 


Eugene  Lyons,  United  Press  correspon¬ 
dent  at  Moscow,  arriving  on  the  S.  S. 
Manhattan,  March  23. 


Eugene  LYONS,  United  Press 
correspondent  at  Moscow,  inter¬ 
viewed  in  New  York  this  week  on  his 
return  from  the  Soviet,  is  emphatic  on 
the  point  that  “the  whole  lineup  in  the 
foreign  field  is  to  play  the  game  with 
the  powers  that  be.  .American  agencies 
expect  their  men  to  be  Bolsheviks  in 
Russia  and  Nazis  in  Germany.”  In 
brief,  the  newsman  abroad  must  be  on 
the  inside. 

“.American  public  does  not  at  all 
know  to  what  extent  dictatorships  in 
Europe  are  influencing  news  appearing 
here,”  is  another  observation  of  the 
writer  who  was  with  the  Tass,  Soviet 
news  agency,  in  New  York  prior  to 
embarking  on  his  Russian  adventure 
si.x  years  ago. 

He  claims  that  the  new  .American 
newspapermen  in  European  capitals 
have  no  personal  basis  of  comparison 


CHICAGO.  Mar.  26— Inland  Daily 
Press  .Association  committee  ap¬ 
pointments  for  the  ensuing  year  were 
announced  this  week  by  Verne  E.  Joy, 
Centralia  (Ill.)  Sentinel,  president. 
Several  new  committees,  including  edi¬ 
torial-news,  freedom  of  the  press,  in¬ 
dustrial  relations  and  subscription 
costs,  have  been  added  to  the  regular 
standing  committees. 

Personnel  of  the  various  committees 
follow : 

Advertising:  Hoyt  F.  Boylan,  Rich¬ 
mond  (Ind.)  Palladium-Item,  chair¬ 
man;  E.  R.  Chapman,  Flint  (Mich.) 
Journal;  .A.  M.  Clapp,  Clinton  (la.) 
Herald,  and  P.  J.  LaBounty,  Bloom¬ 
ington  (Ill.)  Pantograph. 

Audit  Bureau  of  Circulations:  A. 
L.  Miller,  Battle  Creek  (Mich.)  En¬ 
quirer-News,  chairman ;  Fred  Schilp- 
lin,  St.  Cloud  (Minn.)  Times,  and 
John  C.  Fisher,  Cairo  (Ill.)  Citizen. 

Agriculture:  F.  E.  Murphv,  Min¬ 
neapolis  Tribune;  John  Redmond, 
Burlington  (Kan.)  Republican;  Ray 
VV.  Hammond,  Fremont  (Neb.)  Tri¬ 
bune;  and  William  F.  Huffman,  IVis- 
consin  Rapids  (Wis.)  Tribune. 

Chain  Store  Relations:  J.  S.  Gray 
Monroe  (Mich.)  News,  chairman; 
Harry  P.  Sward,  Moline  (Ill.)  Dis¬ 
patch;  and  Emery  A.  Odell,  Monroe 
(Wis.)  Times. 

Circulation  Promotion  :  A.  E. 
Meyer,  Clinton  (la.)  Herald,  chair¬ 
man;  Fred  W.  Weber,  Athens  (O.) 
Messenger;  and  Gene  Huse,  Norfolk 
(Neb.)  News. 

Cost  and  Production  :  F.  W. 
Schaub,  Decatur  (Ill.)  Herald-Review, 
chairman ;  H.  H.  Bliss,  Janesville 
(Wis.)  Gazette;  George  M.  Qendenin, 
Springfield  Illinois  State  Register;  and 
George  B.  Dolliver,  Battle  Creek 
(Mich.)  Moon-Joumcl. 


for  what  they  find  there  as  against 
the  conditions  that  prevailed  before 
the  advent  of  recently-installed  dicta¬ 
torships. 

For  example,  he  considers  that,  un¬ 
like  their  predecessors,  the  new  Ber¬ 
lin  reporters  from  America,  “have  no 
emotional  investment”  in  the  pre-Hit- 
leriTte  Germany.  And  so  the  new  ap¬ 
pointees  do  not  find  it  particularly  dif¬ 
ficult  to  accept  fascism  or  almost  any¬ 
thing  else  that  greets  them  on  the  con¬ 
tinent. 

Lyons  charged  that  “the  European 
correspondent  cannot  always  count  on 
the  support  of  his  agency  when  he  is 
in  trouble.” 

His  wife,  whose  stage  name  is  Billy 
Lyons,  and  daughter,  Eugenie,  11,  are 
back  too.  Mrs.  Lyons  appeared  in  a 
number  of  Soviet  films.  Eugenie  was 
attending  school  in  Germany  until  the 
Nazi  accession  to  power  when  she  was 
removed  to  Moscow  and  placed  in  the 
same  school  where  Stalin’s  children  are 
receiving  their  education. 

Lyons  made  an  extensive  tour  of 
Europe  before  returning  here,  and  will 
open  a  lecture  tour  in  this  country  on 
April  1  in  Boston.  He  will  write  a 
series  of  articles  for  the  Cosmopolitan, 
as  well  as  a  number  of  scenarios  in 
Hollywood.  His  pieces  were  recently 
featured  in  the  , Literary  Digest  and 
Jewish  Daily  Bulletin,  among  others. 


CAL.  AD.  MANAGERS  ELECT 

The  California  Newspaper  .Advertis¬ 
ing  Managers  .Associatio:i.  Northern 
Branch,  elected  Kenneth  Stacy,  adver¬ 
tising  manager  of  the  San  Jose  News 
as  president  to  succeed  .A.  J.  Hall,  ad¬ 
vertising  manager  of  the  Petaluma 
Argus-Courier,  at  the  annual  business 
meeting  held  at  the  Plaza  Hotel,  San 
Francisco,  last  week.  Walter  H.  Fink, 
publisher  of  the  Redding  Courier-Free 
Press  and  Searchlight,  was  elected  vice- 
president  and  George  .A.  McQueen, 
advertising  manager  of  the  Redwood 
City  Tribune,  was  elected  secretary- 
treasurer.  The  annual  convention  of 
the  .Association  will  be  held  in  Holly¬ 
wood,  Cal.,  June  22,  23,  24. 


Editorial-News:  William  Southern, 
Jr..  Independence  (Mo.)  Examiner, 
chairman:  W.  F.  Ohde,  Manitowoc 
(Wis.)  Herald-Times;  and  Don  M. 
Nixon,  Pern  (Ind.)  Tribune. 

Freedom  of  the  Press  :  Col.  R.  R. 
McCormick.  Chicago  Tribune,  chair¬ 
man;  Stuart  H.  Perry,  .4drian  (Mich.) 
Telegram;  Tom  H.  Keene,  Elkhart 
(Ind.)  Truth;  Fred  Naeter,  Cape  Gir¬ 
ardeau  (Mo.)  Southeast  .Missourian; 
and  John  Cowles,  Des  Moines  Register- 
Tribune. 

Industrial  Rfx.^tioxs:  .A.  W.  Ship- 
ton,  Springfield  Illinois  State  Journal, 
chairman ;  Frank  H.  Burgess,  La- 
Crosse  (Wis.)  Tribune;  A.  C.  Hud- 
nutt,  Elyria  (O.)  Chronicle-Telegram; 
J.  L.  Miller,  Cedar  Rapids  (la.)  Ga¬ 
zette;  and  J.  E.  Campbell,  Owosso 
(Mich.)  Argus-Press. 

Neivsprint:  E.  P.  .Adler,  Dai'enport 
(la.)  Times,  chairman;  M.  M.  Oppe- 
gard.  Grand  Forks  (N.  D.)  Herald: 
and  Don  Anderson,  Madison  (Wis.) 
State  Journal. 

Postal  Affairs:  W.  O.  Littick, 
Zanesz’ille  (O.)  Signal,  chairman;  L. 
E.  Owens,  St.  Paul  Dispatch  Pioneer- 
Press;  T.  E.  Nowels,  Colorado  Springs 
(Colo.)  Gazette-Telegraph. 

Subscription  Costs:  W.  R.  Ronald, 
Mitchell  (S.  D.)  Republican;  Gard¬ 
ner  J.  Thomas,  Marion  (Ind.)  Chron¬ 
icle  Leader-Tribune;  C,  F.  Karstaedt, 
Beloit  (Wis.)  News;  and  H.  Z. 
Mitchell,  Bemidji  (Minn.)  Pioneer. 

Radio  :  E.  H.  Harris,  Richmond 
Palladium-Item,  chairman;  Frank  D. 
Throop,  Lincoln  (Neb.)  Star;  Lin- 
wood  I.  Noyes,  Ironwood  (Mich.) 
Globe;  and  E.  J.  Kahler,  Sioux  Falls 
(S.  D.)  Argus-Leader. 

The  spring  meeting  of  the  Inland 
will  be  held  at  the  Morrison  Hotel, 
Chicago,  May  15  and  16. 


NORTHWEST  WOMEN 
SEE  TLANNED  SOCIETY 

Conference  on  “Current  Problem*," 

Sponsored  by  Minneapolis  Jour¬ 
nal,  Hears  Pros  and  Cons  ^ 

on  “New  Deal’’ 

Minneapolis,  March  26 — Two  thou- 
sand  women  from  five  northwest  states 
last  week  were  guests  of  the  Minneapo¬ 
lis  Jounuil  at  the  first  annual  North¬ 
west  Conference  on  Current  Problems, 
devoting  two  days  to  intensive  study 
of  a  score  of  questions.  The  Journal 
sponsored  it  and  a  committee  of  wo¬ 
men  arranged  and  ran  the  conference, 
attracting  women — and  a  few  men— 
from  Minnesota,  Wisconsin,  Iowa, 
North  and  South  Dakota.  The  ses-  . 
sions  aroused  such  interest  that  plans  t 
are  already  being  discussed  for  mak-  i 
ing  it  an  annual  event.  i 

Everything  from  war  scares  to  family  j 
obligations  took  the  attention  of  inter-  I 
ested  women,  the  program  falling  ua-  | 
der  two  general  heads — “The  Gianging 
Role  of  Government”  and  “Our  Chang-  I 
ing  Society.” 

The  conference  opened  with  three  ad¬ 
dresses  to  a  general  session,  with  Prof.  ' 
Tracy  Stevey  of  the  University  of  Wis¬ 
consin  prespting  “Changed  Viewpoints 
in  International  Relations,”  George  A. 
Benson,  Washington  correspondent  of 
the  Journal,  talking  of  Congress  in  the 
modern  era,  and  (jov.  Floyd  B.  Olson 
offering  his  views  on  whither  Minne- 
sata  is  bound.  In  that  morning’s  dis¬ 
cussion,  which  developed  into  a  pseudo 
debate,  the  conference  got  a  picture  of 
international  troubles  and  .American  re¬ 
lations  to  them,  heard  congress  both 
praised  and  criticized,  and  listened  to  a 
description  of  Minnesota  as  a  co-oper¬ 
ative  commonwealth  of  the  future. 

Following  lunch  the  conference  broke 
into  big  round-table  groups,  where  peace 
problems,  international  trade  relations, 
the  recovery  program,  the  farm  pro¬ 
gram,  relief,  and  women’s  place  in  the  . 
changing  order  all  came  in  for  discus-  j 
sion  under  the  direction  of  experts  in  ' 
each  field.  Sharp  conflicts  naturally  de¬ 
veloped  in  several  areas,  and  it  was 
obvious  before  the  day  was  over  that 
the  conference  had  every  shade  of 
opinion  on  almost  every  conceivable  sub¬ 
ject. 

Mark  Sullivan,  veteran  Washington  ; 
correspondent  and  critic  of  some  phases  j 
of  the  Roosevelt  program,  was  principal 
speaker  at  the  dinner  which  ended  the  , 
first  day.  i 

For  the  second  day  speakers  at  gen¬ 
eral  sessions  were  Prof.  William  Og- 
burn  of  the  University  of  (Chicago; 
Lyman  Bryson,  lecturer  for  the  (3ir- 
negie  Institute  for  Adult  Education; 
President  Lotus  D.  Coffman  of  the 
University  of  Minnesota  and  Rev.  Fred-  i 
erick  M.  Eliot  of  St.  Paul.  The  round¬ 
table  discussions  centered  on  school  and 
family  problems. 

Dr.  Eliot’s  address  closed  the  con¬ 
ference,  with  a  forecast  that  a  planned 
society  is  inevitable,  and  that  it  is  to 
be  welcomed  if  kept  within  proper 
bounds. 


URGES  CONTINUED  ADVERTISING 


Reducing  Space  a*  Sales  Drop  "Sui-  ^ 
cidal’’  Says  Speaker 

(5'^rcta/ to  Editor  &  Publisher)  ^ 

Springfield,  Mass.,  March  20— “Ad¬ 
vertising,  one  of  the  prime  factors  for 
the  success  of  any  product,  cannot  be 
reduced  in  strict  keeping  with  the  vol-  : 
ume  of  business  done  by  the  company," 

C.  Howard  Knapp,  vice-president  and 
controller  of  Waitt  &  Bond,  Inc.,  told 
the  Springfield  Chapter,  National  Asso¬ 
ciation  of  Cost  Accountants  at  Hotel  i 
Highland  here  recently.  i 

Mr.  Knapp  added  that  far-sighted 
concerns  which  anticipate  even  the 
slightest  increase  in  business  should  | 
raise  the  amount  of  their  advertising  i 
also. 

To  curtail  advertising  when  the  vol¬ 
ume  of  business  decreases  is  a  suicidal  1 
step,  he  pointed  out,  for  the  product  js  | 
kept  from  the  attention  of  the  public  f 
which  obviously  loses  interest  in  it  [ 
and  ceases  buying.  I 


Inland  Press  Committees  Named 

Several  Cover  New  Assignments 
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POLK  put  New  York  homes  on  Punch  Cards — 


Now  Sales  and  Advertising 
Plans  for  New  York  City 
can  he  Based  on  Facts .... 

At  last  the  buying  and  reading 
^  habits  of  N e w  Y ork  City  fam¬ 
ilies  are  known  definitely.  Indepen¬ 
dently  gathered  by  R.  L.  Polk  &  Co., 
these  much-needed  sales-data  are 
offered  to  executives  by  The  New 
York  Times  Advertising  Depart¬ 
ment. 

FIRST  Big  Fact  shown  is  that  the 
Top  4-lOths  of  New  York  families 
have  60  per  cent  of  the  purchasing 
power.  Here  is  the  market  for 
profitable  volume. 

SECOND  Big  Fact:  The  New  York 
Times  cariies  an  advertising  mes¬ 
sage  into  Top  4-lOths  homes  at 
lower  cost  per  home  than  any  other 
newspaper. 


Believed  by  us — 
now  proved  to  you 

^  Many  facts  gathered  by 
Polk  show  the  tremendous 
selling  power  of  The  New 
York  Times.  Here  are  a 
few:  The  New  York  Times 
goes  into  more  New  York 
City  homes  having  mechan¬ 
ical  refrigerators  than  any 
other  newspaper. 

^  The  New  York  Times 
leads  all  newspapers  in 
*“home-effective”  circula¬ 
tion  among  New  York  City 
women  buying  Street 
Dresses  over  $7.50. 

^  The  New  York  Times 
leads  all  newspapers  in 
*“home-effective”  circula¬ 
tion  among  New  York  City 
families  having  checking 
accounts. 

^  Such  facts  check  with 
results  of  advertisers  who 
placed  more  advertising  in 
The  New  York  Times  last 
year  than  in  any  other  New 
York  newspaper. 


•  " Home -E f fectlve”— Received  regularly 
In  the  home. 


(Fljp  Nmu  lark  Slimra 


kitchen  range,”  said  one  official  of  the  DAILY  MAKES  CAPITAL  morning  until  the  stock  was  entirely  (i. 
society  in  explaining  the  new  campaign.  ’  ■  •  — 

■‘As  a  result  of  this  inaction,  the  gas 
industry  has  forfeited  to  an  alert  com¬ 
petition  much  business.” 

The  campaign  embraces  all  of  metro¬ 
politan  Chicago  and  also  outlying  towns 
served  by  several  large  utility  com¬ 
panies,  including  Joliet,  Wo^stock. 

South  Elgin  and  Waukegan.  The  Peo¬ 
ple’s  Gas  Light  &  Coke  Company  and 
the  North  Shore  Gas  Company  oper¬ 
ate  extensively  in  the  area  covered. 

Officers  of  the  Gas  Appliance  So¬ 
ciety  are:  Charles  S.  Maginnis,  of  the 
Fair  Store,  president ;  James  Parker, 

Wieboldt  Company,  vice-president , 

Charles  A.  Luther,  the  People’s  Gas 
Company,  secretary.  Managing  direc¬ 
tors  are  Theodore  V.  Purcell,  also  of 
the  People’s  Gas,  and  John  A.  Fry, 
of  the  Detroit-Michigan  Stove  Com- 


La  CroMe  (WU.)  Tribifne  Rebated  jiser  for  th 

$202  to  Advertiser  and  Cited  tended  pric 
Public  Response  as  Proof  tised  price 

of  Pulling  Power 

_ - _  But  the 

Admitting  its  responsibility  for  an  the  error,  i 
error  appearing  in  an  advertisement  of  it  brought 
a  local  retail  merchant,  the  La  Crosse  fact  that,  r 
(Wis.)  Tribune  &  Leader-Press,  used  an  item  in 
this  mistake  as  a  selling  point  by  pub-  is  thorough 
lishing  an  apology  on  the  front  page  the  community, 
following  day  which  read  as  follows :  “\'ortiv 

“VERILY,  THE  TRUTH  IS 
MAINTAINED. 

“  ‘This  coupon  and  five  cents  entitles 
you  to  a  pair  of  our  regular  79-cent 
tennis  shoes.’ 

“That  advertisement,  obviously  con¬ 
taining  a  typographical  error,  appearing 
in  a  far  corner  of  a  display  ad  by  Sears,  wan, 

Roebuck  &  Co.  in  yesterday’s  issue  of  ^Ijer  ^13_yea^rs. 
the  Tribune,  brought  a  sell-out,  need-  '' 
less  to  say,  in  short  order  at  that  store 
this  morning. 

‘‘Three  hundred  and  seventy-five  pairs  was  ,  - 

of  tennis  shoes  went  like  hot  cakes  to  appearing  on  Monday,  the  only  day 
customers  who  began  their  rush  soon  wl  ‘  ‘  ' 

after  the  Tribune  appeared  on  the  street 
yesterday  afternoon,  and  continued  this  paper. 


CALCUTTA  PAPERS  MERGE 

The  Caleutta  (India)  Englishtnc 
was  merged  with  the  Calcutta  Statu 
March  26,  and  ceased  publicatia 

_  tir  After  the  World  Wr 

Sir  David  Yule  acquired  the  nm 
papers  and  operated  them  under  a  join 
ownership.  In  1932  the  Englishrai 
changed  from  a  daily  to  a  week!; 
.... —  ^  „  ‘  '  /  a 

hich  the  Statesman  was  not  published 
The  Statesman  is  now  a  seven-ij 


of  gasoline,  the  prices  charged  by  the  CANADIAN  WEEKLIES  MEET 

minor  companies  were  identical  with  .f.  p  , _  r;  ,  ,  . 

those  chargS  by  the  majors,  but  on  the  '  P“  ’ 

third-grade  product,  the  minor  compa-  Elected  President  of  AMociation 
nies  were  alleged  to  have  undersold  Montreal,  March  27 — C  a  n  a  d  i  a  n 
their  ostensible  competitors.  Wwkly  Newspapers  .Association,  On- 

“For  the  purpose  of  secret  price  cut-  tario  and  Quebec  division,  held  their 
ting  on  the  lower  grade  of  gasoline,”  annual  meeting  here  March  23  and 
the  indictments  (^rged,  both  the  Sea-  elected  as  president  T.  P.  Lancaster, 
side  and  Signal  companies  operated  In  proprietor  and  editor  of  Havelock 
“ostensible  competition”  with  the  par-  (Ont.)  Standard.  Over  100  members 
ent  companies.  were  in  attendance. 

Kenneth  R.  Kingsbury,  president  of  The  George  Pearce  Memorial 
Standard;  W.  E.  Humphrey,  of  As-  Trophy,  awarded  for  the  best  editorial 
sociated,  and  other  officers  of  the  com-  page  in  any  Canadian  weekly  news- 
panies  refused  to  make  any  statements  paper,  was  presented  by  the  donor, 
on  the  charges.  Other  individual  de-  Bruce  Pearce  of  Simcoe  Reformer,  to 
fendants  in  the  action  include:  W.  H.  -Adam  Sellar,  editor  of  Huntingdon 
Berg,  H.  D.  Collier,  R.  W.  Hsuinah,  Gleaner.  The  cup,  which  is  given  in 
Oscar  Sutro,  M.  E.  Lombardi,  J.  H.  honor  of  the  late  P.  George  Pearce, 
Tuttle,  G.  E.  Kennedy,  A.  S.  Russell,  father  of  the  donor,  will  be  competed 
R.  IC  Davies  and  V.  F,  Palmer,  all  of  foi^  annually. 

.  . .  -  -  Officers  elected,  besides  the  presi¬ 
dent,  were:  Vice-president,  Adam  L. 
Sellar;  secretary,  Bruce  Pearce;  di- 
.  ”  ’ll.  Rioux,  Drummondville, 
Walter  R.  Legge,  Granby,  Que. ; 


Standard  Oil;  H.  M.  Mosher,  S.  S. 

Mosher,  O.  W,  Marsh,  H.  H.  Green. 

Norman  Chandler,  David  R.  Faries, 

Earl  Hiuitley  and  H.  J.  March  of  the  ^tors,  P.  E. 

Signal  Companies;  L.  F.  Bayer,  B.  1.  Que.;  -  ,,  — 

Graves,  J.  H.  Jenkins,  L.  D.  Jurs,  E.  L.  John  Holland,  Stanstead,  Que.;  W.  A. 
Shea,  W.  A.  Sloan,  J.  H.  Edwards,  Dunlop,  Forest,  Ont.;  Herman  E. 
Alden  Anderson,  F.  H.  Buck,  Charles  Rice,  Huntsville,  Ont. ;  C.  J.  Mc- 
M.  Cadnam,  H.  P.  Grimm,  J.  A.  Chans-  lavish,  Cornwall.  Ont.,  and  W.  C. 
ler,  John  F.  Fobres,  J.  A.  McCarthy  "alls,  Barrie,  Ont. 
and  Paul  Shoup.  of  Associated;  A.  M. 

Hineman,  J.  F.  Bushnell,  John  Doe 
Brent,  C  F.  Gilmore,  D.  E.  LeComb 
and  M.  W.  O’Brien,  of  Seaside.  O"  Code  Authorities  for  Press  and 

The  federal  grand  jury  at  Los  An-  Equipment  Industries 

geles  two  days  later  returned  two  in-  {Special  to  Editor  &  Publisher) 

dictments  against  William  C.  McDuf-  Washington.  D.  C,  March  28 — 

fie,  receiver  for  the  Richfield  Oil  Com-  Administrator  Hugh  S.  Johnson  has  ap- 
pany,  and  an  asserted  subsidiary,  the  pointed  Colonel  H.  K.  Rutherford  ad- 
Rocket  Oil  Company ;  also  a  blanket  in-  ministration  member  of  the  code  autho- 
dictment  of  136  counts  against  the  Shell  rities  for  printing  ^uipment  and 
Oil  Company  and  its  asserted  subsidiary,  newspaper  press  industries, 
the  Guardian  Oil  Company.  Colonel  Rutherford  has  been  on 

special  field  service  in  connection  with 
army  prcKurement  and  planning  activi¬ 
ties  and  in  this  work  has  been  in  close 
Gas  Appliance  Society  Begins  Cam-  touch  with  industry, 
paign  in  Newspapers 
{Special  to  Editor  &  Publisher) 

Chicago,  Mar.  26 — Through  the  me¬ 
dium  of  newspaper  advertising  gas 
utility  companies  and  manufacturers  of 
gas  ranges  have  combined  to  organize 
a  powerful  merchandising  campaign. 

This  group  is  known  as  the  Gas  Ap¬ 
pliance  Society  of  Metropolitan  Chi¬ 
cago.  The  opening  advertisement  of 
the  newspaper  campaign  appeared  in 
local  papers  recently,  announcing  the 
purpose  of  the  Gas  Appliance  Society, 
to  acquaint  the  public  with  new  modern 
gas  ranges. 

This  compaign,  which  is  considered 
as  a  test  of  major  importance  and  of 
national  interest  to  manufacturers, 
dealers  and  utility  companies,  is  a  “new 
deal”  in  merchandising  methods.  Re- 
^rch  has  proved  that  the  great  ma¬ 
jority  of  American  hcxnes  are  still 
equipped  with  old-fashioned  gas  stoves. 

“The  average  housewife  will  think 
of  a  new  refrigerator,  a  new  kitchen 
sink,  or  even  new  linoleum  before  she 
will  think  of  replacing  her  nondescript 


RUTHERFORD  NAMED 


WEAVING  THE  WORLD  OF  SPEECH 


CHICAGO  GAS  RANGE  DRIVE 


Daily,  as  upon  a  magic  loom,  Janeiro  and  Buenos  Aires — these 
the  world  is  bound  together  and  many  other  cities  overseas 
by  telephone.  are  brought  close  to  you  by 

In  and  out  of  the  switchboard  telephone, 
move  the  cords  that  intertwine  Every  day  go  messages  vital 
the  voices  of  communities  and  to  the  interests  of  nations,  the 
continents.  Swiftly,  skilfully,  the  course  of  international  business, 
operator  picks  up  the  thread  and  the  affairs  of  individuals, 
of  speech  and  guides  it  across  Great  progress  has  been  made 
the  miles.  in  the  past  few  years  in  extend- 

She  moves  a  hand  and  your  ing  the  scope  of  this  service,  m 
voice  is  carried  over  mountains  speeding  connections  and  in  giv- 
and  to  lands  across  the  seas,  ing  clear  transmission.  Today, 
London,  Paris,  Berlin — Madrid,  more  than  90%  of  the  worlds 
Rome,  Bucharest — Capetown,  telephones  are  within  reach  of 

Manila,  Sydney — Lima,  Rio  your  Bell  telephone. 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

FEBRUARY,  1934 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Feb¬ 
ruary  1934,  was  187,585. 

Cporythleig  In  Bmltimara 
Kmmtmm  Armmtel 


BELL  TELEPHONE  SYSTEM 
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THERE  NEVER  WAS  A  TIM 

when  the  news  of  the  day  com¬ 
pelled  the  interest  and  the  atten¬ 
tion  of  so  many  people,  from  office- 
boy  to  corporation  president,  as  it 
does  today. 


BH 

hese 

seas 

by 


This  vast  attentiveness  to  what  is 
going  on  in  the  world  is  focused  on 
the  pages  of  the  daily  newspaper. 

Consider  that  the  newspaper  audi¬ 
ence  includes  the  audiences]  of 
every  other  advertising  medium. 

Invest  in  newspaper  advertising. 
Today  it  pays  handsomer  dividends 
than  ever. 
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E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

Establishad  1888 
500  Fifth  Avenue, 

New  York 

Chicago 

Detroit 

Philadelphia 

Atlanta 

Kansas' City 

Dallas 

San  Francisco 
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Boston  Globe  Cleveland  Press  Harrisburg  Telegraph  Louisville  Courier- Jou 
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BS 

A  PROSPECT 


ONGA  WHEEGA  TaMP  PhOOIEI”  .  .  . 
[hich,  in  pure  African,  means, 
hrhat  are  they  trying  to  do,  kid 


le?” 


|nd  the  gentleman  of  the  tropics 
exactly  right. 

tovercoats,  bah !  IsnH  it  hot  enough 
|own  here  already?  This  is  the  last 
raw  .  .  .  take  a  letter,  McDangle, 
m  cancelling  my  subscription.” 


erhaps  our  little  analogy  is  a  bit 
Ir  fetched  .  .  .  but  due  to  the  in- 
pscriminate  distribution  and  UN- 
NTROLLED  circulation  seepage  of 
agazines,  such  situations  are  by 
means  rare.  Skiing  costumes  in 
exas.  Bathing  suits  in  Arizona, 
fcraw  hats  in  Alaska.  Not  the  slight- 
pt  attempt  at  localization.  After 


all,  how  can  magazines  possibly 
avoid  creeping  across  state  lines 
and  violating  market  boundaries? 
Are  you  paying  for  circulation  that 
reaches  people  who  aren’t  inter¬ 
ested? 

‘‘So  WHAT?”,  you  ask.  “All  right  .  .  . 
here’s  the  answer.  The  day  of  in¬ 
discriminate  national  coverage  is 
adjourned.  The  cry  now  is  “One 
Market  At  A  Time!” 

In  newspapers  your  sales  message 
reaches  prospects  only  and  every 
dollar  spent  does  business. 

Alert  advertisers  are  becoming 
more  and  more  educated  to  the 
value  of  newspapers  in  moving  mer¬ 
chandise  quickly  and  without  waste 
motion. 


jp'  York  Herald  Tribune  Pittsburgh  Press 
York  Sun  Providence  Journal 

York  Times  Providence  Bulletin 

York  World-Telegram  Spokane  Spokesman- Review 


Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 


TELL  'EM 

TODAY 

SELL  'EM 

».TDDAY 

Chmi 


fspapM 
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SALES  MANUAL  ISSUED 
BY  INLAND  PRESS 

DecifMd  to  Moot  National  and  Local 
AdrartiMnc  Neock  of  New*- 
paper*  in  Gronp’*  22 
State* 

A  mamul  for  advertising  salesmen 
and  mailers  of  dailies  holding  mem¬ 
bership  in  the  Inland  Daily  Press  As¬ 
sociation  is  now  being  distributed.  The 
sales  manual  program  was  introduced 
by  Verne  E.  Joy,  publisher  and  editor 
of  the  CetUraiia  (111.)  Sentinel  and  now 
president  of  the  Inland,  about  a  year 
and  a  half  ago.  It  was  carried  through 
by  the  advertising  promotion  commit¬ 
tee  of  which  Hoyt  F.  Boylan,  advertis¬ 
ing  director  of  the  Richmond  (Ind.) 
Palladium-Item,  is  chairman.  Prof. 
Kenneth  E.  Olson  of  the  University  of 
Minnesota  journalism  department  as¬ 
sisted  in  the  compilation.  The  project 
is  self-sustaining,  more  than  170  mem¬ 
bers  of  the  Inland  subscribing  for  the 
manual.  It  was  printed  at  cost  and  is 
bound  in  leather. 

Pages  are  of  standard  letterhead  size. 
The  first  half  of  the  manual  as  fur¬ 
nished  the  members,  is  suggestive  and 
includes  the  presentations  used  by  Mr. 
Boylan  in  the  Palladium- Item  sales  man¬ 
ual,  and  those  in  other  cities,  in  such  a 
way  that  they  can  become  patterns  for 
local  data.  These  data,  with  striking 
headings  and  some  illustrations,  include 
number  and  kinds  of  retail  outlets  based 
on  the  U.  S.  census  of  distribution  or 
the  local  daily’s  own  census;  farm  data 
in  trade  territory;  manufacturing,  pay 
days,  pay  rolls;  advertising  rates  and 
conditions ;  homes,  rented  or  owned, 
and  apartment  statistics;  buying  power, 
income  tax  collection  and  similar  facts; 
maps  showing  circulation  distribution  in 
trading  territory,  and  location  of  news 
correspondents,  A.  B.  C.  data ;  historical 
features  about  the  daily;  subscription 
rates ;  advertising  services  rendered, 
and  complete  population  breakdowns, 
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including  foreign  population  data.  Other 

headings  are:  “ . the  Ix>gical 

Shopping  Center,”  “Reachability  by 
Modem  Methods  of  Travel,”  “The 

. .  the  Buying  Guide  of 

“Reader  Interest  Angles,”  with  lists  of 
news  and  features,  quantities  daily,  and 
similar  brndcdowns  demonstrating  the 
friendly  bearing  assured  to  adver¬ 
tisers,  "Banks  Serving  the  Trading 
Area,”  including  capital  stocks,  depos¬ 
its,”  etc.;  “What  It  Costs  to  Deliver 

a  (^py  of  the . 

Distribution  of  the  Advertising,”  con¬ 
tinuing  in  the  face  of  commodity 
price  rises  during  the  boom  period 
and  in  recent  times  as  well ;  “Ser¬ 
vices  That  Only  Your  Daily  Can  Ren¬ 
der  You,”  “Your  Daily,  the  Business 
Barometer  of  the  (Community,”  state¬ 
ments  by  well-known  advertisers  as  to 
the  advantages  of  newspaper  advertis¬ 
ing,  “Newspapers  Make  (Create)  Trad¬ 
ing  Territory,”  “Fundamentals  of  Copy 
and  Headline  Writing,”  “Two  Ways  to 
Increase  Sales  Through  Newspaper  Ad¬ 
vertising,”  “How  Advertising  Increases 
Business,”  “Whose  Advertising  Bills 
Do  You  Pay?”,  “Newspaper  Advertis¬ 
ing  (Jets  Buying  Action,”  “Have  a 
Plan,”  “Right  Type  Makes  Ads  Pull 
Better,”  “Back  Up  Your  Advertising,” 
“Use  Sufficient  Space  to  Insure  Re¬ 
turns,”  “Sell  Your  Store  as  Well  as 
Your  (Joods,”  “Making  Advertising 
Copy  Make  the  Reader  See  the  Mer¬ 
chandise,”  “Value  of  the  Average  Cus¬ 
tomer  to  the  Average  Store”  of  various 
types,  and  many  others. 

New  data  on  percentages  of  gross 
sales  spent  by  retail  advertisers  in  vari¬ 
ous  lines,  are  included.  Following  a 
general  report  on  this,  there  are  individ¬ 
ual  p^es  for  each  kind  of  store.  Com¬ 
parative  data  on  other  advertising  media 
are  given,  but  in  no  way  attacking  them. 

The  Inland  advertising  manual  was 
provided  exclusively  for  members. 


DAILY  53  YEARS  OLD 

The  Utica  (N.  Y.)  Daily  Press  n- 
cently  began  its  53d  year  of  publication. 


for  March  31,  1934 

a  E.  CHIEF  ANALYZES 
ADVERTISING'S  USES 

"Pet  Idea*”  Must  Be  Discarded  and 

All  Activities  Aimed  at  Making 
Profitable  Customers,  Says 
C.  H.  Lang  at  Milwaukee 

Speaking  on  the  par^oxical  subject, 
“The  End  of  Advertising,”  Chester  H. 
Lang,  publicity  director  of  (Jeneral  Elec¬ 
tric  Q>mp<my,  declared  that  advertising 
and  publicity  have  but  one  real  objective 
in  industry — to  aid  the  advertiser  in 
earning  a  fair  return  on  invested  capital 
and,  in  so  doing,  to  increase  sales  at  a 
profit.  He  spoke  March  26  at  Mil¬ 
waukee  before  the  Milwaukee  Associ¬ 
ation  of  Industrial  Advertisers  and 
guests. 

Mr.  Lang,  who  is  in  charge  of  plac¬ 
ing  (Jeneral  Electric’s  annual  advertis¬ 
ing  appropriation,  presented  a  compre¬ 
hensive  analysis  of  advertising  in  gen¬ 
eral,  and  of  industrial  advertising  in 
particular.  His  talk  was  delivered  ^- 
fore  a  large  crowd  including,  in  addition 
to  Milwaukee  industrial  advertisers,  a 
delegation  from  the  Engineering  Adver¬ 
tisers  Association  and  the  Dotted  Line 
Qub  of  Chicago.  L.  P.  Niessen,  ad¬ 
vertising  manager,  Cutler-Hammer, 
Inc.,  president  of  the  Milwaukee  group, 
presided. 

“We  advertising  men  must  quit  writ¬ 
ing  ads,  and  go  to  making  plans,"  said 
Mr.  Lang.  “We  must  quit  toying  with 
a  hundred  and  one  interesting  but  divert¬ 
ing  notions,  and  devote  ourselves  strictly 
to  the  manufacture  of  customers  at  a 
profit.” 

Turning  his  attention  to  the  business 
executives  who  control  the  advertising 
purse  strings,  the  speaker  remarked: 

“And.  you  business  executives,  on  the 
other  hand,  must  quit  moving  decimal 
points  to  the  left  every  time  the  gout  is 
bad,  and  go  to  determining  the  oppor¬ 
tunities  for  profit  from  advertising.  You 
must  quit  using  advertising  as  a  vehicle 
for  your  pet  ideas,  and  give  your  ad¬ 


vertising  men  the  opportunity  to  deter¬ 
mine  and  test  appeals  that  will  help 
sell  goods  at  a  profit." 

Mr.  Lang  declared  that  advertising 
men,  in  turn,  should  take  the  “manufac¬ 
ture  of  customers  at  a  profit”  as  the 
real  “end,”  or  objective,  of  advertising. 
He  asserted  that  the  who,  what,  why 
and  where  questions  in  the  mind  of  a 
perspective  customer  must  be  answered 
by  advertising. 

“This  job,”  he  continued,  “advertis¬ 
ing  can  help  the  salesman  do  more  ef¬ 
fectively  and  economically  than  any¬ 
thing  else,  and  in  doing  it  advertising 
best  fulfills  its  basic  function.” 

Discussing  his  own  company’s  pro¬ 
gram  and  policies,  Mr.  Lang  describe 
the  numerous  activities,  which  include 
Sunday  night  and  other  radio  programs; 
educational,  or  institutional,  magazine  | 
advertising;  calendars  and  diaries;  ex¬ 
hibits;  lecture  service;  news  bureau; 
catalogs,  handbooks,  bulletins,  descrip, 
tive  sheets,  agricultural  advertising  and 
broadcasting;  apparatus  space  advertis¬ 
ing  reprints  of  this  advertising;  sales 
movies;  electric  signs;  sales  promotion 
service ;  and  research. 

“And  so,”  Mr.  Lang  concluded,  “may 
I  urge  the  most  businesslike  consider¬ 
ation  and  use  of  this  low  cost  selling 
tool — Advertising.  To  business  execu¬ 
tives  I  say,  be  sure  that  your  advertising  I 
man  knows  your  selling  plans;  in  fact,  | 
your  development  and  manufacturing 
plans  from  their  conception.  Too  irt-  , 
quently  he  is  summoned  after  all  else  is  | 
in  motion,  and  it  may  be  too  late  for  ad¬ 
vertising  to  do  its  best.  Often  the  whole 
plan  can  succeed  only  if  this  economical 
selling  agent  is  able  to  do  a  major  part. 
In  a  word,  Mr.  Business  Executive, 
know  and  appreciate  what  advertising 
is  equipped  to  do  toward  Increased  Salts 
at  a  Profit. 


BRIDGE  EDITOR  NAMED 

Mr.  Louis  H.  Watson,  well  known 
bridge  player,  has  been  appointed  bridge 
editor  of  the  New  York  Evening  Post. 


COFFEE  IMPORTCWS  *WO  MANUFACTURERS 

Kansas  City.Mo. 
Movsmbar  17.  1933 


Ur.  Jsp  Kewton,  Jr., 

o/o  Tha  Kort  Worth  Star-Tslogrtn, 

lort  V.orth,  Toxss, 

Dssr  Ur.  Dowton; 

Although  1  soknowlodgod  and  thanked  you  over  the  long  dlstene* 
telephone  for  tha  Coffee  Surrey  which  you  to  obligingly  made 
in  Fort  North  at  ay  request.  I  wanted  to  tell  you  again  how 
nuoh  1  appreoiated  it,  and  how  splendid  a  survey  I  thought 
it  was. 

This  survey  Is  the  finest,  aost  ooaplete  and  most  aocurata 
surrey  that  we  have  ever  eesn  or  reosired  froa  any  newspaper. 
You  oertalnly  do  a  thing  right  whan  you  do  it,  and  we  are  very 
approeiative  of  your  efforts.  Tha  surrey  ha*  helped  us  aater- 
ially  in  foradng  a  definite  opinion  about  our  situation  in 
Fort  North,  and  has  helped  us  to  plan  what  we  believe  will  be 
the  oorreot  eolation  to  our  problea. 

We  also  want  to  thank  you  for  the  attention  and  help  gires  our 
CSBsral  field  representative.  Ur.  C.fi.  Johnson. 


Unsolicited  Praise  for  Services  Rendered  by 
Star-Teles;ram  Merchandising  Department 


Fort  Worth  Star-Telegram 

Merchandising  Department — 
will  co-operate  with  advertisers 
and  agencies  as  follows: 

Make  special  surveys  on  any  product  or  products  in  any  classification  before 
the  campaign  to  determine  the  nature  and  extent  of  the  campaign  to  obtain  the 
best  results.  Furnish  route  lists  to  all  salesmen  who  are  obtaining  distribution 
or  making  sales  of  merchandise  advertised  in  The  Star-Telegram.  When  mailing 
out  letters  or  broadsides  to  the  trade  we  have  found  it  neceasary  to  make  a 
small  charge  to  the  advertiser  for  the  cost  of  piimting  ani  postage.  The  sta¬ 
tionery  and  mailing  lists  are  furnished  fro*  and  also  the  work  in  folding,  stamp¬ 
ing,  sealing,  etc. 

Make  personal  calls  with  factory  lepresentatives  on  leading  prospects  to 
obtain  jobbers  or  distributors.  Hake  personal  calls  on  leading  jobbers  and  dealers 
to  announce  a  new  campaign  and  urge  their  fullest  co-operation  and  offer  sug¬ 
gestions  to  make  the  campaign  successful  and  also  increase  their  sales. 

Window  displays  will  be  arranged  for  among  a  representative  number  of 
dealers.  This  display  material  la  to’  be  shipped  direct  to  each  dealer  and  a 
check-up  will  be  made  at  a  later  date  to  insure  the  use  of  all  of  the  material. 

<  >  A  thorough  check-up  of  sales,  distribution  and  comments  will  be  made  at 

the  end  of  or  during  the  campaign  to  determine  the  progress  or  result  of  ths 
campaign. 

The  Star-Tetegram  has  found  It  neeessary  net  to  perform  any  merchandising 
functions  which  it  believees  belong  to  the  manufacturer's  or  Jobber’s  sale«nen, 
such  as:  Selling  merchandise  to  obtain  an  advertising  campaign.  Distributing 
advertising  material  to  dealer*.  Installing  window  displays. 


Fort  Worth  Star-Telegram 

Net  Paid  Circulation 


(ABC  AUDIT  SEPT.  SO.  ’SS) 

133)786 

SUNDAY  95,519 


(FEB.  AVERAOEF-PUB.  AUDIT) 

149)636 

SUNDAY  105,424 


Star-Telegram  circulation  is  of  the  highest  class 
—obtained  without  the  aid  of  contests,  premiums 
or  other  forced  methods  —  just  a  Newapaperr 
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AUTOSPACER 
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THE  NEW  WAT.  The  operator  sets  the  convenient  handle  and  the 
lines  are  centered,  or  quadded  out  either  rig^ht  or  ieft,  automaticaiiy. 

You  will  find  that  a  substantial  part  of  all  your  machine  com¬ 
position  consists  of  WHITE  SPACE. 

The  Intertype  Autospacer  sets  white  space  automatically.  It 
quads  out  and  centers  both  large  type  and  small  type— including 
headlines,  ads,  classified,  programs,  lists,  and  even  the  last  lines 
of  news  paragraphs. 

The  Autospacer  saves  time.  It  does  automatically,  the  work 
which  formerly  had  to  be  done  by  hand.  It  saves  time  on  practi¬ 
cally  all  kinds  of  composition— on  some  kinds  up  to  fifty  per  cent 
or  more.  Think  of  the  monthly  and  yearly  savings  that  auto¬ 
matic  white  space  composition  will  effect. 

For  more  information  about  this  remarkable  new  develop¬ 
ment,  please  address  the  nearest  Intertype  office. 


(1)  The  operator  drops  a  number  of  quads  and  spacebands  into  the 
assembling  elevator,  by  keyboard  manipulation.  (2)  Opens  the  assembling 
elevator  gate.  (3)  Transfers  half  of  the  quads  and  spacebands  (they  must 
be  counted)  from  the  right-hand  end  of  the  line  to  the  left-hand  end— at 
the  same  time  pushing  the  assembler  slide  to  full  open  position.  (4)  Closes 
the  assembling  elevator  gate.  (5)  Usually  has  to  trip  the  assembler  slide 
to  straighten  up  the  line  of  matrices. 


INTERTYPE  CORPORATION:  360  Furman  Street.  Brooklyn,  N.  Y. ;  Chicago,  130 
North  Franklin  Street;  New  Orleans,  1007  Camp  Street;  San  Francisco,  152  Fremont 
Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal  Street;  Canada 
Toronto  Type  Foundry  Co.  Limited,  Toronto.  Distributors  Throughout  the  World 

^00  the  Intertype  in  Bodoni  Bold  Extra  Condensed  and  Ideal  News. 


THE  OLD  WAY.  Five  hand  operations. 


Hand  centering  usually  involves  lifting  and  transposing  quads  and 
spacebands,  as  shown  in  the  above  picture.  Here  are  the  five  operations: 
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GLASS  CITY  HOST  TO 
STAR  REPORTERS 

CMtinc  of  Worid’«  Largest  Telescope 
Mirror  Tliroiifs  Coming,  With 
Evening  Leader  a  World 
News  Centre 

Corning,  N.  Y.,  was  host  to  the 
largest  group  of  newspapermen  and 
women  Sunday  that  the  city  has  ever 
seen  at  one  time,  present  to  report  the 
pouring  of  the  world’s  largest  telescopic 
disc  ever  attempted.  White-hot  molten 
glass  was  poured  from  the  furnace  in 
which  it  was  melted  into  a  200-inch 
mold,  before  the  eyes  of  some  10,000 
scientists,  newspaper  reporters  and  com¬ 
mon  folk  Sunday. 

The  story  was  covered  by  the  follow¬ 
ing  reporters:  C.  B.  Allen,  Neu'  York 
Herald-Tribune ;  Miss  Ethel  Ince,  Bos¬ 
ton  Christian  Science  Monitor;  Mr. 
Markey,  McCall’s  Magazine;  Dr.  James 
Stikley,  New  York  Times  and  Philadel¬ 
phia  (Pa.)  Public  Ledger;  Hiram  P. 
Maxim,  Jr.,  Hartford  (Conn.)  Times; 
G.  Edward  Pendray,  Literary  Digest; 
Kenneth  Swezey,  Popular  Science;  R. 
M.  Spence,  Wellsboro  (Pa.)  Gazette; 
Charles  Mathews,  United  Press;  C.  M. 
Penley,  Associated  Press,  Rochester; 
Arthur  Goldberg,  and  C.  J.  Kennedy, 
Buffalo  News;  Mr.  Lohse,  McCall’s; 

C.  W.  Elmer  and  B.  G.  Seilsdat,  Popu¬ 
lar  Science;  Walter  T.  Brown,  Asso¬ 
ciated  Press,  Albany;  Charles  W.  (Am¬ 
mons  and  Russell  Mullady,  Niagara 
Falls  Gazette;  Mrs.  Verna  O’Reilly, 
Time  Magazine;  D.  P.  Gurtenburg  and 
Wesley  Howland,  Rochester  Journal; 
Horace  B.  Brown,  Buffalo  Times;  F. 
W.  Schlesinger,  William  Conklin,  Carl 
N'esserohn,  New  York  Times;  Thomas 
Hogan,  UFA  Films,  Germany ;  Matthew 
Richardson  and  Roy  Waid,  Elmira  (N. 
Y.)  Advertiser. 

The  Coming  Evening  Leader  turned 
over  its  newsroom  facilities  to  the  visit¬ 
ing  press  to_  help  them  speed  up  the 
process  of  filing  ^eir  stories.  In  addi¬ 
tion  the  Evening  Leader  local  news 
staff,  including  Managing  Editor  Leslie 

D.  Kimble.  City  Editor  R.  deBennville 
Wickersham,  Walter  Valerius,  Mildred 
A.  Kettyle,  John  Tunney  ar^  Joseph 
Latham  covered  the  story  for  the  local 
paper  and  aided  visiting  reporters. 

Leon  V.  Quigley,  chemical  engineer, 
of  New  York  City,  had  charge  of  the 
publicity  for  the  Coming  Glass  Works. 

WINS  REUEF  FOR  DEPOSITORS 

Spokane  Spokesman-Review  Had 
Campaigned  for  RFC  Funds 

(Special  to  Editor  &  Publisher) 

Spokane,  Wash.,  March  26— After 
seven  months  campaigning  for  a  divi¬ 
dend  for  depositors  of  the  Spokane 
Savings  Bank,  which  closed  in  June] 
1932,  the  Spokesman-Review  has  won  a 
notable  success.  The  Reconstruction 
Finance  corporation  has  granted  $4,700,- 
000  credit  to  the  bank  liquidator,  of 
which  $3,000,000  is  available  to  pay  a 
30  per  cent  dividend  to  20,000  depositors. 

Of  the  balance,  $900,000  will  go  to 
pay  principal  and  interest  of  an  RFC 
loan  made  to  the  bank  before  it  closed; 
and  $800,000  will  be  held  as  a  contin¬ 
gent  fund.  However,  it  is  expected  that 
this  $800,000  will  be  made  available  for 
payment  of  another  dividend  this  fall. 

Only  one  dividend  of  six  per  cent  had 
been  paid  to  depositors  when  the 
Spokesman-Review  embarked  on  a  vig¬ 
orous  campaign  in  June,  1933  to  get  a 
substantial  amount  for  depositors.  After 
a  series  of  articles  running  daily  for 
weeks,  the  state  banking  department 
dropped  its  objections  to  the  loan  plan, 
became  convinced  that  depositors  wanted 
the  loan,  and  threw  its  full  force  into 
the  effort  to  get  it. 

The  progress  toward  the  loan  has 
been  painfully  slow,  but  steady.  It 
was  necessary  to  take  a  poll  of  deposi¬ 
tors  to  convince  the  banking  department 
and  the  superior  court  that  the  deposi¬ 
tors  were  eager  to  obtain  a  substantial 
dividend  at  any  reasonable  cost  in  loan 
interest. 

However,  the  interest  will  be  only 
four  per  cent,  and  every  citizen  who  re¬ 


E  d  it  or  &  Publisher  for  March  31,  1 


DIRECTS  FRENCH  NEWSPAPER 


Paul  Cemon 


The  French  evening  newspaper, 
Paris-Soir,  which  in  less  than  four 
years  has  increased  its  circulation  from 
less  than  a  hundred  thousand  to  1,- 
300,000  is  .American  in  conception. 

This  statement  was  made  to  the 
members  of  the  Anglo-American  Press 
Association  in  Paris,  by  M.  Paul 
Gemon,  its  managing  director,  who  but 
ten  years  ago  was  a  student  in  the 
Ecole  Polytechnique. 

Its  circulation  figures  rose  with  phe¬ 
nomenal  rapidity  in  just  such  measure 
as  it  adopted,  one  after  the  other, 
.American  methods,  he  said. 

The  paper  consists  of  12  pages  gen¬ 
erally.  Its  front  page  is  replete  with 
four  to  six-line  headings,  with  news 
pictures  taking  half  the  space.  Ihe 
back  page,  which  also  carries  the  title, 
is  entirely  a  picture  page. 

News  is  briefly  and  brightly  told. 
Paris-Soir  is  above  all  entertaining. 

-A  second  page,  with  a  snappy  short 
story,  a  colorful  serial,  illustrated  (his¬ 
torical  serials  have  held  a  large  place) 
has  proved  popular. 

“Grands  reportages,’’  that  is,  articles 
written  by  specials  sent  to  far  corners 
of  the  earth,  and  topical  articles,  gen¬ 
erally  find  their  place  on  page  three. 
Sport  gets  the  whole  of  page  four. 
Late  news,  “Derniere  Heure,”  fills 
page  five  and  goes  over  to  page  seven. 
Page  six  gets  theater  and  cinema  news 
— and  advertising — and  fashion  and 

ceives  a  good  sized  chunk  of  his  savings 
will  find  it  worth  more  than  that  to  get 
cash. 

This  was  one  of  the  most  popular 
campaigns  the  Spokesman-Review  ever 
undertook. 

MARKS  130TH  YEAR 

The  Churchman,  bi-monthly  religious 
journal  edited  by  Rev.  Guy  Emery 
Shipler,  celebrated  its  130  anniversary 
this  week  with  a  special  number,  carry¬ 
ing  a  handsome  cover  design  and  con¬ 
taining  a  wealth  of  special  articles  and 
anniversary  advertising  material.  The 
Churchman  is  one  of  the  oldest  pub¬ 
lications  in  America. 

DEAN  WILUAMS  RETURNS 

Walter  Williams,  president  of  the 
University  of  Missouri  and  dean  of  the 
School  of  Journalism,  arrived  in  San 
Francisco  March  24  following  a  world 
tour  that  was  begun  last  autumn.  With 
Mrs.  Williams,  who  has  accompanied 
him  on  his  journey  was  expected  to 
arrive  on  the  Missouri  campus  at 
Columbia  March  27. 

AREA,  NOT  CITY,  TOTAL 

The  automobile  registrations  for  Cihil- 
licothe,  Mo.,  given  on  page  109  in  the 
1934  Makket  Guire,  referred  to  the 
total  number  of  registrations  issued  at  the 
Chillicothe  office — 4,862 — and  not  to 
those  issued  for  the  city.  The  actual  num¬ 
ber  of  city  licenses  issued  on  passenger 
and  commercial  cars  for  1933  was  1,204. 


feminine  interest  take  the  whole  of 
pages  eight  and  nine.  Ten  and  eleven 
get  the  classified  ads,  to  say  nothing 
of  big  space  advertising. 

Each  issue  carries  an  average  of  30 
photographs. 

Paris-Soir  dates  from  1930.  But 
Paris-Midi,  a  paper  published  at  noon, 
was  the  precursor,  the  mould  in  which 
Paris-Soir,  the  evening  paper,  was 
shaped. 

“Stunts,”  vigorously  promoted,  have 
pushed  circulation  ahead  rapidly. 

On  two  occasions  recently,  the  day 
following  the  Feb.  6  fatal  riots  in 
Paris,  and  on  the  occasion  of  the 
death  of  King  .Albert  of  Belgium,  the 
circulation  of  Paris-Soir  went  over  two 
millions. 

“The  formula  of  Paris-Soir,”  said 
M.  Paul  Gemon,  “I  find  in  an  article 
written  by  a  French  journalist  long  con¬ 
nected  with  the  late  James  Gordon  Ben¬ 
nett,  Gaston  Archambault,  in  the  Mer- 
cure  de  France:  ‘The  modern  .American 
newspaper  is  a  cinematographic  pre¬ 
sentation  of  daily  life,  pictures  in  quick 
succession,  hard,  rapid,  so  rapid  as  to 
give  the  impression  that,  in  the  vivid 
description  of  the  things  he  is  writing 
about,  the  newspaperman  is  almost 
ahead  of  the  very  events  themselves.’  ” 

That  is  the  standard,  an  American 
standard,  which  has  brought  phenomenal 
success  to  Paris-Soir. 

AD  CHIEFS’  GROUP  REVIVED 

Dormant  two  years,  the  Advertising 
Managers  Section  of  the  Oklahoma 
Press  Association  was  reorganized 
recently  at  a  meeting  held  at  Oklahoma 
City,  and  attended  by  50  managers. 
H.  H.  Bibles,  Ada  News,  was  elected 
president  and  Harold  Belknap,  Norman 
Transcript,  was  elected  secretary.  The 
group  voted  to  meet  semi-annually  in 
the  future. 


WOULD  YOU  LIKE  TO 
SEE  A  REALLY  GREAT 
NEWSPAPER? 

SVENSKA  DAGBLADET 
of  Stockholm 

occupies  a  position  of  import¬ 
ance  in  Swedish  life  seldom 
achieved  by  a  newspaper. 

We  should  be  pleased  to  send 
a  copy  of  it  and  some  facts 
about  it  to  any  exporter  or 
foreign  advertiser  having  in¬ 
terest  in  Scandinavia. 

Repreaented  exdurivdy  abroad  by: 

JOSHUA  B.  POWERS,  INC. 

220  Eaat  42iid  Street,  New  York  City 


SALESMEN  TO  ATTEND 
MECHANICAL  MEET  | 

New  A.  N.  P.  A.  Policy  in  Regard  b 

Admiaaiona  Expected  to  Be  Mn. 
tually  Helpful  to  Trade  and 
Newapaper  Repreaentativea 

Manufacturers’  and  supply  finn' 
representatives  will  be  admitted  to  ses¬ 
sions  of  the  American  Newspaper  Pul). 
Ushers  Association’s  mechanical  con. 
ference,  to  be  held  in  St.  Louis  Jun 
4-6,  for  the  first  time  in  the  history  of 
the  conferences. 

.An  announcement  of  the  change  b 
policy  was  made  this  week  by  W.  £ 
Wines,  manager  of  the  mechanical  (fc. 
partment.  The  board  of  directors  had 
approved  a  suggestion  made  by  tht 
A.  N.  P.  A.  mechanical  committee, !«. 
ting  down  the  bars  on  admissions,  Mr, 
Wines  said. 

The  A.  N.  P.  A.  is  not  inviting  salts 
representatives,  but  one  representatm 
from  each  of  the  various  companiti 
supplying  material  to  newspapers  naj 
obtain  credentials  to  attend  the  sessiou 
by  writing  to  the  A.  N.  P.  A.  The* 
representatives  will  have  no  priyilego 
from  the  floor,  except  by  invitation  of 
the  presiding  chairman. 

It  is  felt  that  the  new  policy  will  k 
mutually  helpful  to  both  newspapa 
mechanical  men  and  the  trade  represen¬ 
tatives.  Mr,  Wines  pointed  out  tta 
questions  have  arisen  at  past  meetinp 
which  have  had  to  go  unsolved  for  At 
time  being,  because  no  manufacturen’ 
representatives  were  present.  On  tk 
other  hand,  it  is  felt  that  the  sales¬ 
men  will  have  an  excellent  opportnnitj 
to  find  out  what  the  mechanical  men 
are  thinking  about. 

PUBUSHING  FIRM  TO  MOVE 

Crandall  Pierce  &  Co.,  Chicago  statis¬ 
tical  publishers,  will  move  from  tk 
First  National  Bank  Building  to  tlie 
Bankers  Building  April  10. 


From  all  angles 

FIRST 

1  9  major  business 
groups  gave  more  space 
to  tne  Los  Angeles 
Times  during  January 
and  February  than  to 
any  other  Los  Angeles 
newspaper. 

LOS  ANGELES 

TIMES 


FOURTH  IN  FLORIDA 

Tbe  Orlaiulo  Sentinel-Star,  for  the  6rtt 
tune  in  the  hiatery  of  Florida  joumafinb 
jumps  into  fowth  place  in  national  ad* 
vertising  Bneago. 

The  Sentinel-Star  circulation  shows  u 
increase  of  more  than  10%  the  first  two 
months  of  the  year. 

Department  store  sales  are  up  30% 
to  50%. 

Ford  sales  are  up  33H%* 

Packard  automobile  sales  are  ig>  400%, 

Oranfos  are  bringing  $3  a  box  and 
prosperity  has  returned  to  Orlande,  tbs 
center  of  the  dtrus  belt,  and  whera  ihs 
winter  season  runs  to  June  1st. 

SENTINEL-STAR 

ORLANDO,  FLORIDA 
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There's  a  new  efficiency  standard 
in  newspaper  composition  . . . 
a  new  goal  for  ambitious  executives 
to  shoot  at. 

A  composing-room  completely  modem , . , 
completely  Linotype 
from  5  point  to  144  point. 

Every  line  with  a  freshly-cast, 
perfectly-printing  face. 

Every  line  on  a  strong  body 
that  will  stand  dry-mot  pressure. 

Every  page  made  up  entirely 

of  Linotype  metal, 

body-matter  and  display, 

space  and  base,  mles  and  borders, 

needing  only  a  shove 

into  the  hell-box  when  it  is  killed. 

Linotype  offers  a  complete  system; 
it  provides  for  every  composing-room  need. 
How  far  are  you  using  it? 


MERGENTHALER  LINOTYPE  COMPANY 
BROOKLYN.  N.  Y. 


San  Francisco  •  Chicago  •  New  Orleans 
Canadian  Linotype,  Limited,  Toronto,  Canada 
Representatives  in  the  Principal  Cities  of  the  World 
Linotype  Memphis  (Girder) 
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Your  Country 


By  Charles  A.  Linii 


The  Long  Suppressed  Book — TVritten  in  1918,  the 
plates  were  destroyed  by  Secret  Service  agents — 
yet  it  foretold  today's  New  Deal, 


ARTHUR  BRISBANE — “It  will  be  called  a  mild  book  now. 
The  extreme  radicalism  of  one  day  is  the  semi-conservatism  of 
another." 

GOVERNOR  OLSON,  OF  MINNESOTA— “He  was 
many  years  ahead  of  the  time  .  .  .  Certainly  this  book  is  a 
remarkable  outline  of  the  light  against  the  ‘Money  Changers.'" 

HARRY  HANSEN — “Many  of  Lindbergh’s  statements  read 
like  Rooseveltian  speeches  ...  A  book  which  fell  victim  to 
America’s  war  hysteria.” 

FATHER  COUGHLIN— “Unquestionably  Mr.  Lindbergh 
was  a  prophet  before  his  time.  More  than  that,  he  was  a 
patriot  whose  vision  and  words  should  be  kept  before  the 
minds  of  the  American  people.” 

EMILEGAUVREAU — “His  words  have  been  found  painfully 
accurate  sixteen  years  later.  In  years  to  come,  the  tomb  of 
the  former  Congressman  from  Minnesota  may  be  visited  with 
as  much  reverence  as  that  of  another  politically  creative  mind.” 


Facsimile  of  a 

copy  of  the  elder 
Lindbergh’s  book 
“Your  Country  at 
War”.  The  photo¬ 
graph  reproduced  on 
the  jacket  shows  him 
with  his  now  famous 
son,  Charles  A.  Lind¬ 
bergh,  Jr.,  at  the 
age  of  fourteen. 


SEVENTEEN  years  ago  Charles  A.  Lind¬ 
bergh,  Sr.,  father  or  the  world’s  most 
famous  flier,  wrote  “Your  Country  at 
War” — a  warning  of  the  conseq^uences  of 
war  which  is  acutely  timely  now  that  talk  of 
another  war  is  revived  in  Old  World  chancel¬ 
leries.  The  elder  Lindbergh  then  was  in  his 
fourth  term  as  Congressman  from  Minnesota. 

Early  in  1918,  when  he  was  campaigning  for 
the  governorship  of  his  state,  he  printed  the 
book  privately  in  Washington,  but  before  it 
could  be  generally  distributed.  Federal  Secret 
Service  agents  stopped  its  printing,  and  de¬ 
stroyed  the  plates. 

Early  in  March  of  this  year,  upon  the  first 
anniversary  of  the  Roosevelt  administration 
and  the  New  Deal,  “Your  Country  at  War” 
was  finally  published.  This  date  was  chosen 
as  fitting  because  in  the  volume  are  set  forth 
many  of  the  principles  upon  which  the  New 
Deal  is  built  and  because  in  the  volume  are 
prophesies  of  many  of  the  sensational  and  en¬ 
lightening  disclosures  that  the  New  Deal  has 
brought  about. 

The  book  deals  with  economics  and  with 
renovation  of  the  structure  of  our  govern¬ 
ment  It  foretells,  with  uncanny  prescience, 
such  events  as  the  present  Senate  investigation 
of  the  big  banking  interests  and  the  methods 
of  high  finance.  It  argues  for  such  preseiitly 
accepted  policies  as  government  participation 
in  the  management  of  industry  and  of  agri¬ 
culture.  It  is,  from  every  angle,  forward- 
looking,  forceful  and  sound. 

Regarding  the  World  War,  in  which  we  then 
were  engaged,  Lindbergh  held  unwaveringly 
for  victory.  But  he  stood  thereafter  for  a  war 
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at  War” 

BERGH,  Sr. 

upon  the  schemes  of  government  and  the 
types  of  men  who  make  wars  possible. 

Because  of  its  prophesies  of  the  New  Deal 
and  its  espousal  of  its  principles,  and  because 
its  author  is  the  father  of  one  of  the  two  most 
celebrated  young  men  in  the  world,  “Your 
Country  at  War"  carries  with  it  an  appeal  for 
everyone  interested  in  the  welfare  of  our  nation 
and  in  the  lives  of  those  who  stand  for  the 
best  in  it. 

The  elder  Lindbergh  had  the  understand¬ 
ing  of  people  and  the  ability  to  share  his 
thoughts  with  them,  the  knack  of  so  reducing 
economic  and  social  problems  to  their  simplest 
terms  as  to  create  an  audience  of  millions. 
His  writings  which  seemed  so  radical  in  1918 
^  rise  phoenix-like  from  the  ruins  of  the  print- 
1  ing  plates  to  become  today  the  thoughts  we 
I  have  accepted  in  the  New  Deal  and  the  proph¬ 
esies  for  further  development  of  the  New  Deal. 

Such  parts  of  the  book,  of  course,  as  dealt 
solely  with  the  concerns  of  the  day  of  its 
writing,  have  been  eliminated  from  the  text  as 
prepared  for  newspaper  syndication.  The 
book  comes  in  24  instalments,  cut,  edited, 
type-set,  and  served  in  proof-sheets,  ready  for 
your  composing  room,  with  ample  news  fea¬ 
ture  and  display  promotion  for  a  smash  intro¬ 
ductory  campaign  for  newspaper  serialization. 

Sunday,  April  15  (or  Monday,  April  16)  is 
the  date  of  first  release  of  ^^Your  Country  at 
War**  for  newspaper  syndication,  for  publica¬ 
tion  in  4  weeks  daily,  or  continuously  daily 
and  Sunday,  It  will  be  available  thereafter  as 
it  fits  into  your  plans.  For  first  newspaper 
rights  in  your  city,  write  or  wire  at  once  to 

United 


Lindbergh,  the  Elder 

J_JE  SAID,  in  1918:  “The  real  problem  is 
not  so  much  how  to  end  the  war  ...  as 
it  is  how  to  deal  with  the  problems  that  cause 
wars,  that  is,  the  ‘special  privilege’  system 
itself.  The  beneficiaries  of  ‘special  privilege’ 
are  carrying  on  a  terrific  campaign  right  now 
in  the  hope  of  diverting  the  public  attention 
from  its  exploits  in  war  speculation  .  .  .  There 
is  only  one  true  victory  ...  an  economic 
victory  for  the  masses  of  the  world  .  .  .  won 
by  judgment  alone.” 


Features 


MONTE  BOURJAILY,  General  Manager 


220  East  42nd  Street,  New  York  City 
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BEST  SELLERS 

Reader  preferences  constitute  an  endless  study 
in  our  field  and  we  are  struck  by  the  signifi- 


^  ^  cance  of  a  list  of  65  best  book  sellers  in 
America  during  the  past  60  years,  compiled  by  the 
Institute  of  Arts  and  Sciences.  The  list,  mainly  in  the 
field  of  fiction,  is  first  remarkable  because  it  shows 
that  the  most  widely  popular  books  were  written 
50  years  ago.  No  modem  author,  despite  increased 
population  and  sales  outlets,  gains  comparable  favor. 
Of  20  books  that  sold  a  million  or  more  copies,  not 
one  was  published  in  the  post-war  era.  As  a 
nation,  we  do  not  generously  receive  history,  eco¬ 
nomics,  philosophy,  biography,  science  or  even  humor, 
at  least  on  a  par  with  religion  and  more  or  less 
trashy  fiction.  These  are  the  best  sellers.  Books 
with  a  religious  tone  outsell  all  other  serious  inter¬ 
ests.  Strangely  enough  the  Institute  of  Arts  and 
Sciences’  list  does  not  include  the  Bible,  which  sold, 
in  the  period  of  the  survey,  14,526,438  English 
Bibles  and  22,097,078  English  New  Testaments.  The 
leading  seller  listed  was  In  His  Steps,  a  religious 
work,  by  Rev.  Charles  Monroe  Sheldon,  issued  in 
1899,  selling  8,000,000  copies  to  date.  Incidentally, 
a  faulty  copyright  deprived  Rev.  Sheldon  of  royal¬ 
ties.  Ben  Hur,  another  religious  book,  by  Gen. 
Lew  Wallace,  sold  1,950,000  copies,  the  11th  in  the 
list.  Story  of  the  Bible,  by  Jesse  Lyman  Hurlbut, 
sold  1,321,000  copies.  Quo  Vadis,  by  Henry  Sienke- 
wicz,  exceeded  a  half  million  sales. 

Sentimental  novelists  carried  off  most  of  the  big 
prizes,  Freckles  by  Gene  Stratton  Porter,  running 
second  best  seller  in  the  list,  with  2,000,000  copies. 
Miss  Porter,  Mark  Twain,  Harold  Bell  Wright, 
Owen  Wister,  Jack  London,  John  Fox,  Edward 
Noyes  Wescott,  Eleanor  Steward,  Anna  Sewell, 
George  du  Maurier,  Kate  Douglas  Wiggin,  Flor¬ 
ence  Barclay,  Winston  Churchill,  Edgar  Rice  Bur- 
troughs,  Henry  Van  Dyke  and  Zane  Grey  are,  ac¬ 
cording  to  the  survey,  the  leading  fiction  authors 
of  the  land,  in  point  of  sales.  But  Lindbergh’s  We, 
Richard  K.  Beamish’s  America’s  Part  in  the  World 
War,  WeMs’  Outline  of  History,  Sinclair  Lewis’ 
Main  Street  and  Will  Durant’s  Story  of  Phil¬ 
osophy  had  sales  in  excess  of  a  half  million  copies. 

This  week  New  York  World  Telegram  claimed 
that  the  recent  hitherto  unpublished  Dickens’  Story 
of  Our  Lord  increased  its  circulation  more  than  10 
per  cent  while  running;  other  newspapers  in  the 
West  reported  gains  of  15  per  cent.  King  Features 
Syndicate  is  now  issuing  an  interesting  new  serial 
on  the  story  of  the  Bible.  United  Features  Syndi¬ 
cate  is  offering  a  politico-religious  series  by  Henry 
A.  Wallace.  Broadway  saw  two  religious  plays 
this  season,  one  by  O’Neill.  Religious  matter  seems 
to  be  as  much  in  favor  as  ever. 

Approximately  8,000  books  are  published  in  the 
United  States  annually.  The  majority  sell  less  than 
5,000  copies.  This  immense  flocxl  of  literature  is 
a  trustworthy  indicator  of  reader  appetite.  It 
teaches  that  the  average  citizen  wants  to  dwell  on 
spiritual  matters,  pleasant  sentiment,  romance,  adven¬ 
ture.  No  economic  work  appeared  in  the  list  of 
best  sellers.  History,  to  sell,  must  be  painted  in 
glowing  colors.  Philosophy  must  be  dressed  in 
gaudy  garments.  In  short,  Americans  reject  reading 
matter  which  strains  the  mental  faculties  and  their 
lives  depend  more  on  faith  and  pleasant  fancies  than 
what  the  modem  world  calls  scientific  understanding. 


Eddie  Bemays  has  leased  new  and  larger  Wall 
Street  offices,  presumably  paying  for  the  space. 


ENDING  THE  NONSENSE 

SOME  of  the  dry  states  show  signs  of  regaining 
their  senses  in  reference  to  John  Barleycorn 
advertising.  Receiving  magazines  and  news¬ 
papers  which  are  published  in  other  states,  contain¬ 
ing  wide-open  blank  spaces,  became  tiresome  to 
the  residents  of  West  Virginia,  for  instance,  and 
the  legislature  recently  passed  a  law  which  elimi¬ 
nates  the  need  of  lifting  liquor  advertising  from 
publications  which  are  mailed  into  the  state.  No 
longer  need  the  reader  wonder  what  kind  of  booze 
was  offered  in  white  space.  “This,”  remarks  the 
Wheeling  Register,  “will  be  a  relief  to  our  citi¬ 
zens.”  We  should  think  it  would.  It  has  been  a 
silly  business  and  has  cost  the  publishing  industry 
a  pretty  penny. 


I  A  L 


He  is  not  here,  but  is  risen;  remember  how 
He  spake  unto  you  when  He  was  yet  in  Galilee, 
Saying,  The  Son  of  man  must  be  delivered 
into  the  hands  of  sinful  men,  and  be  crucified, 
and  the  third  day  rise  again. — St.  Luke,  XXIV, 
6,  7. 


NEW  GUILD  METHODS 

The  action  of  the  newly-formed  Toledo  News¬ 
paper  Guild,  in  adopting  by-laws  which  gov¬ 
ern  apprenticeships  and  sets  up  a  method 
by  which  a  standard  of  competence  may  be  estab¬ 
lished,  will  create  interested  discussion  in  newspaper 
circles.  It  is  something  new  in  the  guild  movement. 
Membership  in  the  Toledo  Guild  is  in  two  groups, 
craftsmen  and  apprentices.  Craftsmen  must  have 
acceptably  served  for  three  years.  Apprentice  charter 
members  are  admitted  by  the  executive  board,  after 
having  been  approved  by  majority  vote  of  their 
units.  The  apprentice  must  be  a  high  school  grad¬ 
uate,  unless  the  provision  is  waived  for  good  cause 
in  exceptional  cases,  and  he  must  serve  three  years 
to  gain  membership.  This  term  may  be  shortened 
by  two  years  in  exceptional  cases.  If  the  apprentice 
does  not  make  good  he  may  be  dropped  from  the 
list  of  guild  applicants.  The  number  of  apprentices 
shall  not  exceed  10  per  cent  of  the  number  of 
craftsmen.  Guildsmen  will  help  train  recruits.  There 
are  other  interesting  provisions  looking  to  an  ed¬ 
itorial  worker  standard  of  ability. 

The  Toledo  Guild  took  another  important  action 
in  reference  to  negotiations  with  employers.  It 
granted  full  power  to  its  executive  board  to  bargain, 
within  the  scope  of  the  objectives  set  by  the  guild, 
any  agreement  to  be  subject  to  ratification. 

These  acts  appear  sensible  and  fair.  Newspaper 
guilds  which  do  not  establish  methods  to  gain  the 
right  to  bargain  by  reason  of  improved  conditions, 
from  which  both  publisher  and  worker  will  benefit, 
are  in  much  less  fortunate  position  than  those  which 
do  not  take  the  attitude  that  professional  journalism 
demands  fixed  educational  and  experience  stand¬ 
ards. 

.\nd  unless  there  are  ways  of  controlling  appren¬ 
ticeships  the  stability  of  any  guild  would  be  un¬ 
certain.  The  newspapermen  of  Toledo  have  done 
some  sound  thinking  on  this  problem.  They  have 
borrowed  some  trade  union  ideas  without  offending 
the  guild  principle. 

Incidentally,  it  is  worthy  of  note  that  Paul  Block, 
publisher  of  Toledo  Blade  and  Times,  evidenced  his 
support  of  the  movement  by  entertaining  the  guilds¬ 
men  at  a  luncheon  to  celebrate  their  organization. 


In  his  prime  the  giant  Northcliffe  would  not 
employ  a  man  for  any  department  unless  he  had 
demonstrated  real  journalistic  instinct. 


WHEN  EDITORS  RESIGN 

SO  Editor  A1  Smith  resigned,  took  his  hat  and 
coat  from  the  locker,  and  walked  out  into  the 
world,  a  free  and  honest  man.  It’s  the  right 
and  wholesome  course  for  any  editor  when  there 
exists  in  the  office  an  irreconcilable  difference  on  a 
question  involving  principle.  Anything  short  of  a 
resignation  leads  to  intolerable  relations.  To  hang 
on  to  the  weekly  pay-envelope  while  putting  con¬ 
science  through  the  wringer  is  intellectual  suicide! 
Men  go  flat  and  stale.  The  medium  must  also 
suffer.  Mr.  Smith,  according  to  report,  put  on  the 
brown  derby  in  defense  of  his  views  on  the  air  mail 
contract  incident.  Apparently  he  wished  to  line  up 
with  Mr.  Roosevelt.  Publisher  Frank  A.  Tichenor, 
deeply  interested  in  commercial  aviation  and  with  a 
stake  in  it  through  ownership  of  Aero  Digest,  nat¬ 
urally  contended  that  New  Outlook  should  accept 
the  Lindbergh  view. 

Mr.  Smith’s  political  distinction  made  the  incident 
first  page  news,  but  editorial  resignations,  for  prin¬ 
ciple,  are  not  uncommon.  Many  editors  have  quit 
good  positions  in  similar  circumstances.  The  news¬ 
paper  business  is  not  mere  commerce;  it  involves 
a  whole  realm  of  delicate  elements  in  the  field 
of  conscience.  Self-respect,  to  most  editors,  out¬ 
weighs  financial  interest.  It  is  not  very  important 
whether  Mr.  Tichenor  or  Mr.  Smith  was  right  in 
regard  to  the  mail  contract  incident,  but  it  is  of  the 
highest  importance  that  Mr.  Smith  should  not  stul¬ 
tify  his  public  position.  An  editor  should  always 
be  ready  to  step  down  and  out,  bag  and  baggage, 
when  unable  to  publish  his  true  thoughts. 

English  editors  are  highly  sensitive  about  such 
matters.  A  changed  policy  on  a  London  newspaper 
usually  demands  a  resignation.  The  public  respects 
such  evidence  of  honor. 


Some  publishers  would  do  well  to  forbid  their 
managers  and  editors  from  even  reading  opposi¬ 
tion  newspapers,  let  alofte  following  them  like 
bird-dogs.  I 


CLOWNING  UNFORTUNATES 


STAR  REPORTER 

This  generation  has  produced  a  few  men  who 
merited  the  envied  title  “star  reporter”  and 
one  such  was  Lindsay  Denison.  He  had  an  eye 
for  interesting  detail,  a  command  of  vibrant  English, 
an  art  in  marshaling  facts  and  he  knew  how  to  play 
a  gentleman’s  part  in  print.  For  35  years  Park 
Row  could  spot  a  Lindsay  Denison  story,  though 
written  anonymously,  from  ear-marks  which  distin¬ 
guished  it  better  than  a  by-line.  He  could  take  a 
story  on  the  rewrite  desk  or  go  out  on  an  assignment, 
fire,  tragedy,  court-room  scene,  stuffed-shirt  after- 
dinner  spouting  at  the  Waldorf,  horse-race,  prize¬ 
fight,  make  a  few  mental  snap-shots,  and  turn  to  his 
mill  and  quickly  paint  an  unforgettable  word  picture. 
He  grew  cynical,  as  many  reporters  unfortunately 
do,  but  in  his  prime  Lindsay  Denison  was  fortified 
by  gentle  humor  and  sustained  by  conscience  as  sen¬ 
sitive  as  a  photographic  plate.  Men  cannot  write 
unless  they  feel.  He  felt  perhaps  millions  of  human 
causes  in  a  long  career  on  New  York  Sun  and  New 
York  Evening  World. 


A  YOUNG  Iowa  girl  went  to  Athens  several 
years  ago  with  her  father  who  was  a  dis¬ 
tinguished  poet.  Her  father  died,  and  the  , 

girl  married  a  Greek.  Three  years  ago  she  spec-  ’■ 

tacularly  announced  that  she  was  renouncing  the 
world  to  follow  Mahatma  Gandhi,  and  subsequently 
she  sealed  her  Hindu  vows.  I 

American  newspapers  printed  plenty  about  this 
girl.  The  incongruity  of  the  “corn-fed”  Iowan  * 

subscribing  to  the  rigid,  abstemious  faith  of  the  * 

Mahatma  gave  news  value  to  everything  she  did.  * 
The  news,  it  is  true,  was  rather  scanty,  due  to  ^ 

her  isolation,  no  doubt.  But  last  October  she  dis-  ^ 

appeared  from  the  Gandhi  cantonment,  later  turning 
up  at  New  Delhi,  where  she  registered  at  a  hottl  - 
as  “Janet  Gaynor.”  Eventually  the  British  authori-  j 
ties  forcibly  deported  her,  but  not  until  after  she  had  t 
simulated  blindness  and  dumbness.  Her  status  in 
the  news  by  this  time  had  changed ;  no  longer  a  ( 

romantic  figure,  she  had  become  a  psychological  J  b 

and  sociological  study.  ^ 

She  arrived  in  New  York  last  Saturday,  and  was 
interviewed!  Her  brother  tried  to  shield  her,  re 
ferring  to  her  “delusions  of  grandeur.”  But  sht 
gave  the  reporters  one  of  the  strangest  interview 
on  record.  She  was  obviously  a  “case.”  “The  sm 
shines  on  Athens,  and  Athens  shines  on  the  sun; 
there  are  lotus  flowers,  and  all  I  ask  is  a  hair  ribbon 
and  roller  skates,”  she  ranted.  Asked  what  her 
real  religion  was,  she  intoned  to  the  inquiring  tt 
porter:  “You  are  my  religion,”  and  turning  to  th 
others,  “and  you  and  you  and  you.  I  love  yot 
all.”  She  kissed  several  men. 

Her  seven-year-old  son  was  with  her.  He  w» 
interviewed  too.  He  said  he  would  like  to  cut  of 
Gandhi’s  “elephant  ears.”  The  reporters  said  h 
was  surly.  Who  wouldn’t  be? 

Is  this  good  human  interest  stuff?  Of  cotf* 
it  is.  But  a  seriotfs  interview  with  an  admit^ 
lunatic  at  Mattea^an  would  also  make  an  amusini 
story.  It  is  our  ‘belief  that  most  people  read  tk 
long  stories  of  the  forlorn  homecoming  of  the  uo 
fortunate  Iowa  woman  with  an  inner  revulsion  thil 
newspapers  should  dish  out  her  obviously  deliukf 
talk  in  such  realistic  detail.  The  human  tendency 
would  be  to  pity  the  woman  and  child. 
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PURELY  PERSONAL 


Robert  CROMIE,  publisher,  Van¬ 
couver  (B.  C.)  Sun,  spoke  over  the 
Canadian  Radio  Commission  network, 
March  25  on  “Canada’s  Place  in  the 
Economic  World.” 

Grove  Patterson,  editor,  Toledo 
Blade,  spoke  over  station  WTAM, 
Qeveland,  last  week  on  "The  Boy  and 
His  Future.”  Mr.  Patterson  stopped 
in  Cleveland  on  his  way  home  from 
Xew  York,  where  he  attended  a  meet¬ 
ing  of  the  Pulitzer  cartoon  award  coiur 
mittee. 

John  F.  Rolfe,  publisher,  Hartford 
(Conn.)  Times,  and  Mrs.  Rolfe,  sailed 
Thursday  on  the  Colombia  for  a  three- 
weeks’  cruise  to  the  West  Indies. 

Victor  Si  f  ton,  publisher,  Regina 
(Sask.)  Leader-Post  and  Saskatoon 
(Sask.)  Star-Phoenix,  has  returned 
from  a  business  trip  to  eastern  Canada. 

Edward  S.  Beck,  managing  editor  of 
the  Chicago  Tribune,  has  been  vaca¬ 
tioning  at  Hotel  Del  Monte,  Cal.,  and 
enjoying  his  first  California  visit.  Beck 
has  been  connected  with  the  Tribune 
for  more  than  41  years. 

Carlton  K.  Matson,  editor,  Toledo 
Kews-Bee,  spoke  on  the  city  manager 
plan  before  the  Toledo  chapter  of  the 
National  .-Association  for  the  Advance¬ 
ment  ot  Colored  People  in  the  Indiana 
Avenue  Y.  M.  C.  A.  March  25. 

John  Temple  Graves  II,  editor,  Bir¬ 
mingham  (Ala.)  Age-Herald,  will  de¬ 
liver  the  principal  address  at  the  6(Hh 
annual  commencement  of  the  University 
of  Arkansas,  Fayetteville. 

John  H.  Perry,  of  New  York,  presi¬ 
dent  of  the  American  Press  Associa¬ 
tion  and  publisher  of  the  Jackson¬ 
ville  (Fla.)  Journal  and  the  Pensacola 
(Fla.)  Journal,  is  spending  a  vacation 
in  Miami  with  his  sons,  John,  Jr.,  and 
Farwell. 

W’esley  P.  Small,  editor  and  publisher, 
Herkimer  (N.  Y.)  Evening  Telegram, 
has  been  named  to  the  board  of  direc¬ 
tors  of  the  Herkimer  Memorial  Hos¬ 
pital.  succeeding  the  late  Charles  Snow 
Brewer. 

Alonzo  L.  Waters,  president,  Medina 
(\.  Y.)  Dailv  Journal,  is  spending  a 
few-  days  in  New  York  City  in  con- 
.nection  with  the  Elks,  of  which  he  is 
state  president. 

.4.  G.  Penny,  editor,  Quebec  Chroni¬ 
cle-Telegraph,  was  the  guest  speaker 
before  the  Kiwanis  Club  last  week. 
Speaking  on  the  depreciation  of  the 
dollar,  but  he  found  time  to  pay  tribute 
to  President  Roosevelt  for  his  inflation 
policy. 

Qipus  Waynick,  editor.  High  Point 
(N.  C.)  Enterprise,  has  announced  him¬ 
self  as  a  candidate  for  the  state  senate. 

Max  Sauer,  editor,  Greenfield  (O.) 
Times,  has  been  elected  president  of 
the  Greenfield  Parent-Teacher  Associa¬ 
tion. 

Walter  Humphrey,  editor.  Temple 
(Tex.)  Telegram,  addressed  the  annual 
banquet  of  the  San  Saba,  Tex.,  Cham¬ 
ber  of  Commerce,  March  20. 

A.  W.  McBride,  co-owner  with  L.  M. 
Hopper  of  the  Lo  Habra  (Cal.)  Star, 
has  taken  charge  of  the  newly  organized 
conmercial  printing  division  of  the 
California  Newspaper  Publishers’  As¬ 
sociation.  He  will  have  headquarters 
in  Los  Angeles.  His  partner  will  pub¬ 
lish  the  Star. 

Phil  S.  Hanna,  editor,  and  A.  Loomis 
IGrkpatrick,  insurance  editor,  of  the 
Chicago  (WV)  Journal  of  Commerce, 
were  the  principal  speakers  at  a  large 
conference  of  Ft.  Wayne,  Ind.,  life  un¬ 
derwriters,  March  22. 

H^old  Johnson,  editor,  Watertozvn 
(N.  Y.)  Times,  testified  March  23  at  a 
legislative  hearing  in  Albany  on  pro¬ 
posals  to  extend  New  York  State’s  milk 
control  provisions. 

Benj^in  C.  Jones,  editor  and  pub- 
hswr,  Tyrone  (Pa.)  Herald,  who  has 
^igned  as  chairman  of  the  Blair 
^unty  Rcpub'-can  Committee,  is  a  can- 
♦u- Congress  from  the  Twenty- 
*"j*VP'**J'‘^*  comprising  Blair,  Centre 
and  Clearfield  counties. 


Alexander  Brin,  editor,  Boston  Jew¬ 
ish  Advocate,  was  guest  of  honor  and 
principal  speaker  at  a  dinner  given  by 
the  Jewish  people  of  Boston  in  honor 
of  the  late  Dr.  Eliot,  former  president 
of  Harvard  University. 

Billy  Smith,  youthful  editor  and  pub¬ 
lisher,  Clanton  (Ala.)  Chilton  County 
News,  and  the  Rockford  (Ala.)  Chron¬ 
icle,  has  been  appointed  postmaster. 

Fred  R.  Clark,  publisher,  Newark 
(N.  J.)  Herald,  vias  honored  at  a  tes¬ 
timonial  dinner  in  Newark,  March  23, 
marking  the  sixth  anniversary  of  the 
publication,  devoted  to  interests  of  the 
colored  race,  which  he  founded. 

IN  THE  BUSINESS  OFFICE 

S.  MANN,  business  manager. 
•  Racine  (Wis.)  Journal-Times,  has 
been  named  to  the  committee  which  will 
draft  plans  for  the  centennial  celebra¬ 
tion  which  Racine  will  hold  next  July. 

C.  C.  Carr,  general  manager,  St. 
Petersburg  (Fla.)  Times,  returned  to 
Florida  after  a  visit  to  New  York, 
this  week. 

Hiram  G.  Schuster,  well  known  in 
Chicago  advertising  circles,  has  been 
appointed  advertising  manager  of  The 
Chicagoan  magazine. 

Joe  Galbraith,  business  manager.  Big 
Spring  (Tex.)  Herald,  was  recently 
elected  to  the  board  of  directors  of  the 
Big  Spring  Chamber  of  Commerce. 

Jere  M.  Cone,  for  the  past  18  years 
engaged  in  newspaper  advertising  and 
promotion  work  in  Eastern  cities,  a  part 
of  the  time  for  Hearst  papers,  has 
joined  the  classified  staff,  Bridgeport 
(Conn.)  Times-Star. 

John  N.  Eisenlord,  recently  circula¬ 
tion  consultant  for  the  Hearst  News¬ 
papers  general  man^ement  and  pre¬ 
vious  to  that  circulation  director  of  the 
Chicago  Daily  News  and  Chicago 
American,  left  Chicago  March  21  with 
his  family  for  a  two  months  motor  trip 
to  the  Pacific  coast.  Mr.  Eisenlord 
is  a  former  I.  C.  M.  A.  president. 

Nelson  A.  Frantz,  general  manager, 
Stroudsburg  (Pa.)  Record,  has  been 
appointed  an  associate  judge  of  Motmoe 
County  Courts  by  Governor  Pinchot. 

John  A.  Barron,  has  rejoined  the 
New  York  advertising  staff  of  the  Bos¬ 
ton  Christian  Science  Monitor,  of  which 
he  was  a  member  in  1922-23.  Since  his 
previous  connection  with  the  Monitor, 
he  has  been  on  the  advertising  staffs 
of  the  New  York  World,  New  York 
Herald  Tribune,  New  York  Evening 
Post,  and  was  also  for  a  time  advertis¬ 
ing  tTKtnager  of  the  Knox  Hat  Com¬ 
pany. 

Dick  Malone,  formerly  of  the  circu¬ 
lation  department,  Regina  (Sask.) 
Leader-Post,  has  been  transferred  to 
the  Ottawa,  Ont.,  bureau  office.  Pre¬ 
vious  to  joining  the  Leader-Post  he 
had  been  on  the  news  staff  of  the  Tor¬ 
onto  (Ont.)  Star, 


FOLKS  WORTH  KNOWING 


RP.  HARRISS,  who  was  a  mem- 
•  ber  of  the  local  staff  of  the  Balti¬ 
more  Evening  Sun  from  1928  to  1930, 
and  subsequently 
for  four  years  a 
member  of  the 
staff  of  the  Paris 
edition  of  the  New 
York  Herald,  has 
become  a  member 
of  the  Evening 
Sun  editorial  staff. 

While  in  Paris, 

Mr.  H  a  r  r  i  s  s 
served  as  cable 
rewrite  man  and 
as  ■  editor  of  the 
letter  column  of 
the  Paris  edition 
of  the  Herald. 

The  letter  column  is  unique  in  that  let¬ 
ters  are  sent  to  it  from  all  parts  of 
the  world.  A  good  many  of  them  are 
not  in  English,  and  it  is  necessary  to 
translate  them.  An  occasional  letter  is 
published  in  its  original  French  when 
its  humor  would  be  lost  by  translation. 

A  native  of  North  Carolina,  Mr. 
Harriss  studied  at  the  University  of 
North  Carolina  and  at  Duke  University, 
graduating  from  the  latter.  After  some 
newspaper  work  iji  the  South,  he  came 
to  Baltimore  in  1928  and  served  on  the 
local  staff  of  the  Evening  Sun.  He 
wrote  for  the  editorial  page  of  that 
paper  and  for  the  magazines. 

While  in  Paris,  he  continued  to  write 
for  the  Evening  Sun  editorial  page.  He 
studied  at  the  Ecole  d’Art  Animalier, 
and  attend^  lectures  at  the  Sorbonne. 


Robert  Bellaire  and  Mary  Drew  Ho¬ 
gan,  both  of  Sioux  City,  have  joined 
the  classified  advertising  department  of 
the  Sioux  City  (la.)  Tribune. 

IN  THE  EDITORIAL  ROOMS 

EORGE  B.  DOLLIVEI^  managing 
editor.  Battle  Creek  (Mich.)  Moon- 
Journal,  has  been  appointed  to  the  cost 
and  production  committee  of  the  Inland 
Daily  Press  Association. 

Max  Miller,  author  of  “I  Cover  the 
Waterfront,”  and  formerly  of  the  San 
Diego  (Cal.)  Sun  editorial  staff,  has 
been  named  editor  of  the  book  page 
of  the  San  Diego  Union. 

E.  D.  McCluskey,  former  assistant 
city  editor,  Memphis  (Tenn.)  Press- 
Scimitar,  is  now  telegraph  editor  of  the 
Columbus  (O.)  Citizen. 

Bill  Wright,  for  several  years  with 
the  San  Diego  (Cal.)  Union  as  special 
assignment  man,  is  writing  a  daily 
column  headed  “Tales  and  Details.” 

William  A.  Brunson,  of  the  news 
staff,  Columbia  (S,  C.)  Record  for  four 
years,  has  resigtied  to  join  the  copy 
desk  of  the  Baltimore  Evening  Sun. 

(Continued  on  next  page) 


Bis  Excitement  in  Bungle  Home  I 

Our  old  friend,  George  Bungle,  is  going  to  do  a 
bit  of  amateur  detective  work! 

Watch  him. 

This  episode  in  the  well-known  strip,  “The  Bimgle 
Family,”  will  be  a  hilarious  take-off  on  the  typical 
mystery-detective  fiction  story. 

George  will  be  as  good  a  detective  as  the  next 
fellow,  but  maybe  that  won’t  be  very  good,  when 
you  think  a  second  time. 

Don’t  miss  this  Bungle  episode — coming  soon! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  times  building  CHARLES  V.  IfcADAlf 

Chumaa  NEW  YORK,  N.  Y.  PraaUbot 


R.  P,  Harkiss 


More  Fun 
Xhan  Food 


—Even  to  a 
9‘year~old 

A 

Jr\.^  a  special  Sunday  morning  treat, 
the  author  of  “The  Tiny  Times”  column 
in  the  Oklahoma  City  Times  recently 
gave  his  nine  years’  old  youngster  break¬ 
fast  in  bed. 

And  to  enhance  the  luxury  of  the  occa¬ 
sion,  the  father  placed  the  comic  section 
of  the  newspaper  upon  the  boy’s  tray. 

This  afterthought  created  a  problem. 
The  child  was  faced  with  a  choice  of 
enjoying  his  favorite  matutinal  edibles 
or  devouring  the  adventures  of  his 
favorite  hero. 

Which  did  he  do  first? 

As  the  father  relates  it,  this  is  what 
happened: 

“Did  he  not  think  it  better  to  drink  his 
orange  juice  before  becoming  immersed 
in  Tarzan?  ...  He  did  not  so  prefer.” 

And  he  concludes: 

“The  Ape  Man  is  more  interesting  any 
day  than  the  (xrosaic  business  of  eating.” 

We  had  always  thought  that  nothing 
could  fascinate  a  hungry  nine-year-old 
youngster  more  than  food.  But  it  seems 
we  have  been  wrong.  Something  does — 
Teu'zan.  He  is  hungrier  for  his  Tarzan 
than  for  his  toast.  He  would  rather  read 
Tarzan  than  eat.  Tarzan  is  more  fun 
than  food. 

X'hIS  is  the  case  history  of  one  avid 
reader.  But  there  are  millions  like  him. 
Otherwise  nearly  two  hundred  news¬ 
papers  could  not,  perennially  and  so  con¬ 
fidently,  rely  upon  Tarzan  to  enlarge  and 
to  consolidate  their  circulations. 

For  samples  of  Tarzan — the  daily  strip 
as  well  as  the  Sunday  color  page — 
please  write  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  E^st  42nd  Street,  New  York 
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I  (Continued  from  page  27) 

J  red  Snodgress,  former  city  editor, 
Memphis  (Tenn.)  Evening  Appeal,  is 
now  telegraph  editor  of  the  Memphis 
Press-Scimitar. 

Leo  Hershdorfer,  legislative  reporter 
Lnion  City  (X.  J.)  Hudson  Dispatch. 
has  returned  to  his  duties  after  a  week’s 
illness. 

Hill  Cunningham,  sports  staff  and 
feature  writer.  Boston  Post,  is  visiting 
southern  winter  vacation  cities,  writing 
a  senes  of  stories  about  them. 

*he  suff, 

Indianapolis  Star,  addressed  the  chapel 
ot  Central  Normal  College  at  Danville, 
Ind.  last  \yMk  during  "Journalism 
VV  eek  activities. 

Maurice  Early,  political  news  editor. 
Indianapolis  Star,  is  author  of  a  new 
daily  column.  "On  and  Off  the  Band¬ 
wagon,  a  series  of  political  gossip 
articles,  past  and  present. 

K  .Mahoney,  managing  edi- 
IVisconsin  News,  on 
March  27  received  a  commission  as 
Colonel  m  the  Wisconsin  National 
uuard.  The  commission,  issued  by  Gov¬ 
ernor  A.  G.  Schmedeman,  becomes  ef¬ 
fective  at  once. 

editorial 

staff.  Neu'  Bedford  (Mass.)  Standard. 
IS  now  doing  free  lance  newspaper  work 
and  news  broadcasting. 

assistant  city  editor, 
^oston  Herald,  m  charge  of  the  night 
desk,  recently  addressed  the  Benjamin 
tdw  Association,  organization  of  Jour- 
Mhsrn  students  at  Boston  University. 

nieetmg,  outlining  the 
^OTk  of  the  city  desk  on  a  metropolitan 

Burbank 
correspondent  of 
the  Los  Angeles  Times,  and  Mrs.  Doo- 
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ley,  are  the  parents  of  a  son,  born 
March  21. 

Mrs.  Verna  Todd  lias  joined  the 
Winchester  (Ky.)  Nim  as  editor  of  its 
social  and  woman’s  page. 

Mrs.  Genevieve  Forbes  Herrick,  of 
the  Washington,  D.  C.,  staff,  Chicago 
Tribune,  will  speak  on  “Journalism  as 
a  Profession  for  Women,’’  at  the  an¬ 
nual  matrix  table  of  Theta  Sigma  Phi. 
.\lpha  Gamma  chapter,  Marquette  Uni¬ 
versity,  Milwaukee,  April  12. 

Carl  \\.  Johnson,  Jr.,  of  the  editorial 
staff,  Proi'idence  (R.  1.)  Journal,  and 
Miss  Ruth  Leighton  Hall  of  Belmont 
and  Williamstown,  Mass.,  have  an¬ 
nounced  their  engagement. 

Carl  M.  Saunders,  for  nearly  18  years 
with  the  Grand  Rapids  Herald,  resigned 
effective  April  1,  to  become  associate 
editor  of  the  Jackson  (Mich.)  Citisen- 
Patriot.  Mr.  Saunders  during  his  years 
with  the  Herald  has  held  various  writ¬ 
ing  and  executive  positions.  He  had 
charge  of  the  Herald’s  editorial  column 
from  the  time  Senator  Arthur  FI.  Van- 
denberg  relinquished  the  publisher’s 
post. 

Mrs.  Percy  E.  Lyndon,  society  editor, 
Boston  Herald,  gave  a  lecture  on  “Fa¬ 
shions”  and  demonstrating  with  a  style 
show,  at  the  Haverhill  Women’s  Club, 
last  week. 

George  \\\  Hart,  for  the  past  five 
years  court  house  reporter  for  the  Ana¬ 
heim  (Cal.)  Bulletin,  the  Orange  Daily 
Sezcs  and  the  Pullerton  N ews-Tribtme , 
has  resigned  to  join  the  editorial  staff 
of  the  Santa  Ana  (Cal.)  Register. 

William  .S.  Silverman,  manager  of 
the  East  Side  office,  Buffalo  Times,  was 
seriously  injured  in  an  aut^nvjbile  acci¬ 
dent  in  that  city  on  March  24,  being 
severely  cut  about  the  head  and  face. 

Claude  Ramsey,  of  the  city  staff, 
Asheville  (N.  C.)  Times,  has  been 
elected  president  of  the  Old  Hickory 
(30th)  Division  Association. 

W'eimar  Jones,  city  editor,  Asheville 
(N.  C.)  Times,  accompanied  a  Western 
North  Carolina  Goodwill  motorcade  to 
Florida  during  the  past  week  and  sent 
in  daily  stories  of  happenings. 

Rev.  August  E.  Johanson  resigned 
from  the  Battle  Creek  (Mich.)  Moon- 
Journal  editorial  staff  April  1  to  be¬ 
come  director  of  the  social  service  de¬ 
partment  of  the  W.  K.  Kellogg  Co. 
Rev.  Johanson  will  also  resign  as  pas¬ 
tor  of  the  Bedford  Congregational 
(^urch  April  15,  a  position  which  he 
held  for  three  years  while  on  the  Moon- 
Journal  staff. 

George  E.  Wright,  editorial  writer, 
Blackwell  (Okla.)  Morning  Tribune, 
and  Mrs.  Wright,  celebrated  their  SOth 
wedding  anniversary  F'eb.  23. 

LaVerne  Wilson  has  rejoined  the 
Battle  Creek  (Mich.)  Moon-Journal 
editorial  staff,  after  an  absence  of  two 
years  devoted  to  art  study. 

Mr.  and  Mrs.  Willard  Johnson  are 
the  parents  of  a  son  born  March  14. 
Mr.  Johnson  is  a  member  of  the  edi¬ 
torial  staff  of  the  Peoria  (Ill.)  Star. 

H.  H.  Brinsmade,  city  editor,  Monroe 
(La.)  Ne7vs-Star,  and  conductor  of 
“Jes  Ramblin,”  who  suffered  severe  in¬ 
juries  recently  when  struck  by  a  speed¬ 
ing  automobile,  is  recovering  in  a  hos¬ 
pital  in  that  city. 

Robert  McKee,  city  editor,  Asheville 
(N.  C.)  Citizen,  accompanied  the  spe¬ 
cial  commission  charged  with  selection 
of  a  route  for  the  scenic  highway  be- 
twee  Shenandoah  and  the  Great  Smoky 
mountains  national  parks  on  their  in¬ 
spection  tour. 

Z.  De  Havas,  of  the  editorial  staff, 
Buenos  Aires  La  Nacion,  arrived  in 
San  Francisco  last  week  to  write  art¬ 
icles  on  (Talifomia. 

E.  C.  Daniels,  Jr.,  former  associate 
editor  of  the  Dunn  (N.  C.)  Daily  Bul¬ 
letin,  has  joined  the  Raleigh  (N.  C.) 
News  and  Observer  city  staff. 

Dr.  Julian  S.  Miller,  associate  edi¬ 
tor,  Charlotte  (N.  C.)  Observer,  de¬ 
livered  three  addresses  last  week  before 
the  North  Carolina  Educational  Asso¬ 
ciation,  at  Raleigh;  the  Providence 
Parent-Teacher  Association,  near  Char¬ 
lotte,  and  the  Charlotte  Lions  Qub. 


James  H.  Denison  has  joined  the 
state  house  staff  of  the  Detroit  Free 
Press. 

Robert  Abbey,  formerly  with  the 
Columbus  (O.)  Citizen,  has  joined  the 
news  staff  of  the  Rochester  (N.  Y.) 
Times-Union. 

Thomas  Rhodes,  reporter,  Indian¬ 
apolis  News,  has  been  transferred  to 
the  copy  desk,  succeeding  T.  Wiant, 
who  joined  the  city  staff. 

Everett  Houser,  former  city  editor, 
Greensboro  (N.  C.)  Record,  has  been 
named  secretary  of  the  Shelby,  N.  C., 
Chamber  of  Commerce. 

Donald  Page  Hill  has  joined  the  art 
staff  of  the  Binghamton  (N.  Y.)  Press. 

Pierre  Van  Paassen,  newspaper  fea¬ 
ture  writer  and  foreign  correspondent, 
addressed  a  Charlotte,  N.  C.,  gathering 
last  week.  He  has  served  as  feature 
writer  for  the  Detroit  News  and  the 
Atlanta  Constitution,  and  was  foreign 
correspondent  for  the  Evening  World, 
New  York. 

Miss  Emily  Klinkhart  has  been 
named  Canajoharie  correspondent  for 
the  Utica  (N.  Y.)  Observer-Dispatch. 

Charles  T.  Haun,  formerly  of  the 
Detroit  News,  has  joined  the  staff  of 
the  Ludington  (Mich.)  Daily  News. 

Harold  Bennison,  of  the  Boston 
Traveler  staff,  addressed  the  New  Eng¬ 
land  Woman’s  Press  Association  last 
week.  Other  speakers  were  Fred  J. 
McLaughlin,  president  of  the  Boston 
Press  Club;  James  W.  Reardon,  Travis 
Ingham,  Richard  Sears,  Peter  Faneuil 
and  Henry  Gillen,  all  Boston  news¬ 
papermen. 

Jack  Carrington,  reporter,  has  re¬ 
turned  to  the  Akron  (O.)  Times-Press 
from  his  home  at  San  Antonio,  Tex., 
where  he  was  called  by  the  death  of  his 
father. 

PRESS  ASSOCIATION  NOTES 

JA.  MORROW,  editor  and  manager 
•  of  the  Maui  News  of  Hawaii,  ad¬ 
dressed  the  Knife  &  Fork  Club  of 
South  Bend,  Ind.,  March  20,  on  “Japan 
Has  Spoken  the  Final  Word  to  the 
Occident.” 

Dawson  Duncan,  formerly  with  the 
Dallas  News  and  Fort  Worth  Star-Tele¬ 
gram,  has  been  added  to  the  .Associated 
Press  staff  at  Austin. 

Everett  R.  Holies,  formerly  bureau 
manager  of  the  United  Press  in  Lans¬ 
ing  and  Detroit,  has  joined  the  Chi¬ 
cago  office  of  the  U.  P.  Until  re¬ 
cently  Mr.  Holies  was  with  the  South 
Bend  (Ind.)  Tribune, 

Edward  A.  “Teddy”  Ransom,  Asso¬ 
ciated  Press  correspondent  in  Jersey 
City,  is  recovering  from  an  operation. 

Merrill  Compton,  Memphis,  Tenn., 
a  southern  business  representative  of 
the  United  Press,  and  Mrs.  Compton, 
are  the  parents  of  a  son,  born  March 
16. 

Sherman  Montrose,  formerly  with 
NEA  Service.  Inc.,  from  1927  to  1932, 
and  afterward  with  United  Press  bu¬ 
reaus  at  Portland  and  San  Francisco, 
has  joined  the  San  Francisco  office  of 
NE.A  Service,  Inc. 


WEDDING  BELLS 

Fred  W.  ELDRIDGE,  editorial  di¬ 
rector  for  Hearst  newspapers  in 
the  East,  formerly  managing  editor  of 
the  Los  Angeles  Examiner,  to  Flor¬ 
ence  D.  Lawrence,  drama  editor,  Los 
Angeles  Examiner,  in  Santa  Ana,  Cial., 
March  22. 

Edward  A.  White,  of  the  Boston 
Herald-Traveler  advertising  depart¬ 
ment,  to  Miss  Charlotte  H.  Jordan, 
last  week. 


SPECIAL  EDITIONS 

Newport  (r.  i.)  daily 

NEWS,  First  Annual  Spring 
Fashion  and  Easter  Fashion  Parade 
Number,  16  pages,  March  21. 

Fall  River  (Mass.)  Herald  News, 
Spring  Fashion  Number,  two  sections, 
24  pages,  March  16. 

Cedar  Rapids  (la.)  Gazette,  March 
20,  30-page  pap^r,  including  14-page 
Automobile  Section. 


Battle  Creek  (Mich.)  Enquirer  (_• 
News,  10-page  section,  March  22,  jb. 
nouncing  opening  of  Southern  Midj. 
gan  Outdoor  Show  and  Merchandijf 
Alart,  sponsored  by  the  newspaper  an; 
local  merchants. 

Utica  (N.  Y.)  Daily  Press,  Mard 
23,  20-page  spring  fashion  edition. 

Boston  Herald,  special  rotogravurt 
section,  partly  in  colors,  featuring  local 
debutantes  posing  in  new  Eastp 
fashions,  March  25. 

Elgin  (111.)  Courier-News,  10  pagtj 
for  the  50th  anniversary  of  .August 
Scheele  Company,  local  grocery  and 
food  store,  March  19.  .August  Sch«i{ 
started  his  Elgin  store  in  1884  in  pan. 
nership  with  Edwin  J.  Kiest,  now  pub- 
lisher  of  the  Dallas  (Tex.)  Tima. 
Herald. 

Manitowoc  (Wis.)  Herald-Tima 
special  advertising-news  section  Maid 
14,  co-operating  with  local  retailers  it 
presenting  annual  “Spring  Opening' 
sales  event. 

Charlotte  (N.  C.)  Observer  on; 
News,  combined  automobile  show  aac 
spring  opening,  March  18. 

Waitsau  (Wis.)  Re  c  or  d-Heroh 
special  8-page  Auto  Show  sectio: 
March  22,  co-operating  with  Wausat 
automobile  dealers. 

Ttdsa  (Okla.)  World,  8-page  tab¬ 
loid  section,  March  25,  commemorating 
the  30th  anniversary  of  Vaiidever’s  de¬ 
partment  store. 

Jacksonville  (Fla.)  Times-Unim 
March  25,  4-page  section  for  F'ord  Mo¬ 
tor  Company. 

Los  Angeles  Examiner,  Easter 
view  and  Spring  Fashion  sectioi, 
March  18,  8  pages. 

Salims  (Cal.)  Index-JourtuU,  Spring 
Fashion  and  .Auto  Show  Edition,  thr# 
sections,  34  pages,  March  15. 

Utica  (N.  Y.)  Daily  Press,  March 
21,  28-page  Spring  .Automobile  tabloid 
supplement. 

Miami  (Fla.)  Herald,  March  Z, 
sgiecial  section  for  F'ord  Motor  Com¬ 
pany,  four  pages. 

Elmira  (N.  Y.)  Star-Gazette,  spedal 
“spring  ogiening’’  edition  in  co-opera¬ 
tion  with  Elmira  Merchants  Assn. 

Boston  Evening  American,  sp^ 
section  devoted  to  spring  fashions. 
March  24. 


SCHOOLS 

APPOINT.MENT  of  .Albert  H.  Xel- 
-  son,  as  head  of  Michigan  State 
College  journalism  department  has  bea 
approved  by  the  state  board  of  a^- 
culture.  Mr.  Nelson  was  named  acting 
head  in  December,  1932  succeeding 
James  B.  Hasselman. 

New  journalistic  courses  in  four  sub¬ 
jects  have  been  added  to  the  work  oi 
the  Notre  Dame  University  department 
of  journalism,  according  to  an  an¬ 
nouncement  by  Prof.  John  Cooney,  dean 
of  the  department.  The  change  make 
necessary  the  adding  of  another  full 
time  instructor  in  the  schcwl.  The  ne* 
courses  cover  the  following  subjects: 
“An  Introduction  to  Journalism,”  “Es¬ 
sentials  in  Advertising,”  “Sport  Writ¬ 
ing,”  and  “The  Community  Newspaper. 

Prof.  A.  F.  Henning,  head  of  tht 
school  of  journalism.  Southern  Meth¬ 
odist  University,  Texas,  has  beet 
elected  historian  of  the  National  Couna 
of  Kappa  Tau  Alpha,  honorary  jour¬ 
nalistic  fraternity.  Professor  Henniu? 
was  formerly  night  city  editor  of  tht 
Dallas  (Tex.)  News. 

Sigma  Delta  (jhi  chapter  of  the  Uni¬ 
versity  of  Wisconsin  at  its  10th  annua 
gridiron  dinner  March  17,  Pf^senteda 
program  of  “roasting  skits”  in  a  ba' 
room  set  under  the  banner  line, 
a-velt;  a  job  for  every  mug,”  ccinclud 
ing  with  an  address  by  Mauritz  A 
Hallgren,  of  Baltimore,  Md.,  associatt 
editor  of  The  Nation. 

Apgiointment  of  Albert  H. 
as  head  of  Michigan  State  ColleP 
journalism  department  has  been  V 
proved  by  the  state  board  of  agnw 
ture.  Mr.  Nelson  was  named  acOT 
head  in  December,  1932  succeedm 
James  B.  Hasselman. 
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This  598  mile  drive 
through  beautiful 

NEW  ENGLAND 

holds  an 

Advertising  Lesson 

STARTING  from  Hartford,  Connecticut,  598 
miles  will  take  you  through  the  capitals  of 
the  six  New  England  states.  That  gives  some 
idea  of  what  a  compact,  easy-to-sell  market  New 
England  offers. 

All  New  England  is  crowded  into  an  area  smaller 
than  one  average  state.  Yet  in  population.  New 
England  is  equal  to  3.2  states.  And  if  buying 
power  is  of  interest  to  you.  New  England  is 
greater  still!  The  average  New  Englander  has 
$347.00  more  in  the  savings  bank  than  the  av¬ 
erage  United  States  citizen.  New  England  has  a 
greater  proportion  of  wired  homes,  of  telephones, 
of  income  tax  returns.  You  can  keep  your  sales 
up  and  your  costs  down  by  concentrating  your 
advertising  dollars  more  heavily  in  this  rich 
market. 

And  what  better  media  can  you  use  than  the  52 
key  newspapers  listed  below?  They  will  give 
power  to  your  sales  program  in  39  prosperous 
New  England  cities.  These  are  the  very  markets 
where  there  is  money  to  spend  right  now. 


SAVE  BY  SPENDING  MORE 


■«  these  NEW  ENGLAND  NEWSPAPERS 


MAINE — Population  797,433 

Ad  Ratea 

CIrcu.  2,5M  14.M4 
latlon  llnea  Unas 

tBantorNews .  (M)  24,136  .  679  .  679 

‘•Portland  Press-Herald  Ei- 

press,  Sunday  Tele6rani..(MatE)  98,849  .  36  .16 

NEW  HAMPSHIRE— Population  469,393 


tConcord  Monitor-Patriot. 

(E) 

6,831 

.69 

.63 

tKaane  Sentinel . 

(E) 

3,998 

.636 

.639 

tManchester  Union-Leader. 

(M8cE) 

34,363 

.19 

.13 

VERMONT— Population  399,611 

••Barra  Times . 

(E) 

6,493 

.64 

.63 

tBrattleboro  Reformer. ••• 

(B) 

3,376 

.639 

.63 

tBurllngton  Free  Press.... 

(M) 

19,789 

.669 

.669 

tRuUand  Herald . 

(M) 

13,894 

.66 

.66 

MASSACHUSETn— Population  4,349,614 


tAttleboro  Sun . 

(E) 

9,729 

.64 

.64 

**Boeton  Ere.  American.,.. 

(E) 

341,979 

.96 

.96 

**Boeton  Sundaj  Advertlaer 

(S) 

417,493 

.79 

.79 

••Boston  Globe . 

(M&E)  366,128 

.96 

.96 

tBoston  Transcript . 

(E) 

36,768 

.39 

.29 

tBoeton  Post . 

(M) 

346,363 

.66 

.66 

tBoston  Pott . 

(S) 

399,993 

.99 

.99 

tBrockton  Enterprise . 

(E) 

34,731 

.68 

.68 

tFItchburg  Sentinel . 

(E) 

11.333 

.66 

.649 

•HararhUI  Gasotte . 

(E) 

19,963 

.67 

.66 

CIrcu- 

3,966 

10.000 

latlon 

lines 

lines 

IHolyoke  Transcript  8c 

Tele- 

gram . 

(E) 

16.264 

.68 

.669 

••Lawrence  Eagle-Tribune.. 

(M8tE) 

36,339 

.16 

.69 

tLynn  Item . 

(E) 

16,887 

.669 

.69 

tLowell  Courier -Cltlsen  and 

Erenlng  Leader . 

(M8tB) 

16,193 

.67 

.07 

**The  Lowell  Sun . . 

(E) 

19,679 

.09 

.67 

••New  Bedford  Standard 

Times  and  Mercury.... 

(M8tE) 

49,733 

.14 

.14 

••New  Bedford  Sunday 

Standard  Times . 

,  (S) 

34.134 

.16 

.16 

••North  Adams  Transcript. 

(E) 

16,333 

.69 

.64 

tPlttsfleld  Eagle . 

,  (E) 

18,499 

.06 

.06 

tSalem  News . 

.  (E) 

36,681 

.09 

.67 

tTaunton  Gaaette . 

.  (E) 

8,483 

.69 

.639 

tWorcester  Teledram  and 

Evening  Gaaette . 

.  (MScE) 

99,304 

.28 

.29 

tWorcesterSundayTelagram  (S) 

49,673 

.31 

.18 

RHODE  ISLAND— Population  687,497 

••Pawtucket  Times . 

.  (E) 

38,698 

.69 

.69 

••Providence  BuUetln . . 

.  (B) 

88,994 

.30 

.27  (B) 

••Providence  Journal . . 

.  (M) 

43.296 

.13 

.37  (B) 

••Providence  Jourr  al . 

.  (S) 

89,361 

.36 

.36 

tProvIdence  Newt-Tribune.  (E) 

39.998 

.16 

.16 

tWesterly.Sun . 

.  (B8tS) 

9,698 

.64 

.64 

Woonsocket  CaU . 

.  (E) 

19.931 

.66 

.66 

CONNECTICUT— Population  1,666,943 


Ad  Rates 


CIrcu. 

latlon 

**Brlddeport  Post  Teledtam.(MOcE)  37.290 

2.560 

tines 

.135 

io.oog 

llnea 

.13» 

••Bridgeport  Post . 

(S)  30.439 

.08 

.68 

tDanbury  News-Times . 

(E)  9.298 

.00 

.65 

tHartford  Courant . 

(M)  36,367 

.10 

.16 

tHartford  Courant . 

(S)  96.285 

.15 

.15 

tHartford  Timet . 

(E)  96,591 

.15 

.15 

tMlddletown  Press . 

(E)  8.564 

.655 

.639- 

Naugatuck  News . 

(E)  5.528 

.035 

.635 

tNew  Britain  Herald . 

(E)  14.154 

.09 

.68 

tNew  Haven  Register . 

(E8cS)  60.243 

.16 

.19 

••New  London  Day . . . 

(E)  13.786 

.04 

.69 

tNorwalk  Hour . . 

(E)  7.169 

.045 

.645 

tNorwlchBulletlaJtRooMd.(MdcE)  18,058 

.09 

.07 

tStamfOrd  Advocate . 

(E)  10,851 

.065 

.655 

tWaterbury  Republican  8c 
American . 

(M8CE)  36.115 

.09 

.69 

tWaterbury  Republican  8t 
American . 

(E8cS)  31.885 

.09 

.69 

(B)  Combination  rate  Dally  Journal  and  Erenlng  BuUetIn. 
tPubllshera'  Affldaylt  Oct.  1.  1933. 

**A.B.C.  Publishers’  Statement  Oct.  1.  1933. 
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S.  O.  CAMPAIGN  OPENS 
IN  THREE  WAVES 


Copy  Urging  MotoriaU  to  Change  to 
Heavier  Oil  Begin*  in  South, 
and  Will  Follow  Spring 
Northward 

(.Special  to  Kditok  &  Publishes) 
Chicago,  March  27 — Standard  Oil 
Company  (Indiana)  will  make  exten¬ 
sive  use  ot  United  States  VVeatlier  Bu¬ 
reau  Records  as  £ar  back  as  50  years  in 
its  new  sprinR  motor  oil  newspaper  ad¬ 
vertising  campaign  to  demonstrate  to 
motorists  the  wisdom  of  changing  to  a 
heavier  grade  of  oil 
In  order  to  correlate  the  charts  prop¬ 
erly  with  climatic  conditions,  the  new 
Standard  Oil  campaign  will  open  in 
company’s  southern  territory  March  29. 
Two  weeks  later  it  will  start  in  the  cen¬ 
tral  states  and  a  month  later  in  the 
northern  states  .  In  this  campaign, 
which  will  include  an  impressive  list  of 
newspapers  throughout  the  territory, 
temperature  charts  will  be  used  to  show 
what  the  average  temperature  in  years 
past  has  been  for  a  particular  area  and 
to  indicate  what  temperature  may  be 
expected  in  the  coming  few  weeks. 

The  familiar  “Joe  Sludge”  in  the  com¬ 
pany’s  advertising  will  appear  in  the 
copy  to  dramatize  for  motorists  the  in¬ 
creased  evils  of  sludge  formation  in  the 
spring.  Another  feature  will  be  the  edu¬ 
cating  of  motorists  to  consult  the  com¬ 
pany’s  service  men  when  planning  a 
change  of  oil. 

The  advertising  is  being  released  by 
the  Chicago  office  of  McCann-Erickson, 
Inc. 


HOUSE  PASSES  DENTAL  BILL 

N.  J.  Senate  to  Take  Up  Anti-Adver¬ 
tising  Measure  Next  Week 

(.Special  to  Editob  &  Publishek) 

Atlantic  City,  March  29— Dentists 
will  be  forbidden  to  advertise  if  the  New 
Jersey  State  Senate,  reconvening  next 
Monday  at  Trenton,  concurs  in  a  bill 
passed  this  week  by  the  Assembly. 

The  State  Dental  Board  would  ^  au¬ 
thorized  to  revoke  licenses  for  viola¬ 
tions.  The  prohibition  covers  advertis¬ 
ing  both  of  products  and  of  fees,  whether 
by  circular,  sign,  newspaper  or  radio. 
Even  an  amendment  permitting  dentists 
to  insert  professional  cards  in  news¬ 
papers  and  charity  publications  was  kept 
out. 

Sponsors  charged  that  “unscrupulous 
practitioners”  in  New  York  and  Penn¬ 
sylvania  were  preparing  to  invade  this 
state. 

.\n  editorial  in  the  Atlantic  City  Press 
congratulated  .Assemblyman  Joseph  Alt¬ 
man  of  this  city,  speaker  of  the  House, 
for  casting  the  one  negative  vote.  “Now, 
"This  Won’t  Hurt  You”,  was  the  sarcas¬ 
tic  heading. 

“Newspapers,  we  dare  say,”  the  edi¬ 
torial  read,  “will  be  accused  of  opposing 
this  mpsure  from  a  selfish  reason — lost 
advertising:  although  we  know  of  some 
newspapers  whose  income  from  dental 
advertising— that  is,  the  paid  kind— 
would  not  pay  for  the  milk  of  the  office 
cat. 

“These  newspapers,  however,  have 
been  asked  to  print  free  column  after 
column  about  the  necessity  of  ‘seeing 
your  dentist  regularly,’  of  loading  the 
public  schools  with  dental  propaganda 
- and  so  on.  ad  lib. 

“Or  perhaps  the  dentists,  not  unlike 
the  organized  doctors,  occasionally  de¬ 
cide  it  is  essential  to  ‘educate  the  pub¬ 
lic’  in  dentist-consciousness  by  getting 
a  little  time  on  the  air  for  a  series  of 
lectures,  which  if  not  re-published  in 
the  newspapers  as  free  booster  stuff 
would  be  nothing  short  of  an  insult  to 
the  profession.” 

Meanwhile  Dr.  William  J.  Novack, 
advertising  dentist  of  this  city,  is  urg¬ 
ing  upon  the  legislators  a  substitute  bill 
which  would  provide  that  “no  dentist 
may  advertise  a  price  for  his  services; 
any  dentist  advertising  may  be  held 
legally  responsible  for  any  misleading 
statements  made  in  advertisements;  no 
dentist  may  have  more  than  one  dental 
office.” 


1,000  DAIUES  IN  CONTEST 

Ayer  Typographical  Jury  Includes 
Casey,  Luce,  Siegfried 

More  than  l.tXX)  daily  newspapers  in 
the  United  States  have  been  entered  in 
tlie  Fourth  Exhibition  of  Newspaper 
Typography,  to  be  held  in  the  Ayer  Gal¬ 
leries,  Philadelphia,  beginning  Thurs¬ 
day,  April  5.  'The  exhibition  will  con¬ 
tinue  until  June. 

All  of  the  1,895  eligible  daily  news¬ 
papers  in  the  country  were  asked  to 
submit  issues  of  March  5  or  March  6, 
1934,  for  judgment  on  typography, 
which  includes  the  selection  and  com¬ 
position  of  type,  makeup  and  presswork. 
Editorial  content  will  not  be  considered 
in  the  examination. 

A  jury  of  three  men  has  been  asked 
to  study  the  newspapers.  They  are: 
Dr.  Ralph  D.  Casey,  chairman  of  the 
Department  of  Journalism  of  the  Uni¬ 
versity  of  Minnesota  and  former  presi¬ 
dent  of  the  American  Association  of 
Schools  and  Departments  of  Journalism : 
Henry  R.  Luce,  editor  of  the  magazines 
Time  and  Fortune;  and  Laurence  B. 
Siegfried,  editor  of  American  Printer. 

Members  of  the  jury  will  meet  in  the 
•Ayer  Galleries  April  5  for  a  three-day 
study  of  the  newspapers.  The  Francis 
Way  land  Ayer  Cup,  named  in  honor  of 
the  founder  of  N.  W.  Ayer  &  Son,  Inc., 
which  sponsors  the  exhibitions,  will  be 
awarded  to  that  newspaper  adjudged  to 
have  the  highest  typographical  stand¬ 
ards.  In  addition,  nine  certificates  of 
honorable  mention  will  be  awarded, 
three  to  the  leading  newspapers  in  each 
of  three  circulation  groups — ^those  from 
the  smallest  to  10,(XX),  from  10,000  to 
50,000,  and  from  ^,000  to  the  largest. 
The  cup  winner  will  be  chosen  from  the 
winners  of  First  Honorable  Mention  in 
each  group. 

The  cup  is  to  become  the  permanent 
property  of  the  newspaper  voted  best 
in  three  exhibitions,  not  necessarily  in 
successive  years.  In  1931  it  was  won 
by  the  New  York  Herald  Tribune,  in 
1932  by  the  Hartford  Courant,  and  last 
year  by  the  New  York  Times. 


APPOINTED  FOR  PERMITE 

Aluminum  Industries,  Inc.,  Cincinnati, 
maker  of  Permite  Products  for  cars, 
trucks,  buses  and  tractors,  and  Permite 
.Aluminum  Paint,  announces  appoint¬ 
ment  of  the  Keelor  &  Stites  Company, 
Cincinnati,  member  of  the  First  Inter- 
Agency  Group  of  advertising  agencies, 
as  advertising  counsel.  Trade  papers, 
both  foreign  and  domestic,  and  direct 
mail  advertising  will  be  used. 


NEW  CHICAGO  AGENCY 

A  new  agency,  William  &  Reilly,  is 
announced  by  Lewis  M.  Williams,  for 
many  years  with  Williams  &  Cunnyng- 
ham.  and  John  R.  Reilly,  formerly  as¬ 
sociated  with  Chicago  Daily  News, 
Crowell  Publishing  Company,  and  Mar¬ 
shall  Field  &  Co.  Offices  are  at  6 
North  Michigan  avenue,  Chicago. 


EATON  WAX  APPOINTS 

Eaton  Wax  Company,  Buffalo,  N.  Y., 
manufacturer  of  fine  waxes  and  polishes 
for  floors  and  furniture,  has  placed  its 
advertising  with  the  Moss-Chase  Com¬ 
pany,  Buffalo  advertising  agency. 


GETS  RESORT  ACCOUNT 

Stevens,  Inc.,  Grand  Rapids,  Mich., 
agency,  has  been  selected  to  direct  1934 
advertising  expenditures  of  the  Michi¬ 
gan  Tourist  and  Resort  Association 
for  western  Michigan. 


WANTED 

A  Managing  Editor 

Somewhere  there  is  a  Managins  Editor 
who  seeks  a  greater  opportunity — or 
there  is  a  first  lieutenant  to  a  Managing 
Editor  who  has  the  ability  to  be  one 
himself.  A  Metropolitan  newspaper  is 
seeking  a  Managing  Editor — if  you  have 
the  proper  experience  and  background, 
are  ready  to  work  hard,  here  is  a  real 
opijortunity.  Write  fully  to  Box  A-S22, 
care  of  Editor  &  Publisher. 


BOWEN  SUCCEEDS  RIEDEN 

Clyde  Bowen  of  the  Pacific  Coast 
edition  of  the  IVall  Street  Journal  has 
been  named  commander  of  Frederick  G. 
Bunch  Post  No.  116  of  the  American 
Legion — the  newspapermens’  post  in 
San  Francisco,  succeeding  James  J.  Rie- 
den,  assistant  managing  editor  of  the 
San  Francisco  Chronicle,  who  found  it 
necessary  to  resign  because  of  conflict¬ 
ing  hours  of  duty. 


NEW  WESTINGHOUSE  COOLER 

With  summer  weather  only  a  few 
months  away,  a  new  portable  air  cooler 
— the  “Mobilaire” — is  announced  by  the 
Westinghouse  Electric  &  Manufacturing 
Company.  This  can  be  wheeled  easily 
from  room  to  room.  It  contains  a  fan, 
cooling  coil  and  a  condenser  for  circu¬ 
lating  a  refrigerating  fluid. 


TURNBELL  TAKES  NEW  JOB 

The  Allen-Klapp-P'razier  Company, 
representing  the  Middlewest  Newspaper 
List,  has  announced  the  addition  to  its 
staff  of  John  W.  Turnbell,  who  will  be 
located  in  the  New  York  office.  Mr. 
Turnbell  has  been  with  the  F.  P.  Al¬ 
corn  Company,  Inc.,  for  a  period  of  20 
years,  and  more  recently  with  M.  C. 
Mogensen  &  Co.,  Inc. 

REID  ICE  CREAM  APPOINTS 

Reid  Ice  Cream  Corporation,  one  of 
the  oldest  and  largest  of  the  companies 
in  this  business,  has  appointed  McCann- 
Erickson,  Inc.,  New  York,  to  handle  the 
advertising  of  Reid’s  bulk  and  brick  ice 
cream  and  Reid’s  Mel-O-Rol.  Reid 
products  are  distributed  within  a  fifty- 
mile  radius  of  Greater  New  York. 


OHIO  BOOKLET  IN  NEW  FORM 

The  Ohio  Select  List  of  Daily  News¬ 
papers,  which  has  for  a  number  of 
years  ^en  publishing  and  distributing 
to  national  advertisers  a  semi-annual 
booklet  that  supplies  market  informa¬ 
tion,  rates,  etc.,  pertaining  to  50  Ohio 
cities  and  newspapers,  has  just  put  out 
its  March  issue  in  new  size,  form,  and 
make-up. 

HANDUNG  MANTLE  LAMP 

Roberts  &  Mac.Avinche,  Chicago  ad¬ 
vertising  agency,  has  been  appointed  to 
handle  the  account  of  the  Mantle  Lamp 
Company,  Chicago. 


A  ten  second  glimpse  of 

METROPOLITAN 
LONG], ISLAND 

The  bridle  paths  of  Long  Island 
beckon  to  lads  andflassies  of 
every  age.  Splendid  riding  aca¬ 
demies  along  the  state  parks  en¬ 
courage  horsemanship  from  the 
moment  young  Americans  can 
reach  the  stirrups.  With  its  year- 
’round  sports.  Long  Island  is  often 
called  the  "Florida  of  the  North.” 
Moderate  climate  is  one^of  many 
reasons  for  the  responsiveness  of 
this  $1 50,(X)0,000  market — Me¬ 
tropolitan  Long  Island — constantly 
cultivated  by 


Rockville  Centre,  Lonx  Island 

THE  NASSAU  DAILY  STAR 

Lynbrook,  Long  bland 


ST.  LOUIS  AGENCY  ELECTS 

Ross-Gould  Co.,  advertising  agency, 
St.  Louis,  has  elected  Harry  Meyer 
and  Daniel  A.  Ruebel  vice-presidents, 
and  Herbert  M.  Ross,  treasurer.  The 
latter  is  a  son  of  Herbert  O.  Ross, 
president  of  the  company.  Meyer  and 
Ruebel  are  former  presidents  of  the  Ad¬ 
vertising  Club  of  St.  Louis. 


MITCHELL  JOINS  ROSSITER 

Edward  Archibald  Mitchell  has  been 
added  to  the  staff  of  Ralph  Rossiter, 
Inc.,  New  York  agency.  Mr.  Mitchell 
is  widely  known  throughout  the  East 
as  a  lecturer  on  sales  efficiency,  adver¬ 
tising  psychology  and  systematized 
economics. 


HARRY  BEAN  PROMOTED 

Charles  M.  Paganini,  president  of 
the  General  Paper  Company,  announces 
that  at  the  March  meeting  of  the  board 
of  directors  Harry  D.  Bean  was  elected 
a  director  of  that  company  and  ap¬ 
pointed  vice-president  and  general  man¬ 
ager  of  the  San  Francisco  division. 


WITH  MEYER-BOTH  COMPANY 

Lawrence  Walter,  formerly  with  OrA- 
kosh  (Wis.)  Northwestern,  recently 
joined  Meyer-Both  Company.  Chic^o, 
as  a  member  of  the  copy  and  planning 
department. 


COFFEE  ACCOUNT  CHANGES 

Phil  (Jordon  Agency,  820  Norti 
Michigan  avenue,  Chicago,  has  been  ap¬ 
pointed  to  direct  the  advertising  of  \V. 
F.  McLaughlin  &  Co.,  Chicago  roaster 
and  packer  of  Manor  House  coffee. 


“Of  course,  it’s 
up  to  YOU," 

Says  the  Business  Manager  to 
the  Stereotyping  Superinten¬ 
dent.  “I  THINK  a  change  of  mats 
would  help.  Other  offices  are  im¬ 
proving  their  appearance  and  beat¬ 
ing  us  to  the  important  corners. 
We  are  standing  still.” 

‘‘I  know  it’s  up  to  me  to  buy  mats," 
answers  the  SS.  “More  than  that, 
it’s  up  to  me  to  help  get  out  ^ 
best  liking  paper  in  town.  !’« 
been  looking  into  Certifieds  and  you 
can’t  get  away  from  it.  They’re  just 
about  everything  a  mat  should  ^ 
Fact  is,  I’ve  beaten  you  to  it 
There’s  a  shipment  of  Certifieds  on 
the  way.” 

Offices  that  feel  the  need  of  catchi^ 
up  with  competition  often  find  t« 
competitor  has  recently  adoptw 
Certified  easy  molding,  quick  scorch¬ 
ing,  sure  casting  dry  mats. 

For  dependable  stereotyping  use 
Certified  Dry  Mats. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.lf- 


FRECKLES”  AND  "THIS  CURIOUS  WORLD 

Now  a  Combination  Full-Page  Feature! 


FRECKLES  AND  HIS  FRIENDS 


By  Blosser 


A  Brand  New 
Feature  for  Your 
Comic  Section 

Increased  Interest 

Available  Space 
for  Advertising 


THIS  CURIOUS 


fHE  €l£PHANT- 


TNf  REAL  KING  OR  MASTf 
NO  ANIMAL  THAT  UVU 
CAN  ATTACK  MM 
SUCCE$SFUI.ty.. 

HIS  ONLY  tNIMy 
IS  MAN. 


It^s  a  Real  Page 
for  Children! 


C.olor  comics  were 
originally  designed  for 
youngsters.  Don't  let 
your  section  be  over¬ 
balanced  with  pages  of 
only  adult  appeal. 


(J/Hf  EAftUtST  KNOWN  ANCISTOft  OR 
THE  ILIPHANT  VWAS  THK  MOCRITHIRMi^, 

AN  ammal  scarchy  iaaccr  than  a  P». 


iger  to 
rinteo- 
)f  mats 
ire  im- 
i  beat- 
ornen. 


AN  lUPHANT-S  TRUNK  SfRVIS 
AS  A  HANC^  A  NOSC,  A  WtAPON, 
A  tATH  SPRAY  ANP  A  KS  SWATTER. 


A  great  juvenile  comic  joins  hands  with 
“This  Curious  World,”  William  Ferguson’s 
fascinating  nature  scrapbook.  Two  ace-high 
features  supplied  at  the  cost  of  one — a  potent 
double-header  that  meets  the  modern  demand 
for  flexible  half-page  features.  First  release  of 
the  new  combination  page  is  April  15th. 


Ferguson,  who  has  done  a  brilliant  job  with 
the  daily  “This  Curious  World,”  is  unsurpassed 
for  presenting  odd  facts  of  natural  history  in 
a  way  that’s  vivid,  entertaining  and  always 
popular.  Count  on  this  new  feature  for 
immediate  reader  appeal.  An  ideal  team-mate 
for  “Freckles” — with  color  for  added  attraction. 


NEA  SERVICE,  INC,  1200  WEST  THIRD  STREET,  CLEVELAND,  OHIO 
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NEW  DEALERS”  BEINC 
SYNDICATED  I 


Chicago  Tribune  Putt  18  More 
Through  the  Condenser 

Continuing  its  campaign  for  simpler 
and  saner  spelling,  the  Chicago  Tribune 

added  18  more  words  to  its  list  re-  bune  Syndicate — Authorship 

cently.  In  presenting  the  following  list,  Not  Disclosed 

the  J'ribune  stated  the  public’s  reaction  - - — - 

to  date  was  divided  between  “bouquets  The  Register  and  Tribune  Syndicji, 
and  brickbats" :  of  Des  Moines  is  announcing  the  rt 

bazar  for  bazaar  lease  of  “The  New  Dealers”  by  th, 

distaf  for  distaff  “Unofficial  Observer.”  This  is  tb 

etiquet  for  etiquette  series  of  articles  on  personalities  |> 

gaily  for  galley  hind  the  New  Deal  which  aroused  c* 

genuinly  for  genuinely  siderable  comment  including  a  radj 

hammoc  for  hammock  denunciation  by  Gen.  Hugh  S.  JtAnjo. 

hassoc  for  hassock  during  its  test  run  in  the  IVashingt^f 

hefer  for  heifer  Post.  There  is  much  speculation  j. 

hemloc  for  hemlock  Washington  surrounding  the  autbofi 

herse  for  hearse  identity.  Many  prominent  newspapt 

intern  for  interne  men  have  been  suggested,  althoir 

lacrimal  for  lachrymal  (together  with  none  has  admitted  authorship. 

lacrimose  for  lachrymose) 
reherse  for  rehearse 
rifraf  for  riffraff 
rime  for  rhyme 
sherif  for  sheriff 
staf  for  staff 

An  empty  display  room  was  DONATED  GUN  TO  OFFICIALS  warant  for  warrant 

The  Seminole  (Okla.)  Producer  re-  “POLICE  IMMORl 
cently  presented  Seminole  peace  officers  Xhe  Union  City  (N. 
with  a  brand  new  machine  gun,  to  be  patch  is  running  a  s 
used  in  combating  bandits.  The  Pro-  Immortals  of  Hudson 
ducer  about  a  month  ago  started  a  by  Horace  Tani,  of 
fund  to  buy  the  weapon.  Contributions  articles  tell  what  happ 
were  not  solicited,  but  in  a  short  time  jiies  of  slain  officers. 


when  one  woman  claimed  a  “record”  HAS  SHOPPERS’  BUREAU 
with  a  quilt  of  6,776  pieces.  Her  A  shopping  bureau  has  been  started 
record  was  soon  topped  by  a  quilt  of  by  the  Birmingham  Nnvs- Age-Herald 
8,400  pieces.  Another  woman  came  as  a  free  service  to  its  advertisers  and 
into  the  contest  with  a  quilt  of  14,288  chiefly  for  the  benefit  of  out-of-town 
pieces,  and  finally  another  woman  readers.  A  two-column  display  appears 
broke  the  “all-Ohio  r^ord”  with  a  each  Sunday  under  the  name  of  Betty 
quilt  of  23,500  pieces.  1  his  raised  the  Birmingham,  who  in  a  gossipy  way  tells 
women  readers  to  such  a  pitch  that  about  attractive  things  seen  in  the 
the  Messenger,  acting  on  a  circulation  stores,  and  offers  to  make  purchases  for 
building  hunch,  announced  a  South-  those  interested, 
eastern  Ohio  Quilt  Contest  and  Ex¬ 
hibition.  ‘  _  _  -  . '  , 

turned  into  an  exhibition  hall  for  the 
156  quilts  entered  in  the  contest. 

Visitors  were  appointed  judges.  Each 
visitor  was  permitted  two  votes;  one 
for  the  most  beautiful  and  the  other 
for  the  most  unique.  Townswomen  and 
country  women  and  a  good  proportion 
of  men  crowded  into  the  exhibit  for 
the  four  snowy,  wintry  days  which  it 
was  open.  More  than  9(X)  persons 
registered  and  voted,  with  a  total  at¬ 
tendance  of  nearly  1,000. 

A  number  of  local  clubwomen  were 
apTOinted  to  act  as  quilt  hostesses  at 
different  hours  during  the  period  of 
the  exhibition.  A  great  deal  of  “elec¬ 
tioneering”  went  on,  with  the  building 

crowded  all  during  the  day  and  every-  _ ,  . 

one  having  a  good  time,  according  to  ley,  a 
Mrs.  Marian  Bush  Snyder,  women’s 
page  editor  of  the  Messenger,  who  or-  BE 
ganized  the  contest  and  exhibition.  -pbe 

Prizes  were  awarded  in  the  two  di-  Times 
visions,  including  first  prize,  $10.00;  tjfui  (• 
second  prize,  $5.00;  third  prize,  a  dening 
year’s  subscription  to  the  paper;  and  groum 
fourth  prize,  two  quilting  frames  do-  ^ 
nated  by  a  local  lumber  company.  Conte! 

At  the  height  of  the  controversy  as  group: 
to  who  had  the  quilt  with  the  largest 
number  of  pieces,  many  of  the  con¬ 
testants,  whose  names  had  appeared  30  3 
in  the  paper,  received  letters  from  . 

Kansas,  Michigan,  Maryland  and  Cali-  y 
fornia,  indicating  the  wire  services  had  ^ 
picked  up  the  story  and  had  created  .?  ' 
national  interest.  ? 


I  have  not  taken  to  the  keyhole  ofi 
political  Winchell,  to  the  muckrake  or 
the  bludgeon,  I  have  not,  in  this  booi 


at  least,  hesitated  to  stick  pins  1% 
toy  balloons  or  to  set  off  fire-crackei 
under  political  tin  cans.  Hence  I  eltc 
to  follow  the  course  of  safety  and » 
expose  myself  to  the  activities  of  tk 


volunteer  political  lynching-partzi 
which  always  operate  in  the  first  t»c 
years  of  a  new  Administration  to  pun¬ 
ish  anything  less  than  100  per  cento 
dorsement  of  the  new  guy  and  all  hi 
works.” 

Simon  &  Schuster  plan  to  publish 
the  series  in  book  form.  It  has  alrodr 


CITY  FAMIUES  BLANKETED 

Four-A  Study  Shows  Daily  Circula¬ 
tion  138  Per  Cent  of  Families 

In  at  least  six  cities  of  the  United 
States  the  daily  newspaper  circulation 
in  city  zones  is  more  than  double  the 
num^r  of  families  in  those  zones,  ac¬ 
cording  to  a  summary  section  of  “Mar¬ 
ket  and  Newspaper  Statistics,”  just 
issued  by  the  American  Association  of 
Advertising  Agencies.  For  109  cities 
with  more  than  100,000  population,  the 
average  city  zone  circulation  on  week¬ 
days  is  138.2  per  cent  of  the  number 
of  families. 

The  summary  follows  the  same  plan 
as  previous  sections  of  the  survey,  but 
gives  only  totals  for  each  city  instead 
of  individual  figures  for  each  news¬ 
paper.  Beside  giving  market  informa¬ 
tion  on  each  city,  the  summary  totals 
for  all  A.B.C.  daily  papers  in  each 
city,  and  for  all  A.B.C.  Sunday  papers, 
in  r^ard  to  linage  rates,  net  paid  cir¬ 
culation,  and  proportion  of  circulation 
estimated  to  have  been  obtained  by  spe¬ 
cial  inducements.  Copies  may  be  ob¬ 
tained  from  the  Four-A  headquarters 
for  $1  each. 


A  PUBLISHER  COMMENTS  ON 


e  Z.enke  oelr-ZMisning  Universal  Oaii 

for  accurate  measurement  of  curved  and  flat  print¬ 
ing  plates,  described  in  the  Equipment  Review  of 
February  10,  has  been  improved  since  that  an¬ 
nouncement,  greatly  widening  its  field  of  usefulness. 
The  price  stated  at  that  time  was  withdrawn  before 
the  announcement  appeared,  but  too  late  for  cor¬ 
rection  in  that  issue. 

The  Zenke  Self-Aligning  Universal  Gauge  now 
sells  for  $120. 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


We  are  pleased  to  be  able  to 
make  a  most  satisfactory  report  of 
the  results  of  the  recent  Cooking 
School  conducted  underlour  aus¬ 
pices  by  your  Corporation.  It 
was  successful  beyond  any  expec¬ 
tation  on  our  part. 

(From  «  MMMchusetts  Newspaper) 


Booking  Now  Jor 
1934  Fall  Season 


PUBUSHING  RENTAL  AID 

The  Charlotte  (N.  C.)  Observer  is 
publishing  the  third  annual  Spring  Ren¬ 
tal  Directory  each  day,  March  25-April 
1,  as  an  aid  to  those  in  search  of  a  de¬ 
sirable  home. 


H.  C.  ZENKE 
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held  cooking  schools 

The  Woodyard  Publications,  Inc., 
yblishers  of  15  county  newspapers  in 
West  Virginia,  with  headquarters  in 
Spencer,  VV.  Va.,  recently  completed 
cooking  schcxils  on  12  of  their  weekly 
nevkspapers,  in  cooperation  with  the 
Kelvinator  distributor  of  West  Vir- 
rinia.  This  was  the  third  annual  school 
inducted  by  the  chain. 

70  BOYS  VISITED  WASHINGTON 

Seventy  carrier  boys  of  the  Harris- 
j^rg  (Pa.)  Telegrafh  newspapers  were 
guests  of  the  papers  recently  on  a  three- 
(iay  trip  to  VVashington.  The  boys 
visited  all  points  of  interest.  Stephen 
H.  Anderson,  circulation  director,  and 
Edward  D.  Keiper,  Harrisburg  schcwl 
teacher,  were  in  charge  of  the  trip. 


question-answer  column 

The  Oklahoma  City  Times  recently 
began  conducting  a  daily  service  column 
for  readers.  Any  questions  sent  in  by 
mail  or  phoned  in  are  answered  in  the 
column.  Gilbert  Hill,  desk  man  for  the 
Times,  is  known  as  the  “service  man’’ 
and  is  assisted  by  Gail  Wallin. 


MOTOR  TOURIST  COLUMN 

The  Terre  Haute  (Ind.)  Sunday 
Tribune-Star  will  start  its  new  feature, 
the  ‘‘Motor  Guide,”  with  the  April  8 
issue.  Ed.  W.  Johnson  will  have 
charge  of  the  column  and  will  give  in¬ 
formation  on  motor  trips  from  the  62 
counties  in  Indiana. 


BANDITS  HOLD  UP  DRIVERS 

Five  well-dressed  bandits,  one  with  a 
submachine  gun,  another  with  a  shotgun 
and  three  with  revolvers,  robbed  1 1  Chi¬ 
cago  Daily  Times  delivery  truck  drivers 
of  nearly  $600  March  26  in  the  company’s 
garage.  The  robbers  remained  in  the 
garage  more  than  an  hour,  holding  up 
each  driver  as  he  came  in. 


OLDEST  SUBSCRIBER  CONTEST 

The  Oklahoma  City  Daily  Okla¬ 
homan  has  completed  a  contest  to  lo¬ 
cate  its  oldest  subscriber.  Proof  rested 
upon  whichever  subscriber  would  pre¬ 
sent  the  oldest  subscription  receipt.  A 
five-dollar  prize  was  offered. 


ENDORSES  DAILY’S  PETITION 

The  Detroit  city  council,  by  unani< 
mous  vote,  recently  urged  every  citizen 
of  that  city  to  sign  the  petitions  cir¬ 
culated  by  the  Detroit  Times  protesting 
against  American  entanglement  in  for¬ 
eign  affairs. 


USED  COLORED  INKS 

The  Harrisburg  (Pa.)  Telegraph 
which  usually  prints  a  banner  line  in 
red  ink,  on  St.  Patrick’s  Day  used 
green  with  the  Saturday  (March  17) 
comics  in  orange  and  green. 


CONTESTS  PROVE  POPULAR 

The  Waterbury  (Conn.)  American  is 
conducting  two  unusual  contests  that 
are  attracting  reader  interest.  They  are 
“How  1  Earn  Extra  Money”  and  “Un¬ 
usual  Pictures.”  The  pictures  include 
four  generations,  large  families,  twins, 
etc.,  of  Waterbury  and  suburban  famil¬ 
ies.  Theater  tickets  and  cash  prizes  are 
aw’arded.  Boardman  G.  Getsinger,  man¬ 
aging  editor,  conceived  the  ideas. 


BINGHAMTON  COOKING  SCHOOL 

The  Binghamton  (N.  Y.)  Sun  con¬ 
ducted  its  first  annual  cooking  school, 
March  26  to  29  in  the  Spanish  Ballroom 
of  the  Hotel  Arlington.  Miss  Margaret 
King  of  the  DeBoth  Home  Makers’ 
School  was  in  charge. 


PLANNING  AUTOMOBILE  SHOW 

Sponsored  by  the  Tulsa  (Okla.) 
World,  an  automobile  show  w'ill  be 
held  April  2  to  7  in  the  Fair  Pavilion 
building.  It  will  be  in  connection  with 
the  “Magic  Empire”  exposition  an¬ 
nually  sponsored  by  that  newspaper. 


20,000  ATTENDED  SCHOOL 

More  than  20,000  persons  attended 
the  Buffalo  Courier-Express  cooking 
school  during  its  four-day  session  in 
Shea’s  Court  Street  Theatre,  recently 
Miss  Ruth  Chamber  was  the  instructor. 


RURAL  SCHOOL  CONTEST 

T  he  Madison,  Wisconsin  State  Jour¬ 
nal  conducted  a  rural  school  improve¬ 
ment  contest  for  Dane  County,  intended 
to  improve  and  beautify  rural  school 
surroundings.  The  contest  opened  Feb. 
19  and  closed  March  25. 


2,000  DAILY’S  GUESTS 

Two  thousand  Detroit  Free  Press 
carriers  were  guests  of  the  daily  at  a 
special  showing  of  “Palooka,"  starring 
Jimmy  Durante  and  Lupe  Velez  March 
20,  at  the  United  Artists  theatre. 


CARRIER  HOBBY  SERIES 

The  Dallas  (Tex.)  Times-Herald  is 
running  a  series  of  stories  about  the 
hobbies  of  its  carriers.  Billy  (Zothrum. 
Jr.,  a  carrier,  writes  the  stories  and 
several  are  published  weekly. 


PLANS  COOKING  SCHOOL 

The  Sheboygan  (Wis.)  Daily  Press 
is  completing  plans  for  a  free  cooking 
school  to  be  held  at  the  Eagle  Audi¬ 
torium  April  25-26. 


HAS  LITERATURE  FEATURE 

The  Indianapolis  Times  is  printing  a 
series  of  articles  on  “Great  Monuments 
of  Literature,”  written  by  Tristram 
Coffin,  of  the  staff. 


AIR  TRAVELERS  GET  PAPER 

The  Chicago  Tribune  is  furnishing 
copies  of  the  daily  and  Sunday  paper 
to  United  Air  Line  passengers  as  well 
as  sending  papers  to  hotels  in  New 
York,  Dallas,  Salt  Lake  City,  _  and 
other  cities  en  route.  The  'Tribune 
every  night  delivers  papers  to  the  air¬ 
port  where  the  midnight  United  Air 
Line  plane  takes  them  to  the  Waldorf- 
Astoria  Hotel  in  New  York  City.  Thus 
that  New  York  hotel  is  able  to  give  its 
Chicago  patrons  copies  of  the  Tribme 
of  current  date  at  breakfast.  Going 
west,  a  United  transport  leaves  the  Chi¬ 
cago  airport  at  9:30  p.  m.  and  this 
plane  reaches  Salt  Lake  City  in  the 
morning.  Shortly  before  midnight  an¬ 
other  plane,  carrying  Tribunes,  leaves 
(Zhicago  for  Dallas,  arriving  ^ere  at 
7 :30  a.  m.  Stewardesses  on  all  these 
planes-  give  each  passenger  a  copy  of 
the  early  edition  of  the  Tribune. 


JUNIOR  BASEBALL  LEAGUE 

The  Indianapolis  News  has  joined 
with  the  Indiana  department  of  the 
American  Legion  in  sponsoring  the 
junior  baseball  program  for  the  state. 


SPONSORING  CHARM  SCHOOL 

The  Racine  (Wis.)  Journal-Times  is 
sponsoring  a  “charm  school”  April  2-5, 
conducted  by  Miss  Janette  Serrec. 


will  you  be  when  the  budget  is  balanced? 


When  some  paper  "must  come  oflF”  to  keep  within  the  budget,  will  it 
be  yours? 


KNAUB  ON  CI’TY  COUNCIL 

Clarence  Knaub,  of  the  circulation  de¬ 
partment  of  the  Harrisburg  (Pa.)  Tele- 

C,  has  been  elected  a  member  of  the 
ileysburg  Borough  Council. 
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An  Independent 
Service 


Complete  editorial  repre¬ 
sentation  in  Chicago. 

A  capable,  ably  directed 
staff  insuring  fast,  accurate 
news  service. 


y,*  •«  •■•©■•Me  Siapitx  Ttkfrtph 

PrW«  abtet  to  Ui«  Wntern  Union  Offict. 


"Our  offict  u  your  office" 

Reedy  Press  Service 


S.  Rudx,  Pru. 


134  N. 
LaSaUe  St. 


wt  M  oun  Mnr 


If  it  is,  don’t  be  too  ready  to  blame  your  salesman.  He  told  your  story 
well  enough  to  put  your  paper  on  the  schedule.  Ask  yourself  if  you 
backed  him  up  well  enough  to  keep  it  there? 


The  men  who  write  the  checks  for  advertising  must  be  more  than  just 
sold.  You  must  keep  them  sold  with  constant  reminders  of  the  job  your 
paper  is  doing.  That’s  a  job  for  advertising. 

Through  BUSINESS  WEEK  you  can  tell  your  story  to  89,561*  impor¬ 
tant  executives  . . .  with  the  knowledge  that  if  BUSINESS  WEEK  accepts 
their  subscriptions,  they  must  be  important  executives  .  .  .  with  the 
knowledge  that  even  the  busiest  executive  must  have  his  business  news 
regularly — must  find  time  for  reading  BUSINESS  WEEK. 


•89.561  A.B.C 
Dec.  30.  1933.  issue. 


If  you  tre  not  already  a  subscriber,  send  for  sample  copy  to  Busi¬ 
ness  Week  Service  Depanment.  330  West  42nd  St.,  New  York* 


BUSINESS  WEEK 

A  McGRAW-HILL  PUBLICATION 


32  E  d  it  or  &  P  ubli  sher  j  or  Mar  c  h  3 1,  19  34 


_ Circulation _  CARNIVAL  SUCCESSFUL  MORE  WORDS  SHORTENED 

‘‘HOW  MANY  PIECES  IN  ball  carnival  staged  March  16  in  the  ^^'***!1 

AOIIIIT?”  Harvey  High  School  gymnasium  at  through  the  Condenser 

^  .  which  more  than  $455.90  was  realized  Continuing  its  campaign  for  simpler 

for  a  milk  fund,  the  Painesville  (O.)  and  saner  spelling,  the  Chicago  Tribune 
Telegraph,  which  sponsored  the  event,  added  18  more  words  to  its  list  re- 
is  planning  to  hold  one  each  year  in  the  cently.  In  presenting  the  following  list, 
future.  All  money  received  at  the  car-  the  1  ribune  stated  the  public’s  reaction 
nival  will  be  used  to  buy  milk  for  pub-  to  date  was  divided  between  “bouquets 
lie  and  uarochial  schools  in  the  city  and  and  brickbats’’ : 

bazar  for  bazaar 
distaf  for  distaff 
etiquet  for  etiquette 


NEW  DEALERS”  BEING 
SYNDICATED 


Column  Which  Provoked  Gen. 
son  Released  by  Register  &  Tri¬ 
bune  Syndicate — Authorship 
Not  Disclosed 

The  Register  and  Tribune  Syndicjif 
of  Des  Moines  is  announcing  the  r. 
lease  of  “The  New  Dealers"  by  th 
“Unofficial  Observer.”  This  is  ^ 
series  of  articles  on  personalities  t;. 
hind  the  New  Deal  which  aroused  c* 
siderable  comment  including  a  rad 
denunciation  by  Gen.  Hugh  S.  Johnnf 
during  its  test  run  in  the  IVashingtt, 
Post.  There  is  much  speculation : 
Washington  surrounding  the  author: 
identity.  Many  prominent  newspa^i 
men  have  been  suggested,  althoac 


Athens  Messenger  Finds  Answer  by 
Contest  After  SoutheMtern 
Ohio  Women  Got  Number 
Up  to  23.500 

A  quilt  contest  and  exhibition,  which  Fairport.  The  affaii 
grew  out  of  a  newspaper  controversy  out  any  cost  to  the  da 
as  to  which  woman  had  the  most  pieces  was  donated  by  the 
in  her  quilt,  was  recently  staged  by  the  and  players,  referee: 

Athens  (O.)  Messenger.  nated  their  services. 

1  he  interesting  contest  came  about 
when  one  woman  claimed  a  “record” 
with  a  quilt  of  6,776  pieces.  Her 

record  was  soon  topped  by  a 
8,400  pieces.  Another  woman 

into  the  contest  with  a  (.  ’ 
pieces,  and  finally  another 
broke  the  “all-Ohio  record” 
quilt  of  23,500  pieces. 

1  ’  -  . _ 

the  Messenger,  acting  on  a  circulation 
building  hunch,  announced  a  South¬ 
eastern  Ohio  Quilt  Contest  and  Ex¬ 
hibition.  An  empty  display  room  was 
turned  into  an  exhibition  hall  for  the 
156  quilts  entered  in  the  contest. 

Visitors  were  appointed  judges.  Each 
visitor  was  permitted  two  votes;  one 
for  the  most  beautiful  and  the  other 
for  the  most  unique.  Townswomen  and 
country  women  and  a  good  proportion 
of  men  crowded  into  the  exhibit  for 
the  four  snowy,  wintry  days  which  it 
was  open.  More  than  900  persons 
registered  and  voted,  with  a  total  at¬ 
tendance  of  nearly  1,000. 

A  number  of  local  clubwomen  were 
aprointed  to  act  as  quilt  hostesses  at 
different  hours  during  the  period  of 

the  exhibition.  ‘  . .  ' 

tioneering’  ,  _ ^  _ _ 

crowded  all  during  the  day  and  every-  Lee;  and  _  _ ,  _ 

one  having  a  good  time,  according  to  ley,  a  question  and  answer  column. 

Mrs.  Marian  Bush  Snyder,  women’s  - 

page  editor  of  the  Messenger,  who  or-  BEAUTIHCA’nON  CONTEST 
ganized  the  contest  and  exhibition.  The  New  Bedford  {Mass.)  Standi 

Prizes  were  awaited  in  the  fwo  di-  Times  is  conducting  a  Cape  Cod  B< 
Visions,  includir^  first  pnze,  $10.00;  (jf^i  campaign  to  foster  interest  in  \ 
second  prize,  $5.00;  third  prize,  a  dening  and  beautification  of  the  h* 
year  s  subscription  to  the  ^per ;  and  grounds.  Chairmen  have  been  nai 
fourth  prize,  two  quilting  frames  do-  community  to  direct  the  w 

nat^  by  a  lo<^l  lum^r  company.  Contestants  are  to  be  divided  into  tl 

At  the  height  of  the  controversy  as  groups,  children  under  16,  amah 
to  who  had  the  quilt  with  the  largest  professionals. 

number  of  pieces,  many  of  the  con-  _ 

testants,  whose  names  had  appeared  30  BOYS  VISITED  WASHINGT' 
m  the  paper,  received  letters  from  t-,  .  .  t  .u  ni  u- 

Kansas,  Michigan,  Maryland  and  Cali-  v  f  Flushing 

fornia,  indicating  the  wire  services  had  X->  North  Shore  Daily  Journal, 
picked  up  the  story  and  had  created  circulation  contest,  recently j 

national  interest.  ?  three  day  sightseeing  trip  to  W; 


HAS  SHOPPERS’  BUREAU  hassoc  for  hassock 

A  shopping  bureau  has  been  started 
quilt  of  by  the  Birmingham  Ne^vs- Age-Herald  ,  .  hearse 

—  came  as  a  free  service  to  its  advertisers  and  ? f 

quilt  of  14,288  chiefly  for  the  benefit  of  out-of-town  ^SaHor  llch^mal  (together  with 

woman  readers.  A  two-column  display  appears  W 

with  a  each  Sunday  under  the  name  of  Betty 

1  his  raised  the  Birmingham,  who  in  a  gossipy  way  tells  rfflt  f  fir 

women  readers  to  such  a  pitch  that  about  attractive  things  seen  in  the 

- - - -  «ores,„do«fcrs.o  make  purchases  tor  S/ro/& 

those  interested. _ 

DONATED  GUN  TO  OFFICIALS  warant  for  warrant 
The  Seminole  (Okla.)  Producer  re-  "POLICE  IMMORTALS"  SERIES 

cently  presented  Seminole  peace  officers  xhe  Union  City  (N.  J.)  Hudson  Dis- 

with  a  brand  new  machine  gun,  to  be  patch  is  running  a  series  on  “Police 
used  in  combating  bandits.  The  Pro-  Immortals  of  Hudson  County,”  written 
ducer  about  a  month  ago  started  a  by  Horace  Tani,  of  the  staff.  The 

fund  to  buy  ^e  weapon.  Contributions  articles  tell  what  happened  to  the  fam- 

were  not  solicited,  but  in  a  short  time  jjies  of  slain  officers,  and  whether  the 

enough  money  was  on  hand  for  the  slayers  have  been  captured  and  punished, 
purchase. _  as  well  as  a  review  of  the  crime. 

ADDS  NEW  FEATURES  GREENSBORO  SCHOOL 

Point  {N.  C.)  Enterprise  Greensboro  (N.  C.)  Daily  News 

has  added  four  educational  features:  sponsoring  their  annual 

Daily  Lessons  in  English,  by  W.  L.  cooking  school  conducted  by  Miss 
A  j’  i"  r  *ri  Gordon;  Look  and  Learn,  by  A.  C.  cjaij-c  Andree,  nationally  known  culi- 

A  great  dtal  of  elec-  Gordon  a  questmns  and  answers  fea-  ^  j^I^rch  27-31. 

went  on,  with  the  building  ture ;  Modern  Etiquette,  by  Roberta  ^  _ 

‘How  Can  I,”  by  Anne  Ash-  PLANNING  COOKING  SCHOOL  School  of 


HORTICULTURE  SCHOOL 

The  Boston  Herald  is  sponsorii 


A  PUBLISHER  COMMENTS  ON 


e  Z.enke  oelr-Alisnins  Universal  Oau 

for  accurate  measurement  of  curved  and  flat  print¬ 
ing  plates,  described  in  the  Equipment  Review  of 
February  10,  has  been  improved  since  that  an¬ 
nouncement,  greatly  widening  its  field  of  usefulness. 
The  price  stated  at  that  time  was  withdrawn  before 
the  announcement  appeared,  but  too  late  for  cor¬ 
rection  in  that  issue. 

The  Zenke  Self-Aligning  Universal  Gauge  now 
sells  for  $120. 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


We  dre  plessed  to  be  dble  to 
make  a  most  satisfactory  report  of 
the  results  of  the  recent  Cooking 
School  conducted  underlour  aus¬ 
pices  by  your  Corporation.  It 
was  successful  beyond  any  expec¬ 
tation  on  our  part. 

(From  «  M«s«cnu$ctts  Newspaper) 


Booking  Now  for 
1934  Fall  Season 


PUBUSHING  RENTAL  AID 

The  Charlotte  (N.  C.)  Observer  is 
publishing  the  third  annual  Spring  Ren¬ 
tal  Directory  each  day,  March  2S-April 
1,  as  an  aid  to  those  in  search  of  a  de¬ 
sirable  home. 
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held  cooking  schools 

The  Woodyard  Publications,  Inc., 
publishers  of  15  county  newspapers  in 
West  Virginia,  with  headquarters  in 
Spencer,  V\\  Va.,  recently  completed 
cooking  schools  on  12  of  their  weekly 
ne^^spapers,  in  cooperation  with  the 
Kelvinator  distributor  of  West  Vir- 
nnia.  This  was  the  third  annual  school 
conducted  by  the  chain. 

70  BOYS  VISITED  WASHINGTON 

Seventy  carrier  boys  of  the  Harris- 
^rg  (Pa  )  Telegraph  newspapers  were 
niests  of  the  papers  recently  on  a  three- 
(jay  trip  to  Washington.  The  boys 
visited  all  points  of  interest.  Stephen 
H.  .\nderson,  circulation  director,  and 
Edward  D.  Keiper,  Harrisburg  school 
teacher,  were  in  charge  of  the  trip. 


question-answer  column 

The  Oklahoma  City  Times  recently 
began  conducting  a  daily  service  column 
for  readers.  Any  questions  sent  in  by 
mail  or  phoned  in  are  answered  in  the 
column.  Gilbert  Hill,  desk  man  for  the 
Times,  is  known  as  the  “service  man” 
ind  is  assisted  by  Gail  Wallin. 

MOTOR  TOURIST  COLUMN 

The  Terre  Haute  (Ind.)  Sunday 
Tribune-Star  will  start  its  new  feature, 
the  “Motor  Guide,”  with  the  April  8 
issue.  Ed.  W.  Johnson  will  have 
charge  of  the  column  and  will  give  in¬ 
formation  on  motor  trips  from  the  62 
counties  in  Indiana. 


BANDITS  HOLD  UP  DRIVERS 

Five  well-dressed  bandits,  one  with  a 
submachine  gun,  another  with  a  shotgun 
and  three  with  revolvers,  robbed  1 1  Chi¬ 
cago  Daily  Times  delivery  truck  drivers 
of  nearly  $600  March  26  in  the  company’s 
garage.  The  robbers  remained  in  the 
garage  more  than  an  hour,  holding  up 
each  driver  as  he  came  in. 


OLDEST  SUBSCRIBER  CONTEST 

The  Oklahoma  City  Daily  Okla¬ 
homan  has  completed  a  contest  to  lo- 
ate  its  oldest  subscriber.  Proof  rested 
upon  whichever  subscriber  would  pre¬ 
sent  the  oldest  subscription  receipt.  A 
five-dollar  prize  was  offered. 


ENDORSES  DAILY’S  PETITION 

The  Detroit  city  council,  by  unani¬ 
mous  vote,  recently  urged  every  citizen 
of  that  city  to  sign  the  petitions  cir¬ 
culated  by  the  Detroit  Times  protesting 
against  American  entanglement  in  for¬ 
eign  affairs. 


USED  COLORED  INKS 

The  Harrisburg  (Pa.)  Telegraph 
which  usually  prints  a  banner  line  in 
red  ink,  on  St.  Patrick’s  Day  used 
green  with  the  Saturday  (March  17) 
comics  in  orange  and  green. 


KNAUB  ON  CITY  COUNCIL 

Clarence  Knaub,  of  the  circulation  de¬ 
partment  of  the  Harrisburg  (Pa.)  Tele- 

e,  has  been  elected  a  member  of  the 
ileysburg  Borough  Council. 
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CONTESTS  PROVE  POPULAR 

The  Waterbury  (Conn.)  American  is 
conducting  two  unusual  contests  that 
are  attracting  reader  interest.  They  are 
“How  1  Earn  Extra  Money”  and  “Un¬ 
usual  Pictures.”  The  pictures  include 
four  generations,  large  families,  twins, 
etc.,  of  Waterbury  and  suburban  famil¬ 
ies.  Theater  tickets  and  cash  prizes  are 
awarded.  Boardman  G.  Getsinger,  man¬ 
aging  editor,  conceived  the  ideas. 


BINGHAMTON  COOKING  SCHOOL 

The  Binghamton  (N.  Y.)  Sttn  con¬ 
ducted  its  first  annual  cooking  school, 
March  26  to  29  in  the  Spanish  Ballroom 
of  the  Hotel  Arlington.  Miss  Margaret 
King  of  the  DeBoth  Home  Makers’ 
School  was  in  charge. 


PLANNING  AUTOMOBILE  SHOW 

Sponsored  by  the  Tulsa  (Okla.) 
World,  an  automobile  show  will  be 
held  April  2  to  7  in  the  Fair  Pavilion 
building.  It  will  be  in  connection  with 
the  “Magic  Empire”  exposition  an¬ 
nually  sponsored  by  that  newspaper. 


20,000  ATTENDED  SCHOOL 

More  than  20,000  persons  attended 
the  Buffalo  Courier-Express  cooking 
school  during  its  four-day  session  in 
Shea’s  Court  Street  Theatre,  recently 
Miss  Ruth  Chamber  was  the  instructor. 


RURAL  SCHOOL  CONTEST 

The  Madison,  Wisconsin  State  Jour¬ 
nal  conducted  a  rural  school  improve¬ 
ment  contest  for  Dane  County,  intended 
to  improve  and  beautify  rural  school 
surroundings.  The  contest  opened  Feb. 
19  and  closed  March  25. 


2,000  DAILY’S  GUESTS 

Two  thousand  Detroit  Free  Press 
carriers  were  guests  of  the  daily  at  a 
special  showing  of  “Palooka,”  starring 
Jimmy  Durante  and  Lupe  Velez  March 
20,  at  the  United  Artists  theatre. 


CARRIER  HOBBY  SERIES 

The  Dallas  (Tex.)  Times-Herald  is 
running  a  series  of  stories  about  the 
hobbies  of  its  carriers.  Billy  Cothrum, 
Jr.,  a  carrier,  writes  the  stories  and 
several  are  published  weekly. 


PLANS  COOKING  SCHOOL 

The  Sheboygan  (Wis.)  Daily  Press 
is  completing  plans  for  a  free  cooking 
school  to  be  held  at  the  Eagle  Audi¬ 
torium  April  25-26. 


HAS  LITERATURE  FEATURE 

The  Indianapolis  Titnes  is  printing  a 
series  of  articles  on  “Great  Monuments 
of  Literature,”  written  by  Tristram 
Coffin,  of  the  staff. 


AIR  TRAVELERS  GET  PAPER 

The  Chicago  Tribune  is  furnishing 
copies  of  the  daily  and  Sunday  paper 
to  United  Air  Line  passengers  as  well 
as  sending  papers  to  hotels  in  New 
York,  Dallas,  Salt  Lake  City,  and 
other  cities  en  route.  The  Tribune 
every  night  delivers  papers  to  the  air* 
port  where  the  midnight  United  Air 
Line  plane  takes  them  to  the  Waldorf- 
Astoria  Hotel  in  New  York  City.  Thus 
that  New  York  hotel  is  able  to  give  its 
Chicago  patrons  copies  of  the  Tribune 
of  current  date  at  breakfast.  Going 
west,  a  United  transport  leaves  the  Chi¬ 
cago  airport  at  9:30  p.  m.  and  this 
plane  reaches  Salt  Lake  City  in  the 
morning.  Shortly  before  midnight  an¬ 
other  plane,  carrying  Tribunes,  leaves 
Chicago  for  Dallas,  arriving  there  at 
7 :30  a.  m.  Stewardesses  on  all  these 
planes  give  each  passenger  a  copy  of 
the  early  edition  of  the  Tribune. 


JUNIOR  BASEBALL  LEAGUE 

The  Indianapolis  News  has  joined 
with  the  Indiana  department  of  the 
American  Legion  in  sponsoring  the 
junior  baseball  program  for  the  state. 


SPONSORING  CHARM  SCHOOL 

The  Racine  (Wis.)  Journal-Times  is 
sponsoring  a  “charm  school”  April  2-S, 
conducted  by  Miss  Janette  Serrec. 
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Cf^bttuary 

WA.  KELLY,  66,  editor  of  the 
IVest  Frankfort  (Ill.)  Daily  Am¬ 
erican,  died  at  his  home  March  25.  He 
was  active  for  many  years  in  church 
and  political  affairs,  and  was  post¬ 
master  at  West  Frankfort  until  a  few 
months  ago.  He  had  served  under  the 
last  seven  presidents. 

Dan  Cavanaugh,  58,  employed  in  the 
circulation  department  of  the  Clct’cland 
Press,  died  in  a  Cleveland  hospital, 
March  22. 

George  H.  Woodward,  71,  for  15 
years  with  the  St.  Louis  Globe-Demo¬ 
crat  composing  room  staff  and  prior 
to  that  with  the  old  St.  Louis  Republic, 
died  in  that  city  March  19  on  the  oc¬ 
casion  of  his  71st  birthday.  He  spent 
30  years  in  the  Republic’s  employ. 

Emil  S.  Schriftgiesser,  65,  pub¬ 
lisher  of  the  German  weekly  newspaper 
Germania,  which  circulates  through  the 
New  England  states  and  is  published 
from  Boston,  died  at  the  Faulkner  Hos¬ 
pital  last  week.  His  father,  Philip 
Schriftgiesser,  first  founded  the  Ger¬ 
mania  and  the  work  was  carried  on 
by  his  son  Emil. 

FkANK  .\.  Hunt,  46,  state  editor 
and  columnist  of  the  Salt  Lake  Tele¬ 
gram,  died  at  the  Salt  Lake  Hospital 
this  week  following  an  emergency  op¬ 
eration  for  a  ruptured  duodenal  ulcer. 
Mr.  Hunt  started  his  career  while  serv¬ 
ing  in  the  Philippines,  acting  as  cor¬ 
respondent  for  a  number  of  news¬ 
papers.  He  had  been  with  the  Tele¬ 
gram  for  20  years,  except  for  a  short 
period  when  he  was  with  the  Los  An¬ 
geles  Times  and  the  Illustrated  Daily 
News.  He  also  worked  in  Phoenix, 
.\riz. 

Eugene  Masjn,  52,  secretary  to  the 
president  of  the  Massachusetts  Senate 
and  former  president  of  the  State 
House  Press  Association,  died  at  the 
Baker  Memorial  Hospital  last  week  of 
heart  trouble.  He  started  newspaper 
work  with  the  Keene  (N.  H.)  Senti¬ 
nel,  later  transferring  to  the  Spring- 
field  (Mass.)  Union.  From  1914  to 
1929  he  acted  as  state  house  reporter 
for  that  paper.  Later  he  was  ap¬ 
pointed  secretary  to  the  President  of 
the  Senate  and  clerk  of  the  joint  com¬ 
mittee  on  rules.  He  also  edited  the 
Legislative  Bulletin,  issued  weekly,  giv¬ 
ing  reports  on  pending  bills,  etc.  He 
is  survived  by  his  wife,  mother  and 
father  and  four  brothers. 

Fred  Dougherty,  65,  publisher  of 
the  Negaunee  (Mich.)  Iron  Herald, 
died  March  23  in  the  Ishpeming  Hos¬ 
pital.  He  had  been  in  ill  health  for 
several  years.  He  was  first  employed 
with  the  Marquette  (Mich.)  Mining 
Journal  and  later  joined  the  Evening 
IVisconsin,  formerly  published  in  Mil¬ 
waukee.  In  1903  he  became  interested 
in  the  Iron  Herald. 

F.  C.  Lee,  47,  advertising  man  in 
charge  of  copyrights  for  the  (Goodyear 
Tire  and  Rubber  Company,  and  his 
wife,  were  killed  March  25,  when  a 
passenger  train  struck  their  automobile 
on  a  crossing  south  of  Bedford.  They 
were  driving  to  Cleveland  to  have  din¬ 
ner  with  their  son,  Kent,  a  Western 
Reserve  University  student. 

Franos  P.  Troxell,  66,  for  30  years 
connected  with  the  circulation  depart¬ 
ment  of  the  Allentown  (Pa.)  Morning 
Call,  died  recently  following  a  week’s 
illness  of  pneumonia. 

William  M.  O’Farrell,  94,  father 
of  William  V.  O’F'arrell,  circulation 
marager  of  the  San  Diego  (Cal.) 
Union  and  Tribune,  died  March  10  at 
his  home  in  San  Diego. 

Jo-SEPH  Smith,  30,  son  of  W.  H. 
Smith,  publisher  of  the  Arroyo  Grande 
(Cal.)  Herald,  was  drowned  while 
swimming  at  Pismo  Beach,  Cal.,  on 
March  10. 

Merle  E.  Smith,  marine  editor  of 
the  Los  Angeles  (Cal.)  Examiner,  died 
March  6. 

Henry  Bercowich,  45,  district  re¬ 
porter  for  the  Standard  News  Asso¬ 
ciation  and  New  York  Daily  News  in 
Brooklyn,  died  March  26  in  the  Nor¬ 
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wegian  Hospital,  Brooklyn,  following 
a  month’s  illness,  -\fter  newspaper 
work  in  -■Vustin,  Tex.,  San  Francisco, 
Yokohama  and  Honolulu,  he  returned 
to  New  York  in  1922  and  subsequently 
joined  the  Brooklyn  Standard-Union, 
remaining  there  until  its  merger  with 
the  Brooklyn  Times  in  1932.  He  is 
survived  by  his  mother,  a  sister  and 
two  brothers. 

Julian  D.  Moran,  52,  former  part 
owner  of  the  New  London  (Conn.) 
Morning  Telegraph,  which  suspended 
publication  about  13  years  ago,  died 
March  22  at  his  home  in  New  London 
after  a  long  illness. 

John  G.  Hutchcroft,  67,  owner  and 
editor  of  Cariboo  (B.  C.)  Observer, died 
there  March  25.  A  native  of  New¬ 
market,  Ont.,  he  worked  on  Ottawa 
Free  Press,  Ottawa  Journal,  with  the 
Dominion  (jovemment  Printing  Office, 
and  for  19  years  was  manager  of  Ad¬ 
vertiser-Topic,  Petrolia,  Ont.,  before 
going  W’est. 

Norris  W.  Quinn,  36,  editor  and 
founder  of  Production  Magazine. 
Cleveland,  died  March  25  from  in¬ 
juries  suffered  in  a  fall  on  an  icy 
street  a  month  ago. 

John  W.  Flickinger,  70,  former 
mayor  of  Clyde,  O.,  and  for  many 
years  editor  and  publisher  of  the  Clyde 
Enterprise,  a  weekly,  died  last  week. 
Mr.  Flickinger  started  his  newspaper 
career  in  Columbus,  O.  Nine  years 
ago  he  disposed  of  his  newspaper  and 
retired.  He  is  survived  by  his_  wife 
and  three  daughters. 

Patrick  J.  O’Neill,  67,  father  of 
Gerald  J.  O’Neill,  Toledo  Morning 
Times  police  reporter,  died  March  25 
in  his  home  in  Toledo  following  a  long 
illness. 

William  Francis  Moriarty,  35,  one 
of  New  England’s  best  known  sports 
writers,  di^  in  Mercy  Hospital, 
Springfield,  Mass.,  recently.  He  be¬ 
gan  his  newspaper  career  on  theS/rn’iig- 
field  Republican,  from  there  going  to 
New  Britain,  Meriden  and  Hartford 
newspapers.  He  later  joined  the 
Springfield  Morning  Union,  resigning 
after  being  on  the  sporting  staff  about 
six  years. 

CoL.  Frederick  M.  Crossett,  70,  for. 
mer  editor  and  publisher  from  1883 
to  1903  of  Delta  Upsilon  Quarterly, 
Intercollegiate  Law  Journal,  Uniz'ersity 
Laze  Review,  7th  Regiment  Gazette, 
Building  Trades  Employer’s  Associa¬ 
tion  Bulletin  and  the  New  York  Ath¬ 
letic  Club  Journal,  died  March  18  at 
the  Masonic  Home,  Utica,  N.  Y.  He 
is  survived  by  two  daughters. 

Charles  Heisler  Bateman,  72, 
president  of  the  Somerset  Press.  Inc., 
publishers  of  the  Somerville  (N.  J.) 
Messenger-Gazette  and  editor  and  gen¬ 
eral  manager  of  the  newspaper,  died 
March  25  in  the  Somerset  Hospital, 
where  he  underwent  an  operation  for 
internal  complication  March  23.  He 
was  graduated  from  Princeton  Uni¬ 
versity  in  1885  and  received  his  first 
newspaper  experience  with  the  Trenton 
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State  Gazette.  He  joined  the  Trenton 
Times  and  later  liecame  city  editor  of 
the  Trenton  True  American.  From  1887 
to  1908  he  was  legislative  correspondent 
of  the  A’ew  York  Evening  Post,  Phila¬ 
delphia  Ez'ening  Telegram,  Paterson 
Call  and  the  Associated  Press.  In 
1891  he  went  to  Somerville  and  pur¬ 
chased  a  financial  interest  in  the  Union¬ 
ist  Gazette,  of  which  he  was  editor 
and  manager  when  the  newspaper  was 
merged  in  1930  with  the  Messenger  and 
Gazette.  Mr.  Bateman  was  one  of  the 
original  members  of  the  State  Civil 
Service  Commission  to  which  he  was 
appointed  in  1908  and  later  served  as 
president  of  the  body.  He  is  survived 
by  his  second  wife  and  two  children. 

Marquis  Busby,  33,  formerly  of 
Pana  and  Nokomis,  Ill.,  and  a  writer 
for  many  newspapers  and  film  maga¬ 
zines  on  Hollywood  subjects,  died  re¬ 
cently  in  Los  .\ngeles.  Cal. 

Robert  Holmes,  80,  former  member 
of  Parliament  and  surveyor  of  cus¬ 
toms  for  Toronto,  died  in  Toronto 
March  21.  Born  in  St.  Catharines,  Mr. 
Holmes  and  his  father  founded  the 
I  rent  on  ( Ont. )  _  ATczc  Era,  first  pub¬ 
lished  July  1,  1865.  They  sold  the  paper 
in  1874,  but  later  rebought  it.  Mr. 
Holmes  continued  to  publish  the  paper, 
using  the  printing  press  used  by  Wil¬ 
liam  Lyon  MacKenzie,  which  had  been 
thrown  into  Toronto  Bay  during  an  in¬ 
surrection  in  Toronto  nearly  100  years 
ago. 


WM.  RICHARD  WALUS 

Burial  in  Louisville  March  30  dost, 
the  career  of  William  Richard  Walli; 
66,  prominent  in  advertising  circles  ar 
once  an  Associated  Press  operator  t 
Louisville  and  New  Orleans,  it 
Wallis  died  at  Atlantic  City,  March  Z 
after  a  two-month  illness.  Born  t 
Louisville,  he  was  graduated  from  Oj. 
den  College  in  Bowling  Green,  works 
for  the  A.  P.,  entered  advertising 
rose  to  become  general  advertising  man¬ 
ager  of  the  old  Hill  Publishing  Qj 
now  McGraw-Hill,  in  New  York, 
accident  in  Cleveland  in  1912  disable 
Mr.  Wallis  for  a  number  of  years,  fore, 
ing  his  resignation  from  the  Hill  Coo- 
pany.  In  1924  he  joined  the  Hitchcock 
Publishing  Co.  in  Chicago,  of  which  he 
was  vice-president  at  the  time  of  hji 
death. 


TO  GET  $9,000  INSURANCE 

Only  $9,000  of  the  $325,0(»  of  life  jj. 
surance  carried  by  Eli  Daiches,  presi¬ 
dent  of  the  Thomas  M.  Bowers  Adver- 
tising  .Agency,  who  was  shot  to  death  on 
March  3.  will  go  to  his  wife,  Mrs.  Belle 
Turner  Daiches.  The  remainder  wj] 
go  to  the  advertising  agency.  Mrs. 
Daiches  arrived  in  Chicago  late  last 
week  from  Palestine,  where  she  had 
gone  on  a  tour  prior  to  her  husband’s 
death.  She  said  she  could  give  the  in¬ 
vestigators  no  clews  to  explain  the 
murder  of  her  husband.  The  inquest 
has  been  continued  until  March  29. 


Get  Your  Newspaper  on  a 

“SPRING”  SCHEDULE 

Advertising  agencies  are  now 
making  up  their  Spring  and 
Summer  ’lists. 

Will  your  paper  be  included 
on  the  lists  of  those  National 
Advertisers  who  are  turning 
more  and  more  to  newspapers 
in  this  year  of  recovery? 

National  advertising  will 
come  faster  and  easier  if  helped 
along  by  consistent  advertising 
of  your  newspaper  and  the  area 
it  serves. 

A  schedule  in  EDITOR  & 
PUBLISHER  is  like  planting  a 
seed — a  seed  that  plants  in  the 
space  buyer’s  mind  the  facts 
and  circumstances  as  to  why 
money  spent  in  your  publica' 
tion  will  yield  a  harvest  of  gra¬ 
tifying,  continuous  results. 

Results  are  what  you  want. 

If  you  cannot  afford  to  use  large 
space,  start  with  a  schedule  of 
small  advertisements,  keeping 
in  mind  that  regularity  as  well 
as  content  are  what  count  with 
national  advertisers  and  adver-  | 
tising  agencies.  | 
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DENISON,  FAMED  NEWS  WRITER,  DIES; 
“STAR”  OF  N.  Y.  WORLD  AND  SUN 

In  His  Career  Spanning  35  Years  He  Covered  Many  of  the  Im¬ 
portant  Stories — Was  a  Close  Friend  of 
Col.  Theodore  Roosevelt 


1INDSAY  DENISON,  generally  con- 
j  ceded  to  be  one  of  the  greatest 
reporters  of  his  generation,  died  March 
25  at  his  home  in 
Great  Neck,  Long 
Island,  N.  Y.  He 
was  61  years  old. 
He  had  been  ill  of 
heart  disease  for 
a  week. 

M  r.  Denison 
was  chiefly  known 
for  his  brilliant 
reportorial  and 
rewrite  work  on 
the  New  York 
Evening  World. 
He  was  a  mem¬ 
ber  of  its  staff 
from  1908  until 
its  purchase  by  Scripps-Howard  in 
1931.  Previously,  from  1896  to  1904, 
he  was  with  the  New  York  Sun  staff 
in  the  latter  days  of  Charles  A.  Dana. 
The  Sun  in  those  days  was  famed  for 
its  staff,  and  Lindsay  Denison  soon  was 
a  “star”  among  them.  Seldom  are  those 
past  journalistic  days  referred  to  with¬ 
out  mention  of  Denison’s  name. 

In  his  journalistic  career,  which  span¬ 
ned  35  years,  he  covered  some  of  the 
most  important  stories  of  his  days. 
Hundreds  of  lucid,  dramatic  and  signi¬ 
ficant  news  stories,  models  of  news 
style,  have  come  from  his  pen. 

Recently  he  had  been  with  King  Fea¬ 
tures  Syndicate. 

Mr.  Denison  was  born  in  Salem, 
Mass.,  March  23,  1873,  the  son  of  James 
and  Elizabeth  Lindsay  Denison.  Both 
his  parents  were  deaf  mutes  and  for  a 
time  conducted  a  school  for  deaf  mutes 
in  Washington.  Mr.  Denison  naturally 
mastered  the  sign  language  in  his  earli¬ 
est  childhood. 

He  was  graduated  from  Yale  in  1895 
and  got  a  job  almost  at  once  with  the 
Cosmopolitan  Magazine.  The  next  year 
he  joined  the  staff  of  the  Sun.  He  was 
a  contemporary  of  newspaper  reporters 
who  loom  as  giants  to  later  generations. 
Among  them  were  Jersey  Chamberlain, 
Samuel  Hopkins  Adams,  Edward  D. 
Riggs,  Joseph  Goodwin  and  Sam 
Woods. 

As  a  Sun  reporter  Mr.  Denison  ac¬ 
companied  Colonel  Theodore  Roosevelt 
on  his  campaign  for  Governor  and  on 
his  tours  during  the  Presidential  cam¬ 
paign  of  1900,  when  he  was  a  candidate 
for  the  Vice-Presidency.  Mr.  Denison 
and  Colonel  Roosevelt  became  fast 
friends. 

The  Hotel  Windsor  fire,  on  St.  Pat¬ 
rick’s  Day,  1899,  a  date  from  which 
newspaper  history  was  reckoned  until 
the  General  Slocum  disaster,  was  cov¬ 
ered  by  Mr.  Denison,  and  when  the  ex¬ 
cursion  steamer  was  beached,  afire,  in 
Long  Island  Sound  with  the  loss  of 
hundreds  of  lives,  it  was  Mr.  Denison 
who  covered  that  assignment,  too. 

Mr.  Denison  left  the  Sun  in  1904  and 
got  a  job  with  Everybody’s  Magazine, 
where  he  remained  until  1907.  At  about 
that  time  he  undertook  to  do  some  pub¬ 
licity  work  for  Stuyvesant  Fish,  who 
was  fighting  E.  H.  Harriman  for  con¬ 
trol  of  the  Illinois  Central  Railroad 
and  during  his  travels  in  the  campaign, 
he  became  involved  in  a  struggle  for 
control  of  the  street  railway  system  in 
Kansas  City. 

In  1908  ilr.  Denison  became  a  mem- 
^r  of  the  rewrite  staff  of  the  Evening 
World,  which  the  tyrannical  Charles  E. 
Qiapin  was  determined  to  make  the  best 
in  the  city.  Among  the  men  he  got  in 
pursuance  of  his  ambition  were  Irvin 
S.  Cobb,  Martin  Green,  Barton  Currie 
and  Martin  Casey. 

Occasionally  Mr.  Denison  would  be 
taken  off  the  rewrite  desk  to  cover 
some  important  assignment.  He  cov- 
er^  the  trial  of  Charles  Becker,  the 
police  lieutenant  whom  District  Attor- 
Charles  S.  Whitman  convicted  of 
the  murder  of  the  gambler  Rosenthal. 


He  covered  the  Hall-Mills  murder 
case  in  New  Jersey,  the  Republican  and 
Democratic  National  Conventions  in 
1912  and  the  Democratic  National  Con¬ 
vention  in  1916. 

In  1916  Mr.  Denison  went  to  Platts- 
burg,  and  soon  after  the  United  States 
entered  the  war  he  received  a  captain’s 
commission  in  the  Quartermaster’s 
Corps.  He  went  overseas  and  served 
until  well  into  1919  at  Bordeaux. 

On  his  return  he  resumed  his  place 
on  the  Evening  World,  and  he  was  still 
on  the  staff  when  it  was  combined  with 
the  Telegram. 

One  of  Mr.  Denison’s  best  known 
newspaper  efforts  of  recent  years  was 
a  series  of  18  articles  on  “Tong  Wars 
of  Chinatown,”  published  in  the  Eve¬ 
ning  W’orld  in  December,  1924.  In  the 
series  he  traced  the  background  and  his¬ 
tory  of  the  tong  battles  of  what  he  de¬ 
scribed  as  “Canton-in-Manhattan,”  and 
told  in  detail  little  known  incidents  of 
the  everyday  life,  the  romances  and 
mental  processes  of  the  Chinese  colony. 

Many  of  Mr.  Denison’s  newspaper 
stories  were  reprinted  in  textbooks  as 
models  for  students  of  journalism,  and 
some  of  his  newspaper  articles  which 
were  published  in  series  \vere  printed 
later  in  book  form.  He  also  was  the 
author  of  numerous  magazine  articles. 
Among  his  books  were  “Touchin’  on 
and  Appertainin’  to  Mister  Deputy 
Commissioner  Devery”  and  "Towns 
and  Villages  of  New  York  City.”  In 
the  latter  work  he  collaborated  with 
Max  Fischel,  who  also  was  an  Evening 
World  reporter. 

“He  was  one  of  the  best  and  most 
thorough  reporters  in  the  city,”  said 
J.  M.  Rainey,  Deputy  Commissioner  of 
Licenses  and  former  city  editor  of  the 
Evening  World.  “He  probably  had  as 
wide  acquaintance  as  any  man  in  the 
city  through  his  ability  as  an  inter¬ 
viewer.  He  could  always  go  to  a  man 
like  Elihu  Root  or  Thomas  A.  Edison 
and  come  back  with  an  interesting  in¬ 
terview.” 

Mr.  Denison  was  a  member  of  Psi 
Upsilon.  He  married  Mary  Heard 
August  18,  1906.  He  is  survived  by 
his  widow,  a  daughter,  Mrs.  Ralph  C. 
Raughley,  Jr.,  and  a  brother.  Dr.  Ray¬ 
mond  Chase  Denison  of  South  Bend, 
Ind.  _ 

MRS.  ARTHUR  J.  PEGLER 

Mrs.  Frances  Nicholson  Pegler,  wife 
of  Arthur  James  Pegler,  of  the  staff, 
of  the  New  York  Daily  Mirror,  died 
March  25  at  their  home  in  Yonkers, 
N.  Y.  She  was  64  years  old,  a  native 
of  Kingston,  Ont.,  Canada.  .\lso  sur¬ 
viving  are  two  sons,  Westbrook  Pegler, 
columnist  of  the  New  York  World- 
Telegram  and  other  papers,  and  Jack 
A.  Pegler,  connected  with  Lord  and 
Thomas,  advertising  agency  in  New 
York  City,  and  a  daughter.  Miss  Fran¬ 
ces  Pegler. 


WALTER  H.  DOWER 

Walter  H.  Dower,  55,  one  of  the  best 
known  art  editors  in  the  magazine  field, 
died  March  21  in  New  York.  From 
1905  to  1917  he  was  art  editor  of  the 
Home  Pattern  Company  publications 
in  New  York.  He  became  art  editor 
of  the  Saturday  Evening  Post  and  con¬ 
tinued  until  1919  when  he  joined  the 
Ladies’  Home  Journal  in  the  same  ca¬ 
pacity  remaining  until  1927  when  he 
was  appointed  art  editor  of  the  McCall’s 
Magazine. 


GEORGE  B.  HANAVAN 

George  Bernard  Hanavan,  59,  vice- 
president  of  the  Long  Island  Star  Pub¬ 
lishing  Company,  publishers  of  the  Long 
Island  Star,  died  March  22  in  the  Doc¬ 
tor’s  Hospital,  following  an  illness  of 
two  months.  He  is  survived  by  his 
wife,  Mrs.  Elizabeth  Hanavan,  who  is 
president  of  the  Long  Island  Star. 


HERBERT  FELKEL 


St.  Augustine  Record  Editor  and 
Political  Figure  Die*  at  44 

Herbert  Felkel,  44,  editor  of  the  St. 
Augustine  (Fla.)  Evening  Record  and 
a  prominent  figure  in  the  Democratic 
Party’s  activities  in  his  State,  died 
March  26  in  St.  Augustine  following  a 
protracted  illness.  Funeral  services 
were  held  in  St.  .\ugustine  Tuesday 
morning.  Interment  was  in  Talla¬ 
hassee. 

He  was  chairman  of  the  Democratic 
state  campaign  committee  in  the  last 
national  election  and  was  credited  with 
being  a  potent  factor  in  swinging  the 
state  back  into  the  Democratic  column 
after  it  went  for  Hoover  in  1928.  A 
few  month  ago  he  declined  the  collector- 
ship  of  internal  revenue  in  the  State  to 
continue  in  newspaper  work. 

He  was  president  of  the  .\ssociated 
Dailies  of  Florida  in  1927  and  1928  and 
was  a  member  of  the  Florida  Press 
Association.  He  held  honorary  mem¬ 
bership  in  the  journalistic  fraternity.  Pi 
Delta  Epsilon,  at  the  University  of 
Florida,  from  which  he  was  a  graduate. 

Before  going  to  St.  Augustine,  Mr. 
Felkel  had  been  with  the  Pensacola 
News  and  the  Florida  Record  at  Talla¬ 
hassee. 


W.  J.  WALLACE  DIES; 
POLICE  REPORTER 

Veteran  of  N.  Y.  City  News  Associa¬ 
tion  Was  a  Confidant  of  Commis¬ 
sioners — Declined  Offers  to 
Become  a  Deputy 


William  J.  Wallace,  who  for  nearly 
30  years  had  represented  the  New  York 
City  News  Association  at  police  head¬ 
quarters,  died  March  23  at  the  age  of 
58  in  St.  Vincent’s  Hospital  as  the 
result  of  a  heart  attack. 

He  had  covered  headquarters  as  a 
reporter  since  1905  and  before  that  had 
served  there  for  a  time  as  “slip  boy,” 
his  duties  in  this  earlier  period  being 
to  note  the  police  “slips”  recording 
murders,  robberies  and  other  occur¬ 
rences  and  to  inform  his  office.  He 
was  known  to  thousands  of  policemen 
in  the  city,  including  a  great  number 
of  detectives,  whom  he  met  daily  at  the 
headquarters  lineup. 

For  many  years  he  had  been  the 
only  reporter  admitted  to  the  lineup, 
and,  as  such,  he  represented  the  other 
newspapermen  assigned  to  head¬ 
quarters. 

Mr.  Wallace  held  the  esteem  and 
confidence  of  a  long  line  of  commis¬ 
sioners,  deputy  commissioners  and  high 
officers  of  the  Police  Department. 
During  the  administration  of  Commis¬ 
sioner  Richard  E.  Enright,  Mr.  Wal¬ 
lace  was  the  only  reporter  whom  the 
commissioner  would  permit  to  inter¬ 
view  him. 

He  had  been  offered  posts  as  a 
deputy  commissioner  during  the  admin¬ 
istration  of  Mr.  Enright  and  Commis¬ 
sioner  Arthur  Woods,  but  declined 
them.  Among  the  widely  read  stories 
he  had  covered  were  the  shooting  of 
Stanford  White  by  Harry  K.  Thaw, 
the  Nan  Patterson  case,  and  one  of 
the  first  and  most  celebrated  raids  con¬ 
ducted  by  William  Travers  Jerome  as 
a  campaigning  district  attorney,  on  the 
Canfield  gambling  establishment  in 
the  Tenderloin. 

Being  a  district  reporter.  Doc,  as  he 
was  known  to  policemen  and  to  his 
newspaper  associates,  had  never  written 
the  hundreds  of  important  stories  for 
which  he  gathered  information.  In¬ 
stead,  he  telephoned  information  to  the 
office  of  the  City  News  Association  as 
soon  as  he  had  gathered  it.  There  the 
material  was  put  into  written  form. 

He  was  nicknamed  Doc  during  a 
period  before  his  service  at  head¬ 
quarters,  when  he  was  assi^ed  to 
Bellevue  Hospital.  The  hospital  was 
his  “beat”  during  the  Slocum  disaster, 
and  his  associates  recall  that  at  that 
time  he  worked  day  and  night  as  the 
bodies  of  victims  on  the  Bellevue  Pier 
were  being  identified. 


LOUIS  HOWLAND  DIES 
IN  INDIANAPOLIS 

Editor  Emeritus  of  Indianapolis  New* 

Die*  at  76 — Was  Author  of  Five 
Book* — Had  Been  40 
Years  on  Paper 

Louis  Howland,  76,  editor  emeritus 
of  the  liuiianapolis  News,  and  widely 
known  throughout  the  Middle  West 
died  in  Indianapolis,  March  26,  of  pneu¬ 
monia.  Mr.  Howland  had  b^n  in  ill 
health  for  some  time,  never  having 
fully  recovered  from  an  illness  he  suf¬ 
fered  in  July,  1931.  His  condition  be¬ 
came  critical  about  two  weeks  ago  and 
up  until  then,  when  his  physician  or¬ 
dered  him  to  stop,  Mr.  Howland  fre¬ 
quently  visited  his  office. 

lylr.  Howland,  who  had  been  editor 
of  the  Indianapolis  News  since  1911,  be¬ 
came  editor  emeritus  on  Jan.  1,  1934, 
when  his  strength  no  longer  would  per¬ 
mit  him  to  continue  the  active  duty. 
Stephen  C.  Noland  succeeded  him  as 
editor. 

He  was  born  in  Indianapolis  and 
was  educated  in  private  schools.  In 
1875  he  entered  Yale  and  was  grad¬ 
uated  in  1879  with  a  degree  of  Bache¬ 
lor  of  Arts.  He  received  his  degree 
of  Master  of  .Arts  from  Wabash  Col¬ 
lege  in  1901,  and  that  of  Doctor  of 
Literature  from  Yale  in  1903.  He  took 
up  the  practice  of  law  in  1879,  con¬ 
tinuing  it  in  conjunction  with  his  news¬ 
paper  work  until  1888. 

In  the  campaign  of  1888,  he  returned 
to  New  York  to  work  for  the  reform 
club  and  later,  for  the  Forum  Magazitte, 
which  was  under  the  editorship  of 
Walter  H.  Page.  He  returned  to  In¬ 
dianapolis  in  1892  and  the  next  year 
joined  the  News  staff  as  an  editorial 
writer,  continuing  in  this  capacity  until 
1911,  when  upon  the  retirement  of 
Charles  R.  Williams,  he  became  editor. 
His  “Case  and  Comment”  was  an  edi¬ 
torial  feature  of  the  News  for  many 
years. 

In  addition  to  his  newspaper  work, 
he  was  the  author  of  five  books,  “Day 
Unto  Day,”  Biography  of  Stephen 
A.  Douglas,”  “Case  and  Comment”  a 
collection  of  his  Saturday  newspaper 
essays ;  “Autobiography  of  a  Cathe¬ 
dral,”  and  “The  Mind  of  Jesus.” 

In  Ray  Stannard  Baker’s  “Life  of 
Woodrow  Wilson,”  the  first  mention 
of  Wilson  for  President  is  credited  to 
a  letter  published  in  the  News  in  1902 
signed  “Old  Fashioned  Democrat.” 
which  was  inspired  by  Prof.  Wilson’s 
visit  to  Indianapolis  as  a  lecturer. 
Although  Mr.  Howland  would  not 
definitely  say  that  he  wrote  the  letter, 
the  style  was  his  and  he  retained  a 
memory  of  having  discussed  this  means 
of  getting  Wilson’s  name  before  the 
people,  as  the  type  of  man,  whom  anti- 
Bryan  Democrats  would  like  to  see 
nominated  for  the  presidency. 

Mr.  Howland  never  married.  He  is 
survived  by  a  sister  and  a  brother. 


HENRY  A.  BARNHART 


Publisher  of  Rochester  (Ind.)  News 
Sentinel  and  Ex-Congressman  Dies 

Henry  A.  Barnhart,  75,  for  40  years 
publisher  of  the  Rochester  (Ind.) 
News-Sentinel  and  a  former  member 
of  Congress  from  Indiana  for  12  years 
and  one  of  the  leading  members  of 
the  Democratic  party,  died  at  his  home 
there,  March  26.  Mr.  Barnhart  had 
been  at  home  only  10  days  after  a  pe¬ 
riod  of  treatment  in  the  Methodist  Hos¬ 
pital,  Indianapolis.  He  had  been  an 
invalid  for  some  time  with  heart  ail¬ 
ments. 

Mr.  Barnhart  was  Democratic  mem¬ 
ber  of  Congress  from  the  old  13th  Dis¬ 
trict  of  Indiana  from  1908  to  1924. 
He  has  been  president  of  the  Demo¬ 
cratic  State  Editorial  Association,  and 
president  of  the  Northern  Indiana  Non- 
Partisan  Editorial  Association. 

Surviving  are  his  wife,  two  sons. 
Dean  L.  Barnhart,  co-editor  of  the 
Goshen  (Ind.)  News  Times  and  Demo¬ 
crat,  and  Hugh  A.  Barnhart,  editor  of 
the  Rochester  (Ind.)  News  Sentinel. 
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_ The  Classified  Pages _ 

BETTER  FIRST  IN  ONE  CLASSIFICATION 
THAN  SECOND  IN  ALL 

How  Leadership  Has  Been  Reached  from  Scratch  by  Classified 
Media  Through  Analysis  of  Undeveloped 
Markets 


By  E.  F. 

Back  in  1923  the  Clez'eland  Press, 
an  evening  paper,  led  the  Cleveland 
Plain  Dealer  by  a  fair  margin  in  one 
classification  —  Business  Opportunities. 
It  was  the  habit  of  the  salesmen  to 
follow  up  the  leads  of  the  Press  as 
they  appeared  and  try  to  sell  the  pros¬ 
pects  into  the  morning  Plain  Dealer. 
X’arious  efforts  had  bwn  made  to  get 
this  classification  of  want  ad  business, 
hut  none  had  proven  successful. 

However,  Harrison  C.  MacDonald, 
then  classified  advertising  manager  of 
tlie  Plain  Dealer,  decided  to  make  a 
survey  of  the  classification  and  the 
market.  Business  after  business  was 
canvassed  for  sales  information,  cards 
were  mailed  out  to  proprietors  in  a 
radius  of  100  miles  containing  such 
questions  as  “Have  you  ever  thought 
of  selling  your  business?’’  etc.,  and  in 
Cleveland,  every  proprietor  of  a  store 
was  queried  by  a  phone  girl. 

When  the  survey  had  been  completed 
and  all  the  necessary  sales  informa¬ 
tion  and  prospects  obtained,  a  sales 
campaign  was  formed  and  the  drive 
started.  Week  after  week,  direct-by- 
mail  was  shot  out  to  these  prospects, 
copies  of  testimonials,  promotion  ads, 
booklets  and  other  sales  promotion  de¬ 
vices  to  get  the  business.  Staff  mem¬ 
bers  from  day  to  day  received  quotas, 
no  matter  what  classification  they  cov¬ 
ered,  to  get  business  opportunity  ads. 

Gradually  the  volume  grew.  In  a 
short  time  the  Plain  Dealer  drew  near 
the  Press  and  finally  passed  tlie  latter. 
Then  the  promotion  took  on  a  new 
theme  song.  It  was:  Ohio's  Largest 
Business  Sales  Medium.” 

When  Scripps- Howard  purchased  the 
Pittsburgh  Press  an  unusual  situation 
existed  in  the  classified  situation  in 
Pittsburgh.  The  Press  want  ad  sec¬ 
tion  was  among  the  foremost  classified 
sections  in  the  country.  It  enjoyed  a 
large  voluntary  want  ad  patronage. 
Yet,  in  the  us^  car  classification,  the 
Sun-Telegraph,  second  in  total  classi¬ 
fied,  many  weeks  and  especially  on 
Sunday,  carried  more  used  car  linage 
than  the  Press. 

A  study  of  the  used  car  situation 
was  made  by  the  Press.  The  analysis 
showed  that  the  small  dealers  in  the 
outlying  boroughs  did  not  use  the  daily 
papers.  The  Press  had  never  consid¬ 
ered  it  necessary  to  solicit  them  due 
to  its  large  voluntary  business  and  the 
Sun-Telegraph  had  concentrated  its 
selling  efforts,  successfully,  on  the  ma¬ 
jor  auto  distributors  and  dealers  lo¬ 
cated  in  Pittsburgh  itself. 

When  the  survey  was  completed, 
Henry  G.  Barringer,  present  classified 
advertising  director  of  the  New  York 
World-Telegram,  who  was  then  on  the 
Press,  created  new  used  car  sales  ter¬ 
ritories  and  added  staff  members  for 
the  purpose  of  contacting  these  outly¬ 
ing  accounts.  A  complete  card  file  sys¬ 
tem  was  made  up  of  these  prospects, 
promotion  was  prepared  for  the  dealers’ 
benefit  and  the  sales  plan  was  put  into 
effect.  The  men  covering  these  new 
territories  were  required  to  make  a 
thorough  study  of  used  car  prices  so 
that  they  would  be  able  to  advise  a 
dealer  .whether  the  prices  in  the  copy 
would  obtain  prospects  and  the  ads 
would  have  a  chance  to  pull  results. 

A  peculiar  condition  existed  in  the 
aiffomobile  industry  in  Pittsburgh. 
Times  were  good  (1928),  all  dealers 
were  enjoying  sales  volume.  Outlying 
dealers,  through  small  overhead  and 
closer  contacts  wfith  customers  in  their 
communities,  were  able  to  offer  the 
traded  cars  at  prices  lower  than  dealers 
in  Pittsburgh  could  or  would  sell  their 
cars  for.  It  naturally  followed  that 
when  these  small  dealers  advertised 
their  specials  in  the  Press,  it  took  busi- 
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ness  from  the  larger  urban  dealers. 

The  Press  representatives  had  also 
taken  time  to  sell  these  dealers  on  the 
idea  of  using  the  Press  exclusively,  so 
that  when  dealer  after  dealer  _  in  the 
outlying  boroughs  began  advertising  in 
the  Press  and  the  Sun-Telegraph  awak¬ 
ened  to  what  was  taking  place  the 
Press  had  this  business  tied  up. 

A  forceful  sales  campaign  was  then 
started  by  the  Press  on  the  larger  ac¬ 
counts  in  Pittsburgh,  backed  by  real 
copy  service  and  market  data  and  the 
selling  job  had  been  brought  to  a  suc¬ 
cessful  conclusion  and  another  classi¬ 
fication  had  been  built  up. 

Another  striking  example  of  build¬ 
ing  a  want  ad  classification  has  been 
given  by  the  writer  in  his  article  pub¬ 
lished  in  Editor  &  Publisher  (issue 
of  March  24)  under  the  title  “Ideas — 
The  ABC  of  Building  Classified.”  It’s 
the  story  of  the  manner  in  which  an 
idea  “The  Cream  of  the  Used  C^r 
Market”  enabled  the  IVashington  Daily 
News  to  go  from  last  place  into  first 
position  in  used  car  linage  in  less  than 
a  year's  time  and  even  pass  the  Star’s 
seven  day’s  total  against  the  News’ 
six  for  a  neriod  of  time. 

The  writer,  when  he  was  _  classified 
manager  of  the  Indianapolis  Times, 
early  in  1932,  decided  to  build  up  the 
rental  columns  of  the  paper.  A  pe¬ 
culiar  situation  existed  among  the  three 
Indianapolis  newspapers  in  classified. 
The  News  carried  the  bulk  of  the 
“Houses  for  Rent”  classification,  while 
the  morning  and  Sunday  Star  was  first 
in  “Rooms  for  Rent”  and  “Apartment 
for  Rent”  classifications.  Analyzing 
the  market  showed  that  the  logical  sell¬ 
ing  effort  for  the  Times  to  start  out  on 
would  be  in  the  “room  for  rent”  and 
the  medium  priced  and  cheap  rentals 
under  “houses  for  rent.” 

.\  staff  of  approximately  16  high 
school  and  college  students  was  created 
and  these  lads  were  trained  at  night 
over  a  period  of  two  weeks  in  the 
fundamentals  of  selling  want  ads. 
When  they  started  out  in  the  districts 
assigned,  they  had  two  duties  to  per¬ 
form;  (1)  to  get  as  many  ads  each 
day  as  possible;  (2)  to  make  a  house- 
to-house  canvass  in  their  district  to 
obtain  the  information  if  the  occupant 
of  the  house  rented  a  room  or  ever  had 
property  to  rent. 

Each  evening,  after  they  had  turned 
m  their  copy  obtained  for  that  day, 
these  staff  members  filled  out  3x5  index 
cards  containing  the  results  of  their 
interviews  made  that  day.  It  was  the 
beginning  of  a  complete  card  file  sys¬ 
tem  that  grew  into  a  total  of  some 
16,000  cards  and  each  card  contained 
vitally  necessary  and  important  sales 
data. 

Systematically,  each  month  we 
worked  through  this  card  file,  calling 
to  find  out  what  vacancies  existed  and 
made  our  sales  effort  to  obtain  the  ad. 
We  disregarded  the  leads  in  the  other 
paper,  using  them  only  to  complete 
what  cards  we  might  not  have  our¬ 
selves.  Our  purpose  was  to  be  able  to 
cover  the  entire  market  each  month 
and  develop  the  ad  in  our  paper  first. 
We  even  set  a  quota  out  of  the  vacan¬ 
cies  that  we  strove  to  reach. 

This  plan  offered  one  special  benefit. 
It  enabled  us  to  carry  the  copy  first 
before  the  other  paper  had  a  chance 
and,  at  the  same  time,  each  ad  ob¬ 
tained  in  this  manner  was  “fresh.”  The 
other  paper  soliciting  it  would  invar¬ 
iably  be  told.  *  *  *  “Wait  until  my 
ad  expires  in  the  Times.”  If  the  ad 
obtained  results,  all  the  selling  facts 
that  the  other  paper  could  offer 
amounted  to  little  due  to  the  "result” 
w'e  had  obtained  for  the  user.  Be¬ 
sides  that,  we  had  the  lowest  rate. 


In  a  short  time  we  were  leading 
through  the  week  in  the  “room  for 
rent  ’  classification  and  many  days  in 
the  “houses  for  rent”  classification.  Our 
comparative  records  over  the  previous 
year  for  corresponding  weeks  showed 
increases  from  50  percent  to  as  high 
as  300  percent  in  these  classifications. 

Henry  Barringer  has  used  a  plan 
very  similar  to  that  we  used  on  the 
Indianapolis  Times  to  get  the  “apart- 
rnent  for  rent”  classification  business  in 
New  York. 

In  quoting  examples  like  the  Cleve¬ 
land  Plain  D^ler,  Pittsburgh  Press 
and  Indianapolis  Times,  the  writer  has 
liad  a  serious  purpose  in  mind.  'Visit¬ 
ing  papers  throughout  the  country,  he 
sees  one  paper  with  a  large  “coal” 
classifiution,  whereas  in  another  city 
of  similar  size  and  with  practically  the 
same  conditions  prevailing,  there  is  lit¬ 
tle  business  in  that  same  classification. 
One  paper  in  a  town  has  developed  a 
large  business  service  directory,  another 
has  built  up  a  good-sized  “pets  for  sale” 
column,  another  can  boast  of  a  nice 
“miscellaneous  for  sale”  classification, 
all  the  product  of  some  person’s  plan 
for  development  of  that  particular 
classification. 

This  brings  us  down  to  the  logical 
steps  necessary  for  a  newspaper  to  take 
in  building  up  a  classification. 

R.  E.  Seiler,  former  supervisor  of 
the  Hearst  classified  departments,  once 
remarked:  “I  would  rather  be  known 
as  the  big  leader  in  one  classification 
than  be  a  second  in  all.” 

In  planning  the  development  of  one 
classification,  it  is  necessary  to  know 
the  exact  market  of  prospects  you  must 
reach  and  the  volume  of  business  pos¬ 
sible  to  obtain  from  that  market.  The 
buying  habits  of  your  readers  too,  must 
be  studied  in  order  that  you  know  what 
offerings  should  be  published  in  your 
columns  to  obtain  the  best  results  for 
your  want  ad  customers.  After  all 
the  necessary  information  has  been  ob¬ 
tain^,  then  prepare  the  sales  and  pro¬ 
motion  campaigns  necessary  to  get  that 
business  into  the  paper.  And  prepare 
your  campaign  in  such  manner  that 
when  the  prospects  for  that  classifica¬ 
tion  are  sold,  they  will  be  in  the  paper 
long  enough  for  their  offerings  to  be 
seen  by  your  readers. 

This  is  important.  If  your  readers 
get  accustomed  to  seeing  a  good  variety 
of  bona-fide  offerings  in  that  classifi¬ 
cation  from  day  to  day,  they  will  con¬ 
sult  your  columns,  because  for  them 
it  has  become  a  directory  that  answers 
their  wants.  Result  power  automatically 
is  stepped  up.  Another  curious  but 
nevertheless  true  fact  is,  that  other 
advertisers  with  similar  offerings,  see¬ 
ing  the  volume  and  variety  carried  by 
your  medium,  also  begin  making  it  the 
first  medium  for  their  advertisements. 


Keep  hammering  away  at  this  mar¬ 
ket,  don’t  ever  let  up  until  you  have 
the  business  sewed  up  completely  if 
that  is  possible  in  this  day  and  age. 

To  the  writer,  and  this  is  especially 
true  for  second  or  third  papers,  build¬ 
ing  up  one  or  more  classifications  has 
always  seemed  to  me  to  be  like  a  manu¬ 
facturer  introducing  a  new  product  to 
a  community.  There  had  to  be  a  cer¬ 
tain  analysis  of  the  market  made,  a 
study  of  consumer  habits,  an  introduc¬ 
tion  of  the  product  through  selling  and 
promotion  campaigns  and  a  thorou^ 
and  systematic  follow-up. 

No  matter  whether  it  is  in  the  old 
classifications  or  due  to  general  con¬ 
ditions  changing,  in  new  classifications, 
opportunity  today  extends  a  glad  hand 
for  the  thinking  and  planning  oppor¬ 
tunist. 

EASTER  CARNA'nONS  A  HIT 

{Special  to  Editok  &  PuiLisBsi) 

Chicago,  March  26 — “It’s  (^ing  to 
Be  a  Dress-Up  Easter  1”  With  this 
as  a  slogan,  the  Chicago  American  ad¬ 
vertising  department  has  been  conduct¬ 
ing  a  special  campaign  for  ^ster  ad¬ 
vertising  in  which  the  American’s  ad¬ 
vertising  solicitors  wore  red  carnations 
each  day.  The  idea  met  with  such 
enthusiasm  among  State  street  mer¬ 
chants  that  at  the  suggestion  of  M.  C. 
Meigs,  American  general  manager,  the 
newspaper  began  distributing  red  car¬ 
nations  daily  to  various  State  street 
store  executives,  and  later  furnished 
78  dozen  red  carnations  daily  to  the 
various  men’s  stores  and  department 
store  grills,  for  distribution  to  men 
patrons. 

SOLD  COOPERATIVE  PAGE 

The  Chicago  Journal  of  Commerce 
local  advertising  staff  sold  a  cooperative 
page  advertisement  to  40  members  of 
the  General  Agents  and  Managers  Divi¬ 
sion  of  Chicago  Association  of  Life 
Underwriters  in  connection  with  Na¬ 
tional  Insurance  Week.  The  page  was 
promoted  under  the  direction  of  Frank 
Griswold,  advertising  manager. 

LOCKETT  REJOINS  DAILY 

Ralph  G.  Lockett  has  rejoined  the 
Newport  News  (Va.)  Dahy  Press  isA 
T:mes-Herald  as  classified  advertising 
manager,  a  position  he  formerly  held 
during  1932-33.  Ralph  S.  Splanger, 
formerly  of  the  advertising  staff  of 
the  Baltimore  News  and  American  has 
joined  the  display  advertising  staff. 

CUNE  IN  NEW  CHICAGO  OPHU 

Cline  Electrical  Manufacturing  Com¬ 
pany  has  moved  to  new  quarters  at  211 
West  Wacker  Drive,  Ciiicago,  A.  J. 
Cline,  president,  announced  this  week. 


In  Every  State— Wood  Dry  Mats  Win 


CONNECTICUT 


FLONC  OOia>ORAnON 

HOOMCa  rALU.  N.V 


In  Connecticut— 

Not  to  miss  the  influence  of  the  "insur¬ 
ance  center"  of  the  country  located  in 
this  state,  newspapers  of  Connecticut  demand 
assurance  of  quality  in  the  dry  mat  they  use 
daily.  Hence  our  pride  in  the  number  of 
leading  Connecticut  papers  calling  for  Dry 
Mats  labelled  "WOOD." 
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Advertising  Agencies  ADVANCED  BY  CHEVROLET 

new  oil  campaigns 

ON  PACIFIC  COAST 


General  Petroleum  Doublet  Itt  News¬ 
paper  Space,  Using  190 
Dailies — 135  on  Union 
Oil  Schedule 


The  advertising  battle  royal  featuring 
new  brands  of  tetraethyl  gasoline  be¬ 
tween  the  major  oil  companies  of  the 
Pacific  Coast  opened  vigorously  on  two 
new  fronts  last  week  when  the  General 
Petroleum  Corporation  of  California 
and  the  Union  Oil  Company  of  Cali¬ 
fornia  released  big  spring  campaigns. 
Large  newspaper  campaigns  for  Stan¬ 
dard  of  California,  the  Shell  Company 
and  the  Associated  Oil  Company  are 
already  well  under  way. 

The  General  Petroleum  Coriraration 
of  California,  a  subsidiary  of  Socony- 
Vacuum  Corporation,  released  the  larg¬ 
est  advertising  campaign  in  its  history 
on  March  24,  featuring  General  Mobil- 
gas  with  tetraethyl,  at  no  extra  cost. 
The  company  attributes  much  of  its 
unequaled  marketing  success  in  1933 
to  its  newspaper  advertising. 

Newspaper  space  in  its  1934  sales 
campaign  has  been  doubled,  190  daily 
newspapers  being  used  in  California, 
Oregon,  Washington  and  Arizona.  Full 
pages  in  color  were  used  for  opening 
announcements  in  the  four  daily  news¬ 
papers  of  San  Francisco  and  the  two 
dailies  in  Oakland.  The  first  newspaper 
schedule  of  the  campaign  calls  for  fre¬ 
quent  insertions  during  the  next  three 
months. 

Simultaneously  with  the  opening  of 
its  campaign,  General  Petroleum  used 
the  largest  radio  show  in  broadcasting 
history,  when  a  13-hour  program  went 
on  the  air  over  the  entire  Columbia- 
Don  Lee  Pacific  Coast  network,  using 
stations  in  Los  Angeles,  San  Francisco, 
San  Diego,  Santa  Barbara,  Fresno, 
Sacramento,  Stockton,  Bakersfield,  Port¬ 
land,  Tacoma,  Seattle  and  Spokane. 
Starting  at  7 :30  a.  m.  Saturday,  the 
General  show  continued  until  midnight 
without  a  break,  except  for  brief  inter¬ 
vals  to  permit  the  release  of  previously 
contracted  Columbia  commercial  pro¬ 
grams  from  the  East. 

A  full  showing  of  billboards  in  the 
four  states,  together  with  the  usual  ser¬ 
vice  station  stickers  and  dealer  helps, 
was  also  used. 

General  Petroleum  Corporation’s  ad¬ 
vertising  is  under  the  direction  of  Smith 
&  Drum,  Inc.,  Los  Angeles  agency. 

The  Union  Oil  Company  of  Califor¬ 
nia  released  its  spring  campaign  on 
March  20,  featuring  tetraethyl  76  at  no 
extra  cost,  using  full  pages  in  135  met¬ 
ropolitan  newspapers  in  California, 
Oregon,  Washington,  Nevada,  Arizona 
and  British  Columbia. 

A  showing  of  2,000  billboards  and 
radio  programs  over  13  stations  of  the 
Columbia-Don  Lee  Pacific  Coast  net¬ 
work,  together  with  service  station 
dealer  helps,  are  being  used  to  supple¬ 
ment  the  newspaper  campaign. 

The  advertising  is  under  the  direction 
of  the  Los  Angeles  office  of  Lord  & 
Thomas,  advertising  agency,  in  con¬ 
junction  with  Don  Forker,  advertising 
manager. 


E.  W.  Timper  Made  Sale*  Promotion 
Manager,  Succeeding  Fisken 

The  appointment  of  E.  W.  Timper 
as  manager  of  the  sales  promotion 
department  of  Chevrolet  Motor  Com¬ 
pany  has  been  an¬ 
nounced  by  Wil¬ 
liam  E.  Holler, 
general  sales  man¬ 
ager.  Mr.  Tim¬ 
per  succeeds  C. 
P.  Fisken,  newly 
appointed  adver¬ 
tising  manager  of 
Chevrolet. 

Mr.  Timper  be¬ 
came  a  Chevro¬ 
let  retail  sales¬ 
man  in  1924  and 
served  as  sales 
manager  and 
general  manager 
of  the  dealership.  Later  he  was  called 
to  Chevrolet  central  office,  where  he 
has  filled  the  positions  of  national  used 
car  manager  and  assistant  sales  pro¬ 
motion  manager  for  the  past  four  years. 


BEATTY  JOINS  SWIFT 

Vernon  D.  Beatty,  formerly  advertis¬ 
ing  and  publicity  manager  of  the  Black- 
stone  and  Drake  Hotels,  Chicago,  has 
joined  the  advertising  department  of 
Swift  &  ^  Co.,  Chicago.  He  was  for¬ 
merly  with  Roche,  Williams  &  Cun- 
nyngham,  Chicago  advertising  agency. 
Ruth  Ray  is  now  in  charge  of  the  ho¬ 
tels  advertising,  with  Harry  Atkinson, 
Inc.  continuing  to  place  the  advertising 
tor  both. 


E.  W.  Timper 


NEW  RESEARCH  HRM 


Percival  White,  Inc.,  and  Arnold 
Research  Service  Combine 

The  newly  organized  Market  Re¬ 
search  Corporation  of  America  has 
named  Percival  White  as  its  president 
and  Pauline  Arnold,  vice-president. 
This  new  firm  will  combine  the  facili¬ 
ties  of  Percival  White,  Inc^  and  the 
Arnold  Research  Service,  Inc.,  both 
marketing  counselors.  It  has  leased 
offices  on  the  fifteenth  floor  of  the 
RCA  Building  in  Rockefeller  Center, 
New  York. 

Executive  offices  will  be  at  New  York 
and  Chicago,  and  field  operating  offices 
in  major  cities  in  the  United  States.. 
Service  has  been  arranged  for  Great 
Britain.  Canada,  France,  Germany,  and 
other  foreign  countries. 


FLETCHER  &  ELUS  NAMED 

Quaker  Oats  Company,  Chicago  has 
^pointed  Fletcher  &  Ellis,  Inc.,  New 
1  advertising  oh  Quaker 

,  <?w  y  Biscuits,  formerly  known 
«  Muffets”.  Fletcher  &  Ellis  also  is 
idling  campaigns  on  Quaker  Puffed 
Wheat  and  Puffed  Rice. 


FLEISHMAN  JOINS  WATERS 

Walter  1.  M.  Fleishman  has  joined 
Norman  D.  Waters  &  Associates,  New 
York,  advertising  counsel,  as  exploita¬ 
tion  and  publicity  director.  The  Waters 
firm  sp^ializes  in  motion  picture  mer¬ 
chandising  and  sales  plans  for  manu¬ 
facturers.  Mr.  Fleishman  leaves  Inter¬ 
national  News  Service  to  take  up  his 
new  duties.  He  formerly  maintained 
his  own  publicity  offices,  and  took 
charge  of  the  “War  Against  Depres¬ 
sion”  campaign  undertaken  by  the 
American  Legion,  American  Federation 
of  Labor  and  the  Association  of  Na¬ 
tional  Advertisers  under  the  direction 
of  Carl  Byoir. 

EASTER  HAM  CAMPAIGN 

(Special  to  Editor  &  Publisher) 

Chicago,  March  26 — The  Cudahy 
Packing  Company  is  using  approxi¬ 
mately  165  newspapers  throughout  the 
country  this  week  to  announce  Cudahy’s 
“Nu-Process  Puritan  Hams”  for  Easter, 
The  Easter  ham  copy  is  the  opening 
gun  of  a  regular  newspaper  campaign 
during  the  year  on  Cudahy  Puritan 
Hams.  The  initial  ads  average  two 
columns  by  175  lines.  The  account  is 
placed  by  Roche,  Williams  and  Cun- 
nyngham,  Inc.,  Chicago. 

PALMOUVE  CAMPAIGN  SOON 

A  new  radio  program  for  Palmolive 
soap,  to  be  launched  April  3,  will  be  fol¬ 
lowed  before  long  with  a  national  news¬ 
paper  campaign,  it  was  reported  this  week, 
although  no  release  date  has  been  set. 
The  account  is  in  the  hands  of  Ben¬ 
ton  &  Bowles,  Inc.,  New  York.  Test 
copy  has  been  running  in  newspapers 
of  several  cities.  A  sharp  price  re¬ 
duction  was  understood  this  week  to  be 
in  the  offing,  but  this  was  not  con¬ 
firmed  officially. 


GETS  OAT  PUFFS  ACCOUNT 

Plews  Puft  Products  Corporation  of 
Buffalo,  N.  Y.,  has  appointed  Calkins  & 
Holden,  New  York,  as  advertising 
and  sales  promotion  counsel  for  Oat 
Puffs. 


NEW  REO  CAMPAIGN 
BEGINS  IN  APRIL 

Newspaper  Advertisement*  Will  Be 

Released  When  Distributors  Are 
Stocked  with  New  Cars, 

Now  in  Production 

Heralding  its  new  Flying  Cloud  pas¬ 
senger  cars  under  the  head  “The  Bril¬ 
liant  New  1934  Reo — with  no  gearshift 
lever,”  Reo  Jklotor  Car  Company  is 
launching  a  campaign  planned  by 
Maxon,  Inc.,  Detroit,  utilizing  national 
magazines,  newspapers,  radio  and  direct 
mail,  according  to  George  W.  Evers- 
man,  advertising  manager  of  the  com¬ 
pany.  Release  dates  for  the  series  of 
newspaper  advertisements,  for  spot  ra¬ 
dio  programs  and  for  direct  mail  are 
being  arranged  to  follow  receipt  by  dis¬ 
tributors  of  stocks  of  the  new  cars,  now 
in  production. 

The  magazine  campaign  begins  with 
a  bleed  spread  in  the  Saturday  Evening 
Post,  April  28,  followed  by  more  bleed 
pages  in  Collier's  and  the  Saturday 
Evening  Post  the  first  two  weeks  in 
May,  and  supplemented  throughout  the 
selling  season  by  campaigns  in  other 
general  and  technical  magazines. 

Reo’s  speed  wagon  and  truck  cam¬ 
paigns  in  national  and  vocational  mag¬ 
azine’s  are  to  be  supplemented,  begin¬ 
ning  in  April,  by  newspaper  schedules, 
direct  mail  and  spot  radio  programs. 


CALO  CAMPAIGN  LAUNCHED 

California  Animal  Products  Com¬ 
pany,  Oakland,  Cal.,  has  released  a 
newspaper  advertising  campaign  fea¬ 
turing  Calo  Dog  Food,  with  schedules 
appearing  in  150  metropolitan  news¬ 
papers  in  New  York,  New  England, 
Philadelphia  and  Eastern  Pennsyl¬ 
vania,  the  Middle  West  and  the  Pacific 
Coast.  A  recent  survey  made  by  the 
Major  Market  Newspapers  reported 
this  advertiser’s  product  ranked  either 
first  or  second  best  seller  in  almost 
every  metropolitan  market.  The  ad¬ 
vertising  campaign  is  directed  by  the 
San  Francisco  office  of  Emil  Brisacher 
&  Staff. 


STANDARD  OIL  SALES  CHANGES 

In  a  regrouping  of  its  sales  officials, 
the  Standard  Oil  Company  of  Indiana 
on  April  1  will  advance  L.  C.  Welch 
from  manager  of  its  lubricating  depart¬ 
ment  to  assistant  general  manager  in 
charge  of  the  lubricating  and  technical 
departments.  C.  O.  Wilson,  assistant 
manager,  becomes  manager  of  the  lubri¬ 
cating  department;  L.  G.  Campbell  will 
be  advanced  from  assistant  manager  to 
manager  of  lubricating  bulk  sales,  and 
J.  Clay  Lee  will  be  promoted  from 
assistant  manager  to  manager  of  rail¬ 
road  sales.  The  new  basis  is  similar 
to  that  adopted  by  other  oil  companies 
for  these  departments. 


NEW  ACCOUNTS  FOR  INGALLS 

The  W.  S.  Quinby  Company,  Boston 
(La  Tourain  coffee),  has  placed  its  ad¬ 
vertising  account  with  Ingalls-Adver- 
tising,  Boston.  Newspapers,  radio  and 
outdoor  advertising  will  be  used.  In¬ 
galls- Advertising  is  also  placing  the  ad¬ 
vertising  account  of  John  W.  Murray 
Inc.,  Boston  (women’s  accessories). 
Newspapers  and  radio  will  be  used. 


NEW  ACCOUNTS  TO  FOLEY 

The  Richard  Foley  Advertising 
Agency,  Inc.,  Philadelphia,  has  been 
appointed  to  direct  the  advertising  ac¬ 
counts  of  Louis  Burk,  Inc.,  Philadelphia, 
pork  products,  and  Frank  Schoble  & 
Company,  Philadelphia,  men’s  hats. 
Newspaper  campaigns  are  being  used. 


ACE  COMPANY  APPOINTS 

Ace  Manufacturing  Company,  Chi¬ 
cago  maker  of  brushless  shaving  cream, 
has  placed  its  advertising  with  Phelps- 
Engel-Phelps,  Inc.,  Chicago  agency. 


GETS  RHEINGOLD  ACCOUNT 

Liebmann  Breweries,  Inc.,  makers  of 
Rheingold  Beer,  have  appointed  Newell- 
Emmett  Company  as  their  advertising 
agents. 


Hotel 

Headquarters 

for 

Publishers 


•CONVENIENT 


3  blocks  from  Grand  Central, 
midway  between  convention 
headquarters  and  the  offices 
of  the  A.  N.  P.  A. 

•ECONOMICAL 

Rooms  with  private  bath  from 
$3  single,  $4  double,  suites 
from  $10.  Food  prices  equally 
reasonable . . .  breakfast  from 
35c,  luncheon  from  65c,  dinner 
with  dancing  to  Little  Jack 
Little’s  amazing  music  in  the 
Silver  Grill  for  only  $1,  and  up. 

•COMFORTABLE 

Every  room  is  outside  with 
private  bath,  running  ice  water; 
new,  modem  and  comfortable. 
Finest  beds  and  mattresses. 
Superlative  service  assured 
by  Hitz-trained  employees. 

HOTEL 

LEXINGTON 

48TH  ST.  AT  LEXINGTON  AVE. 
NEW  YORK 

CHARLES  E.  ROCHESTER,  Manager 

•  ♦  ♦ 

Directed  by  the  National  Hotel  Management 
Company,  Inc.,  RALPH  HITZ,  President 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Reform  reached  the  chart  and 
statistic  business  this  week  when  a 
committee  of  the  American  Association 
of  Advertising  Agencies  issued  a  set 
of  standards  designed  to  rule  out  the 
distorted  chart,  the  “survey”  based  on 
scanty  facts,  and  the  incompetently 
framed  questionnaire  which  suggests 
the  answer  or  which  encourages  guess¬ 
ing  and  Ivi'ng  by  the  persons  interviewed. 

The  committee’s  five-page  memoran¬ 
dum  is  entitled  simply  “Questions  to 
Ask  in  Appraising  ^larket  and  Adver¬ 
tising  Research.”  The  questions,  14  in 
number,  with  numerous  subdivisions, 
call  for  full  statement  in  each  case  of 
who  made  and  who  financed  the  survey, 
and  what  the  purpose  was,  together 
with  details  of  how  the  research  was 
carried  on.  Reports,  it  is  indicated, 
should  state  exactly  where  and  when 
the  data  were  collected,  and  should 
give  statistical  proof  that  the  sample 
is  adequate  for  the  field  to  which  the 
survey  is  applied.  Percentages,  too, 
come  in  for  skeptical  scrutiny ;  their 
respectability  should  be  proved  by  state¬ 
ment  of  the  original  figures  on  which 
they  are  based. 

Several  questions  are  framed  to  de¬ 
termine  whether  the  nature  of  the  sur¬ 
vey  was  such  as  to  bring  “fair  and  ade¬ 
quate”  answers.  Memories  are  inac¬ 
curate,  it  is  pointed  out,  and  queries 
involving  income,  personal  pride  or  pre¬ 
judice,  etc.,  often  fail  to  yield  correct 
answers. 

m  *  * 

WHILE  the  “Questions  to  Ask”  are 
designed  to  protect  the  man  upon 
whom  completed  surveys  are  showered, 
they  should  be  even  more  valuable  to 
persons  who  prepare  the  surveys  in 
the  first  place. 

The  Four-A  Committee  on  Research, 
which  issued  the  report,  is  composed  of : 
L.  D.  H.  Weld,  McCann-Erickson,  Inc., 
chairman;  Kenneth  A.  Grubb,  Daniel 
Starch  &  Staff,  Cambridge,  Mass. ; 
Chester  E.  Haring,  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  New  York; 
D.  E.  Robinson,  Federal  Advertising 
.\gency.  New  York ;  and  Richmond 
Watson,  J.  Walter  Thompson  Com¬ 
pany,  New  York.  Thirty-six  research 
men  connected  with  agencies,  with  pub¬ 
lishers,  with  independent  research  or¬ 
ganizations,  and  with  universities  con¬ 
tributed  criticisms  and  suggestions  before 
the  final  draft. 

“It  has  seemed  to  the  committee  that 
there  is  great  need  of  trying  to  raise 
the  standards  of  research  and  statisti¬ 
cal  work,”  the  preface  to  the  report 
says.  “Many  new  methods  and  new 
uses  of  old  methods  have  appeared.  A 
new  medium — radio — has  brought  new 
problems  in  connection  with  attempts  to 
measure  its  effectiveness.  More  and 
more  surveys  are  offered  by  publishers 
and  independent  research  organizations, 
many  of  which  have  violated  important 
principles,  and  most  of  which  are  dif¬ 
ficult  to  appraise.” 

*  * 

PE.AKING  of  surveys,  here  comes 
one  on  beer,  being  conducted  by 
Modern  Science  Institute,  of  Toledo, 
for  Owens-Illinois  Glass  Company,  with 
complete  results  to  be  tabulated  some 
months  from  now.  Owens-Illinois,  it 
is  explained,  wants  to  give  brewers  ma¬ 
terial  for  better  sales  promotion.  Just 
for  a  start,  when  preliminary  returns 
showed  that  56.2  per  cent  of  persons 
interviewed  did  not  drink  beer  at  home, 
Owens-Illinois  began  “a  program  of 
well-planned  publicity  releases”  on  uses 
of  the  beer  in  cooking.  Beer,  it  is  an¬ 
nounced,  goes  well  on  cole  slaw,  in  to¬ 
mato  juice,  or  on  steak.  But  when  we 
discover  anybody  recommending  beer 
on  chocolate  pudding — even  on  author¬ 
ity  of  a  survey — this  department  re¬ 
serves  the  right  to  scream. 

*  ♦  ♦ 

“T  EVADURA  FLEISCHMANN”  is 
•L/  the  hero  of  a  song  hit  in  Panama, 
reports  the  J.  Walter  Thompson  Com¬ 
pany,  New  York.  In  other  words,  ac¬ 
cording  to  a  statement  from  the  agency. 


popular  fancy  has  taken  up  a  “gay  and 
spirited”  Spanish  melody  which  sings 
the  praises,  not  of  moonlight  and  love, 
but  of  Fleischmann’s  yeast.  Earlier 
lines  tell  of  the  “poor  little  miss”  who 
suffered  from  listlessness  and  pimples. 
After  she  has  taken  Levadura  Fleisch- 
mann  for  several  stanzas,  the  song 
concludes,  in  translation: 

The  homely  miss  now  is  fair, 

Healthy  and  lightsome  as  the  air. 

«  ♦ 

Almost  as  poetic  is  the  comment 
■  of  John  O.  Boyd,  eastern  manager 
of  Scheerer,  Inc.,  newspaper  represen¬ 
tatives,  that  “cities  and  towns  like  New¬ 
castle,  Ind.,  are  the  spring  flowers  of 
prosperity  coming  up  after  the  cold 
winter  of  depression.”  With  hand  up¬ 
raised,  he  deposes — and  incloses  clip¬ 
pings  to  prove  it — that  factories  there 
have  enough  orders  to  keep  them  run¬ 
ning  three  shifts  a  day  until  May  1 ; 
that  hotels  are  full,  vacant  houses  non¬ 
existent,  and  that  railroad  cabooses  have 
been  rented  for  workers’  sleeping  quar¬ 
ters,  while  five  locomotives  were  rented 
to  generate  steampower  until  a  new 
$25U,(KXJ  power  plant  is  completed;  also 
that  people  stand  in  line  to  buy  suits 
and  shoes  on  pay  day,  and  that  when 
pay  checks  are  cashed  the  two  banks 
are  so  crowded  that  traffic  police  are 
needed  to  regulate  the  lines  before  the 
windows. 

The  1934  rush  of  automobile  sales  is 
given  as  part  of  the  explanation.  There 
is  a  Chrysler  Motor  plant,  as  well  as 
factories  of  the  Ingersoll  Steel  Disc 
Company,  the  Hoosier  Cabinet  Com¬ 
pany,  and  other  concerns.  City  officials, 
however,  warn  outsiders  not  come  to 
Newcastle  seeking  jobs.  There  are,  it 
is  stated,  several  hundred  jobless  and  on 
the  eWA  rolls,  mostly  men  who  can¬ 
not  qualify  for  the  factory  work. 

*  *  * 

The  “Orange  Blossom  Special,”  in¬ 
augurated  on  Jan.  2  by  the  Sea¬ 
board  Air  Line  Railway  as  the  first 
air-conditioned  train  from  New  York 
to  Florida,  and  advertised  heavily  in 
Boston,  New  York,  Newark,  Philadel¬ 
phia,  Baltimore,  Washington  and  Pitts¬ 
burg,  “has  been  practically  sold  out  up 
to  the  present  time  as  a  result,”  accord¬ 
ing  to  L.  J.  Feeney  of  the  Caples  Com¬ 
pany,  New  York  agency.  A  by-product 
was  advertising  of  a  luggage  set  named 
after  the  Orange  Blossom  Special,  by 
Bloomingdale’s,  New  York,  and  Filene's, 
Boston. 


BUTTERLY  TO  KIERNAN  AGENCY 

George  P.  Butterly,  Jr.,  has  resigned 
as  account  executive  and  educational 
director  of  the  Blaker  Advertising 
Agency,  and  as  director  of  the  Press 
Relation  Bureau,  New  York,  to  join 
Frank  Kiernan  &  Co.,  New  York,  as 
an  account  executive. 


S.  WALD  AGENCY  APPOINTED 

“Secret  Code  Machine  Center,”  New 
York  City,  has  placed  its  advertising 
account  with  S.  Wald  .Advertising 
.Agency,  New  York. 


JOINS  F.  &  E.  RADIO  DEPT. 

Jerry  Cady,  former  program  direc¬ 
tor  of  Station  KFI,  Los  Angeles,  has 
joined  the  radio  department  of  Fletcher 
&  Ellis,  Inc.,  New  York. 


TEXAS 

Properly  to  cover  thia  treat  State  you  muat 
uae  the  leaden: 

'raE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Publiahed  by  the  oldeat  busineea  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  ReprtttrUaHtei 
New  York  Chicago  Detroit  San  Franeisoo 


OFFERS  NEW  TOOTH  PASTE 


Western  Company  Advertising  a 
“Double  Quick’’  Product 

The  Western  Company’s  new  “Dr. 
West’s  Double-Quick  Tooth  Paste”  was 
introduced  late  this  month  in  newspaper, 
magazine  and  radio  advertising.  The 
new  paste  will  be  available  throughout 
the  country  as  soon  as  distribution  c<m 
be  completed,  according  to  Kenneth 
Laird,  vice-president  in  charge  of  ad¬ 
vertising,  and  will  eventually  replace 
the  present  product.  Dr.  West’s  Tooth 
Paste.  Newspaper  advertising  will  be 
placed  in  key  cities  from  coast  to  coast 
as  soon  as  distribution  is  perfected  in 
various  retail  drug  outlets. 

The  campaign  on  the  new  product 
was  started  with  black  and  white  pages 
of  modified  strip  type  in  the  Saturday 
Evening  Post.  At  the  same  time,  the 
Western  Company  is  trying  the  effec¬ 
tiveness  of  radio  over  a  major  NBC 
chain  for  the  first  time  in  its  history. 
The  program  features  the  adventures 
of  Frank  Merriwell  and  offers  as  a 
premium  live  racing  turtles.  Two 
Double-Quick  cartons  will  be  required 
for  the  premium. 

The  Chicago  office  of  J.  Walter 
Thompson  Company  is  placing  the  ac¬ 
count. 


GULF  CAMPAIGN  SOON 

Gulf  Refining  Company,  Pittsburgh, 
is  starting  one  of  its  largest  advertising 
drives  soon  in  newspapers  of  the  East, 
Middle  West  and  South.  Young  & 
Rubicam,  New  York,  is  the  advertising 
agency. 


BURROWES  TO  HUMPHREY 

The  Burrowes  Corporation,  Portland, 
Me.,  has  placed  its  advertising  account 
with  the  H.  B.  Humphrey  Company, 
Boston.  Campaigns  are  now  under  way 
for  “The  Health  Window,”  new  Bur¬ 
rowes  air  conditioner. 


APPOINTED  BY  FLEETWING 

The  Fleetwing  Corporation,  operating 
in  Ohio,  Pennsylvania  and  West  Vir¬ 
ginia,  has  appointed  McCann-Erickson, 
Inc.,  to  direct  its  advertising.  The  ac¬ 
count  will  be  handled  by  the  Cleveland 
office  of  McCann-Erickson. 


GETS  TYPEWRITER  ACCOUNT 

Newell-Emmett  Company,  New  York, 
has  been  appointed  to  handle  the  adver¬ 
tising  of  L.  C.  Smith  &  Corona  Type¬ 
writers,  Inc.,  Syracuse,  N.  Y.  The  ap¬ 
pointment  is  effective  May  1. 


JOHN-ADAMS  APPOINTED 

.American  Lady  Corset  Company,  De¬ 
troit,  has  appointed  John- Adams,  Inc., 
new  Detroit  agency,  to  direct  its  adver¬ 
tising. 


GETS  CHEMICAL  ACCOUNT 

Richards  Chemical  Works,  Jersey 
City,  N.  J.,  has  appointed  Parker  Ad¬ 
vertising  Company,  Dayton,  O.,  to  direct 
advertising  of  its  dry  cleaning  products 


Men . 

of  the  people  (82  per  cent) 
who  buy  The  Sun  at  the 
newsstands  are  men . . .  Men 
buy  this  newspaper  in  the 
evening,  read  it  on  the  way 
home  and  carry  it  into  the 
home  where  other  members 
of  the  family  read  it,  too. 


NEW  YORK 


NAMED  FOR  SHAMPOO  DRIVE 

The  R.  L.  Watkins  Company,  New¬ 
ark,  N.  J.,  has  announced  a  new  Mulsi- 
fied  Cocoanut  Oil  Shampoo  which  it 
has  been  developing  since  1932.  Na¬ 
tional  advertising  for  this  product  will 
be  started  immediately  under  the  super¬ 
vision  of  Topping  &  Lloyd,  Inc.,  485 
Madison  avenue.  New  York  City.  Radio 
is  contemplated  for  the  initial  campaign. 
This  will  be  the  first  time  Mulsified 
Cocoanut  Oil  has  been  advertised  other 
than  in  car  cards,  in  the  past  two  years. 


K.  &  E.  EXPANDS  AGAIN 

Kenyon  &  Eckhardt,  Inc.,  N.  Y. 
agency,  has  leased  additional  units  at 
247  Park  Avenue  which  will  increase  the 
office  space  of  the  agency  for  the  second 
time  within  a  year.  A  number  of  other 
tenants  moved  to  make  possible  the 
agency’s  revised  floor  plans. 


REESE  AGENCY  APPOINTED 

Canaday  Cooler  Company,  water 
coolers,  and  Pierre  Bonard,  domestic 
wines,  have  placed  their  advertising  with 
Thomas  H.  Reese  &  Co.,  Inc.,  Xeu- 
York.  Newspapers  will  be  used  for  the 
Canaday  account ;  newspapers  and  mag¬ 
azines  for  Bonard. 

PENFOLD  APPOINTS  GREY 

Grey  Advertising  Service,  Inc.,  New 
York,  has  been  appointed  to  handle  the 
advertising  of  Penfold  Golf  Balls,  Inc, 
New  York. 

WOFFORD  OIL  CAMPAIGN 

Wofford  Oil  Company,  at  Rome,  Ga., 
has  announced  an  extensive  advertising 
campaign. 


AD  TIPS 


.MatteHon-FoKfirty-Jordaii  Company,  SC 
North  Michigan  avenue,  Chicago.  Igsuini 
orders  to  newspapers  on  Premler-Ptbit 
Sales  Corp..  Chicago. 

VVoodman-Stewart  Company,  11  Nortl 
Canal  street,  Chicago.  Said  to  be  usings 
list  of  newspapers  on  Paramount  Prod¬ 
ucts,  Inc..  Des  Moines.  la. 


CUT  YOURSELF 

The  Most  Generous  Slice 


of  the  Nation's 
'^Bright  Spot"  M.arktt 

Peoria,  the  “Bright  Spot”  market,  is 
bristling  with  sales  opportunities  . .  • 
and  Peoria’s  greatest  newspaper,  THE 
PEORIA  JOURNAL-TRANSCRIPT, 
represents  the  largest  group  of  buyen, 
by  thousands,  available  in  Peori^ 
Retail  advertisers  put  their  stamp  of 
approval  on  it  by  placing  the  Bulk 
of  their  advertising  in  its  columns . . . 
National  advertisers  are  endorsing 
the  market  by  revamping  metroTOlitan 
size  schedules  to  include  PbORIA 
and  THE  PEORIA  JOURNAL- 
TRANSCRIPT. 

THE  PEORIA  JOURNAL-TIUNSCfl 

PEORIA’S  GREATEST  NEWSPAPER 
Read  in  “4  Out  of  5”  Peoria  Homes 
Keprtsenttd  by 

CHAS.  H.  EDDY  CO.  j 

Chicago  New  York  Bo*i*  j 
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•UR  OVN  VORip 

‘or  LetTbRs 


Is*  “Practical  Musical  Criticism, 
Oscar  Thompwn,  associate  editor 
of  Musical  America  and  until  recently 
music  critic  of  the  New  York  Ez<ening 
,  for/,  has  written  an  elementary  discus¬ 
sion  of  critical  principles,  (larticularly 
I  a  they  apply  to  his  profession,  and 
i  their  workaday  application. 

His  aim,  as  he  says  in  a  foreword, 
is  “to  make  an  open  book  of  the  pro- 
I  iession  for  tliose  who  have  only  hazy 
I  notions  as  to  w  hat  the  work  of  a  music 
critic  involves.” 

A  list  of  some  of  the  chapter  head¬ 
ings  will  furnish  an  idea  of  the  nature 
of  the  volume  ;  The  Function  of  Crit¬ 
icism;  Preparing  Copy — Practical  Jour¬ 
nalism;  The  Wording  of  Judgments; 
Vocabulary  and  Style ;  How  Critics  .Are 
Chosen. 

The  book  falls  halfway  between  a 
treatise  on  criticism  and  a  textbook, 
as  the  author  evidently  intends  it 
should.  Such  a  work  has  its  value, 
but  one  has  the  feeling  that  it  might 
have  been  much  more  usable  and  of 
greater  assistance  to  the  readers  for 
whom  it  was  designed  if  Mr.  Thomp¬ 
son  had  developed  it  along  textbook 
lines  with  excerpts  from  go<^  and  bad 
aiticisms  and  had  warned  his  audience 
against  cliches,  for  example,  by  giving 
them  a  few  samples.  The  book  is, 
however,  worth  looking  into.  It  is 
published  by  Witmark  Educational 
Publications,  New  York  City,  and  the 
price  is  $2. — J.  W.  P. 

*  *  * 

\1ARQUIS  JAMES,  author  of  the 
iVl  Pulitzer  Prize  biography  of  Sam 
Houston  called  “The  Raven,"  has  re¬ 
cently  put  into  book  form  a  collection  of 
dramatic  episodes  in  American  history, 
published  under  the  appropriate  title, 
"They  Had  Their  Hour.” 

These  stories,  written  for  The  .Ameri- 
an  Legion  Monthly  between  1926  and 
1931,  are  authentic  and  accurate,  based 
on  wide  research.  But  they  are  much 
more  than  that ;  they  are  skillful 
studies  of  life  in  action,  of  men  and 
women  who  have  had  their  hour  as 
hero,  villain,  accomplice  or  victim. 
The  writer  has  assembled  a  mass  of  ma¬ 
terial  and,  by  elimination,  emphasis,  se¬ 
lection  and  contrast,  re-created  these 
per^nages  with  life-like  significance. 

Newspapermen  will  find  a  study  of 
Mr.  James's  book  not  only  entertain¬ 
ing  but  profitable,  for  the  essence  of 
these  tales  is  the  type  of  dramatic  con¬ 
tent  around  which  news  feature  stories 
are  built.  As  examples  of  journali.stic 
craftsmanship  rather  than  as  historical 
incidents  they  deserve  more  than  a 
casual  reading. 

There  are  sixteen  tales  in  all  and 
they  cover  a  variety  of  subjects,  from 
the  New  England  pilgrim  to  the  Okla¬ 
homa  bandit  Dick  Yeager.  Humor  as 
well  as  drama  enters  into  thi,s  picture 
of  ^e  pilgrims — pious,  valiant,  God- 
^ring  souls  who  sailed  for  sixty-six 
rays  on  a  stormy  sea  in  a  ship  manned 
oy  a  pirate  and  his  swearing  crew. 
^'*^y'six  days  on  a  stormy  sea  and 
then  to  be  set  down  in  the  dead  of  win¬ 
ter  on  the  bleak  New  England  shores 
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when  they  had  thought  they  were  go¬ 
ing  to  Virginia !  They  had  planned  to 
live  by  hunting  and  fishing,  though 
they  were  in  no  way  prepared  for  their 
pioneer  struggle.  Excepting  their  one 
professional  soldier.  Miles  Standish, 
not  one  of  them  had  ever  fired  a  gun, 
caught  a  fish  or  felled  a  tree.  They 
had  no  horses,  no  cows,  no  carts,  no 
plows.  Sailors  told  them  wild  tales 
about  money  to  be  made  from  whale 
oil,  so  when  a  whale  finally  was  sighted 
two  of  them  tried  to  shoot  it.  one  burst¬ 
ing  his  gun  with  an  overcharge  of 
powder. 

Paul  Revere  rode  a  horse  to  fame, 
but  it  is  probable  that  he  never  owned 
one.  He  made  many  trips  on  horseback 
as  courier,  diplomat  and  advocate  in 
the  cause  of  liberty,  but  the  horses 
were  either  hired  or  loaned.  He  was  a 
versatile  man  with  considerable  imag¬ 
ination  and  energy.  Beginning  as  a 
gold  and  silversmith,  he  mastered  cop¬ 
per-plate  engraving  and  extended  his 
activities  to  include  dentistry. 

It  is  an  interesting  fact  that  in  a  day 
when  advertising  was  unknown  Revere 
discovered  its  benefits  and  increased  the 
demand  for  his  work  through  that 
medium.  Furthermore  he  made  use  of 
cartoons  to  arouse  resentment  toward 
English  repression.  They  were  copper 
plate  engravings  which  caricatured  the 
principal  events  of  the  day.  The  most 
famous  of  these  represented  the  Boston 
massacre.  It  was  Revere  who  first 
used  the  eagle  as  a  symbol  of  America 
and  who  put  on  copper  a  likeness  of 
Washington. 

Selecting  his  subjects  from  the  whole 
panorama  of  American  history,  Mr. 
James  has  written  with  fairness  and 
understanding  and  at  the  same  time 
with  color  and  bravura.  He  pictures 
Benedict  Arnold  without  whitewash  or 
glamour;  Thomas  Jefferson  as  a  man 
who  abhorred  public  speaking  and 
wTote  the  Declaration  of  Independence 
under  protest;  Major  Andre  as  a  Brit¬ 
ish  patriot  who  died  with  chivalry; 
Pinkerton  as  a  clever  detective  who 
foiled  a  plot  to  assassinate  Lincoln; 
and  Booth  as  a  megalomaniac  who  fan¬ 
cied  himself  the  world’s  hero. 

Other  episodes  covered  are  the  de¬ 
fense  of  the  Alamo ;  the  building  of  the 
Union  Pacific  Railroad,  back  of  which 
project  Mr.  James  portrays  the  char¬ 
acter,  mind  and  will  of  General  Dodge, 
the  engineer ;  the  heroism  of  Sam 
Davis,  Tennessee  boy  who  gave  his  life 
for  the  South;  and  the  incredible  sway 
of  the  Louisiana  Lottery.  It  is  interest¬ 
ing  here  to  note  that  when  Thomas 
Jefferson  was  writing  the  Declaration 
of  Independence  he  was  also  drafting 
a  lottery  to  raise  funds  for  the  starving 
republic. 

Mr.  James  has  lived  in  Oklahoma 
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and  gathered  the  material  for  his  ac¬ 
count  of  the  life  and  death  of  the  ban¬ 
dit  Dick  A’eager,  who  stood  off  one  of 
the  most  famous  manhunts  on  record, 
from  original  sources.  When  Dick  was 
finally  captured  and  taken  to  the  county 
jail  he  was  exhibited  as  a  curiosity — 
to  the  medical  profession  because  he 
was  full  of  bullet  holes  and  to  the 
people  at  large  because  he  was  a 
famous  criminal.  He  became  a  hero, 
received  hampers  of  fried  chicken,  beer, 
fruit  and  delicacies  and  was  regarded 
with  awe  by  the  school  children  who 
made  daily  trips  to  the  jail. 

Dick,  who  enjoyed  all  of  this  enor¬ 
mously,  played  with  the  jail  pup  and 
told  wild  tales  to  his  listeners.  For  a 
time  he  astonished  the  doctors  by  get¬ 
ting  stronger  and  more  lively,  but  on 
his  thirty-fifth  day  in  jail  he  had  a 
chill,  was  soon  delirious  and  in  a  few 
hours  was  dead.  It  was  on  a  Sunday 
morning  that  “not  more  than  half  a 
dozen  persons  were  at  the  gate  when  a 
pine  coffin  was  lifted  into  a  spring 
wagon  and  a  man  with  a  shovel  got  in 
and  sat  on  the  coffin.  As  the  cortege 
moved  to  the  paupers’  field  south  of 
town  the  jail  pup  padded  behind  in  the 
soft  brown  dust.” 

“The  Raven”  has  been  classed  with 
the  great  biographies  of  modern  times 
and  Mr.  James  has  been  widely  praised 
for  his  scholarly,  vivid  writing.  The 
romantic  tales  in  “They  Had  Their 
Hour”  will  appeal  to  a  wide  circle  of 
readers,  especially  to  the  journalist  who 
appreciates  the  story  teller’s  art  in  the 
handling  of  facts.  Published  by  the 
Bobbs-Merrill  Company,  Indianapolis. 
Price.  $2.75.— N.  C.  VV. 

«  «  « 

IRVIN  SHREWSBURY  COBB,  cub 
•I-  reporter  on  the  Paducah  (Ky.)  Daily 
News,  was  given  as  his  first  assignment 
the  gathering  together  of  “some  items.” 
The  result  of  his  first  day  was  the  fol¬ 
lowing  paragraph  under  “Local  Notes” : 

Cal  Evitts,  the  efficient  and  popular  mar¬ 
ket  master,  says  there  were  more  rabbits 
broiiKht  to  the  local  market  this  week  than 
any  week  this  winter.  Molly  Cottontails 
sold  this  morning  for  ten  cents  dressed  or 
five  cents  undressed. 

With  this  send-off  at  the  age  of  17, 
Cobb’s  career  as  newspaperman,  novel¬ 
ist,  war  correspondent,  public  speaker, 
playwright,  radio  entertainer  and  uni¬ 
versally  acknowledged  wit  was  launched. 
It  all  makes  a  good  success  story  and  is 
ably  set  down  by  Fred  D.  Neuman  in 
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his  book,  “Irvin  S.  Cobb,  His  Life  and 
Achievements.” 

Obviously  a  work  of  love  and  in  no 
sense  a  critical  estimate  of  Cobb,  these 
pages  give  an  account  of  the  humor ist|s 
years  from  the  time  he  marked  with  his 
first  lead  pencil,  at  the  age  of  20 
months,  to  the  latest  series  of  Judge 
Priest  stories.  The  author  tells  how 
and  why  Cobb’s  humor  caught  on  in  the 
newspaper  world  and  secur^  him  jobs 
successively  on  the  Louisville  Evening 
Post,  the  Nexv  York  Evening  Sun  and 
the  New  York  Evening  and  Sunday 
World. 

Excerpts  from  his  new  stories  and  his 
natural  conversational  wit  furnish  Mr. 
Neuman  with  plenty  of  illustrative  ma¬ 
terial.  Anyone  who  has  enjoyed  Cobb 
will  find  here  a  pleasant  few  hours. 

O.  O.  McIntyre  has  written  an  in¬ 
troduction  for  the  book.  It  is  profusely 
illustrated  with  cartoons  and  photo¬ 
graphs,  including  one  of  the  Hotel  Irvin 
Cobb  at  Paducah.  Published  by  Young 
Publishing  Co.,  Pudach,  Ky.,  Price 
$2.50. 
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PUBUSHERS  DIVIDED  ON  CODE 
BENEHTS 


{Cxmtinwd  from  page  5) 


covering  commodities  purchased  by  the 
newspaper.” 

Mr.  Doorly,  Omaha:  “Use  only  the 
newspaper  code.” 

Mr.  Smith,  Los  Angeles :  “Have 
found  no  codes  which  definitely  affect 
newspaper  business  adversely.” 

Mr.  Hager,  Owensboro,  Ky. : 
“Three.” 

Terre  Haute  Tribune  and  Star: 
“None  so  far.” 

Mr.  Miller,  Battle  Creek:  “Evidently 
the  number  of  codes  which  affect  news¬ 
papers  is  as  wide  as  the  number  of 
codes  affecting  society.  Codes  which 
advance  the  price  of  milk  or  bread  or 
merchandise  enter  into  newspaper  eco¬ 
nomics  only  less  directly  than  do  the 
newspaper  code  ,the  print  paper  or  the 
machinery  codes.” 

Pennsylvania  publisher:  “At  the 
present  time  increased  production  costs 
are  being  met  by  increased  linage,  but 
unless  increased  linage  maintains  itself 
certain  newspapers  will  find  code  com¬ 
pliance  a  definite  problem.” 

Then  there  was  the  statement  of  the 
executive  mentioned  above  that  as 
many  as  45  codes  will  tend  to  affect  ad¬ 
vertising  adversely.  Apparently  the 
press  is  still  in  doubt  as  to  how  directly 
the  country’s  code  system  will  affect 
it.  . 

This  same  situation  prevails  in  regard 
to  the  effect  of  the  retail  code  on  ad¬ 
vertising.  A  number  of  publishers 
stressed  the  point  that  the  effect  at 
present  was  too  intangible  to  forecast. 
The  question :  “Has  operation  of  the 
retail  code  affected  linage  ?”  Some 
answers : 

“It  seems  impossible  to  tell  whether 
the  retail  code  has  affected  linage. 
Business  volume  generally  is  up  and 
linage  is  coming  up  from  its  lowest 
point.” 

“No.” 

“The  retail  code  has  not  affected  our 
local  linage.” 

“Our  figures  indicate  that  the  retail 
code  has  not  affected  linage  adversely, 
since  our  display  linage  gained  37  per 
cent,  in  February  of  ^is  year  as  com¬ 
pared  with  February,  1933.  Believe 
elimination  of  unfair  competition  under 
codes  will  raise  standard  if  not  volume 
of  newspaper  business  and  stimulate 
increased  confidence  in  advertising,  thus 
producing  greater  results  for  reputable 
manufacturers  and  retailers  than  ever 
before.” 

“Cannot  state  definitely,  but  we  have 
been  blamed,  censured  and  punished 
for  publishing  advertisements  that  some 
other  advertiser  considered  a  violation 
of  compliance  regulations.  Retail 
compliance  regulations  are  beyond  our 
control;  we  may  only  co-operate.” 

“Believe  that  increased  cost  to  re¬ 
tailers  and  manufacturers  has  a  re¬ 
straining  influence  on  linage  because  of 
expenditures  involved,  and  that  it 
further  restrains  enterprise  because  of 
uncertainties  as  to  further  regulation 
and  has  caused  curtailment  of  buying 
policies.  One  large  retailer  here 
planned  extensive  April  sales  on  the 
theory  that  business  was  better.  If  the 
April  sales  had  proved  successful  this 
retailer  planned  a  continuance  of  a 
more  aggressive  sales  policy.  The 
President’s  speech  about  March  1  indi¬ 
cating  still  shorter  hours  and  higher 
wages  caused  the  cessation  of  the  re¬ 
tailer’s  plans,  and  while  some  increased 
aggressiveness  may  be  shown,  it  will 
be  limited  because  of  further  and  more 
drastic  changes.” 

Another  publisher,  citing  an  increase 
in  linage,  felt  it  was  due  to  increased 
purchasing  power. 

The  fifth  question,  which  asked  pub¬ 
lishers  whether  or  not  they  found  com¬ 
pliance  with  newspaper  codes  difficult 
of  attainment,  likewise  brought  a  wide 
variety  of  answers. 

One  publisher  frankly  stated:  “Our 
revenues  have  not  yet  reached  a  normal 
basis,  and  when  the  price  of  newsprint 
is  increased  and  wages  are  restored  to 
employes,  we  will  find  it  difficult  to 


comply  with  codes  unless  advertising 
linage  and  rates  are  increased.”  The 
circulation  of  this  publisher’s  papers  is 
roughly  around  120,000. 

.\nother  opinion:  “Of  course  com¬ 
pliance  is  difficult  and  is  complicated 
by  union  demands.  .A.lso  the  interest 
of  each  department  in  the  affairs  of 
other  departments  causes  many  compli¬ 
cations  not  heretofore  in  the  newspaper 
picture.” 

Mr.  Smith,  Los  .\ngeles,  said:  “We 
find  compliance  with  the  present  daily 
newspaper  code  satisfactory,  excepting 
the  section  restricting  the  hours  of  news 
men  which,  due  to  the  nature  of  repor- 
torial  work,  should  not  be  based  on  the 
same  standards  as  those  applied  to  me¬ 
chanical,  clerical  or  other  employes.” 

“Compliance  with  the  code  in  the 
newspaper  business,”  said  Mr.  Man- 
ship,  Baton  Rouge,  “is  not  difficult  of 
attainment,  but  it  is  forcing  the  doing 
of  a  few  things  economically  unsound.” 

Mr.  Clendenin,  Springfield,  Ill.,  said 
compliance  had  not  “embarrassed”  the 
State  Register.  “If  the  newspaper  code 
had  gone  further,”  he  added,  “and  regu¬ 
lated  some  of  the  unethical  and  unfair 
advertising  rate-cut  practices  which 
newspapers  all  over  the  country  are 
indulging  in  to  get  competitive  advan¬ 
tage.  then  I  would  say  that  the  code 
would  be  a  real  religion.  And  when  I 
say  regulate,  I  mean  regulation  with 
‘teeth.’  ” 

“There  are  difficulties  in  applying 
the  code  to  newspap>ers,”  said  Mr. 
Miller,  Battle  Creek,  “whose  emergency 
demands  on  manpower  are  many,  vari¬ 
ous  and  sudden,  and  whose  selling 
charges  are  nob  flexible.  However,  these 
are  as  yet  difficulties:  they  have  not 
become  impossibilities.” 

Pennsylvania  publisher:  “In  many 
instances  shortened  working  hours  in 
the  news  and  editorial  department  are 
working  an  absolute  hardship.  News¬ 
men  are  not  mechanics  and  newspapers 
should  not  be  hampered  by  ‘mechani¬ 
cal’  hours  in  this  department.  Increased 
costs  in  this  and  other  departments  have 
thus  far  been  met  with  increased  rev¬ 
enue  through  increased  linage.  Other¬ 
wise  code  requirements  have  not  been 
difficult  of  attainment.  The  publish¬ 
ing  business  does  not  w’arrant  meet¬ 
ing  increased  costs  by  increased  selling 
prices  and  therefore  the  newspaper  code 
per  se  is  not  beneficial  but  detrimental 
to  the  daily  newspaper  publishing  busi¬ 
ness.” 

Following  are  some  general  obser¬ 
vations  on  the  situation: 

“I  believe  all  business  would  improve 
if  Washington  would  cease  increasing 
its  interference.  Newspapers  cannot 
prosper  until  others  do.” 

“We  are  experiencing  a  large  growth 
in  advertising  and  circulation  due  to 
increased  purchasing  power  partly  due 
to  bonuses  to  farmers  and  partly  due 
to  CW.\  and  other  government  activi¬ 
ties.” 

“The  medicine  has  been  prescribed. 
We  undertake  to  follow  the  doctor’s 
orders,  not  because  we  like  the  medi¬ 
cine,  but  because  we  hope  to  get  well 
and  get  off  the  medicine.” 


DAILY  46  YEARS  OLD 

The  Birmingham  News  on  March  14 
observed  its  46th  birthday,  the  paper 
having  been  founded  on  March  14,  1^8, 
by  Rufus  N.  Rhodes.  In  1909  Victor 
H.  Hanson,  the  present  owner,  became 
associated  with  the  paper  as  vice-presi¬ 
dent  and  general  manager,  and  in  the 
following  year  Mr.  Hanson  and  Frank 
P.  Glass  took  over  full  ooeration  of  the 
News.  In  1912,  the  first  Sunday  issue 
was  launched.  Mr.  Glass  severed  his 
connection  with  the  paper  in  1920,  Mr. 
Hanson  and  three  associates  purchasing 
his  interest. 


WILUAM  WALUS 

William  Wallis,  66,  vice-president  of 
the  Hitchcock  Publishing  Company, 
Chicago,  and  well  known  in  the  field 
of  technical  journal  advertising,  died 
March  27  in  Atlantic  City,  N.  J.  Mr. 
Wallis  as  a  young  man  was  a  night 
operator  for  the  Associated  Press  in 
Louisville  and  later  went  into  the  pub¬ 
lishing  business  for  himself. 


FREE  PRESS  BAN  A  MENACE 

Dr.  Butler  Say*  European  Condition 
Is  “Sinister” 

The  destruction  of  freedom  of  the 
press  in  Europe  by  government  cen¬ 
sorship  or  by  control  by  “the  huge 
and  thoroughly  organized  armament 
and  munition  makers”  is  “the  most 
sinister  sign  in  the  world  today,”  Dr. 
Nicholas  Murray  Butler,  president  of 
Columbia  University,  said  this  week  on 
his  return  from  a  European  trip,  dur¬ 
ing  which  he  inteviewed  the  Pope  and 
Premier  Mussolini  of  Italy. 

Dr.  Butler  issued  his  statement 
through  the  Carnegie  Endowment  for 
International  Peace,  of  which  he  is 
president.  The  statement  said  that  dur¬ 
ing  his  stay  in  Rome  Dr.  Butler  had 
“abundant  and  constant  opportunity”  to 
confer  with  “some  two  score  leaders 
and  representatives  of  public  opinion 
from  eight  or  ten  different  countries.” 


MERCHANTS  JOIN  TO 
TONE  DOWN  COPY 


Superlatives  and  High  •  Pressure 
Phrase*  Go  on  Black  List 
of  Richmond,  Va., 
Retailers 


(Special  to  Editor  &  Publishes) 

Richmond,  Va.,  March  26— A  list 
of  about  50  words  and  phrases,  which 
retail  merchants  of  Richmond  have 
agreed  to  eliminate  from  future  adver¬ 
tisements  has  been  announced  by  Steve 
B.  Hazle,  executive  secretary  of  the 
Richmond  retail  code  authority. 

Mr.  Hazle  pointed  out  that  the  retail 
code  reads  that  “no  retailer  shall  use 
advertising  and  (or)  selling  methods 
which  tend  to  deceive  or  mislead  the 
customer.”  To  carry  out  this  rule, 
group  meetings  of  retail  merchants  were 
held,  at  which  objectionable  words  and 
phrases  were  tabulated. 

“By  cleaning  up  advertising,  we  will 
gradually  build  back  confidence  in  ad¬ 
vertising  and  in  the  merchant,  and  the 
whole  community  will  benefit  thereby,” 
said  Mr.  Hazle. 

"Il  must  be  borne  in  mind  that  the 
burden  of  proof  lies  upon  the  retailer 
to  prove  that  the  statements  in  his  ads 
are  true  and  do  not  tend  to  mislead 
or  deceive.  Advertising  statements  are 
a  question  of  fact,  not  of  policy.  They 
are  lawful  if  true — unlawful  if  inac¬ 
curate.  This  office  will  take  action 
accordingly.” 

The  list  of  “outlawed”  words  and 
phrases  follow: 

An  anniversary  feature  you  will  never 
forget. 

All  patterns,  all  sizes,  all  colors  (the  word 
“all”  to  be  omitted). 

Every  style,  every  color,  every  pattern  (the 
word  “every”  to  be  omitted). 

Never  such  a  sale — Never  before  (the  word 
“never”  to  he  omitted). 

Largest,  Smartest,  Newest,  Highest,  Lowest, 
Greatest,  Finest  (“esf  to  be  omitted). 

Nothing  like  it.  Choice  of  the  house.  We’re 
giving  these  away.  From  factory  to  wearer. 
The  world’s  most  outstanding. 

Marvelous,  stupendous,  amazing,  thrilling 
(and  similar  adjectives). 

Scatter  rugs,  small  sizes  (should  give 
sizes). 

Customers  asked  for  this  sale.  Where  good 
furniture  costs  less.  You  profit  by  buying 
here.  It  is  positively  sensational.  Such  values 
may  never  be  had  again. 

Made  to  sell  for  double  the  price.  Made 
to  sell  for  $3.98  and  more  (how  much  more? 
State  facts). 

The  most  desirable  fabrics.  Incomparable 
prices.  Bargains  you  will  never  see  again. 
Such  suits  you  have  never  seen  for  so  little. 
Everybody  is  talking  about  these  bargains. 
F'aultless  tailoring. 

Buy  the  best.  No  equal  at  this  low  price. 
Dollars  do  double  duty.  Y’ou  can’t  resist  these 
values. 

At  cost,  below  cost,  a  little  above  cost. 
Values  that  have  no  equal.  Unprecedented 
values — Miracle  sale.  Every  one  a  super¬ 
value.  These  suits  are  creating  a  sensation. 
About  half-price. 

De  luxe  quality  suits  (not  to  be  used  on 
low-priced  goods).  It’s  the  last  Round  Up. 
A  blessed  event.  Buy  direct  from  manufac¬ 
turer — We  make  ’em  and  We  soli  ’em.  First 
time  at  this  low  price  (word  “we”  to  be  in- 
■serted).  It  is  the  talk  of  the  town — The 
whole  town  is  talking. 


JOINS  BUSINESS  STAFF 

Miss  Rita  Mitchell  has  joined  the 
local  advertising  staff  of  the  Ntnv  York 
Herald  Tribune.  She  is  a  daughter  of 
Charles  E.  Mitchell,  former  president  of 
the  National  City  Bank,  New  York. 


VIRGINIA  REGULATEsI 
LIQUOR  ADVERTISING 


No  Retail  Copy  Except  for  Beer  nj 
Wine — Other  Beverages  May  Bt 
Announced,  But  Claims  and 
Pictures  Are  Limited 


(Special  to  Editor  &  Publisher) 

Richmond,  Va.,  March  27 — The  Vi. 
ginia  alcoholic  beverage  control 
has  just  issued  regulations  for  news, 
paper  advertising  of  alcoholic  bevtt. 
ages,  under  Section  48  of  the  act  cn- 
ating  the  board.  The  regulations,  whij 
are  regarded  as  liberal  on  beer  jic 
wines,  permit  essential  advertisement  oi 
hard  liquors,  but  little  inducement  n 
liquor  drinking. 

The  regulations  follow: 

“1.  .\lcoholic  beverage  advertising, 
newspapers  generally  throughoit  ti 
State  shall  be  carried  subject  to  is 
strictions  herein  set  forth. 

“2.  No  alcoholic  beverage  adverts 
ing,  other  than  wines  and  beers,  sis’ 
suggest  any  beneficial  or  tonic  efftc 
from  the  drinking  thereof. 

“3.  Alcoholic  beverage  advertishg 
with  the  exception  of  wines  and  bem 
shall  not  contain  any  appeal  to  bir 
at  any  special  place,  nor  shall  it  cos 
tain  any  appeal  to  order  by  mail  fr« 
any  location  whatsoever.  The  signatm 
if  any,  on  all  alcoholic  beverage  ad¬ 
vertisements,  other  than  wjnw  au 
beers,  must  be  that  of  the  distiller  a 
wholesale  distributor. 

“4.  Alcoholic  beverage  advertisinf 
shall,  in  its  descriptive  natter,  confon 
exactly  with  the  description  of  the  coo- 
tents  as  labeled. 

“5.  Advertised  prices  in  all  casts  a- 
cept  beers  must  conform  to  the  price 
as  set  by  the  alcoholic  beverage  coatre 
board. 

“6.  Advertisements  _of  any  alcoholi 
beverages  slall  not  contain  any  lewd 
undignified  or  other  improper  illustra¬ 
tions. 

“7.  No  advertisements  of  alcoholi 
beverages  shall  contain  either  subjec 
matter  or  illustrations  inducing  minors 
or  immature  persons  to  drink,  or  do 
picting  them  in  the  act  of  drinking  alco 
holic  beverages. 

“8.  Any  claims  for  alcoholic  bevr 
ages  advertised  shall  be  in  accordar.c!| 
with  the  classification  set  forth  in  th 
regulations  of  the  Federal  alcoholi 
control  administration. 

“9.  All  liquor  advertising  shall  cofr 
fine  itself  to  a  rrvoderate  statement  ci 
the  qualities  distinguishing  that  brant 
of  liquor  only.” 
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R.  H.  WALDO  ELECTED 


Named  Treasurer  of  Grand  Juron  i| 
New  York  County 

The  Association  of  Grand  Jurors  oi 
New  York  County  has  elected  Richarc 
H.  Waldo  treasurer.  Mr.  Waldo  la 
been  a  director  and  member  of  ^ 
executive  committee,  class  of  193J 
1935.  Mr.  Waldo  is  editor  of  the  M: 
Clure  Newspaper  Syndicate. 

A  finance  committee  headed  by  .^- 
fred  L.  Aiken,  vice-president  of  tkt 
New  York  Life  Insurance  Co.,  hastxo 
formed  to  provide  underwriting  for 
work  of  the  association.  The  organio- 
tion  is  actively  interested  in  the 
age  of  the  Auditing  Grand  Juri« ' 
which  received  a  favorable  vote  in 
.Assembly  this  past  week. 
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NEW  PROMOTION  WRITER 

Harold  Essex,  Chicago  Daily  T» 
promotion  manager,  announced  the*' 
dition  this  week  of  William  Gane 
formerly  of  the  National  Safety  G® 
cil  and  prior  to  that  with  the  Chit# 
Daily  News,  as  a  new  member  ofs 
copy  and  art  section  of  the  promoM 
department 


CIRCULATION  INCREASED 

A  marked  increase  in  the  circulate 
of  La  Nacion  of  Buenos  Aira 
shown  in  figures  just  received 
W.  Davies,  its  general  represenOtj 
in  the  United  States.  According 


Mr.  Davies,  present  circulation 
are :  Daily,  205,3M ;  Sunday,  JHA’l 
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CARTOONS,  FASHION  NEWS,  INTEREST 
WOMEN  MORE  THAN  CRIME  STORIES 

University  of  Chicago  Survey  Listed  Reading  Habits  of  1,362 
Women — Method  Similar  to  Prof.  Gsdlup’s  Used 
— 1,655  News  Stories  Classified 
By  GEORGE  A.  BRANDENBURG 

WOMKN  are  more  interested  in  One  section  of  the  survey  is  devoted 
news  cartoons  and  the  fashion  to  a  comparison  of  the  popularity  be- 
pictures  in  the  women’s  section  and  the  tween  features,  staff  writers  and  comic 
comic  strips  than  in  routine  crime  news  strips  of  the  two  papers  in  the  study, 
or  other  news  features,  it  is  revealed  A  fact  to  be  kept  in  mind  is  that 
in  a  survey  of  newspaper  reading  hab-  this  particular  survey  was  made  in  1932 
its  of  women  by  the  schc)ol  of  business  before  the  “New  Deal”  had  taken  form 
of  the  University  of  Chicago.  in  Washington,  and  hence  the  general 

The  study  grew  out  of  a  survey  in  public’s  interest  had  not  been  diverted 
which  1.362  women  were  interviewed  to  the  nation’s  capital  for  the  big  news 
i  in  Chicago  as  to  what  they  read  in  the  stories  of  1933.  It  is  interesting  to  note 
daily  papers.  As  a  result,  1,655  news  that  Presidential  campaign  news  was 
stories  and  features  were  classified  to  the  best  read  ty^  of  news  national  in 
1  detemiine  what  newspaper  material  has  scope,  although  it  gained  less  than  20 
the  greatest  appeal  to  women.  The  per  cent  average  reader  interest, 
survey  was  compiled  by  Miss  Charlotte  - 

J.  Sutherland  under  the  direction  of  WOMEN  READ  DAILIES 
Prot.  J.  L.  Palrner,  professor  of  mar-  ir/^D  CDCi’^IAI  C  A1  CC 

kcting.  The  original  study  also  included  *  vix  drCiV^IAL  ijAI 

data  on  what  types  of  advertisements,  -  ,  .  -  - „  ,,  , 

as  well  as  news  articles,  interested  Survey  Show*  80  Per  Cent 

women  readers  of  two  leading  Chicago  Watch  For  Bargain  Announce- 
dailies.  The  women  interviewed  were  ment* — Buying  Habiu 

almost  all  housewives,  with  incomes  of 

from  $1,^  to  $5,000  a  year.  Accord-  _ 

ing  to  the  study,  they  make^  up  a  More  than  80  per  cent  of  Columbus, 
"fairly  good  sample  of  Chicago’s  mid-  O.,  women  watch  newspaper  adver- 
dle-class  families.’  ^  tising  for  announcements  of  special 

The  survey  indicates  that  while  a  sales,  it  is  shown  in  a  survey  made  by 
great  crime  sensation  may  furnish  the  Ohio  State  University’s  Bureau  of 
exception,  the  average  crime  story  is  Business  Research, 
not  as  well  read  by  women  as  the  edi-  The  report  of  this  survey,  based  on 
torials.  Women  apparently  are  more  personal  interviews  with  1,823  women 
interested  in  stories  about  the  home,  in  all  sections  of  the  city,  has  just  begn 
education,  fashion  and  other  material  published  in  book  form  under  the  title, 
usually  found  in  the  women’s  sections  “Consumers’  Reactions  to  Special  Sales 
of  newspapers.  News  pictures,  car-  in  Columbus  Department  Stores.” 
toons  and  comic  strips  are  by  far  the  Ralph  B.  Alspaugh  is  the  author, 
most  popular  wtih  them.  ^  “Contrary  to  the  generally  accepted 

An  Mcasional  piece  of  crime  news  idea,”  the  bureau  found,  “approximately 
may,  however,  attract  a  very  large  the  same  proportion  of  the  consumers 
reader  interest  among  women.  An  ar-  in  the  exclusive  residential  sections  are 
tide  on  the  Lindbergh  kidnaping  case,  interested  in  special  sale  advertising  as 
for  imtance,  was  read  by  50  per  cent  in  the  low  rent  sections  of  Columbus, 
of  the  women.  Another  sensational  Interest  in  special  sale  advertising  is 
crime  ^ory  caught  the  eye  of  70  per  apparently  as  great  among  women  with 
cent.  On  the  average,  however,  crime  charge  accounts  as  among  those  with- 
news  attracted  only  15.4  per  cent  in-  out  charge  accounts.” 
terest.  A  summary  reveals  the  follow-  Other  facts  brought  out  by  the  in- 
ing  per  cent  rating:  vestigation  include  the  following: 

Comic  strip- .  practice  being  more  common 

among  women  in  residential  sections. 

Poorest . ^  ^  surprisingly  large  number  (29  per 

Best-read  education  feature:;;;;:  47  dresses)  defer  pur- 

Health  48  chases  until  a  special  sale. 

Letters  from  Veader^ ’.'.  '.‘.  '.'.'.'.'.".’47  ..  purchase  of  articles  in  larger 

Beauty  .  35  usual  quantities  at  special  sales  is 

Child  care .  34  practiced  more  extensively  than  defqr- 

Food  and  r^icinp .  t?  purchases  until  needed  items  are 

Humorous  column . 26  spcfial  sales. 

Radio .  25  Une-third  of  the  consumers  report 

Fashions  !!.!! .  25  attracted  by  special  sales  to 

Society  .  22  stores  not  regularly  patronized. 

PersonalVtiVV .  ->0  o  The  women  interviewed  also  were 

Science  and  education .  19  4  opportunity  to  criticize  the 

Accidents  .  IQ’3  conduct  of  special  sales.  Among  the 

Serial  story  .  I9  practices  criticized  are: 

Physical  disasters .  18  9  Failure  to  indicate  in  advertising  the 

Editorials  . 1 .  18  limited  assortments  of  special  sale  items. 

Movies  17  Absence  of  clear  statements  concern- 

Music  and  drama . * .  37  *"8  the  quality  of  the  merchandise. 

National  news  . . . . . 16  General  and  ambiguous  statements 

Book  reviews  .!!....! .  16  advertisements  and  sales  people. 

Crime  and  scandal  15  4  Effort  of  salespeople  to  sell  regular 

Human  interest  articles .  14  2  merchandise. 

Aviation .  13  1  Variation  of  store  service  policies 

State  and  locai  tievvs .  p’4  a  sale. 

Business  and  industry .  ll  ^  Pointing  out  that  many  of  the  women 

Bridge  lessons . ! ! . .  11  interviewed  expressed  a  lack  of  con- 

Foreign  news  .  87  hdence  in  sf^cial  sales,  the  bureau  savs. 

The  method  used  in  obtaining  the  in-  “This  situation  presents  an  opportunitv 
formation  was  essentialy  that  devised  merchants  to  initiate  methods  and 
Dr.  George  Gallup,  formerly  of  devices  to  protect  the  consumer  against 
Northwestern  University  and  now  re-  unworthy  sales  effort.” 

^tarch  director  of  Yountr  &  Rubicam  — 

New  York  advertising  aglnS-  WYNNE  DAIUES  CONSOUDATE 

Approximately  30  per  cent  of  the  Effective  March  2,  the  Wynne  (Ark.) 
*omen  interviewed  on  each  paper  spent  Evening  Star,  of  which  Frank  Jones, 
j?,  hour  and  less  than  an  hour  and  a  Sr.,  was  editor,  and  the  Daily  Progress, 
.f  Jading  the  paper.  Those  spend-  of  which  C.  O.  Wahlquist  was  ^itor, 
®nd  less  than  45  minutes  com-  were  consolidated  as  the  Daily  Star- 
P  ised  the  second  largest  group.  Pro^rm,  edited  by  Jones  and  Wahlquist. 


BUYER’S  GUIDE 

'  For  EDITOR  &  PUBLISHER  Readers  ^ 


Advertising  Art  Service 

“AD-COLOR  PROCESS”- 

Simplifies  your  color  prob¬ 
lems  as  “Shading  Sheets’^have 
simplified  “Braday  Problems” 

BOURGES  SERVICE  INC. 

175  Stb  Ave.,  New  York 


Circulation  Builders 

SCIENTISTS  OF  CIRCULATION 
BUILDING 

Read  our  ad  on  Page  1 48  of  International 
Year  Book  Number,  Editor  &  PubUdter. 

HUDSON  DE  PRIEST  k  ASSOCIATES 

246  Fifth  Avenue,  New  York 

Clipping  Bureaus 

C.  D.  WAGONER  Mvei 

“I  feel  very  much  pleaeed  with  the  eervice 
you  (the  Americen  Treae  Preae  Clipping  Bureau) 
nave  rendered.” 

and  he  ia: 

Manaier,  Newt  Bureau,  GENERAL  ELECTRIC  CO. 

AMERIUN  TRADE  PRESS  CLIPPING  BUREAU 

435  W.  aadSfrett _ NewYoiIiaty 

Employment 

The  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 
Can  lupply  you  with  oompetent  droulaUon 
men  ol  capacity  and  ability  capable  to  take 
entire  charge  of  your  department  or  to  Oil 
Important  poata  In  the  department. 

Addreae  the  Secretary-Treaeurar  pleaie, 
Mr.  Clarence  Eyeter,  care  Star  Building, 
Peoria,  ill. 


THIS  SPACE 

$500 

FIFTY-TWO  TIMES 
A  YEAR 

TO  STUDY  NEWSPAPER  CODES 

Workings  of  NRA  to  Be  Token  Up 
at  Minn.  Short  Course 

The  first  attempt  to  view  the  work¬ 
ings  of  the  NRA  printing  code  as  ap¬ 
plied  to  Minnesota’s  country  weekly 
newspapers  will  be  made  at  the  18th 
annual  Editors’  Short  Course  offered 
by  the  department  of  agriculture  and 
the  department  of  journalism.  Univer¬ 
sity  of  Minnesota,  at  University  Farm. 
St.  Paul,  April  19-21.  FTank  E.  Bar- 
gen,  president,  and  Allen  E.  McGowan, 
secretary,  of  the  Minnesota  Editorial 
Association,  are  holding  district  meet¬ 
ings  throughout  the  state  explaining  the 
code  and  giving  publishers  instructions 
in  its  application.  At  the  short  course 
the  first  effects  of  the  use  of  the  code 
will  be  reviewed. 

Carl  W.  Jones,  publisher  of  the  Mini- 
neapolis  Journal,,  will  give  a  dinner  in 
honor  of  the  visiting  editors  and  pub¬ 
lishers.  Harold  Barker,  last  year’s 
president  of  the  Minnesota  Editorial 
Association,  will  preside. 

Other  features  of  the  course  will  be 
an  address  by  Douglas  C.  McMurtrie, 
of  the  Ludlow  Typograph  Company, 
“The  Printing  Press  Moves  West¬ 
ward”;  two  views  of  journalism,  one  by 
Hjalmar  Bjornson,  of  the  Minneapolis 
Tribune,  and  one  by  James  C.  Morri¬ 
son  of  the  Morris  (Minn.)  Tribune; 
NRA  codes  and  their  influence  on  ad¬ 
vertising,  by  Frank  G.  Cramer,  of  the 
Better  Business  Bureau  of  Minneapolis ; 
advertising  promotion  ideas  adaptable  to 
the  country  weekly,  by  J.  H.  Jordan,  of 
the  Duluth  Herald;  the  growing  popu¬ 
larity  of  the  tabloid,  by  George  Greeny 
of  Waupun,  Wis.,  and  circulation  prob¬ 
lems  by  Russell  Wall,  of  Algona,  la. 


_ Newspaper  Brokers _ 

PACIFIC  COAST 

NEWSPAPER  PROPERTIES 

Buying — filing — Managing — 
Consolidating — Appraising 

M.  C  MOORE 

94B0  Dtytoa  Way,  Bavariy  HHb.  Calll. 

THIS  SPACE 

^622 

TWENTY-SIX  TIMES 
A  YEAR 

Syndicates _ 

The  OU  Reliable  Religious  Feature 

^Tbe  ElUa  Sunday  School  laeaon,  once  a 
week,  1200  worda  long.  Good  lor  twenty-nva 

^*l5ore*th!m°a*Hundred  Editors  ol  big  and 
Uttle  naneri  can  tell  ol  Ita  merits.  aw. 

More  than  twenty  million  Sunday  ^6to1 
membere  are  Ita  special  oonsUtueney;  and  tbe 
general  reader  likes  It,  too. 
the  ELLIS  SERVICE.  SwartIwMra,  Pa. 

Trav^  Bureau _ 

••Thm  Dirmet  To  You"  Sorvieo 

SEE  SYD  CLARKE 

(Travel  Capert) 

FIRST 

Intsrnatlanal  Service 
Tg,  Rue  dee  Petite-Chempe 
PARIS 

Cable  Addraesi  RUantallr  Paris 

Type  Metals  _ 


Type  Metal  Helps 
^  Salvage  the  Metal  from  your  Droea 

STANOGEN 

salvages  4  lbs.  of  metal  from  every  10  l^, 
of  the  average  dross.  Writ*  for  a  Momplo, 
UNITED  AMERICAN  METALS  CORP’N 
200  Diamond  Street,  Brooklyn,  N.  Y. 

451  N.  Oakley  Boulevard,  Chicago,  lU. 

REPORTER  IS  SLUGGED 

Kansas  City  Star  Man  Victim  of 
Gangsters  in  Election 
(By  telegraph  to  Editob  &  Pu»liskeb)  , 

Ka.ns.as  City,  Mo.,  March  28— Justin 
D.  Bowersock,  a  reporter-photographer 
for  the  Kansas  City  Star,  was  slugged 
and  shot  at  by  one  of  a  group  of 
gangsters  at  the  city  election  Tuesday. 

Bowersock,  Dr.  Arthur  Wells,  a  can¬ 
didate  for  office,  and  Lloyd  Cole,  for¬ 
merly  a  policeman,  in  a  motor  car  to¬ 
gether,  were  attacked  by  the  gangsters. 

Dr.  Wells  and  Cole,  also  slugged  and 
beaten,  were  taken  to  a  hospital. 
Bowersock  was  able  to  return  to  duty 
after  emergency  treatment. 

The  Star  has  offered  a  $5,000  reward 
for  information  leading  to  the  arrest 
and  conviction  of  his  assailants. 

ASSAULT  TRIAL  POSTPONED 

Preliminary  hearing  of  Louis  Tomai, 
auto  race  driver,  accused  of  felonious 
assault  on  John  A.  Bennus,  Los  Angeles 
Examiner  photographer,  scheduled  for 
last  week  in  Los  Angeles,  was  post¬ 
poned  until  April  5,  due  to  Bennus’ 
illness.  The  photographer  was  beaten 
on  March  7  when  he  was  about  to  take 
pictures  of  funeral  services  being  con¬ 
ducted  for  Ernie  Triplett,  race  driver. 
Albert  A.  (Babe)  Stapp,  and  A1  Rainke, 
drivers  accused  of  kidnaping  James 
Lee,  Examiner  reporter  in  the  same 
case,  are  awaiting  arrangement. 

DEGREE  FOR  LIPPMANN 

Walter  Lippmann,  New  York  Herald 
Tribune  editorial  columnist,  will  be 
given  the  degree  of  Doctor  of  Laws  at 
a  special  convocation  of  Wesleyan  Uni¬ 
versity,  Middletown,  Conn.,  May  23. 
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HOE  CO.  RECEIVERSHIP 
IS  EXTENDED 


Ruling  Made  to  Permit  Completion  of 
Reorfanisation  Plan — Great  Im> 
provement  in  Company’*  Finan¬ 
cial  and  General  Condition 


At  a  hearing  held  March  29  before 
U.  S.  District  Court  Judge  M.  Woolsey, 
the  present  temporary  Federal  Equity 
receivership  of  R.  Hoe  &  Co.,  Inc.,  was 
extended  to  Oct.  1,  1934,  in  order  to 
permit  all  the  parties  at  interest  to  com¬ 
plete  a  reorganization  plan  which  it  is 
expected  will  be  submitted  shortly  to 
the  company’s  security  holders.  .411 
parties  represented  were  unanimous  in 
asking  for  this  extension. 

Counsel  for  the  Irving  Trust  Co.,  re¬ 
ceiver  in  equity  for  the  Hoe  Co.,  re¬ 
ported  to  the  court  great  improvement 
in  the  company’s  financial  and  general 
condition  since  the  inception  of  the  re¬ 
ceivership  and,  in  commenting  on  the 
situation,  the  court  indicated  that  the 
receivership  appeared  to  be  one  of  the 
most  successful  that  had  come  to  its 
attention. 

Decision  on  petitions  for  allowances 
for  the  receiver  and  counsel  was  ad¬ 
journed  until  a  hearing  to  be  held  at  a 
later  date. 

H.  M.  Tillinghast,  of  the  Hoe  Co., 
told  Editor  &  Publisher  that  with  the 
imminent  solution  of  its  financial  diffi¬ 
culties,  progress  towards  w’hich  was  de¬ 
scribed  in  the  recent  report  of  the  Irving 
Trust  Co.,  receiver  in  equity  for  the 
Hoe  Co.,  to  the  U.  S.  EHstrict  Court, 
the  company  is  confidently  expecting  the 
best  business  for  1934  it  has  had  in 
many  years. 


EDWARD  A.  ROTH 

Employed  for  43  Year*  on  Staff  of 
World  and  Evening  World 

EMward  A.  Roth,  who  worked  for 
43  years  on  the  news  staffs  of  the  New 
York  World  and  Eivning  World,  died 
March  28  of  pneumonia  at  his  home 
in  Union  City,  N.  J.,  at  the  age  of  70. 

While  with  the  World  or^nization, 
Mr.  Roth  was  in  turn  a  district  re¬ 
porter,  general  staff  reporter,  sports 
writer,  one  of  the  first  to  travel  with 
the  baseball  clubs,  and,  finally,  news 
critic  and  analyst  for  Ralph  Pulitzer. 

After  leaving  the  World  in  1930,  he 
had  been  editor  of  Newsdom,  tabloid 
weekly  published  by  unemployed  news¬ 
papermen,  and  a  writer  of  free  lance 
articles.  He  belonged  to  the  Silurians, 
an  organization  of  veteran  newspaper¬ 
men. 


FOX  REJOINS  UTICA  PRESS 

Harry  A.  Fox  rejoined  the  Utica 
(N.  Y.)  Daily  Press,  March  24,  as  lo¬ 
cal  advertising  manager,  succeeding 
Ernest  W.  Whynall,  who  is  leaving  the 
daily  after  16  years’  service  to  enter 
another  business.  Mr.  Fox,  who  has 
spent  most  of  his  life  in  Utica  news¬ 
paper  offices,  resigned  as  managing  edi¬ 
tor  of  the  Press  in  1929  to  become 
a  dir^tor  of  the  Retail  Merchants 
Council  of  the  Chamber  of  Commerce. 


NAMES  CHICAGO  MANAGER 

A.  W.  Howland,  president  of  How¬ 
land  &  Howland,  Inc.,  publishers’  rep¬ 
resentatives,  announced  this  week  the 
appointment  of  J.  Milton  Jontry,  for¬ 
merly  of  Bonner,  Troxell  &  Co.,  Chi¬ 
cago  statistical  firm,  as  Chicago  man¬ 
ager  of  the  organization,  succeeding 
Harold  W.  Laros,  resigned.  Mr.  Jon¬ 
try  is  a  graduate  of  the  University  of 
Chicago. 


WGN  10  YEARS  OLD 

The  Chicago  Tribune’s  radio  station 
WGN  this  week  marked  its  10th  birth¬ 
day  by  increasing  its  transmitting  power 
from  25,000  to  50,000  watts,  granted  by 
the  Federal  Radio  Commission  in 
recognition  of  WGN’s  continuous  rec¬ 
ord  of  distinguished  service.  The  new 
transmitter,  located  at  Elgin,  Ill.,  will 
increase  the  signal  strength  approxi¬ 
mately  40  per  cent. 


aVES  BIBLES  TO  STAFF 

Akron  Spinster  Check*  Up  on  New 
Addition*  Each  Year 

Six  members  of  the  Akron  (O.) 
Beacon  Journal  editorial  staff  received 
small  Bibles  this  week  from  Miss  Min¬ 
nie  Ellet,  73,  who  began  the  Bible- 
giving  practice  30  years  ago. 

Once  each  year  Miss  Ellet,  wealthy 
spinster  for  whom  the  town  of  Ellet 
was  named,  checks  up  on  the  Beacon 
Journal  staff.  All  additions  to  the  staff 
receive  signed  Bibles. 

Miss  Ellet  has  been  a  contributor  to 
the  “Editor’s  Mail”  column  for  30 
years. 

VOSSISCHE  ZEITUNG  EXPIRES 

The  Vossische  Zeitung,  Berlin,  ^st 
dignified  of  the  Ullstein  publications, 
will  expire  April  1,  an  announcement 
this  week  said.  The  famous  conserva¬ 
tive  paper  was  founded  in  1704. 


WOULD  SOLVE  CODE  MUDDLE 
BY  CO-ORDINATION 


{Continued  from  page  5) 


the  Daily  Newspaper  Publishing  Business 
Code  or  they  may  assent  to  the  Code  for  the 
Graphic  Arts  Industries.  If  a  daily  news¬ 
paper  does  not  assent  to  either  code,  it  is 
not  bound  by  the  provisions  of  either  code 
so  far  as  its  newspaper  publishing  business 
is  concerned. 

“You  ask  further  what  kind  of  action  con¬ 
stitutes  assent  to  either  code.  I  believe  that 
question  can  best  be  answered  by  saying  that 
ft  is  a  question  of  fact,  determined  by  evi¬ 
dence,  whether  any  particular  daily  newspa- 
l>er  has  or  has  not  ‘assented’  to  either  code. 
Of  course,  the  clearest  form  of  assent  would 
be  a  letter  of  affirmation  to  either  Code  Au¬ 
thority  concerned,  setting  forth  clearly  and 
explicitly  that  the  dally  newspaper  assents  to 
that  code.  Such  action  would  obviate  any 
questions  as  to  whether  a  newspaper  has  or 
has  not  assented  to  either  code,  by  using  an 
emblem  or  insignia,  or  by  an  editorial  declara¬ 
tion,  or  by  reason  of  membership  in  an  as¬ 
sociation.  In  this  connection,  I  call  your 
attention  to  Section  14  of  the  Graphic  .-Xrts 
Code,  which  provides  that  the  use  of  N.R.A. 
insignia  in  any  establishment,  or  the  continu¬ 
ing  in  effect  by  any  establishment  of  its 
membership  in  any  association  which  has  as¬ 
sented  to  the  Graphic  .\rts  Code,  'shall  be 
construed  as  an  assent  by  such  establishment 
to  this  Code.’ 

“You  ask  whether  daily  newspapers  oper¬ 
ating  commercial  printing  departments  are 
subject  to  the  provisions  of  the  Graphic 
.Arts  Code  or  whether  a  daily  newspaper  may 
elect  to  operate  its  daily  newspaper  depart¬ 
ment  under  the  Dtaily  Newspaper  Code  and 
its  commercial  printing  department  under  the 
Graphic  .Arts  Code. 

“My  answer  is  that  any  daily  newspaper 
may  assent  to  either  code  insofar  as  its  daily 
newspaper  publishing  business  is  concerned. 
This  is  true  irrespective  of  previous  member¬ 
ship  of  that  particular  daily  newspaper  in 
any  trade  association,  except  as  continuing 
in  membership  in  an  association  which  has 
assented  to  the  Graphic  Arts  Code  may  be 
construed  as  an  assent  to  that  code. 

“May  I  emphasize  that  what  I  have  stated 
above  refers  entirely  to  the  daily  newspaper 
publishing  business.  If  a  daily  newspaper 
establishment  is  engaged  in  commercial  print¬ 
ing,  as  well  as  newspaper  publishing,  the  fol¬ 
lowing  comments  apply. 

“The  Code  for  the  Daily  Newspaper  Pub¬ 
lishing  Business,  Article  VI,  Section  3  (d). 


imposes  the  following  duty  on  the  Code 
.Authority : 

“  ‘To  coordinate  the  administration  of  this 
Code  with  such  other  code  or  codes,  if  any, 
as  may  affect  the  business  of  publishers  as¬ 
senting  to  this  Code.  Publishers  who  are 
also  engaged  in  the  sale  of  printing,  photo¬ 
engraving,  or  other  related  products  to  others 
than  newspapers  are  bound  by  the  provi¬ 
sions  of  this  Code  only  insofar  as  their  oper¬ 
ations  are  concerned  with  the  business  of 
publishing  newspapers.’ 

“In  his  letter  of  transmittal  to  the  Presi¬ 
dent  (see  Code  of  Fair  Competition  for  the 
Daily  Newspaper  Publishing  Business,  .Ap¬ 
proved  Code  No.  288,  Government  Printing 
Office,  page  77)  the  .Administrator  for  In¬ 
dustrial  Recovery  definitely  stated  that  com¬ 
mercial  activities  of  a  newspaper  ‘properly 
come  under  a  Graphic  Arts  Code.’ 

“It  has  been  called  to  my  attention  that 
certain  statements  ascribed  to  officials  of  the 
NR.A  have  been  construed  by  authorized  per¬ 
sons  to  modify  or  refute  the  provisions  of  the 
code  which  I  have  quoted  above.  1  am  un¬ 
able  to  see  bow  a  provision  in  the  Newspaper 
Code  authorizing  the  Code  .Authority  to  co¬ 
ordinate  the  administration  of  that  c^e  with 
such  other  code  or  codes  as  may  affect  the 
business  of  publishers  assenting  to  the  News¬ 
paper  Publishers  Code  can  possibly  be  mis¬ 
interpreted  to  mean  that  daily  newspaper 
publishers  who  assent  to  the  Daily  Newspaper 
Publishing  Code  need  not  observe  the  pro¬ 
visions  of  the  Graphic  Arts  Code,  or  other 
applicable  codes,  to  the  extent  that  such 
publishers  are  engaged  in  commercial  print¬ 
ing.  Insofar  as  their  commercial  printing 
is  concerned,  they  are  to  my  mind  clearly 
bound  by  the  hours,  wages  and  working  con¬ 
ditions  provisions  of  the  Graphic  Arts  Code, 
or  other  applicable  codes,  as  well  as  by  their 
fair  practice  provisions.  Of  course,  it  may 
be  both  desirable  and  necessary  to  coordi¬ 
nance  the  administration  of  two  or  more  codes 
if  they  cover  one  establishment.  That  even¬ 
tually  is  provided  for  both  in  the  Code  for 
the  Daily  Newspaper  Publishing  Business 
and  in  the  Graphic  Arts  Code.  The  General 
Counsel  for  the  National  Recovery  Adminis¬ 
tration  has  mentioned  the  necessity  for  such 
coordination  of  administration  in  several 
statements.  1  think  every  official  of  the 
Administration  who  has  encountered  the 


problem  also  recognizes  that  necessity.  ;  ' 

would  seem  to  me  that  the  questiw  j 
administering  a  code  is  a  different  queji^ 
than  THE  SCOPE  of  the  code  with  res-^ 
to  its  labor  and  fair  practice  provisions.  *■ 

“You  ask  in  your  letter  whether  the  p,, 
visions  of  .Article  IV,  Section  2,  are  e 
fective  as  of  the  date  of  approval  of  -j. 

Daily  Newspaper  Publishing  Code  or  ai 
its  effective  date.  I  think  that  all  provUit; 
of  the  code  take  effect  as  of  the  efftc-;. 
date,  which  in  the  case  of  the  Code  for  v. 

Daily  Newspaper  Publishing  Business  .  J 

March  12,  1934.  C 

“You  ask  further  whether  controve:,.  ^ 
concerning  hours,  wages  and  conditions  C 

employment  shall  be  submitted  to  the  Nt.,  C 
paper  Industrial  Board  upon  application  -  r 
either  party  to  the  controversy.  May  I  ' 

fer  you  to  .Article  VI,  Section  5,  of  the  a,;, 
as  approved.  Section  5  (a)  provides  ^ 

where  a  contract  or  agreement  providei  < 

method  of  determining  controversies,  i 

method  shall  be  followed  and  the  Board  ik  ( 
not  take  jurisdiction. 

“The  section  also  provides  that  certain  ct  | 
troversies  between  an  employer  and  his  a 
ployee  shall,  if  possible,  be  adjusted  looli  * 
Section  S  (c)  provides  that  any  such  conti 
versy  which  cannot  be  so  settled  shall  h  1 
referred  to  the  Newspaper  Industrial  Bet-  ' 
for  its  consideration  and  determination  sr  < 

the  decision  of  said  Board  shall  be  accepit  I 
by  the  parties  to  the  controversy  as  eSecn 
for  a  period  not  longer  than  one  year. 

“There  is  no  curtailment  of  the  right , 
either  party  to  the  controversy  to  refer  h  t  ' 
the  Board.  Each  provision  of  the  code  ii 
standard  of  fair  competition  for  any  dsi; 
newspaper  subscribing  or  assenting  to  it 
code. 

“With  respect  to  your  last  question  u  1 1 
whether  the  Code  Authority  may  ezetci 
jurisdiction  or  veto  power  over  the  Nn 
paper  Industrial  Board,  I  have  no  hesitate  • 
in  answering  that  it  has  no  such  juriidictio 
or  veto  power.” 


DEMOCRATS  ELECT  DALLMAN 

V.  Y.  Dallman,  editor  of  the  Him. 
State  Register,  Springfield,  has  bte 
elected  president  of  the  Democrat' 
Editors  of  Illinois. 


Supplies  and  Equipment 

SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stay* 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  Addraa*  NENSCO— Worcaatar 


For  Everything  Electric 
See  General  Electric 

The  complete  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


BIG  VALUES  in  used  presses 

Have  you  a  pres*  that  you  know  yon  will  replace  sooner  or 
later?  ...  an  old  timer  which  will  eventually  have  to  make 
way  for  a  later,  faster  press? 

If  BO,  you  can  make  the  change  today  at  surprisingly  low 
cost.  Used  presses  of  standard  makes  in  the  straight  line 
and  unit  types  offer  increased  capacity  and  the  advantages 
of  more  modern  equipment  in  return  for  a  comparatively 
•mall  investment. 

These  presses  are  guaranteed  to  he  in  good  working  order, 
and  they  are  available  to  meet  a  wide  range  of  requirements. 
Tell  us  what  you  might  use,  and  let  us  supply 
details  on  some  of  our  best  values.  Write  today. 

The  Cobs  Printing  Press  Co. 
1S3S  South  Paulina  Sttoet 


San  Fraociseo 


Editor  &  Publisher  for  March  31,  1934 


CHURCH  ADVERTISING 
REPORTED  GROWING 

DUpUy  Space  U«e<l  by  40%  of  Pres¬ 
byterian  Groups  in  Large  Cities, 
Chief  of  Publicity  Depart¬ 
ment  States 


The  gospel  of  paid  newspaper  ad¬ 
vertising  has  spread  through  the  Pres¬ 
byterian  Oiurch  to  the  point  where 
40  per  cent  of  the  churches  of  this 
denomination  in  large  cities,  and  IS  per 
cent  in  smaller  towns,  now  use  dis¬ 
play  space. 

All  those  congregations  and  pastors 
which  have  tried  it  have  kept  it  urn 
even  at  the  expense  sometimes  m 
abandoning  their  own  church  bulletins 
during  the  depression. 

Most  of  the  smaller  churches,  how¬ 
ever,  continue  to  rely  upon  the  gen¬ 
erosity  of  their  local  editors. 

This  summary  of  the  church  adver¬ 
tising  situation  was  reported  recently  by 
Walter  Irving  Clarke  of  Philadelphia, 
veteran  chief  of  the  publicity  depart¬ 
ment  of  the  Presbyterian  General  As¬ 
sembly.  Mr.  Garke  attended  the 
session  of  the  general  council  of  that 
General  Assembly  at  Atlantic  City. 

Dr.  William  C.  Covert  of  Philadel¬ 
phia,  general  secretary  of  the  Pres¬ 
byterian  Board  of  Christian  Education, 
added  a  plea  for  clergymen  to  become 
volunteer  assistant  editors  and  reporters 
of  their  local  papers. 

Dr.  Covert  emphasized  that  this  sort 
of  ministerial  work  should  be  anony¬ 
mous  and  inconspicuous  so  far  as  the 
public  is  concerned — that  the  church, 
not  the  man,  should  be  played  up. 

“Let  the  editor  have  all  the  privileges 
of  the  blue  pencil”.  Dr.  Covert  coun¬ 
seled.  “Simply  assemble  all  the  infor¬ 
mation,  and  pictures  if  need  be,  and 
take  them  in.” 

Dr.  Covert  told  how  during  a  five- 
year  pastorate  in  a  town  of  85,000  he 
wrote  unsigned  editorials  regularly, 
with  his  identity  known  only  to  the 
editor  and  one  other  person.  “Once”, 
he  related,  “when  the  editor  was  going 
away  for  a  week,  I  got  him  to  let  me 
run  the  paper  for  him”. 

“And”,  Mr.  Clarke  remarked,  “you 
didn’t  run  any  screaming  banner  across 
the  front  page  that  ‘This  Paper  Is 
Being  Run  As  Christ  Would  Run  It !’  ” 

"You  bet  I  didn’t”.  Dr.  Covert  re¬ 
plied.  “But  at  that,  I  think  Christ  was 
pleased  —  —  ”. 

Dr.  Covert  reported  a  definite  con¬ 
viction,  born  of  experience,  that  “people 
do  shop  through  the  church  columns, 
just  as  they  do  through  the  page  of 
movie  advertising”. 

Mr.  Clarke,  whose  publicity  depart¬ 
ment  pioneered  in  its  church  field  six¬ 
teen  years  ago,  cited  Oakland,  Cal., 
where  small  classified  church  ads  have 
grown  to  many  pages  of  paid  space 
“on  a  circus  scale”,  he  reported,  and 
around  the  holidays  or  Easter  it  is 
not  unusual  for  a  denomination  to  join 
in  using  three-quarters  of  a  page  to 
list  its  churches.  New  York  City  and 
Buffalo  also  stand  out. 

Among  other  cities  where  display 
advertising  has  increased  attendance, 
contributions  and  permanent  member- 
^p  for  Presbyterian  churches,  Mr. 
Clarke  reported,  are  Berkeley,  Cal.,  Den¬ 
ver,  Fremont,  Neb.,  Rochester,  N.  Y., 
Toledo,  Englewood  and  Elizabeth,  N.J., 
Sunbury,  Pa.,  and  Philadelphia. 

^d  as  for  exhausting  the  market — 

“If  all  the  nominal  members  of 
Protestant  churches”,  he  said,  “should 
to  attend  on  any  given  Sunday, 
their  churches  could  not  begin  to  hold 
them !” 


railroads  want  press  aid 

Siddall  Expects  Advertising  if  New 
P»rk  Travel  Boosts  Earnings 

H.  W.  Siddall,  chairman  of  the  West- 
ern  Passenger  Association,  outlined  the 
railroads’  plans  in  connection  with  “Na¬ 
tional  Park  Year”  at  the  regular 
monthly  meeting  of  the  Newspaper 
Representatives  Association  of  Chicago, 
March  26.  Mr.  Siddall  referred  to  the 


need  of  newspaper  cooperation  in  stimu¬ 
lating  travel  interest  to  23  national 
parks  located  in  the  Southwest,  far 
West  and  Northwest.  He  told  of  radio 
promotion  plans,  but  stated  no  definite 
newspaper  advertising  plans  have  yet 
been  formulated. 

He  intimated,  however,  that  any  in¬ 
crease  in  railroad  travel  will  mean  in¬ 
creased  earnings,  which,  in  turn,  will 
be  reflected  in  railroad  newspaper  ad¬ 
vertising.  Joseph  Finn,  Reincke-Ellis- 
Younggreen  &  Finn,  introduced  the 
speaker.  John  E.  Lutz,  vice-president 
of  the  association,  presided. 


SEEKS  STANDARD  PRICES 


Boston  Printer  Advocates  Fixed  Rates 
At  NRA  Hearing 

(Spfcial  to  Editor  &  Publisher) 

Washington,  D.  C.,  March  20— Ad¬ 
mitting  that  the  printing  industry  did 
not  expect  the  National  Recovery  Act 
to  be  a  price  fixing  act  as  an  aid  to  in¬ 
dustry,  A.  W.  Finlay,  Boston  printer 
and  a  member  of  the  Graphic  Arts  In¬ 
dustry  Code,  appearing  before  the  NRA 
code  conference  on  small  enterprises, 
said  that  he  tliought  the  privilege  of 
adopting  a  standard  catalogue  of  prices 
might  be  a  solution  for  the  printing 
industry, 

Finlay  declared  that  51  per  cent  of  the 
members  of  the  graphic  arts  industry 
are  in  the  small  business  grouping,  and 
are  losing  money  and  “how  can  we  re¬ 
duce  hours  further,  and  increase  wages, 
and  continue  to  live?”  he  asked.  With 
regard  to  the  open  price  feature  of  the 
code,  he  said,  “it  is  nothing  more  than 
a  price  fixing  feature,  at  least  that  is 
how  it  is  working  out  in  this  industry.” 


BLOCK  TAKES  CITY  JOB 

Appointment  of  Rudolph  Block,  of 
the  Seattle  (Wash.)  Times  editorial 
staff,  as  his  private  secretary  has  been 
announced  by  Mayor-Elect  Charles  L. 
Smith,  following  his  election  March  13. 
Block,  who  went  to  Seattle  in  1918,  is 
a  son  of  the  well-known  writer  Bruno 
Lessing,  conductor  of  the  “Vagabondia” 
column  on  the  March  of  Events  page  of 
the  Hearst  newspapers. 


JAPAN  PRESS  GROUP  TO  MEET 

Annual  meeting  of  the  Japan  Press 
Association,  composed  of  Japanese  news¬ 
paper  publishers  and  executives  of  news 
agencies,  will  be  held  in  Sendai,  the 
capital  of  Northeastern  Japan,  April 
24-29.  Viscount  Keigo  Kiyoura,  former 
premier  of  Japan,  is  president  of  the 
association,  and  Mr.  Hoshio  Mitsunaga, 
head  of  Nippon  Dempo  Tsushinsha,  is 
chairman  of  the  board  of  directors. 


TO  DISCUSS  PRESS  PROBLEMS 

Problems  of  the  press  will  be  dis¬ 
cussed  by  four  speakers  at  an  associate 
members’  dinner  of  the  New  School  for 
Social  Research,  66  West  12th  street, 
at  the  school  on  April  5.  The  speakers 
will  be  Dr.  Ernest  Gruening,  editor  of 
the  Neiv  York  Evening  Post;  Herbert 
Bayard  Swope,  former  executive  editor 
of  the  old  New  York  World;  Forrest 
Davis  of  the  World-Telegram,  and 
J  ames  Rorty. 


PLANS  N.  A.  E.  A.  PROGRAM 

George  J.  Auer,  advertising  manager 
of  the  New  York  Herald  Tribune,  has 
been  appointed  chairman  of  the  pro¬ 
gram  committee  for  the  annual  con¬ 
vention  of  the  Newspaper  Advertising 
Executives  Association  to  be  held  in 
New  York  City  June  18,  19  and  20. 
The  appointment  is  announced  by  Al¬ 
vin  R.  Magee,  of  the  Louisville  Cou¬ 
rier-Journal  and  Times,  president  oi 
the  N,  A.  E.  A. 


ON  AERONAUTIC  BOARD 

Ralph  Cram,  editor  of  the  Davenport 
(la.)  Democrat,  and  Charles  Gatschet, 
airplane  pilot,  of  the  Des  Moines  (la.) 
Register  and  Tribune,  have  both  just 
been  appointed  to  the  Iowa  State  Aero¬ 
nautical  Commission.  The  third  mem¬ 
ber  is  W.  B.  Swaney,  Fort  Dodge,  la., 
automobile  man  and  private  flying 
enthusiast. 


WEDS  GERMAN  COUNTESS 

Martin  Mayes,  publisher  of  the  Rich- 
moiid  (Mo.)  Missourian,  was  married 
in_  New  York  March  16  to  Countess 
Victoria  Helene  von  Tiesenhausen  of 
Thuringia,  Germany,  immediately  after 
they  had  arrived  in  this  country  aboard 
the  Europa.  Red  tape  interfered  with 
plans  to  be  married  in.  Germany  before 
sailing.  Mr.  Mayes  recently  received 
a  Ph.p.  degree  from  the  University 
of  Heidelberg. 
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Brokers 


Your  opportunity  to  procure  a  desirable 
weekly  well  established,  well  equipped, 
earning  proflt,  price  and  terms  reasonable, 
in  New  England,  New  York,  Now  Jersey, 
Pennsylvania,  Maryland  and  Kentucky.  J. 
B.  Shale,  Times  Building,  New  York. 


Extra  Fine  Bargains  right  now  In  profitable 
weeklies,  semi-weeklies,  various  sections. 
A  few  good  dallies.  Len  Feighner,  Pythian 
Bldg.,  Nashville,  Mich.,  or  J.  W.  Mapoles, 
Murphy's  Hotel,  Richmond,  Va. 


I  offer  an  exclusivo  afternoon  dally  in  one 
of  the  best  cities  on  the  Pacific  coast. 
Initial  payment  $125,000.  M.  C.  Moore, 
Newspaper  Broker,  Beverly  Hills,  Calif. 


Newspapers  Wanted 


Wanted — Pacific  Coast  Dailies,  for  cash. 
Two  widely  known  and  highly  successful 
newspaper  men,  now  owning  and  operat¬ 
ing  one  splendid  property,  have  available 
up  to  a  million  dollars  with  which  to  pur¬ 
chase,  or  merge,  other  desirable  dailies 
located  in  towns  of  15,000  or  more  (pre¬ 
ferably  more),  anywhere  along  or  near 
the  coast  In  Washington,  Oregon  or  Cali¬ 
fornia.  Naturally,  the  price  must  be 
right.  Will  consider  control  only.  If  other 
factors  attractive.  We  are  the  principals 
so  give  us  full  details  in  absolute  confi¬ 
dence.  Address  A-515.  Bdltor  &  Publisher. 


Circulation  Promotion 


Promotion,  to  bring  "better  times."  Hud¬ 
son  De  Priest  A  Associates,  world’s  record 
circulation  builders.  246  6th  Ave.,  N.  Y.  C. 


Insurance  Campaigns  conducted  on  proflt 
sharing  basla  Policies  by  highest  rated 
Companies.  Write  Allen  Registry  Bureau, 
Harrisburg,  Pa. 


Better  Dally  Newspapers  in  every  section 
of  the  country  are  using  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  in¬ 
crease,  regardless  of  business  conditions  in 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


Help  Wanted 


Advertising  Salesman  for  promotional  work 
with  national  newspaper  group.  Box  E-99T, 
Editor  &  Publisher. 


Ulstrlrt  Manager — Southern  newspaper  de¬ 
sires  services  of  wide  awake  young  man, 
experienced  in  boy  promotion,  must  have 
car.  Box  A-524,  Editor  &  Publisher. 


Situations  Wanted 


Advertising  Man — College  trained,  person¬ 
able,  enthusiastic,  14  years'  experience  sell¬ 
ing  display,  writing  copy,  servicing  ac¬ 
counts;  local,  national;  will  follow  in¬ 
structions.  Will  really  work.  Oood,  clean 
record.  Excellent  references.  Capable  of 
taking  charge.  A-5I7,  Editor  A  Publisher. 


Advertising  Manager — Young  man  of  prov¬ 
en  ability  as  personal  producer,  organiser 
and  leader.  Nine  years'  experience  good 
small  and  large  dailies.  Now  assistant 
advertising  manager  one  of  country’s  lead¬ 
ing  papers  where  fine  record  has  been 
made.  Excellent  references.  A-518,  Edi¬ 
tor  &  Publisher. 


Advertising-Buslnesa  Manager  and  excep¬ 
tional  personal  producer.  Desire  bigger 
opportunity.  Long,  unquestionable  record. 
Large  and  small  dallies.  Now  employed. 
No  competition  too  keen.  Married;  re¬ 
sponsible.  A-516,  Bdltor  A  Publisher. 


Advertising— Aggressive  solicitor;  12  years, 
large,  small  dallies;  good  record;  age  30. 
E-989.  Bdltor  A  Publisher. 


Advertising  Solicitor — Good  Salesman  and 
Copy  Writer.  Large  and  small  town  ex¬ 
perience,  excellent  references.  Oo  any¬ 
where  In  Bast.  A-603,  Editor  A  Publisher. 


Cirmlation — Young  man  as  assistant — a 
hard  worker  who  can  carry  out  orders  of 
his  chief.  A-521,  Editor  A  Publisher. 


Situations  Waatetl 


Circulation  Manager — Knows  city,  subur¬ 
ban,  country  and  carrier  distribution;  pro¬ 
motion  campaigns,  collections;  small  town 
and  metropolitan  city  circulation,  morning, 
evening,  Sunday,  standard  size  and  tabloid. 
Available  Immediately  anywhere.  Make 
appointment  for  Interview  New  York,  con¬ 
vention  week.  E-504,  Editor  A  Publisher. 


Circulation  Manager — Do  you  want  a  man 
that  knows  a  newspaper’s  needs?  10 
years'  experience.  A-511,  Editor  A  Pub¬ 
lisher. 


In  .Any  Capacity— Graduate  of  leading 
Eastern  Journalism  College  desires  oppor¬ 
tunity  to  prove  his  worth  with  newspaper. 
Go  anywhere.  A-620,  Editor  &  Publisher. 

Composing  Room,  general  foreman  daily 
ne>vspaper,  or  combination  newspaper  and 
commercial  plant;  16  years’  experience. 
A-514,  Editor  &  Publisher. 


Editor  Available — Is  there  an  Indiana  or 
Ohio  publisher  in  need  of  managing  editor, 
35.  fitted  by  12  years  of  experience  for  city 
of  50,000  or  under?  Knows  small  city 
problems;  now  employed;  seeks  greater  op¬ 
portunity.  E-523,  Editor  A  Publisher. 


Editorial— Newspaper  man,  all-around.  Ex¬ 
pert  at  rewrite,  desk  and  leg  work.  New 
York  City  and  Midwestern  experience. 
Splendid  references.  Salary  requirements 
modest.  E-993,  Editor  A  Publisher. 


Man,  34,  two  years  police  and  general  as¬ 
signment  metropolitan  papers;  one  year 
display  advertising;  four  years  Shopping 
News  circulation  manager.  References. 
Middle  west  preferred.  E-9S4,  Bdltor  A 
Publisher. 


Newspaperman,  39.  Over  20  years’  experi¬ 
ence  in  business  departments.  Fifteen 
years  with  last  paper,  one  of  America’s 
largest  metropolitan  midwest  publications. 
Experience  covers  Accounting,  Auditing, 
Personnel,  Employment  and  Office  Manage¬ 
ment,  Complete  Survey  and  Analysis  by 
Departments  of  entire  organization,  es¬ 
tablishment  and  control  of  budget,  and. 
In  fact,  all  experience  of  a  seasoned  news¬ 
paper  executive.  Diplomatic  and  tactful 
coordinator  of  departments.  Capable  and 
not  afraid  of  assuming  Important  respon¬ 
sibilities.  Reference  and  any  other  in¬ 
formation  upon  request.  A- 520,  Editor  A 
Publisher. 


Office  Manager — Highest  qualifications, 
comprehensive  training  newspaper  cost 
accounting,  auditing,  office  management, 
collections.  A-512,  Editor  A  Publisher. 


Reporter — 10  years’  experience  as  repor¬ 
ter,  desk  man  and  proofreader.  Age  29. 
married,  three  children.  Will  go  anywhere. 
Beat  references.  George  L.  Egbert,  131  E. 
Long  St.,  Grafton,  W.  Va. 


Reporter— Fast,  accurate,  recommended ; 
experienced  all  runa  sports.  Must  have 
job  Immediately.  Anywhere.  B-993,  Bdl¬ 
tor  A  Publisher. 


fieeretary-fitenoffrapher— Young  man,  3T. 
Twelve  years*  experience.  I  refer  with 
permission  to  Mr.  James  Wright  Brown. 
Bdltor  A  Publisher,  whom  I  served  many 
years  as  Secretary.  James  Kana  Room 
1700.  1475  Broadway.  N.  T.  C. _ 


Equipment  Wanted 


Wanted  to  Boy — Used  mat  maker.  Must 
be  in  good  condition.  Quote  price  and 
particulars.  Courier,  Lincoln,  III. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  cor^idential 

Palmer/  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


Contacts 

Can  be  made  with  pub¬ 
lishers  at  the  A.  N.  P.  A. 
convention  in  New  York 
next  month.  Cite  your 
qualifications  in  a  Classi¬ 
fied  ad  and  ask  for  an 
appointment. 

Classified  Service 
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By  MARLEN  PEW 


This  week  I’ve  been  buzzing  the  for¬ 
eign  editors  of  the  press  associations 
about  “cablese,”  which  was  one  of  the 
most  humorous  (and  pernicious)  fea¬ 
tures  of  the  journalism  of  yesterday. 
It  was  funny  stuff  to  handle,  no  doubt, 
but  from  the  viewpoint  of  the  reader 
and  enlightened  public  opinion  it  was 
about  as  reckless  as  anything  1  have 
ever  known  in  the  newspaper  business. 
Cable  news  writing  in  the  “good  old 
days”  was  something  less  than  honest 
and  often  represent^  sheer  faking.  I 
knew  one  cable  editor,  many  years  ago, 
who  wrote  “spot  news”  almost  entirely 
out  of  his  head. 

The  game  was  to  receive  a  couple  of 
dozen  pregnant  words  from  London  or 
elsewhere  and  use  them  to  string  out 
at  least  a  column  of  solemn  stuff,  all 
under  a  dateline  and  to  read  as  if  the 
observations  were  those  of  the  corre¬ 
spondent  at  the  front.  Frequently  the 
name  of  a  foreign  correspondent  would 
Ik*  boldly  s'gned  to  a  story  which,  like 
as  not,  would  be  news  to  him,  as  well 
as  to  everyone  concerned. 

*  *  * 

ABLESE  was  an  undoubted  art.  To 
write  foreign  "news,”  largely  from 
imagination,  demanded  intelligent  dis¬ 
crimination  and  a  vast  store  of  infor¬ 
mation  on  a  wide  range  of  subjects. 
Certain  of  the  old  heroes  of  the  news 
desk  could  take  a  cabled  scrap,  sit  down 
at  a  typewriter  and  for  an  hour  bang 
out  “hot  stuff”  for  the  wire  circuits, 
every  line  having  the  appearance  of 
writing  done  at  the  news  scene.  For 
instance,  a  cablegram  might  read  as 
follows :  “London  exmafeking  Jame¬ 
son  twelve  thousand  troopers  expitsani 
unsupported  Johannesburgers  abortive 
raid  repelled  Boer  commandos  fiercest 
battling  natives  rejoicingest  Rhodes  re¬ 
signed.”  This  20-word  despatch,  cost¬ 
ing  by  day  just  $2  for  transmission  from 
London  to  New  York,  would  be  the 
base  of  a  column  or  two  of  thrilling 
detailed  description  of  the  abortive 
Jameson  Raid  into  the  Transvaal,  be¬ 
tween  Mafeking  and  Pitsani,  in  South 
Africa,  Dec.  29,  1895,  which  cost  (3ecil 
Rhodes  the  deepest  humiliation  of  his 
career.  Able  cable  writers  in  New 
York  in  those  days,  from  stored  up 
knowledge  of  the  historic  background, 
and  intimacy  with  current  developments, 
gained  through  reading  foreign  news¬ 
papers,  would  expand  those  20  words 
into  flaming  columns.  Under  their 
hands  that  raid  would  live  before  your 
eyes.  Their  description  of  the  miscal¬ 
culated  imperialistic  plot,  the  failure  of 
the  Johannesburg  allies  to  give  their 
support  to  the  audacious  Jameson,  the 
fierce  hand-to-hand  battle,  and  the  final 
Bc^r  triumph,  signalized  by  religious  re- 
jdcing,  would  be  poured  out  in  minute 
detail  and  might  be  ten  times  as  graphic 
as  though  the  writer  had  witnessed  the 
actual  scene  and  cabled  his  eye-witness 
account.  But  all  except  the  main  facts 
would  be  figments  of  imagination.  And 
even  the  main  facts  w'ould  be  on  the 
authority  of  some  correspondent  un¬ 
known  to  the  cable  writer  in  New  York, 
who  would  dare  to  date  his  story  Mafe¬ 
king,  albeit  the  brief  cable  originated 
in  London,  picked  up  from  some  news¬ 
paper  that  may  have  received  the  flash 
from  a  staff  man  (more  likely  through 
Reuter)  or  from  an  official  dispatch 
received  in  Downing  Street.  That  was 
old-time,  loose-as-ashes  newspaper  work. 
No  wonder  governments  complained. 
No  wonder  national  misunderstandings 
were  rife,  making  war  medicine.  A 
great  reform  has  occurred  in  recent 
years.  I  do  not  mean  to  say  foreign 
news  reporting  has  reached  perfection 
in  the  new  day,  but  overseas  news  pub¬ 
lished  in  American  newspapers  is  now 


as  responsible  and  ethical  as  domestic 
news  coverage.  The  press  associations 
and  leading  newspapers  no  longer  fake 
to  save  tolls. 

*  *  * 

For  instance,  I  have  before  me  the 
original  Berlin  cable  sent  by  H.  R. 
Knickerbocker,  staff  correspondent  of 
International  News  Service,  from  Ber¬ 
lin  on  March  22.  The  article  interest¬ 
ingly  describes  the  war-like  spirit  of 
the  German  people,  regimented  by 
Nazism.  The  New  York  writer  who 
transcribed  Mr.  Knickerbocker’s  dis¬ 
patch  needed  only  to  fill  in  a  few  arti¬ 
cles  and  punctuation  marks.  The  origi¬ 
nal  contained  no  cablese  whatsoever. 
The  transcription  was.  within  a  few 
words,  equal  to  the  original.  This  one 
communication  would  cost  more  in  cable 
tolls  than  the  file  for  a  week  in  press 
association  offices  known  to  me  in  my 
youth.  Concerning  cablese  practices 
George  T.  Hargreaves  of  INS  said: 
“We  have  practically  abandoned  its  use 
in  favor  of  full  cabling,  to  gain  accu¬ 
racy  and  to  save  time.  In  the  old  days 
a  cable  editor  would  waste  hours  try¬ 
ing  to  solve  some  cablese  problem.  It 
costs  more  money  to  operate  foreign 
news  service,  but  results  justify  it.” 

#  *  * 

JAMES  H.  FURAY,  vice-president  of 
United  Press  .Association,  in  charge 
of  foreign  news,  said  that  cablese  was 
an  outmoded  practice  in  his  office. 
“There  is  a  popular  misunderstanding 
in  newspaper  circles  about  cablese,”  he 
said.  “The  impression  is  common  that 
the  foreign  correspondent  in  this  day 
files  a  few  words  of  fantastic  English 
which  the  cable  editor  rewrites,  expand¬ 
ing  the  meaning  to  dizzy  lengths.  Such 
methods  have  been  abandoned. 

“Time  was,  back  yonder,  when  such 
prefixes  as  ‘ex’,  ‘inter’,  ‘cum’,  ‘via’,  ‘per’ 
and  the  like  (notice  the  Latin  deriva¬ 
tion  of  all  of  them)  were  freely  used. 
But  in  more  recent  years  use  of  most 
of  these  combinations,  which  gener¬ 
ally  achieved  a  fantastic  result,  has 
been  dropped.  The  purpose  of  using 
them  was,  naturally,  to  save  wordage 
and  avoid  high  cable  costs.  The  rea¬ 
son  for  that  gradual  reduction  was  that 
expert  writers  of  cable  dispatches  soon 
learned  by  experience  that  the  use  of 
such  combinations  not  only  did  not  save 
much  wordage  but  frequently  tended  to 
make  a  dispatch  less  clear.  The  com¬ 
binations  did  not  save  much  wordage 
because  strict  interpretation  of  the  in¬ 
ternational  telegraph  and  radio  regu¬ 
lations  required  the  used  of  dictionary 
words  and  few  of  the  fantastic  words 
of  so-called  cablese  were  dictionary 
words.  Consequently,  many  a  cor¬ 
respondent  who  flattered  himself  that 
he  was  sending  20  words  of  text  in  ten 
words  of  cablese  did  not  do  any  such 
thing,  because,  when  the  receiving  end 
paid  the  bills,  it  was  found  that  many 
of  the  combinations  were  counted  as 
two  or  even  three  words. 

“Correspondents  of  experience  also 
discovered  that  use  of  queer  combina¬ 
tions  frequently  tended  to  obscure  the 
meaning. 

“The  war  probably  had  more  to  do 
with  reduction  in  usage  of  these  com¬ 
binations  than  anv'thing  else.  The 
period  before  the  war  was  the  period 
of  the  greatest  use  of  cablese,  I  think. 
When  the  war  started,  however,  cen¬ 
sorships  were  established  in  nearly  every 
country  at  war.  And  censors  handling 
press  dispatches  had  to  be  sure  of  the 
meaning  of  each  dispatch  which  passed 
under  their  eyes.  Many  vetoed  the  use 
of  combinations  and  required  that  press 
dispatches  must  be  clearly  worded. 
This,  of  course,  immediately  had  an  ef¬ 
fect  on  the  correspondents  at  the  vari¬ 


ous  fronts  and  forced  them  to  change 
their  technique. 

“As  a  result,  correspondents  generally 
discovered  that  it  is  nearly  always  pos¬ 
sible  for  a  skilled  cable  writer  to  say 
in  plain,  abbreviated,  condensed  Eng¬ 
lish  and  by  use  of  real  dictionary  words 
just  as  much  as  the  same  number  of 
cablese  words  can  say.  Indeed,  fre¬ 
quently  cablese  conveys  less  informa¬ 
tion  and  less  clearly  than  the  same 
number  of  good  dictionary  words, 

“Nowadays  so-called  cablese  is  simply 
exceedingly  condensed,  ‘tight’  English. 
Of  course  the  use  of  prefixes  and  suf¬ 
fixes  has  not  died  out  entirely  and  some¬ 
times  they  are  still  used,  but  generally 
correspondents  avoid  them.” 

*  *  * 

“T  HAVE  always  believed  that  Ed 

A  Keen  was  the  most  skillful  writer 
of  cable  dispatches  whom  I  have  ever 
known,”  Mr.  Furay  went  on.  “And  he 
never  used  any  combinations,  even  in  the 
days  when  nearly  everybody  else  was 
using  them.  Keen  always  contended 
that  use  of  cable  combinations  saved 
little  or  nothing  and  actually  obscured 
the  text.  He  is  a  master  of  fine,  old- 
fashioned,  simple  English,  has  an  enor¬ 
mous  vocabulary  and  understands  the 
fine  shadings  of  meaning  in  words.  But 
he  also  understands  and  is  able  to  use 
what  you  might  call  the  ‘short  cut’ 
words,  familiarity  with  which  a  skilled 
cable  writer  needs.  There  are  many 
such  words. 

“Of  course,  in  writing  a  cable  dis¬ 
patch  today,  the  writer  naturally  as¬ 
sumes  that  the  cable  editor  is  familiar 
with  personalities  and  also  situations 
and  it  is  not  necessary  to  repeat  by 
cable  what  the  cable  editor  knows 
already.  For  example,  the  Brussels 
correspondent  would  not  have  to  cable 
‘King  Belgians,’  but  merely  ‘Leopold,’ 
although  the  cable  editor  would  write 
it :  ‘King  Leopold  III  of  the  Belgians,’ 
etc.  Similarly,  the  man  in  Tokio  would 
not  repeat  material  previously  sent,  but 
might  refer  to  it  by  its  filing  time  number 
and  the  cable  editor  would  fill  in  his 
story  by  referring  to  that  previous  dis¬ 
patch.  Frequently  background  material 
on  a  story  has  been  furnished  in  earlier 
dispatches^  or  even  by  mail.  For  ex¬ 
ample,  all  the  news  agencies  and  news¬ 
papers  no  doubt  received  a  great  quan¬ 
tity  of  advance  mail  material  on  the 
birth  of  an  heir  to  the  throne  of  Japan 
a  few  months  ago. 

“While  most  of  the  old  cablese  cables 
were  fantastic,  some  of  them  were  ex¬ 
ceedingly  brief  and  informative.  For 
instance,  if  a  cable  dispatch  from  Lon¬ 
don  about  some  sort  of  celebration  said 
‘Band  anthemed.’  anybody  would  know 
that  it  meant  ‘The  band  played  the  Brit¬ 
ish  national  anthem,  God  Save  the 
King.’  I  recall  that  once  back  in  1918 
the  French  government  sent  over  to 
New  York  a  large  detachment  of 
French  soldiers  who  toured  the  coun¬ 
try.  They  were  called  ‘Blue  Devils.’ 
One  dispatch  sent  at  that  time  to  a 
London  paper  in  cables  told  of  the 
activities  of  these  soldiers.  That  day 
they  had  been  taken  to  see  a  baseball 
game  and  the  dispatch  began :  ‘Blue- 
devils  ballgamed  peanutted  popped  fan¬ 
like.’  I  have  often  speculated  whether 
the  fellow  who  wrote  that  dispatch  got 
away  with  his  cablese.” 

*  *  * 

Twenty  years  ago  the  late  Mel¬ 
ville  E.  Stone  told  me  how  he  ab¬ 
horred  cablese.  He  referred  to  it  as 
“cheap-John  journalism.”  The  Associ¬ 
ated  Press  for  many  years  has  used  suf¬ 
fixes  and  affixes  cautiously  and  most  of 
its  cable  matter  has  been  filed  almost 
in  full,  sometimes  even  including  punc¬ 
tuation.  This  week  I  talked  with  Jack- 
son  S.  Elliott,  assistant  general  man¬ 
ager,  and  Smith  Reavis,  foreign  news 
editor,  finding  them  proud  of  A.  P.’s 
record  for  accuracy  and  speed  gained 
through  strict  rules  governing  foreign 
filing.  They  showed  me  several  origi¬ 
nal  cables  received  at  A.  P.  headquar¬ 
ters  in  this  city  this  week  from  corre¬ 
spondents  in  Europe  and  South  Amer¬ 
ica,  together  with  the  foreign  desk 
transcriptions.  The  text  of  each  origi¬ 
nal  started  with  a  five-figure  group  of 
numerals,  such  as  “Paris  11815.”  The 
first  figure  “1”  meant  that  the  dispatch 


was  the  first  “take”  of  a  running  me^ 
sage  and  “1815”  represented  the  filiM 
time  in  the  around-the-clock  meth^ 
Another  five-figure  group  in  the  lead  of 
the  text,  “11600,”  was  a  reference  to  i 
previous  dispatch  on  the  same  topic,  foi 
which  “11815”  became  a  new  lead.  Tht 
second  ‘‘take”  of  the  new  lead  carried 
the  figures  “21815.”  Thus  the  “takes' 
were  numbered  until  the  end  of  thi 
dispatch,  which  carried  only  the  figures 
“1815,”  a  sign  to  the  transcriber  th« 
it  was  the  final  “take.”  i 

There  is  no  cablese  in  the  A.  P.  dis¬ 
patches.  Filers  in  foreign  lands  son»  j 
times  drop  unnecessary  articles,  whet  J 
the  meaning  is  clear.  Code,  except  fot 
timing,  is  taboo  in  the  A.  P.  because  | 
as  Mr.  Reavis  said,  it  leads  to  inacc»  ; 
racy,  and  code  words  are  apt  to  cause 
transmission  delay  through  censorship. 
Only  in  routine  matter  is  there  skel^ 
tonization  for  sensible  economy. 

“A.  P.  foreign  desk  men  rewrite  onlj 
enough  to  make  every  incoming  dis 
patch  grammatical,”  said  Mr.  Reavit 
“The  only  fill-in  would  be  for  such  pur¬ 
poses  as  identification  in  instances  when 
cabling  would  represent  nothing  ba 
waste.  For  instance,  it  would  be  a  us^ 
less  expenditure  of  cable  tolls  to  send 
the  full  names  and  titles  of  rulers  and 
celebrities,  yet  in  the  transcription  the* 
names  and  titles  naturally  are  in  fuB 
for  reader  identification.  Cablese  r^ 
ceived  its  death-blow  when  the  cabk 
companies  began  to  charge  additional]; 
for  every  ‘non-dictionary’  word.  Tli 
old  jargon  frequently  M  to  confusioj 
and  inaccuracy.” 

*  *  * 

HEY  tell  us  it  is  improper  to  slaal 
news  to  the  advantage  of  any  intefi 
est,  but  nevertheless  it  sometimes  hap¬ 
pens.  I  have  just  been  reading  a 
column  story  in  the  Adams  (WisJ  [ 
County  Times,  edited  by  Ethel  E 
Kampfer,  which  violates  the  rule,  yd 
is  so  human  that  I  do  not  feel  out¬ 
raged.  The  headline  proclaims  ruraoB  : 
in  town  that  a  new  newspaper  will  bt  i 
started  by  William  H.  Ward,  locd 
business  man,  and  Kenneth  Thompsoj 
former  employe  of  the  Times. 

The  Times  sets  forth  the  knot* 
facts  and  then  comments  as  follows: 

(1)  The  Times  makes  no  claim  to 
exclusive  rights  in  the  local  newspapd 
field,  but 

(2)  Adams  County  has  two  new^ 
papers,  the  Times  being  in  its  25th  yeH 
and  ‘‘the  writer  inclines  to  the  belief  that 
the  promoters  could  purchase  one  d 
the  existing  papers  with  less  invest 
ment  of  cash  than  to  start  a  new  one,’ 
and 

(3)  The  days  when  one  can  start  t 
newspaper  with  a  shirt-tail  of  type  and 
a  hand  press  are  gone  forever,  and 

(4)  In  these  days  a  linotype  and 

electrically  driven  cylinder  press  arc 
necessary,  and  f 

(5)  For  at  least  two  years  a  new 
paper,  under  the  law,  could  not  get  an; 
legal  advertising,  which  is  a  considia^ 
able  part  of  the  revenue  of  the  existinf 
papers,  and 

(6)  No  newspaper  can  exist  in  the 
U.  S.  if  it  does  not  receive  second- 
class  mailing  privileges,  requiring  a  fee 
of  $100,  and 

(7)  “This  expense  is  only  one  od  t 
hundreds  of  expense  items  that  the  pro-  ^ 
jectors  of  the  proposed  Adams  Coui^ 
News  will  be  bumping  up  against,”  ^ 

(8)  “The  Times  gives  fair  wam^ 
that  it  will  fight  to  hold  its  subscrip¬ 
tion  list,  its  advertising  and  job  patroil- 
age,  and  its  legal  publications,  by  aD 
honorable  means.” 

All  of  which,  as  I  see  life,  is  one  of 
the  most  discouraging  news  stories  evtf 
printed  about  a  new  industry,  and  u 
William  Ward  and  Kenneth  Thomps<^ 
are  determined  to  enter  Adams  Countf 
they  might  well  consider  the  purchail  : 
of  one  of  the  existing  papers.  Eth* 
Kampfer  knows  her  business  and  I  haW 
a  bet  down  on  her  survival. 


EDITOR  IS  HONORED 

R.  C.  Jarreau,  editor  of  the  Alexis^ 
dria  (La.)  DaHy  Totvn  Talk,  was  rt 
cently  presented  a  loving  cup  by  a 
of  citizens  as  a  token  of  appreciati* 
for  his  community  service  in  connectk^ 
with  a  special  school  tax  campaign. 
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